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Text A

A Year Without “Made in China”

Author and Source

Author: Sara Bongiorni

Sara Bongiorni, author of 4 Year Without “Made in China”: One Family’s True Life
Adventure in the Global Economy, was born and raised in San
Diego County, where she attended Helix High School and the
University of California, San Diego.

After graduating from UCSD, she spent several years working
in book publishing before returning to school to pursue a master’s
degree in journalism from Indiana University in Bloomington,
Indiana. Since subsequently worked as a business writer at regional
newspapers and publications, first in California and later in
Louisiana, where she moved in the late *90s.

As a reporter, one of Sara’s areas of special interest was
international trade and its impact on local economies. She won several local, state and
national awards for her stories, including a 2002 “Best in Business” award from the Society
of American Business Editors and Writers for a series on the impact of out-migration on the
Louisiana economy.

Sara has been a freelance writer since 2005, during which time she has published essays
in The Christian Science Monitor, The Shanghai Daily News and other publications.

A Year Without “Made in China” is Sara’s first book. It is a vivid, personal account of a
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yearlong experiment that began on January 1, 2005, when
Sara and her family resolved to forgo goods imported
from China for one year.

Like most consumers, the Bongiornis knew China
needed consumers like them to fuel its vast economy. The
boycott of Chinese merchandise would help the family
answer a different question: did they need China, too?

China’s deep reach into this middle-class family’s
life is revealed through the difficulties the Bongiornis
face in trying to live without Chinese imports. For the
author, life without Chinese goods means a daily string

True Life Ad ~ of frustrations and the need for dogged creativity to
nthe Global Economy | vercome them. The book describes her struggle to keep
her rebellious husband in line, a face-off with her young
son over Chinese-made toys and her attempt to build her own mousetrap when she discovers
the one she wants is made only in China.

Sara’s insights as a former reporter also come into play in the book. When Wal-Mart
downplays its reliance on Chinese products in a national magazine, Sara sets out for the
nearest Super Wal-Mart to inspect its shelves to catch the retailer in a fib.

The book’s epilogue will tell readers what happened after the boycott officially ended on

December 31, 2005.

Source: The Christian Science Monitor
See Text C of Unit Three, Reference Book I

Cultural Notes

unplugged company towns in Ohio and Georgia

A company town is a town or city in which most or all real estate, buildings (both
residential and commercial), utilities, hospitals, small businesses such as grocery stores and
gas stations, and other necessities or luxuries of life within its borders are owned by a single
company.

Company towns sometimes become regular public cities and towns as they grow. Other
times, a town may not officially be a company town, but it may be a town where the majority
of citizens are employed by a single company, thus creating a similar situation to a company
town (especially in regard to the town’s economy).

In some states like Ohio and Georgia, some companies in such towns have been closed
down because they were not able to survive in the fierce competition brought about by
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globalization or their jobs have been outsourced overseas. The word “unplugged” means they
are not in operation any longer.

Home Depot

The Home Depot is an American retailer of home
improvement and construction products and services.
Headquartered in Vinings, just outside Atlanta in
unincorporated Cobb County, Georgia, the Home Depot
employs more than 355,000 people and operates 2,164
big-box format stores across the United States. The Home
Depot is the largest home improvement retailer in the
States, ahead of rival Lowe’s, and the second-largest ol
general retailer in the United States, behind only Wal- k
Mart.

Slogan: “You Can Do It. We Can Help.”

Products: home improvement products such as appliances, tools, hardware, lumber,

building materials, paint, plumbing, flooring and garden supplies & plants.

Lego

Lego is a Danish manufacturer of plastic toy building bricks and minifigures. The name
“LEGO” is an abbreviation of the two Danish words “leg godt”,
meaning “play well”. The LEGO Group was founded in 1932 by

o —

Ole Kirk Christiansen. The Company has passed from father to son

QU pmmn s e

fao j§ and is now owned by Kjeld Kirk Kristiansen, a grandchild of the
/

i, f\,\‘w‘ #,f‘{

founder.

-
i T e i

It has come a long way over the past 70 years—from a small
carpenter’s workshop to a modern, global enterprise that is now, in

terms of sales, the world’s sixth-largest manufacturer of toys.
Its head office is in Billund, Denmark but it has subsidiaries
and branches throughout the world, and LEGO products are sold

in more than 130 countries.

Target

Target Corporation, originally known as the Dayton Dry
Goods Co., is an American retailing company that was founded
in Minneapolis, Minnesota, in 1902. It is the fifth largest

retailer by sales revenue in the United States behind Wal- TARG ET
Mart, The Home Depot, Kroger and Costco. The company is
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ranked 33rd on the 2007 Fortune 500. Target operates its retailing business exclusively in the
United States.

Products: clothing, footwear, bedding, home decor, house wares, furniture, lawn and
garden, jewelry, beauty products, electronics, sporting goods, and pet products.

Slogan: Expect More. Pay Less.

Long Beach Harbor

The Port of Long Beach is the second busiest seaport in the United States and the tenth
busiest port in the world. It is in Long Beach, California and it adjoins the separate Port of
Los Angeles, the busiest port in the United States. It is the fifth busiest gateway by value when
compared with all US freight gateways—Iland, air, and sea.

China is the port’s leading origin country for imports by weight of shipments. And China
is the leading destination for exports leaving Long Beach.

In recent years, the large volume of Chinese goods imported by the United States has
created significant congestion at the port, especially leading up to the Christmas season. This
has led to increased air pollution from idling ships and trains.

11. Language Points

i Words and Expressions

(a feeling) wash over sb (para. 3): to suddenly feel (a feeling) very strongly /(>3kZ% b (F
IR )

. _ e.g. A feeling of relief washed over her.

kAR —EKER,
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be/get hung up on sth (para. 7): to be emotionally upset or inhibited > FEL; AN HTE

e.g. She’s really hung up on that guy.
I ARAS KT 74 AP BRI E

fall apart (para. 9): to be unable to deal with one’s personal or emotional problems JG 1/
xf; JToEdER (A2 ) (U EE Sbreak downdilt )

e.g. She has to get some rest or she is going to fall apart.
WK ERET, TULHREN,

keep at (sth) (para. 9): to continue to do sth, although it is difficult or hard work Z¥ZEfEH

(3CHkeep at sbIXFERIFHIEAZ L, RERCY: BEE THEE/FHEAN. )

e.g. Come on, keep at it, you’ve nearly finished.
ik, BANZ), HRBRERXTART!

meet one’s match (in sb) (para. 11): to meet sb who has as much skill, determination, etc as
oneself, and perhaps more #i&EXtF; (A ) ANIFXHT (SChEELRART, (B
EHERIE J LM A] R — KBk, )

e.g. He thought he could beat anyone at tennis, but he’s met his match in her.
Wk B EITMETE LK, TSR EREARY,

give sb pause (for thought) (para. 13): to make sb hesitate before doing sth; to make sb stop
and consider carefully what they are doing ¥ AMSEEHRTINE ; HREAETREER
g GOES

e.g. Weather conditions were bad enough to give pause to even the most experienced climbers.

XE+ oS, PRAZERFFHERLFLRBAEK,

Difficult Sentences

(1) Through tricks and persuasion I got my husband on board... (para. 5)

A</ Hon boardZ4E  “involved with sth”, @AJEN . IR\ A H—/ ML
%, ERSLRMPLT JERALRIRWSE T HEF-----

(2) We hit the first rut in the road... (para. 6)

WAIFEEER: “BAOMEETHE OB —FER, LHhEREFRR “BRITBLET

CRES ) BRI

(3) These days China delivers every major holiday, Fourth of July included. (para. 12)

AAH+PELRMNERCIEBRILEAEAGE-NERZYE, (FTZER: &
Mg NEEW HREARIFHES 6. )

Encourage students to explore why China has virtually become the factory of the world
and in what way we can change “made in China” into “created in China.”
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http://www.boston.com/business/articles/2007/07/19/my_year_without_made_in_china/,
“My year without ‘Made in China’.”

http://www.businessweek.com/globalbiz/content/oct2007/gb2007108_553610.
htm?chan=globalbiz_special+report+--+chinas+best+brands_special+report+--
+china’s+best+brands, “How to Beat ‘Made-in-China’ Fear.”

http://www.uschina.org/statistics/tradetable.html, “US-China Trade Statistics and China’s
World Trade Statistics.”

Text B

Author and Source

Author: Peter Georgescu

Peter Georgescu is chairman emeritus of Young & Rubicam, where he was CEO from
1994 until 2000. He is the author of The Source of Success.

(Young & Rubicam, Inc. (Y&R) is a consolidated marketing and communications
company specializing in advertising, public relations, sales promotion, direct marketing and
brand identity consulting.)

Source: Fortune

Fortune is a global business magazine published by Time Inc.’s Fortune[Money Group.
The magazine is especially known for its annual features ranking companies by revenue.
CNNMoney.com is the online home of Fortune, in addition to Money and FORTUNE Small

Business.
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THE 100 BEST

COMPANIES TO WORK FOR

FORTUNF

) Cultural Notes

Google

Google Inc. is an American public corporation,
earning revenue from online advertising related to its
Internet search, web-based e-mail, online mapping,

office productivity, and video sharing as well as selling

advertising-free versions of the same technologies.

Google’s headquarters, the Googleplex, is located in Mountain View, California. The
company’s unofficial slogan is “Don’t be evil”, however, Google is not without controversy
related to its business practices; there are concerns regarding the privacy of personal
information, copyright, censorship, and discontinuation of services.

Post-it note, the

The Post-it note, invented by Arthur Fry and Dr. Spencer Silver and manufactured
by 3M, is a piece of stationery with a re-adherable strip of adhesive on the back, designed
for temporarily attaching notes to documents, computer displays, and so forth. While now




