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Buy this new book and get use of the PowerText

version free for 20 weeks!

I M PowerText is an e-book that gives you an edge in class. You can use
powerText| PowerText to study more dynamically than you ever could with a printbook.
Customized study plans, easy navigation, and dynamic content give you an advantage
in the classroom.

See reverse side for details on how to access PowerText.

Features:

Book-like Navigation

Students navigate PowerText just as they would an ordinary textbook: by page number,
chapter topic, and chapter title.

Dynamic Content
PowerText goes beyond a printed text thanks to embedded video clips, online quizzing,
concept checks, and interactive activities within each chapter.

PowerText Includes:

¢ An Interactive Study Plan: adaptable, custom learning paths based on chapter tests.

¢ Interactive figures that make text concepts compelling.

e Quizzing that provides assessment, feedback, and paths back into the material for
review.

e Book-like navigation, by page, chapter, section header, figure, or resource.

Other Online Resources Include:

¢ |nteractive Exercises that illuminate key concepts

¢ \Virtual Exercises that students can submit to professor for progress checks and/or
grading

Video snippets and exercises

Audio/Video/Animations

Career Resources

Online Assessment and Self-Quizzing

Web Explorations



To access PowerText:
1. Use a Web browser to go to http://www.mhhe.com/power

2. Enter your special code in the space provided. You must enter the entire code as it
appears in the box below when you register.
Your special code is:

PYBK-H26K-WKGI-UOES-PDCY

3. After you have entered the “special code,” click on the “Register” button to continue
the registration process.

Questions? Call us at 800-243-6532.

ISBN 0-07?-310710-7
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The POWER to Create

Your Own Text

Do you want to:

Only cover select chapters?

Personalize your book with campus information
(maps, schedules, registration materials, etc.)?

Add your own materials including exercises or
assignments?

Address specific student populations, such as
student athletes and transferring students?

P.O.W.E.R. Learning can be customized to suit your
needs.”

*Orders must meet our minimum sales unit requirements.

Why Customize?

Perhaps your course focuses on study skills'and you prefer that your text not
cover life issues such as money matters, health and wellness, or information
on choosing a major. Whatever the reason—we can make it happen, easily.
* McGraw-Hill Custom Publishing can deliver a book that perfectly meets your
needs. ’

What Will My Custom Book
Look Like?

Any chapters from the P.O.W.E.R. Learning book that you include will be in
full color. Additional materials can be added between chapters or at the be-
_\ éinm'ng or end of the book in black and white. Binding (paperback, three-hole
punch, you name it) is up to you. You can even add your own custom cover
to reflect your school image. "

What Can | Add?

Anything! Here are some ideas to get you started:

Campus Maé or anything speciﬁc to your school: academic regulations
or requirements, syllabi, important phone numbers or dates, library houirs.

Caléndars for the school year, for local theater groups, for the concert
series.

Interviews with local businesspeople or your school’s graduates in
which they describe their own challenges and successes.

|



Your course syllabus or homework assignments are a perfect idea so
that your students have everything they need for your course under one
cover and you don’t have to make copies to hand out.

New Chapters with the P.O.W.E.R.
Learning EOOE Update!

Three new chapters are available for your customized text and have been de-
signed to address the needs of specific student populations:

Strategies for Success for Student Athletes. This chapter discusses the
unique challenges of student athletes, such as managing school and
team pressures, utilizing resources and understanding eligibility, and
knowing when and how to ask for help. It also addresses special ‘con- -
cerns such as burnout, dealing with injury, and hazing.

Taking Charge of Your Career. This chapter helps students determine the
best career choices that fit personal goals. It provides important tips on
how to develop a career portfolio, prepare a résumé and cover letters,
and have a successful interview, including follow-up strategies.

Continuing Education: Making the Leap from Community College to a Four-
Year School. Designed for the potential transfer student, this chapter
looks at the pros and cons of moving beyond a two-year degree and
what personal decisions to make. It guides students through the transfer
process, including applications, credit transfer, financial assistance, and
transfer shock.

How Do | Create a Custom Book?

The secret to custom publishing is this: Custom Publishing Is Simple!
. Here are the basic steps:

You select the chapters you would like to use from P.O.W.E.R. Learning
with your McGraw-Hill sales representative.

Together, we discuss your preferences for binding, the cover, etc. and
~ provide you with information on costs.

We assign your customized text an ISBN and your project goes into pro-
duction. A custom text will typically publish within 6-8 weeks of the
order. . : :

¥

Your book is manufactured and it is put into,inventory in the McGraw-
Hill distribution center.

You are sent a free desk copy of your custom publication.

Your bookstore calls McGraw-Hill’s customer service department and
orders the text. i

You select what you want—we handle the details!

\
Contact us:

www.mhhe.com/power
Canada: 1-905-430-5034

United States: 1-800-446-8979 |
E-mail: FYE@mcgraw-hill.com



Now More Customizing

Options!

New Custom Chapters Designed
for the Special Needs
of Your Students

Three new chapters are available for your cystomized text and have been de-
signed to address the needs of specific student populations:

Strategies for Success for Student Athletes: This chapter

discusses the unique challenges of student athletes, such as Strategies

managing school and team pressures, utilizing resources |. for Success

.and understanding eligibility, and knowing when and how for Student
; Athletes

to ask for help. It also addresses special concerns such as

burnout, dealing with injury, and hazing.

Your Special Strengths

in Meeting the Challenges
of College

Journal Refigctions

On Being & Student Athlete

Dealing with Course
Instructors

. * Taking Charge of Your Career: This chapter helps the stu-
dent determine the best career choices that fit personal
goals. It provides important tips on how to develop a career
portfolio, prepare a résumé and cover letters, and have a
successful interview, including follow-up strategies.

Getting Help

Pain and Injury: The Spacial
Challenge to the Student.
Athiets

* Transfer Strategies: Making the Leap from Community

College to a Four-Year School: Designed for the potential

. transfer student, this chapter looks at the pros and cons of

moving beyend a two-year degree and what personal deci-

sions to make. It guides the student through the transfer

process, including the application process, credit transfer,
financial assistance, and transfer shock.

Hazing
Burnout: When Athletics
No Longer Matter

5 Succass

All three chapters are supported by the extensive supplements package for ;
easy integration into your course. Ask your McGraw-Hill sales representative ‘
about customizing PO.W.E.R. Learning to meet the specific needs of your
gourse! ; :
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The POWER of Supponrt!

Let the McGraw-Hill Student ‘
Success Team support vour

course with our workshop

program

L

Planning to develop a First-Year Experience course from scratch?
* Re-energizing your First-Year Experience course?

* Trying to integrate technology-in your class?

‘Exploring the concept of learning communities?

We offer a range of author- and consultant-led workshops that can be tailored
to meet the needs of your institution. .

Our team of experts, led by P.O.W.E.R. Learning author Robert Feldman, can
address issues of course management, assessment, organization, and imple-
~mentation. How do you get students to commit to your program? How do
you achieve support from your institution? How can you evaluate and
demonstrate the effectiveness of your first-year experience course? These are
questions that every program faces. Let us help you to find an answer that

+ works for you.

Other topics may include:

¢ Classroom Strategies for Enhancing Cultural Competence: The PO.W.E.R.
of Diversity

* Using Learning Styles in the Classroom
* Keys to Student Success and Retention

I” » Creating Student Success Courses Online
* Motivating Your Students

To schedule a worké‘hop, please contact your local McGraw-Hill representa-
tive. Alternately, contact us directly at fye@mcgraw-hill.com to begin the
process of bringing a P.O.W.E.R. Learning workshop to you.



To my students, who make teaching a joy.
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In the ﬁrst edition of P.O.W.E.R. Learning, I wrote about Mark Johnson, a stu-
dent I encountered early in my teaching career. Smart, articulate, and likable,
he certainly wanted to succeed in college, and he seemed every bit as capable
as students who were doing quite well. Yet Mark was a marginal student,
someone who allowed multiple opportunities to succeed to pass him by. Al-
though he clearly had the ability to do well in college—and ultimately in life—
he lacked the skills needed to take full advantage of his talent.

Over the years, I encountered other students like Mark. I began to wonder:

Was there a way to teach every student how to succeed, both academically and

beyond the classroom? P.O.W.E.R. Learning is my answer.

Based on the conviction that good students are made, not born, the central mes-
sage of PO.W.E.R. Learning is that students can be successful in college if they
follow the basic principles and strategies presented in this book. Once mas-
tered, these principles and strategies can help students to maximize their po-
tential, both in and out of the classroom.

This text is designed to be used by students in ﬁrst-year experience courses.
For many students, the first-year experience course is a literal lifeline. It pro-
vides the means to learn what it takes to achieve academic success and to
make a positive social adjustment to the campus community. If students learn
how to do well in their first term of college, they have built a foundation that

“will last a lifetime.

I wrote P.O.W.E.R. Learning because no ex1st1ng text provides a systematic
framework that helps students develop learning and problem-solving strate-
gies that work effectively both in and out of the classroom. The book is an out-
growth of my experience as a college instructor, most of it involving first-year
students, combined with my research as a psychologist on the factors that in-
fluence learning.

Judging from the response to the first edition—now in use at hundreds of
colleges and universities in North America and beyond—the approach em-
bodied in the book resonates with the philosophy and experience of many ed-
ucators. P.O.W.E.R. Learning provides a framework that students can begin to
use immediately to become more effective students. That framework is der

,signed to be

h

* easy-to-grasp, logical, and compelling, so that students can readily see
its merits;

effective for a varlety of student learning styles—as well as a Varlety of
teaching styles;

* workable within a varlety of course formats and for supplemental in-
struction;

* valuable for use in learning communities; b

* transferable to settings ranging from the classroom to the dorm room to
the boardroom;

xXXi



* effective in addressing both the mind and the spirit. PO.W.E.R. explains
useful cognitive strategies and skills to students, while at the same time
engaging the natural enthusiasm, motivation, and inclination to succeed
that students carry within them.

'Based in part on comprehensive, detailed feedback obtained from both in-
structors and students, P.O.W.E.R. Learning meets these aims. The book will
help students confront and master the numerous challenges of the college
experience through use of the PO.W.E.R. learning approach, embodied in
the five steps of the acronym P.O.W.E.R. (Prepare, Organize, Work, Evaluate,
and Rethink). Using simple—yet effective—principles, PO.W.E.R. Learning
teaches the skills needed to succeed in college and on the job.

Chénges that Make a Differ-ence:}'

D i

P.O.W.E.R. Learning, 2/E

Consistent with the extensive class-testing and reviewing that shaped the first
edition, each chapter in this second edition has been reviewed by a large
group of seasoned first-year experience instructors. Their responses, in addi-
tion to classroom testing and feedback from the many students and instructors
who used the first edition, have resulted in some significant enhancements to
the text: .

Personal Styles Assessments: Every chapter now includes a new Personal
Styles Try It. These self-diagnostic questionnaires help students measure their
learning style or other personal style. Examples include “Find Your Time
Style” (Chapter 2); “Measure Your Test-Taking Style” (Chapter 5); and “Find
Your Problem-Solving Style” (Chapter 11).

Civic Engagement, Civility, and Classroom Etiquette: Increasingly important in

. and out of the classroom, the topic of appropriate respect and concern for oth-
ers is now directly addressed in several chapters, including Chapters 1, 5, 10,
and 12.

Chapter 10: Making the Most of Technology. From distance learning to using e-
mail effectively, this new chapter includes coverage of word-processing,
working and studying online, presentation and spreadsheet programs, and lo-
cating and evaluating information, both in libraries and on the Web.

Speaking of Success Interviews: These informative and inspiring profiles have
been refreshed with several new faces, including Kenisha Creary (University
of Hartford) in Chapter 3; Catalina Angeles (California State University at San
Marcos) in Chapter 9; Naison Nayamatutu (Carthage College) in chapter 10;
Ben Carson (Yale University) in Chapter 11; Sandra Marotta (Metropolitan

" State University, St. Paul, MN) in Chapter 12; Jerry Yang (Stanford University,
co-founder and director of Yahoo) in Chapter 13; and Justin McCarthy (Wash-
ington College) in Chapter 14. (Additional Speaking of Success interviews,
along with all of those from the first edition of the book, are available on the
P.O.W.E.R. Learning website.) :

Reorganized Table of Contents: Many instructors, especially those using cus-
tomized versions of the text, requested that the most important (and most
often assigned) chapters be moved to the beginning of the book. That has been
done. Additionally, material on listening has been incorporated into the note-
taking chapter, better suiting the approach of most instruct(;rs.

Preface



An overall streamlining and tightening of textual material. Every sentence has
been reassessed with the goal of making the text even more readable and the
vocabulary precisely appropriate for first-year students.

Addition of new design features. The overall graphic design, which was the
source of considerable,enthusiasm from instructors in the first edition, has
been slightly modified to reflect new material and improve readability.

- The Goals of P.O.W.E.R. Learning

Although P.O.W.E.R. Learning has been thoroughly revised, the goals of the
book remain ‘the same in this new edition:

To provide a systematic framework for organizing the strategies that
lead to success. First and foremost, the book provides a systematic, bal-
anced presentation of the skills required to achieve student success.
Using the PO.W.E.R. framework and relying on proven strategies,
P.O.W.E.R. Learning provides specific, hands-on techniques for achiev-
ing success as a student. ' '

‘To offer a wide range of skill-building opportunities. Students learn by
doing. P.O.W.E.R. Learning provides a wealth of interactive exercises,
diagnostic questionnaires, case studies, and journal writing activities de-
signed to help students try out and eventually master the skills and tech-
niques they need to become effective learners and problem-solvers.

To demonstrate the connection between academic success and success
beyond the classroom. Stressing the importance of self-reliance and self-
accountability, the book demonstrates that the skills required to be a suc-
-cessful student are tied to career and personal success.

To develop critical thinking skills. Whether to evaluate the quality of
information found on the Internet or to judge the merits of a position
taken by a friend, the ability to think critically is more important than
ever in this age of information. Through carefully crafted questionnaires,
exercises, journal activities, and guided group work, P.O.W.E.R. Learn-
ing helps students to develop their capacity to think critically.

To provide an engaging, accessible, and meaningful presentation. The
fifth goal of this book underlies the first four: to write a student-friendly
book that is relevant to the needs and interests of its readers and that
will promote enthusiasm and interest in the process of becoming a
successful student. Learning the strategies needed to become a ‘more
effective student should be a stimulating and fulfilling experience,
and P.O.W.E.R. Learning makes that experience possible. In short,
P.O.W.E.R. Learning: Strategies for Success in College and Life is de-
signed to give students a sense of mastery and success as they work
through the book. It is meant to engage and nurture students’ minds and
spirits, stimulating their intellectual curiosity about the world and plant-
ing a seed that will grow throughout their lifetime.

\
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A Guide to PowerText, the

Complete Online Version of
P.OW.E.R. Learning

The only first-year experience text with a unifying system for critical thinking
and problem solving, P.O.W.E.R. Learning’s PowerText now offers an inte-
grated learning experience that combines the traditional content of the text-
book with the media-rich environment of the Internet. The content is designed

to appeal -to all learning styles, as material is presented through integrated
components including,text, illustrations, photos, video and audio resources,
quizzes, interactive critical thinking activities, self assessments, journal activi-
ties, reseaych tools, and Web exploration exercises. You can access the online
text by simply visiting the site www.mhhe.com/power and entering your pass-
word and username found on the PowerText card in the front of this book.

(55 e W WAttt

owerText

=

P.O.W.E.R. Learning:
Becoming an
Expert Student

Wiy Are You Gowng 10 College? Click here to meet some
and hoar

what
college. How do thei 1easons for gowng to cobege
compare to yours?

ela|w]=]|~ .
TEXT @

www.mhhe.com/power

Where to Begin?

e Chapter-Opening Videos o oo
- s PoweERrTex

Eaéh chapter begins with a short video clip UL o

featuring an inspiring individual, either a

student or professional, describing life : Making the
challenges and how the elements of the | Most of

PO.W.E.R. system help them achievé success. Jaur luue

- xxiv www.mhhe.com/power



e Chépter-opening Scenarios =lafw[=lal

Each chapter begins with a short vignette,
describing an ordinary individual grappling
with a situation that is relevant to the subject
matter of the chapter. Different chapters
feature students running behind schedule
(Chapter 2), figuring out a way to keep up
with reading assignments (Chapter 6), or
facing a-long list of French vocabulary words
to memorize (Chapter 8).

0 & all comes down to a test. That was the thought that ran through Imani
Brown's mind as he got ready to stast the most important test he had ever
r-udvtsh-ludmsn tests ail through his high school career, and yes, he
had suffered through the SAT. to get into college.

But now, on the verge of starting his career as a high school teacher, he had
mmmumm.mmwmmwm

remember; he simply had to pass.

Ahough he was fairly confident—he had studied hard— he couldn't relax i
SRoouther He tokd himsef that he had shways done wel on tests in the past; he wasnt guing to fal

- Ahead

Athough many tests are not as critical as Imani Brown's teacher competancy exam, tasts do play a signficant role in
everyone's academc ife. Students typically expenence more anxiety over tests than over anything eise in ther college
carpers

Sut tasts don' have to be so anwiety produsing. Thers are strateojes and techviaues you can laam to reduce you fear of
Costakng, in foct, learmng haw 60 (ake tREts & ) Some ways a5 mportnk 85 leaming the contart

Taking tasts does not just nvolve mastering nformaton; tmmmwmmwn
' One of the most important goals of this chapter s to take the mystery out of the whole process of taking tests. To do
uut.vuu‘lltvnmmmmdummwm'wmmmumwmvwmohnmm
3 how difecent kinds of tests work and how best to approach them, and you'l aiso leam about the vanous.

! mdunm strategies for responding most effectively to each type.

e Looking Ahead Sections

These sections provide a bridge between the
opening vignettes and the remainder of the
chapter, and include questions that allow

o e ot o g o students to articulate the chapter’s
fundamental had changed. = L
T ap——— objectives.

MIMMMMIMMMNWWHN

But then he received Cs on three midterms.

out the he was taught in the workshop, Hil found—a bit to his surprise—that they
r-»a.-vu--na the semester, he'd pulled his grades way up.

- Ahead

Fll Taylor's move from the back to the front of the dassrom was both a source and a symbol of his acadenwc succes:
u;uﬁvmw-wm-umnwwmmm Because notetaking skils not only heip produce
academic success m college but aiso contribute to Career SUCCeSs .

In this chapter we discuss effective strategies for taking notes during class lectures, during other kinds of oral
s, wrizen sources such as bastbooks. There's 4 kot more to o0d notataking than you probably
M—mamuulmmwm as essentially "getting everything down on paper.” As we explore the ins and '
outs of notetaking, wi mmmwnwm:mmummmmum o to be an acove leamer.
owe 0 Bk you! way t G00d nOteS, 40 how to deal with Gsorganzed

Let’'s Get Interactive!

* Try It! Activities
|
i« These highly engaging self-assessment

sections include written exercises of all types
and provide instant feedback. There are at
least five Try It! activities in every chapter,
and at least one of these is designated as an ST s P e
in-class, group exercise. Examples of Try It! ks
exercises include “Assess Your Analytical \ o
and Relational Learning Style” (Chapter 3), :: Ly
“Take a Test-Taking Test” (Chapter 5), and o
= “Work the Web” (Chapter 10). O it s by e e
, a
@5
o
-

. www.mhhe.com/power xxv .



How I Feel about Writing

Reflact on the faaiings vou Rave aboct wibng by aniwenng the following quasbens

1. When I receive 3 writing assignment, my tal reaction is...

| 1

2. Do you ever write for pleasurs? When? Under what circumstances?

You? Which are

4. Are you particularly good at finding ways to put off writing tasks? 0O you do
anything to prevent this?

I n

e Case Study. :

Each chapter ends with “The Case of . . .
study that invites students to apply that
chapter’s principles in solving a unique problem.
Case studies are based on situations that students
might themselves encounter. For instance, the
case study in Chapter 4, “Taking Notes;”
describes the difficulties experienced by a
student who writes down the instructor’s every
word (“The Case of". . . The Human Dictation
Machine”); the case study in Chapter 11,
“Making Decisions That are Right for You,”
describes and all-too-typical problem involving
an apartment lease and roommates. Each case
provides a series of questions that encourage
students to use what they’ve learned in
responding to these dilemmas. Once students
have completed the case, they can either print or
e-mail their responses to their instructor.

,” a case

Maklng Connectlons

/ hen basketball star Rebecca Lobo enrolied in an 8:00 AM. English Ikarature cass during

, she was a bt concemed about the wisdom of her choics. But har enthusiasm overcame
her .mus-nwmu.'mm.xm.dmmmvmmu
i you ke &, even at that hour.” 2

Lobo, an Al-american who was voted Female Attieta of he Year and i 3 star player o the tew
University
undergraduate. Acaderss and 5pOrts were both a cantral part of her frst-year college
Lo a0y frestiman, | s DSrvoUs whan sk G clige. 1 R i et €xpuct Fum
basketbal, from dasses, or anything sise,” £ she says.
the basketball sam gave her something that lowered har aniecy
home, but 1

However, her participation on
lavel. "It was my first time away from /as better off than most bacause | had
ummmmhmmmwmdn 1 she says.

xXXVi www.mhhe.com/power

° Jou_rnal Reflections

This feature provides students with journal
prompts that ask students to reflect on and
think critically about the chapter content and
about related prior experiences. For example,
the “Journal Reflections” in Chapter 7,
“Writing and Speaking,” asks students to
reflect on their feelings about the writing
process and the one in Chapter 13, “Money
Matters” asks students to evaluate their
financial savvy after performing a few
simple but eye-opening exercises. Once
students have completed their journal, they
can either print or e-mail their responses to
instructor.

(W5 s Wl W7 oli o d )
rText

S N el b i S R ....n.......!"'

%

2. Why does Lix's method of natetaking produce such poor resuts? What s she
mssing’

g

do you think Lila defines “good notetaking"?

* Speaking of Success

Every chapter includes interviews with
people who exemphfy academic success.
Some of these individuals are well-known
figures, such as Bill Cosby, Rebecca Lobo,
and John Irving; others are current students
or recent graduates. Many of these
individuals have struggled to overcome
difficulties in their personal lives or in school

before achieving academic or career success.
\




