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PREFACE

Writing a preface for a second edition is a great opportunity to thank the many
readers who have assisted us in improving this new version of The Legal Environ-
ment of Business: A Critical Thinking Approach. We have listened to your advice
and counsel, and the new edition represents the high level of your scholarship
and your passion for teaching and learning. We have been graced by the in-
sights of many readers and certainly urge all of you to pass along any ideas you
have about how we can improve the book even more.

INTRODUCTION

Law can be conceptualized as either a set of rules or as a process whereby cur-
rent rules have developed and new rules will evolve. This latter approach,
which we will take in this book, sees law as an intricate, always incomplete ta-
pestry, a piece of art with an identifiable, yet evolving, structure. It emerges and
develops. This dynamic approach to the law as it relates to the business world is
what our book hopes to encourage.

The readers of this book will typically be prospective managers of public
and private enterprise. How can a text best prepare these future managers for
functioning in the ever changing global legal environment of business? Critical
thinking skills are the essential ingredient for understanding current legal rules
and making future business decisions that both comply with and contribute to
emergent law. The importance of these skills for contemporary organizations
has been recognized not only by educators, but also by those in the business
community.

The initial motivation for this book was the authors’ perception that there
was no legal environment book available that explicitly and adequately facili-
tated the development of students’ critical thinking skills. Teaching students in
a systematic manner that developed their critical thinking skills required the
use of a supplemental critical thinking textbook, which was cumbersome, to say
the least.

Some people may argue that merely using the traditional method of case
analysis allows them to develop their students’ critical thinking skills. The prob-
lem with such an approach, however, is that the case method focuses only on
the students’ analytical skills, ignoring the evaluative component that is really
the essence of critical thinking. Another problem with the traditional method
of case analysis is that it does not include an ethical component. To engage in
critical thinking necessarily includes consideration of the impact of values on
the outcome being considered.

The use of cases in the legal environment of business classroom, however,
can provide an excellent opportunity for the development of students’ critical
thinking abilities when the traditional case method is modified to emphasize
the development of critical thinking skills. So, the initial two authors of this
text contacted M. Neil Browne, one of the authors of the best-selling critical
thinking textbook, Asking the Right Questions (Prentice Hall, 5th Edition, 1998),
and asked him whether he would be interested in collaborating on a legal envi-



ronment of business textbook that incorporated the teaching of critical think-
ing skills. Because he has a law degree, and in fact, has written articles about the
relationship between critical thinking and traditional case analysis, he was in-
terested in the project.

The result of this collaboration is a textbook that explicitly lays out in the
first chapter the critical thinking skills that the students are to acquire. It pro-
vides a modified approach to case analysis that gives students the opportunity
to practice these skills throughout the semester, whenever they read either a
case or an article containing legal analysis. Case questions that focus on various
critical thinking skills appear after several cases throughout the book and are
clearly identified by a “CT” critical thinking icon.

The feedback we received from the users of the first edition of this book told
us that many faculty did in fact want to use a critical thinking approach, how-
ever, they did not want this approach limited to just the cases. Thus, an espe-
cially significant change to the second edition is the addition of critical think-
ing questions at the beginning of each chapter to get the students thinking
critically about the material from the start.

DISTINCTIVE FEATURES OF THE TEXT
CONTAINS AN ExpLICIT CRITICAL THINKING MODEL

This is the first legal environment of business textbook that tells the students
what critical thinking is and gives them the opportunity to explicitly work on
developing those critical thinking skills. The critical thinking materials were de-
veloped by M. Neil Browne, a recognized authority in the field of critical think-
ing, who also has a law degree.

The model of critical thinking provided in the book is one that can also be
easily adapted to essays, so that students can internalize the kinds of questions
they ask when analyzing cases or an editorial in the newspaper.

The book was written in a manner that will give instructors maximum flexi-
bility in terms of the degree to which they want to emphasize the development
of the students’ critical thinking skills. Those who want to maximize the devel-
opment of students’ critical thinking skills may find it helpful to spend a signif-
icant amount of time discussing the critical thinking material in chapter 1 and
have the students apply this to every case, as well as answer the questions in the
critical thinking boxes, which appear at the beginning of each chapter and fol-
low some of the cases. Dr. Browne has also written a new student workbook for
the text that will provide additional practice opportunities for anyone wishing
to emphasize critical thinking skills. These instructors may also want to use
the additional critical thinking questions and assignments in the instructor’s
manual.

Other instructors, who do not wish to emphasize critical thinking, may sim-
ply instruct the students to think about their responses to questions in the criti-
cal thinking boxes when they read the material, but then concentrate their class
discussions on the substantive material in the text.

EMPHASIZES THE ROLE OF ETHICS

One of the issues professors continually grapple with is how to integrate ethics
into the legal environment of business course. The critical thinking model in-
troduced in chapter 1 incorporates ethics into the case analysis. Questioning
how a person’s ethics influences his or her decision making therefore becomes a
routine part of a student’s evaluative behavior. For those who prefer a more tra-
ditional approach to ethics, or who would like to spend additional time dis-
cussing ethics, we have included a new chapter on ethics and social responsibil-
ity in this edition.

CONTAINS CURRENT AND CLASSIC CASES

The textbook contains many of the most significant contemporary cases, in-
cluding important United States Supreme Court decisions handed down as re-



cently as 1998. The book includes many of the more recent controversial cases
such as the case of Paula Jones against President Clinton, and the Cattle Ranch-
ers’ law suit against talk show host Oprah Winfrey. Yet it also retains many of
those classic cases whose holdings have continued to have a significant impact
on the legal environment of business for years after they were decided.

EMPHASIZES THE IMPORTANCE OF THE GLOBAL ENVIRONMENT

In recognition of the growing importance of the global environment, we have
introduced the international environment of business to the students in the
third chapter of the text. Of course, individual instructors may always choose to
have the students read this chapter later, but its placement reflects the impor-
tance the authors place on international considerations, an importance stressed
recently by the AACSB.

We have also incorporated into every chapter a section that focuses on the
international dimensions of the subject matter of the chapter. In this way, in-
ternational issues may be discussed throughout the semester.

STRESSES VOCABULARY DEVELOPMENT

We all recognize the importance of being able to use the “language of the law.”
Our text recognizes the importance of students’ acquiring the necessary vocabu-
lary to discuss legal issues by providing a running glossary in the margin.

CONTAINS NUMEROUS CHARTS, TABLES, AND EXHIBITS

Student learning is facilitated by the use of charts, tables, and exhibits. These
matters convey the material to the students in a slightly different form, some-
times making concepts easier to comprehend. We have therefore incorporated
them wherever possible. The publisher has carefully designed these elements in
full color for effective comprehension by the student.

CONTAINS WEB SITES FOR EACH CHAPTER

We cannot ignore the fact that many of our students feel more comfortable on
the Web than in the library. Therefore, at the end of each chapter, we have pro-
vided numerous Web sites to which they can go to learn more about the topics
covered in the chapter.

COVERAGE

The AACSB mandates coverage of global and ethical issues; the influence of po-
litical, social, legal and regulatory, and environmental and technological issues;
and the impact of demographic diversity on organizations. This book covers
every one of the topics listed in the AACSB mandate and is especially strong in
its emphasis on ethics and international issues. The critical thinking approach
of the book makes the students recognize that ethics plays a significant role in
every business decision they make.

ORGANIZATION

The book is conveniently organized into three parts. Part one introduces the
student to the legal, social, political, global, international, and regulatory envi-
ronment. Part two explores those areas of private law that have a significant im-
pact on how businesses operate. Part three then focuses on the regulatory envi-
ronment of business, familiarizing students with all of the areas of regulation
they will be forced to respond to when they are managers.

CHANGES MADE TO THE SECOND EDITION
UrDATED CASES

Reviewers and users of the first edition have commented extensively on the in-
teresting cases we have included in the text. As would be expected for a new
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edition, we have updated our cases to ensure inclusion of the most recent
changes in the law. New cases are not only featured in the text, but have also
been used to replace some of the older case problems. As with our initial case se-
lection, we tried to find cases that not only illustrated important legal concepts,
but contained fact patterns that would captivate the students’ interest.

IMPROVED CRITICAL THINKING MATERIALS

We have made a number of changes in response to our users and reviewers sug-
gestions. The first of these changes was to better incorporate the critical think-
ing materials into the text by beginning each chapter with a series of critical
thinking questions. These questions will get the students thinking critically
from the very start of the chapter.

WEB SITES FOR EACH CHAPTER

As noted earlier in the preface, we have now included the addresses for numer-
ous relevant Web sites at the end of each chapter.

EXPANDED CONTRACTS AND SALES MATERIALS

A number of users wanted a little more material on contracts and sales, and so
this edition features two chapters on contracts and sales, including additional
Uniform Commercial Code materials.

NeEw COVERAGE OF EMPLOYEE BENEFITS

The material on labor law has been reorganized, and we have added an addi-
tional chapter that covers issues fundamental to employee security, including
such topics as unemployment compensation, workers compensation, and em-
ployee privacy rights.

SUPPLEMENTS

A wide range of supplements are available to make this course administratively
easier for the instructor, and to enable the instructor to provide the students ac-
cess to a broader range of educational experiences than would be available with
the textbook alone.

INSTRUCTOR’S RESOURCE MANUAL

Once again, our instructor’s resource manual has been expertly prepared by An-
drea Giampetro-Meyer, of Loyola College, a recipient of teaching awards from
the ALSB, her college, and Beta Gamma Sigma. Because she uses the textbook,
the authors asked her to incorporate ideas into the manual that have actually
been tested in the class. The author is also someone who has expertise in the
area of critical thinking, having written numerous articles on the topic. The
manual includes the following features:

e discussion outlines for each chapter, with references to other supplements
when appropriate

answers to questions in Critical Thinking Boxes
answers to end of the chapter questions
additional critical thinking questions and assignments

STUDENT STUDY GUIDE/CRITICAL THINKING SUPPLEMENT

M. Neil Browne, who authored the critical thinking materials in the text, has
written a new Student Study Guide for the second edition. This study guide pro-
vides significant opportunities for students to practice and improve their critical
thinking skills, in addition to providing them with exercises to test their knowl-
edge of the substantive materials provided in the text. The idea for this supple-
ment grew out of users’ requests that we provide more opportunities for stu-
dents to focus on developing their critical thinking skills.



POWERPOINT SLIDES

Developed by Howard Ellis of Millersville University, Millersville, PA. Students
today are visually oriented, and perhaps one of the best methods for keeping
their attention in class is to have color graphics available. Each chapter of the
text is supported by a substantial number of content-oriented graphics that will
enhance the student’s classroom experience.

PRENTICE HALL CUSTOM VIDEO SERIES

Fifteen core topics in business law and legal environment of business are ex-
pertly illustrated in this new, custom video series just for legal studies in busi-
ness. The videos sharply illustrate the important connection between business
and management issues and the law. Available in fall 1998. Contact your local
Prentice Hall sales representative for details.

THE PRENTICE HALL/NEw YORK TIMES CONTEMPORARY
VIiEw PROGRAM

The New York Times and Prentice Hall are sponsoring “Themes of the Times,” a
program designed to enhance student access to current information of rele-
vance in the classroom. Through this program, the core subject matter provided
in the text is supplemented by a collection of time-sensitive articles from one of
the world’s most distinguished newspapers, the New York Times. These articles
demonstrate the vital, ongoing connection between what is learned in the
classroom and what is happening in the world around us.

Prentice Hall and the New York Times are proud to co-sponsor “Themes of
the Times.” We hope it will make the reading of both textbooks and newspa-
pers a more dynamic, involving process.

PRENTICE HALL CusTOM TEST

Based on the number one best-selling, state-of-the-art test generation software
program developed by Engineering Software Associates (ESA), Prentice Hall Cus-
tom Test is not only suitable for your course, but can be customized to your per-
sonal needs. With Prentice Hall Custom Test’s user-friendly test creation and
powerful algorithmic generation, you can create tailor-made tests quickly, easily
and error-free. Whether you are on Macintosh, Windows, or DOS, you can create
an exam, administer it traditionally or on-line, evaluate and track student’s re-
sults, and analyze the success of the exam—all with a simple click of the mouse.

WEB SITE SUPPORT

Prentice Hall has been a leader in on-line support of both professors and students.
The legal studies Web site is part of the number one Web site for business faculty
and students— PHLIP (Prentice Hall Learning on the Internet Partnership). PHLIP
generates about 500,000 “hits” per month. Both faculty and students add to their
in- and out-of-class experience by making PHLIP part of their course. PHLIP sup-
ports several Prentice Hall legal studies texts with current events links, cases, dis-
cussion questions, student study hall, “ask the tutor,” faculty supplements and
much more. Visit PHLIP at (http://www.phlip.marist.edu).

CAst UPDATES

Adopters of the book may subscribe to a list service that will provide regular
case updates via e-mail, consisting of edited versions of newly decided cases and
accompanying critical thinking questions that may be used to stimulate discus-
sions about these cases.

ToraLAw CD-ROM for Legal Studies in Business

TotaLaw is packaged free with every copy of the text and is a comprehensive re-
source. It contains thirty important acts and statutes that have a direct impact
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on business in the United States and in international arenas every day. Students
can search by key word and will never find an undergraduate textbook with the
comprehensiveness of TotaLaw.
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