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[nnovation
Drives Success

Leading With Imagination
mnovafion

The ability to address problems with imaginative new
solutions. 1It’s a special quality that has given rise to
BN some of today’s most respected and fastest growing
companies. On the cover of this 6th edition of Financial &
Managerial Accounting, we pay tribute to a number of firms that lead
their respective markets through innovation and creativity. These
firms, never content to do things “the same old way,” have challenged

long-held conventions in their industries. For instance, Saturn has cre-
ated an entirely new and successful model for buying and owning a
car, one based on trust, not intimidation, between dealer and buyer.

Financial & Managerial Accounting continues to be an innovative
leader as well. As technology and other influences reshape the busi-
ness world, this text continues to present innovative responses for the
accounting classroom. The new sixth edition extends that tradition
with a number of important improvements that will enhance the

teaching/learning experience for both students and instructors.




Innovation for the Market

Just as Gateway 2000 and Toys R Us have become successful by understand-
ing the customers they serve, this text responds directly to the needs of the
market. Changes in the business climate necessitate a text with a corporate
approach and a solid 50-50 balance between financial and managerial con-
tent. Students need this balance to prepare for business
careers where they will need to understand the importance
of accounting information in managerial decisions, as
S

well as how the information is recorded and reported.

While the market need for a 50-50 book is relative-
ly new, the requirement for effective pedagogy

is not. Financial & Managerial Accounting, Ge,

is the product of a proven author team. The
pedagogy, content, and style of this text have
been tuned and refined to help instructors present
the material effectively, and to ensure that students under-
stand and retain it. It's an approach that has stood the test of time
while staying current with all new subject matter in both financial and
managerial disciplines.

®
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Guided by the Experts:
Content Changes

Extensive feedback from current users, independent reviews by educators,
and market research ensures that the text presents the essential facets of
financial and managerial accounting. As a result, Financial & Managerial
Accounting, Ge, focuses squarely on the business of business—how accounting
contributes to effective decision-making—with reduced emphasis on complex
accounting rules.

This is truly a text in tune with the needs of students as they enter the busi-
ness world. For instance, the text is designed with an important reality in
mind-that 80% of the students in accounting courses are non-accounting
majors. A student need not be headed for a career in accounting to find

great benefit in Financial & Managerial Accounting. Consider these changes
in content and organization:



B Ch. | Introduction to Accounting and Business. This chapter
begins with a new section that defines business and describes common
types of businesses, forms of organization, and the diverse interests of a
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business’s stakeholders.

B Ch. 3 The
Matching Concept
and the Adjusting
Process. A new table
summarizes each type
of adjustment, adjust-
ing entry, and the

| Assess

. VAMJ § k]

financial statement Identify ) | stakeholders
. . o stakeholders information

effect of omitting an 4 needs
adjusting entry. The
discussion of adjust- o
ments ends with the oo
adjusted trial balance, J i
rather than a partial 7

Record economic
data about
business activities
and events

Design the accounting
| information system

to meet stakeholders’
needs

work sheet.

B Ch. 4 Completing
the Accounting
Cycle. The work sheet

is now introduced and

completed in this

chapter. Lines on the work sheet illustrations are numbered to assist you in
your classroom presentation.

B Ch. 5 Accounting for Merchandising Businesses. The discussion of
perpetual inventory systems gives students a clear understanding of inven-
tory accounting by drawing connections to buying groceries or fast food
meals. Purchases are recorded at gross rather than net amounts.

B Ch. 6 Accounting Systems, Internal Controls, and Cash. An illustra-
tion of the revenue and collection cycle in a computerized accounting sys-
tem, using QuickBooks® has been added.

B Ch. 7 Receivables. The discussion of discounting notes receivable was
moved to a chapter appendix. The discussion of temporary investments
was moved to a later chapter and combined with the discussion of long-
term investments.
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B Ch. 8 Inventories. A new section introduces the concept of inventory
cost flows without reference to the perpetual or periodic systems. The jour-
nal entries in a perpetual system are presented alongside the inventory sub-
sidiary ledger to illustrate the FIFO and LIFO flow of costs.

Purchased Sold
goods

Purchased
goods

M Ch. 9 Fixed Assets and

Intangible Assets. Gains and losses
on exchanges of fixed assets are dis-
cussed only from a GAAP viewpoint.

M Ch. 11 Corporations:
Organization, Capital Stock
Transactions, and Dividends. A
new section at the beginning of the
chapter compares the characteristics
of corporations with proprietorships
and partnerships.

B Ch. 12 Corporations: Income
and Taxes, Stockholders’ Equity,
and Investments in Stocks. A new
section on reporting stockholders’
equity was added. The discussion of
appropriated retained earnings and
prior-period adjustments was signifi-
cantly reduced. A new section cover-
ing short-term investments in stocks
was added at the end of the chapter.
The discussion of international trans-
actions was moved to an appendix.

B Ch. 14 Introduction to
Managerial Accounting and Job
Order Cost Systems. Two chapters
from the previous edition have been
combined into one new chapter. This
combination is the result of moving the
introduction of cost and manufacturing
terms to other appropriate chapters.

B Appendix F: Foreign Currency
Transactions. This material, formerly
included in a chapter, has been con-
verted to an appendix.



Leading by Listening:
Special Features

The distinguished team of users and reviewers guided us to numerous for-
mat and feature changes for the 6th edition. Starting with a dynamic and col-
orful new design, the resulting text is perfect for a broad spectrum of stu-
dents and classes. Among the feature changes that will help students make
the connection between accounting and business are the following:

Setting the Stage. This feature (formerly You and Accounting) at the begin-
ning of each chapter relates students’ personal experiences to the chapter’s
topic. The immediate relevance of these passages provides excellent motiva-

tion to read on.

NEW! Business on Stage. This brief presentation of a business concept intro-
duces students to the business context in which accounting functions.

Intermission. This feature (formerly Using Accounting To Understand
Business) uses excerpts from current media coverage to demonstrate how
managers and others use accounting information. Pieces from The Wall
Street Journal, Forbes, Business Week, and other periodicals help students see

the real world application of chapter subjects.

NEW! Encore. At the end of each chapter, the text presents a brief, interesting

narrative about the success or failure of a real business.

Other features that will help students understand accounting as well as the

way business works are:

NEW! Questions & Answers. At appropriate points in the margin of the text,
questions with answers are provided to help students check their under-

standing of the material they have just read.

me' u NEW! Points of Interest. These margin notes offer

————— insight into subjects of special interest to students, such
I"IE"ESI as careers and current events.

NEW! Summaries. Brief summary
statements within each chapter bring special attention
to important points.

NEW! Business Transactions. In Chapters 1 and 2,
students are introduced to business transactions
through non-business events that help them better
understand the nature of transactions.

Accounting is an information
system that provides reports
to stakeholders about the eco-
nomic activities and condition

of a business.
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NEW! Real World Notes. ].C. Penney Co. and General Electric
are just a few of the familiar examples that provide a close-
up look at how accounting operates in the marketplace.
These examples are highlighted in the margin of the text:

AT&T Gillette
BMW Hershey Foods Corp.
Campbell Soup Company Hewlett Packard
Coca-Cola Enterprises Inc. Mercedes-Benz
Delta Air Lines PepsiCo
Ford Motor Co UPS

NEW! Financial Analysis and Interpretation. At the end of each financial
chapter, a section describing an important element of financial analysis helps
students understand the information in financial statements and how that
information is used.

Student Success Starts Here:
End-of-Chapter Excellence

This edition takes students well beyond procedures into truly pertinent
applications. Consider the following tools that will help students succeed in
the business world:

Receive Payments ; «4 ® NEW! QuickBooks Problems at the
end of Chs. 6, 7, 10, 14, and 18 can be
solved using the invoi illing fi ¢

Customer Payment w S : e ! ing the invoice/billing features
in QuickBooks.

Customer:Job Handler Co. Amount 220000

Fit: Method B Critical-Thinking and Decision-

Memo Check No. " x ravim

- Making Activities. Students need to

g_af?‘jpuwf‘f‘ Olhet Wficeposked s develop analytical abilities, not just
Deposit Tg  |First National Bank @ : C .
l x memorize rules. These activities focus

Existing Credits 0.00 Total to Apply 2.200.00

[ Apply Existing Crecits? e et e on understanding and solving issues.
Some are presented in dialogue format—
Invoices paid [with this payment] and those still outstanding _p . . 8 ormat-a
Z__ Date Type  Number  Orig Amt._ Disc. Date Amt Due  Payment conversation in which students can
~ 2,200.00 4 ” « . »
v “‘observe” and “participate” when they

000
respond to the issue being discussed.

Totals 5,200.00 2,200.00

® NEW! Group Learning
Activities let students
learn accounting and business concepts while building team-
work skills at the same time.

Vi
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m NEW! Internet Activities launch students into account-
ing-related areas of the Worldwide Web’s ever-

HEHVIW expanding universe. it do o

B “What Do You Think?” These exercises and
activities take students beyond the scope of the text to apply

newly learned material.

wnﬂrs W[ﬂ []g B “What’s Wrong With This?” These
innovative exercises challenge students to analyze

WITH THIS? and discover what is wrong with a financial state-

ment, a report, or a management decision.

B Communications Items. These activities help students develop com-
munication skills that will be essential on the job, regardless of the fields «,
they pursue. B

Accounting, perhaps more than any other discipline, is a field that must be
practiced to be understood and retained. The quantity and quality of the fol-
lowing end-of-chapter resources have always been distinguishing characteris-
tics of Financial & Managerial Accounting:

B Continuing Problem in Chs. 1-4. Here’s a great opportunity for stu-
dents to practice what they've learned. As they study each step of the

accounting cycle, they can follow a single company—Music
Today—from its transactions to the effect of those transactions

on its financial statements. v

B Illustrative Problem and Solution. A solved problem models one or
more of a chapter’s assignment problems, helping students make the most of
the chapter and end-of-chapter materials.

W NEW! Self-Examination Questions now include a matching activity to
help students review and retain terms and definitions.

B Exercises. An average of 20 exercises at the end of each chapter-more
than any other text on the market—can be assigned or used as examples in
the classroom. Each exercise focuses on only one specific chapter objective.

B Problems. Each chapter includes two full sets of problems for use as
classroom illustrations, for assignments, for alternate assignments, or for
independent studying. This edition features shortened problems to provide
better focus on key chapter topics.

B Comprehensive Problems. At the end of Chs. 4, 5, 10, and 12, cumula-
tive learning applications integrate and summarize the concepts of several
chapters to test students’ comprehension. Two of these problems can be
solved using the debit/credit features of QuickBooks.

vii



viii

Reeve

A Collaborative Success:
Comprebensive Resource Package

We've designed our entire supplement package around the comments
instructors have provided about their courses and teaching needs. These
comments have made this supplement package the best in the business.

Available to Students—Because every class, instructor, and student has dif-
ferent needs, Financial & Managerial Accounting, 6Ge, offers a broad range

of supplements. Both print material and easy-to-use, affordable technologies

help students succeed in the course and in the busi-
ness world. Some of these supplements are:

Name:

Nome:

(oiow Problam 5-2A

528 gayu0 GO = 8 orking papers thet
vml—E':M o recolpts loursis. Nt with e pablo
Revenue ‘and general ledd
raceivable
accounts

Co.
-ompleted by Jaye®
oy
o revene and TP T s
Transactions m\fﬁ:me 15-30 of the current ¥
erio 5
during the per!

B Working Papers. The traditional Working

Papers are available both with and without prob-
lem-specific forms.

Co., $6.780- nt
amura €O o ts accou
15. Issued Invoie No. '“:(::’ :o‘ Tm the balance owed o
ane 15: 1889E0 from 4 +Co,, $5340
e N, Kocmwl*‘:;:; o718 to Hardy €0 &
17. tssued It R

it .
T e, T e s ‘ B Working Papers Plus, prepared by John
Post all jou
ceived © dy Co., $2,960 , [ .
: 0 720 i Wanlass of DeAnza College. This alternative to
" post sl ' fcom Yamura €O for the balance
——rocgived cash fro =
5 Nfane s 1 from Hardy Co- for .nvmb(;fv“““”’
27, Receved e 1O BUAGY Co, SLEOR | ot $11,540
29, lssued Invol <h sales for the second rendered to Breck
30. Recorded 0T wpplies for serVices
30. Recerve

sable ledge?
JearPlor® Cl‘mp“;l‘;,oumals 10 the accounts receiT®
Lethe Post al
cajes Manage’ i

traditional working papers integrates the chapter
learning objectives and glossary with forms for

solving all textbook exercises and selected text-
book problems.

B Study Guide, prepared by Jim Reeve and Carl Warren. The Study Guide
includes quiz and test tips and multiple choice, fill-in-the-blank, and true-

false questions with solutions. The Study Guide is packaged with a disk that
allows students to score their own practice tests.

B General Ledger Software, prepared by Dale Klooster and Warren Allen.
This best-selling educational general ledger package (formerly Solutions
Software) is enhanced W
with planning tools, a

Journal Wizard, more
tool tips, a new color-
coded system, and
additional problems
for the managerial
chapters. Solving
g L rable
end-of-chapter prob- 2110 Accounts Payable
Purch. Returns & Allow.
lems, comprehensive ‘ J '
problems, as well as

04/30/97 Adi.Ent.

6550 Insurance Expense

1140 "Prepairdylnsu
practice sets is as

easy as clicking icons
with a mouse.




B Homework Assistant and Tutor (HAT), prepared by Ray Meservy of
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Brigham Young University. This user-friendly software for Windows visually

teaches students the relationships between jour-
nals, ledgers, and financial statements as they solve
selected end-of-chapter problems. A built-in tutor
function includes numerous hints and help screens.

B Spreadsheet Applications Software. Students
can solve dozens of problems by using any of the
standard spreadsheet packages, such as Lotus 1-2-
3® and Excel® Alternative “what-if” scenarios are
also presented and explored.

Available to Instructors—South-Western
Publishing continues to lead the field in supple-
ments for instructors, from traditional printed
materials to the latest integrated classroom tech-
nology. Among these support tools are:

@ Homework As

ant and Tutor

1.150.00

| Cash

Supplies

1.800.00]

5.500.00]

 and Owner's .
75000 |
[Uncamed Fees | 200000 |
W 2.750.00
~Add |

.600.00|

~Add |
[ 23.600.00]

, Capital, [ 1o.000.00
[Drawing. G. Diwell | 1.500.00]

"~ 15,100.00
0

B Virtual Community-Online with South-Western. Organized by chap-

ter and topic, this hyperlinked syllabus includes text-specific and other

accounting-related resources. Most of these online resources are also available
on CD-ROM. We invite you to be part of this community by sampling what
we've provided and by sharing your own material, ideas, and comments with

v

A

. " .
virtual eommunity
Warren, Reeve & Fess

Financial & Managerial Accounting, 6e

Leam more shout this text

T HIEE R ES OURGCE 5 O URCE
The Resource Source effectively organizes and links avanety of resources for
nstructors. Organized by chapter and topic, this hyperlinked syllsbus includes
PowerPoint slides, the Instructor's Manual, relevant articles, software resoures,
and much more

If you are an instructor using Financial and Managerial Accounting, e, and
would like access to restncted matenal, please contact us via email at
100 com. Inchude the author and title of the text, and your

affiliation along with a user 1D and § character password of your

THE COMMUNITY COMMONS

Ths C ity Commons 15 an area for to share infe ion and
exchange tips. l'ake part i a ciscussion torum, see how other mstructors are
using the Intemet in their courses, or find out more about accounting listservs

T HLE
The Reserve Foom provides students with additional tools and resources for
understanding the text, including hypertext derao problems, answers to
Frequently Asked Questions, and downloadable spreadsheet templates

T HE R EFERENCE.ROOM

The Refrence Room  provades students with links to financial research,
papers and business g i firms, tax sites, a vanety of
Job-related sites, and ruch more

T H E B o o K s T o R E

The Hookstora allows students to order online at a substantial discount Tany
of the supplements availahle with the text

R E S E R V E R 0 oM

warren.swcollege.com

the course and curriculum.

your colleagues and students. Visit
our discussion forum and exchange
information on current developments
in the profession, and share ideas on

B PowerPoint™ Transparencies,
prepared by John Wanlass.
PowerPoint Transparencies enhance
lectures and simplify class prepara-
tion. You can also add your own
custom slides, using this popular pre-
sentation package.

B Traditional Ancillaries. The
Instructor’s Manual, Test Bank, and
other traditional elements are avail-
able in separate bound volumes as
well as on the instructor’'s CD-ROM.
A wide range of writing exercises,

group learning activities, demonstra-
tion problems, and accounting scenarios are included in the Instructor’s
Manual and the on-line Accounting Virtual Community.
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