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Preface

Please read this Preface. The information is important to help make your experience with this book more

rewarding.

Things change constantly in all areas of life,
and it’s sometimes difficult to keep up with
all the changes. When we wrote the first five
or six editions of this book, the Internet did
not exist. Fortunately, the Internet exists
now, and it has become one of the best
sources of information for anyone interested
in learning anything.

As mass media teachers and professional
researchers, we want to provide you with the
most detailed and most current information
possible. However, that’s a difficult task with
a textbook since changes in mass media re-
search happen so frequently. Our best alter-
native, therefore, is to help you find the most
current information about the topics we dis-
cuss in this text.

Therefore, throughout this text, we pro-
vide a vast number of Internet searches for
you to help you find more information about
the topics we discuss in the book. Please use
these search suggestions. You’ll see that we

Juse a specific format for the searches we sug-

-gest. Enter the search exactly as we suggest,
although feel free to go beyond the searches
we provide.

The format we use for Internet searches
(by the way, we use Google) is italics. That is,
whenever we suggest an Internet search, the
search is shown in italics. If you see quote
marks with the search, be sure to include
those because they are important in refining
the search and eliminating useless informa-
tion. For example,. ,1{ we, recogn'r‘nend that you

—adoa

search the Internet for more information
about this text, and suggest “Mass media re-
search” Wimmer Dominick, then input your
search exactly as written, including the quote
marks.

If you are new to using Internet search
engines, please go to our book website at
www.wimmerdominick.com and read the ar-
ticle about using search engines in the “Read-
ings” section.

Approach and
Organization

As in the previous seven editions, our goal is
to provide you with the tools you need to use
mass media research in the professional
world through simplified explanation of
goals, procedures, and uses of information in
mass media research. We want you to be
comfortable with research and to recognize
its unlimited value, so we use extensive prac-
tical applications to illustrate its use in the
world today.

The book is divided into four parts. In
Part One we begin with an overview of mass
communication research, including elements,
ethics, and sampling. Part Two explores each
major approach to research, including quali-
tative research, content analysis, survey re-
search, longitudinal research, and experi-
mental research. In Part Three we continue
with a section on data analysis, covering sta-
tistics and hypothesis testing. Part Four con-

xix
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cludes the book with a forward-looking sec-
tion on research applications, including those
for print media, electronic media, advertis-
ing, public relations, media effects, and mass
media research and the Internet.

Features

We are gratified by the feedback we’ve
received from hundreds of professors teach-
ing this course. We hope you will find that
this edition reflects the best pedagogy based
on the continuous improvements we’ve made
to each edition. The text includes many fea-
tures that provide additional information
and enhance learning and understanding of
concepts.

New to This Edition

In this edition we have made many changes
based on comments from teachers, students,
and media professionals who have used our
book. All chapters have been updated, and a
few chapters have been rearranged to meet
the requests of several users. In addition, in
the -previous seven editions we included a
chapter titled “Research in Media Effects.”
This chapter is no longer in the book. In-
stead, it has been updated and moved to the
book’s website.

Additional Information

We developed the book website (www
.wimmerdominick.com) to help you keep up
to date with changes in mass media research.

On the site, you’ll find additional reference
materials, articles that expand on some of the
topics in the book, a sampling error calcula-
tor, and more. We will update the website
whenever we find something of interest to
mass media researchers, so visit often. If you
have any suggestions for additional content
on the site, please contact one of us.

Also, please visit the Book Companion
Site at  http://communication.wadsworth
.com where you’ll find a glossary, flashcards,
crossword puzzle, Internet activities, and
InfoTrac® College Edition questions.

Your Feedback

As we have stated in the previous seven edi-
tions: If you find a serious problem in the text
or the website, please contact one of us. Each
of us will steadfastly blame the other for the
problem and will be happy to give you his
home telephone number (or forward any
email). Have fun with the book and the web-
site. The mass media research field is still a
great place to be!

Roger Wimmer

Denver, Colorado
roger@rogerwimmer.com
www.rogerwimmer.com

Joseph Dominick
Athens, Georgia
joedom@uga.edu
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