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PREFACE

Fundamentals of International Business is an introductory international business text for
use at the undergraduate level. Its comprehensive coverage of the subject also makes
it appropriate for use in MBA programs.

The book’s content is streamlined when compared to the array of international
business texts now available, but sufficiently rigorous and demanding to satisfy the
professional integrity of the instructor.

The ever-growing cultural diversity of students attending U.S. colleges and
universities has influenced the development of this text. These students bring a
wide range of learning experiences and a richness of cultural backgrounds to the
classroom. We are sensitive to these conditions and to the educational opportuni-
ties they present to instructors and reflect them in our approach to the field and to
learning.

Coverage

Here is what makes this book special:

Individuals, business and government are mutually interdependent. Therefore,
we work hard to highlight the interrelationships and linkages among these three pil-
lars of international business. In the chapters, the questions, and the vignettes, the
reader will discern this nexus of personal needs, policy requirements, and business
activities.

As there is more than one point of view regarding globalization, both the
instructor and the student are provided with the insights and the materials to obtain
an overview of the different perspectives and gain the ability to formulate their own
personal views. We do so by providing not only the different arguments, but also by
the facts and insights that allow for a scrutiny of these arguments.

As a result of our work with companies, we know that international business is
the realm of small and medium-sized firms as well as large, multinational corpora-
tions. This text presents a balanced coverage of the subject matter, analyzing decision
making in the context of their corporate conditions. Also addressed are important
topics that are only marginally discussed in other international business texts, such as
supply-chain management (logistics), countertrade, north—south economic integra-
tion, and the development of global management talent.

The roles of culture, policies, and politics are given in-depth exploration as well.
The dimensions of ethics, social responsibility, and diversity are addressed through
examples and vignettes. We appreciate the role, present and future, of corporate
transparency, veracity, and vision. For example, the sweatshop issue is explored, high-
lighting the need for acceptable working conditions around the globe, and report
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LEARNING

OBJECTIVE

with an insider perspective on the latest international agreements to reduce bribery
and corruption.

Our work in international business has also taught us that commitment and trust
are key to global success. We are firmly committed to our work and personally stand
fully behind it. If you have questions or concerns about this book, feedback of praise
or complaint, please contact us at any time. Here is our contact information:

Prof. Michael R. Czinkota  czinkotm@georgetown.edu
Prof. Ilkka A. Ronkainen ronkaii@georgetown.edu
Prof. Michael H. Moffett moffettm@t-bird.edu

USE OF WORLDWIDE EXAMPLES The global orientation of this book is rein-
forced by drawing on worldwide examples, trends, and data, rather than relying only
on U.S.-based information. The reality and pragmatism of our content is ensured by
always addressing the issue of “What does all this mean for firms in terms of imple-
menting international business activities?”

Organization

Fundamentals of International Business contains 14 streamlined chapters, which trans-
lates into approximately one chapter per week for the traditional 15-week semester.
Five parts of two to four chapters each organize the text to flow logically from intro-
ductory material, to the global environment, to marketing and financial considera-
tions in the global marketplace.

Part One provides an overview of the key issues facing international business
today and touches on how these topics will be dealt with in the text.

Part Two focuses on the similarities and differences between cultures, and how
global politics both influences and is influenced by these same factors.

Part Three shifts to the theoretical foundations surrounding global trade and
investments, explaining the environment in which these occur.

Part Four explores the international monetary system, including the discussion
of global financial management.

Part Five is devoted to global operations, Investigating strategic management
issues.

Part Six describes the future of global business, and the future for students of the
field.

Distinguishing Pedagogical Features

A number of unique features in this text make substantial contributions to the learn-

ing process. These features deliver hands-on learning that captures student interest
and leads to practical knowledge.

* Integrated Learning System: This text uses the integrated learning system
to structure the text and the teaching supplements around learning objectives.
The numbered objectives are identified in the chapter introduction, and each is
precisely addressed in the summary section at the end of the chapter. Num-

bered icons within the chapter margins mark where each objective is covered
within the text.



The integrated learning system also makes lecture and test preparation eas-
ier. All of the text’s major supplements are organized around the learning
objectives, helping students and instructors focus on the key points of each
chapter.

Opening Vignette: An opening vignette sets the stage for the chapter, includ-
ing one or two questions for students to consider as they read the chapter.

World View: This box offers concrete examples of the issues confronting
global business decision-makers into the classroom.

Quick Take: A “Quick Take” vignette is a real-world example to provide
context for concepts presented in the text.

Culture Clues: Interspersed throughout the text are “Culture Clues” that
provide practical tips and insights to different cultures.

Fast Facts: Interspersed throughout the text, these facts are presented in a
Q and A format. They focus mainly on geography-oriented topics and are

meant to immediately provide feedback to the student about the absorption of

the text material at hand.

Marginal Glossary: An extensive marginal glossary makes it easier for stu-
dents to define and understand key terms. An end-of-the-book glossary con-
tains all key terms and definitions in a convenient alphabetical form.

Maps: To increase the geographic literacy of students, the text contains excel-
lent maps that provide the instructor with the means to demonstrate concepts
visually, such as political blocs, socioeconomic variables, and transportation
routes. The maps are integrated throughout the text. In addition, a detailed
world map by Rand McNally is included with each new text.

Chapter Summary, Review Questions, and Critical Skill Builders: Each
chapter closes with a summary of key points that students should retain, orga-
nized by learning objective. The review questions and critical skill builder ques-
tions are a complementary learning tool that will enable students to check their
understanding of key issues, to think beyond basic concepts, and to determine
areas that require further study. All these tools help students discriminate
between main and supporting points and provide mechanisms for self-teaching.

On the Web: Each chapter contains two to three Internet exercises to involve
students in the high-tech world of cyberspace. Students are asked to explore
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the Web for research into topics related to each chapter. This hands-on experi-
ence helps to develop Internet, research, and business skills.

* Brief Format: This text focuses on the essentials to provide a practical and
inexpensive alternative to the standard texts on the market.

* Up-to-Date Research: Extra effort has been made to provide extensive
current research information. The endnotes resources enable the instructor
and the student to incorporate additional information where it is useful and
desirable.

* In-Depth Tables and Figures: Many of the tables and figures have been

specifically designed and developed to enhance student understanding of the
text material.

* Critical Presentation and Explanation: The complex nature of topics and
theories in international business are presented with their pros and cons. The
goal is to allow students an in-depth exploration of the struggles among vari-
ous theories, policies, strategies, and structures.

Supplementary Material

Instructor’s Manual with Test Bank (0-324-27365-7): Designed to provide sup-
port for instructors new to the course, as well as innovative materials for experienced
professors, the Instructor’s Manual includes suggested course outlines, chapter objec-
tives, annotated learning objectives, suggestions for teaching, and further questions
for discussion. Additionally, the Instructor’s Manual includes answers and teaching

notes to end-of-chapter materials. The Test Bank includes true/false, multiple
choice, and short-answer questions.

PowerPoint Lecture Presentation (0-324-27395-9): Also available on the Web
site, the PowerPoint Lecture Presentation enables instructors to customize their own
multimedia classroom presentation. Containing approximately 200 slides, the pack-
age includes figures and tables from the text, as well as outside material to supple-
ment chapter concepts. Material is organized by chapter, and can be modified or

expanded for individual classroom use. PowerPoints are also easily printed to create
customized transparency masters.

Videos (0-324-020354-3): Videos compiled specifically to accompany Fundamentals
of International Business utilize real-world companies to illustrate international busi-
ness concepts as outlined in the text. Focusing on both small and large businesses, the

video gives students an inside perspective on the situations and issues that global cor-
porations face.

Web site (http://czinkota.swlearning.com) The Web site is a comprehensive
resource-rich location for both instructors and students to find pertinent infor-
mation. It includes the On the Web feature as well as additional resources. The
Instructor Resources contain a download of the Instructor’s Manual and Test Bank,
and PowerPoint Lecture Presentation. The Interactive Study Center includes inter-



active quizzes, complete text glossary, and key end-of-chapter materials for online
reference.

InfoTrac College Edition: Included with each new copy of the text is four
months of free access to InfoTrac College Edition, an online library of over 4,000
academic journals and periodicals. Through its easy-to-use search engine and other
user-friendly features, InfoTrac College Edition puts cutting-edge research and the
latest headlines at students’ fingertips.

TextChoice Cases and Exercises: TextChoice is the home of Thomson Learn-
ing’s digital content. The Management Cases and Exercises content database allows
you to easily evaluate and select cases, experiential exercises, activities, and even your
own material to create a course companion tailor-fit to your course.
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