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The ability to be an effective communicator in public is an essential skill

in almost every country in the world today. Moreover, it is a skill that is req-

uisite to people advancing in companies and organizations where they work.
More and more colleges and universities around the world are offering courses
in public speaking, because they know that in an information age it is essential
for people to be effective communicators. Yet speaking, a skill developed
soon after birth, is not usually taught to students until they reach the college
and university level.

This book, while written in English, is designed to teach students what
they need to know in order to present an effective speech in the native lan-
guage of their own country. It explains the underlying rhetorical theory of
Western Civilization, as well as the roots of the Chinese rhetorical tradition in
order to present a global perspective on speaking in public. Some aspects of
speaking are universal. Every speaker uses his or her voice. Every speech has a
beginning and end. Since speaking in public is a performance activity, almost
every inexperienced speaker undergoes nervousness or stage fright. Speakers
around the world use visual aids to make their presentations more effective. Of
course, other aspects of public speaking are language and culture dependent.
The use of language in its figures and tropes will vary from one language to an-
other. Cultural expectations and customs will vary from one country to anoth-

er, such as the use of humor in speaking or the internal organization of speech
" material. Fortunately, there are many more aspects of public speaking that are
common around the world than there are topics that separate peoples.

This book serves as a fundamental textbook in public speaking and does
not assume that the reader has had any prior formal training. The material that
appears in blue print is especially important for a speaker to know. It can be
used not only in a college classroom, but also as a training guide for people al-
ready employed full-time. The examples used in this book are mostly Chinese
and American, but the principles that they cover are designed to be applicable

in most other countries as well.
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