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(B H) “In any large business organization, teamwork is the ultimate key to the organization’s
success.

(E3k) In your view, how accurate is the foregoing statement? Use reasons and/or example

from your experience, observation, and/or reading to explain your viewpoint.
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Whether a particular business ultimately succeeds or fails depends, of course, on a variety of
factors. Nevertheless, because teamwork is an essential ingredient for any large business to succeed,
I conclude that in most cases it is probably the pivotal factor.

First, cooperative interaction is an integral part of nearly all company jobs—including jobs per-
formed in relative isolation and those in which technical knowledge or ability, not the ability to work
with others, would seem to be most important. For example, scientists, researchers, and even
compliter programmers must collaborate to establish common goals and coordinate efforts. Even in
businesses where individual tenacity and ambition of salespeople would seem to be the key for a firm’s
success, sales personnel must coordinate efforts with support staff and managers.

Secondly, in my experience the kinds of problems that ultimately undermine an organization are
those such as low employee morale, attrition, and diminishing productivity. These problems, in
turn, almost invariably result from ill-will among coworkers and their unwillingness to communicate,

cooperate, and compromise. Thus, problems in working together as a team pose the greatest threat



