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Introduction

1.1 Definition and Role of International Trade

International trade is the process of exchanging goods or services between two or
more countries, involving the use of two or more currencies. Overall, it produces a
more efficient employment of the productive forces of the world. Hence it embraces
two basic elements, First, it is carried out between two or more nations. Thus when
trade is executed beyond national frontiers, it is invariably subject to political, social,
economic and environmental policies introduced by nations from time to time. To a
large extent, such policies have either some what encouraged or hampered the free
flow of merchandise in international trade. The second factor is the use of different
currencies with their inherent exchange rate differentials; the terms of trade, or alter-
natively the balance of trade. This produces a favorable result in some countries but
is unfavorable to others.

International trade increases competition and prevents the monopolistic control of
the home market by local exporters. It also provides a stimulus to economic growth,
developing technology and raising living standards. Overall, it provides wealth to the
economy and extends opportunities to exchange ideas and develop the infrastructure of
a country or region and its resources, Trade develops beneficial links between coun-
tries and encourages tourism and education. This brings both political and economic
stability to a country or region.

There are more benefits for enterprises in the international trade, special for ex-

port business.

L] 1 []



4 Practice of International Trade

(1) There is the potential for greatly increased company turnover.

(2) The product or service offered is more competitive. It reflects international
market needs and conforms to a wider legal environment. So the company becomes
more competitive in all areas of the business: product specification, management
skill, and value added benefit transmitted to the buyer in both price and non-price fea-
turing as servicing warranty.

" (3) Economies of scale are achieved through a larger order book and better utili-
zation of company resource, especially in the areas of production, design, administra-
tion and procurement.

(4) Company becomes more integrated with the market they serve. One side it
can spread the risk and opportunities, the other side it can encourage higher standards
and the use of more high technology, which would not obtain when serving only the
domestic market, an environment which may be shielded through high import tariffs

imposed to protect local manufacturers.

1.2 Survey of International Trade

We will focus on the international agencies of the International Chamber of Com-
merce ( ICC), the Organization for Economic Co-operation and Development
(OECD), the World Trade Organization ( WTQO), a number of the regional
trading areas of the world and a selection of countries which provide both short and
long term favorable opportunities to the exporter. Regional arrangements include
Customs Unions, free trade agreements and a range of other trade initiatives such as
APEC,

1.2.1 International Ché\mber of Commerce (ICC)

The International Chamber of Commerce was founded in 1919 with an overriding
aim that remains unchanged: to serve world business by promoting trade and invest-
ment, open markets for goods and services, and the free flow of capital.

Much of ICC's initial impetus came from its first president, Etienne Clémentel, a
former French minister of commerce. Under his influence, the organization's interna-
tional secretariat was established in Paris and he was instrumental in creating the ICC
International Court of Arbitration in 1923.

ICC has evolved beyond recognition since those early post-war days when busi-

-2-



Chapter 1 Introduction i«

ness leaders from the allied nations met for the first time in Atlantic City. The origi-
nal nucleus, representing the private sectors of Belgium, Britain, France, Italy and
the United States, has expanded to become a world business organization with thou-
sands of member companies and associations in around 130 countries. Members in-
clude many of the world's most influential companies and represent every major indus-
trial and service sector.

1.2.1.1 What is ICC

ICC (International Chamber of Commerce) is the voice of world business cham-
pioning the global economy as a force for economic growth, job creation and prosperi-
ty. Because national economies are now so closely interwoven, government decisions
have far stronger international repercussions than in the past.

ICC: the world's only truly global business organization responds by being more as-
sertive in expressing business views.

ICC activities cover a broad spectrum, from arbitration and dispute resolution to
making the case for open trade and the market economy system, business self-regula-
tion, fighting corruption or combating commercial crime.

ICC has direct access to national governments all over the world through its na-
tional committees. The organization’s Paris-based international secretariat feeds busi-
ness views into intergovernmental organizations on issues that directly affect business
operations,

Setting rules and standards

Arbitration under the rules of the ICC International Court of Arbitration is on the
increase. Since 1999, the Court has received new cases at a rate of more than 500 a
year.

ICC's Uniform Customs and Practice for Documentary Credits (UCP 500) are
the rules that banks apply to finance billions of dollars worth of world trade every
year.

ICC INCOTERMS are standard international trade definitions used every day in
countless thousands of contracts. ICC model contracts make life easier for small com-
panies that cannot afford big legal departments.

ICC is a pioneer in business self-regulation of e-commerce. ICC codes on adver-
tising and marketing are frequently reflected in national legislation and the codes of
professional associations.

Promoting growth and presperity
ICC supports government efforts to make a success of the Doha trade round. ICC
« 3.



=4 Practice of International Trade

provides world business recommendations to the World Trade Organization.

ICC speaks for world business when governments take up such issues as intellec-
tual property rights, transport policy, trade law or the environment.

Signed articles by ICC leaders in major newspapers and radio and TV interviews
reinforce the ICC stance on trade, investment and other business topics. Every year,
the ICC Presidency meets with the leader of the G8 host country to provide business
input to the summit,

ICC is the main business partner of the United Nations and its agencies.
Spreading business expertise

At UN summits on sustainable development, financing for development and the
information society, ICC spearheads the business contribution.

Together with the United Nations Conference on Trade and Development
(UNCTAD), ICC helps some of the world’s poorest countries to attract foreign direct
investment. In partnership with UNCTAD, ICC has set up an Investment Advisory
Council for the least-developed countries.

ICC mobilizes business support for the New Partnership for Africa’s Develop-
ment. At ICC World Congresses every two years, business executives tackle the most
urgent international economic issues.

The World Chambers Congress, also biennial, provides a global forum for cham-
bers of commerce. Regular ICC regional conferences focus on the concerns of busi-
ness in Africa, Asia, the Arab World and Latin America.

Advocate for international business

ICC speaks for world business whenever governments make decisions that cruci-
ally affect corporate strategies and the bottom line. ICC's advocacy has never been
more relevant to the interests of thousands of member companies and business associ-
ations in every part of the world. Equally vital is ICC's role in forging internationally
agreed rules and standards that companies adopt voluntarily and can be incorporated in
binding contracts. ICC provides business input to the United Nations, the World
Trade Organization, and many other intergovernmental bodies, both international and
regional.

Challenges of the 21st Century

After the disintegration of communism in eastern Europe and the former Soviet
Union, ICC faced fresh challenges as the free market system won wider acceptance
than ever before, and countries that had hitherto relied on state intervention switched

" to privatization and economic liberalization. As the world enters the 21st century,
L 3 4 L]
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ICC is building a stronger presence in Asia, Africa, Latin America, the Middle East, .
and the emerging economies of eastern and central Europe.

Today, 16 ICC commissions of experts from the private sector cover every spe-
cialized field of concern to international business. Subjects range from banking tech-
niques to financial services and taxation, from competition law to intellectual property
rights, telecommunications and information technology, from air and maritime trans-
port to international investment regimes and trade policy.

Self-regulation is a common thread running through the work of the commis-
sions. The conviction that business operates most effectively with a minimum of gov-
ernment intervention inspired ICC’s voluntary codes. Marketing codes cover sponso-
ring, advertising practice, sales promotion, marketing and social research, direct
sales practice, and marketing on the Internet. Launched in 1991, ICC's Business
Charter for Sustainable Development provides 16 principles for good environmental conduct
that have been endorsed by more than 2 300 companies and business associations.

1.2.1.2 ICC worldwide
National committees-Asia Pacific

Australia Indonesia Pakistan
Bangladesh Japan Philippines
China Korea Singapore
Chinese Taipei Malaysia Sri Lanka
Hong Kong, China Nepal Thailand
India New Zealand

ICC Asia

ICC opened a regional office for Asia in Hong Kong in January 1997, a move
prompted by the growing importance of the region in the world economy. In 2003,
the office was relocated to Singapore. ICC Asia’s mission’is to raise the world busi-
ness organization's profile in Asia, promote ICC arbitration and dispute resolution
services, and assist ICC national committees throughout the region.

National committees-Americas

Argentina Colombia Guatemala
Bolivia Costa Rica Mexico
Brazil Cuba Panama
Canada Dominican Republic United States
Caribbean Ecuador Uruguay
Chile El Salvador Venezuela
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National committees-Europe

Austria
Belgium
Bulgaria
Croatia

Cyprus

Czech Republic

Denmark
Finland
France
Georgia
Germany

Greece

Hungary
Iceland
Ireland
Ttaly
Lithuania
Luxembourg
Monaco
Netherlands
Norway
Poland
Portugal

National committees-Middle East

Bahrain
Israel
Iran

Jordan

National committees-Africa

Algeria
Burkina Faso
Cameroon

Egypt
Ghana

1.2.2 Organization for Economic Co-operation and Development (OECD)

The Organization for Economic Co-operation and Development (OECD) is based
in Paris, France. It has 25 member countries plus 33 countries classified as partners
in a transition programme—a forum permitting the governments of the industrialized

democracies to study and formulate the best possible policies in all economic and social

spheres,

Areas examined by the OECD in recent years include the creation of employment,
economic growth and raising living standards through fiscal, monetary and structural
economic polices, managing competition among nations in an era of globalization of

production and of the continuing opening of borders to trade and investment; trade fa-
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Tunisia



Chapter 1 Introduction -ij«

cilitation such as thorough certification of agricultural seeds; consolidating and advan-
cing reform in agricultural polices; and improving the efficiency of government and
quality of public sector spending and taxation.

The OECD has neither super national legal powers nor financial resources for
loans or subsides; its sole function is to direct co-operation among the governments of
its member countries, the principal industrialized countries of the world. It focuses
on specific issues through the expertise of the various OECD Directorates. Addition-
ally, it encourages co-operation among nations in domestic polices where these inter-
act with other countries in particular trade and investment. The reports produced by

the OECD are useful to the exporter in the market evaluation and selection process,

1.2.3 World Trade Organization (WTO)

The World Trade Organization (WTQ) is the only international organization
dealing with the global rules of trade between nations, Its main function is to ensure
that trade flows as smoothly, predictably and freely as possible. There are 153 mem-
bers on 23 July, 2008 (see Table 1.1), accounting for over 97% of world trade.
Around 30 others are negotiating membership. Decisions are made by the entire
membership. This is typically by consensus. A majority vote is also possible but it
has never been used in the WTO, and was extremely rare under the WTO's predeces-

sor, GATT. The WTQ's agreements have been ratified in all members’ parliaments.

Table 1.1 WTO Dates of Membership

Country Joint Date Country Joint Date
1 | Albania 8 September 2000 || 13 | Benin 22 February 1996
2 | Angola 23 November 1996 || 14 | Bolivia 12 September 1995
3 | Antigua and Barbuda 1 January 1995 15 | Botswana 31 May 1995
4 | Argentina 1 January 1995 16 | Brazil 1 January 1995
5 | Armenia 5 February 2003 17 | Brunei Darussalam 1 January 1995
6 | Australia 1 January 1995 18 | Bulgaria 1 December 1996
7 | Austria 1 January 1995 19 | Burkina Faso 3 June 1995
8 | Bahrain, Kingdom of 1 January 1995 20 | Burundi 23 July 1995
9 [ Bangladesh 1 January 1995 21 | Cambodia ) 13 October 2004
10 | Barbados 1 January 1995 22 | Cameroon 13 December 1995
11 | Belgium 1 January 1995 23 | Canada 1 January 1995
12 | Belize 1 January 1995 24 | Cape Verde 23 July 2008
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