SiE S RIB(BECHZIIAB

ADVANCED
BUSINESS
ChHaCld

2 HEERE

e

n () pERFSFRYER  *




0541581
- /)

AR EEE

ADVANCED
BUSINESS
CONTACTS

ShENFSHEMLEH




ADVANCED
BUSINESS
CONTACTS

Nick Brieger
and
Jeremy Comfort

Foreign Language Teaching and Research Press




(R)FBF 1555

P 1ERR S8 H (CIP) B

B & R/ (FE)N. i BAg, (3%)]. B
Fegn. — JbECIMEHE ST AL, 1996.6

B R4 15 (BEC) I H

ISBN 7 — 5600 — 1075 — X

1.8 I.O% O
- ##t IV.H31

. ms -3

Hr E A B 548 CIP B A% (96) 5 07084 5

M5 i 5 1B
ADVANCED  BUSINESS

TACTS
(X)NH2H J AAH

CON-

MEHZ WAL Bk
(JLEFE =3FJLB% 19 5 100089)
http: //www. fltrp. com. cn

JLF K2 ERRI BRI

FA 787 %1092 1/16 11.75 Eigk
1996 £ 6 A% LM 2001 4F 4 A% 5 WERRI
ER¥: 60001 - 68000

ISBN 7 - 5600 — 1075 — X/G*475
Ef: 16.80 T
WA PR BT Rl B AL R TR R R

RAEF: 01—-96—0674

First Published 1994 by Nick Brieger and Jeremy
Comfort (© Prentic Hall International (UK) Ltd 1994
(© Pearson Education Group 2000

Original title: ADVANCED BUSINESS CONTACTS

This Mainland China edition published by Pearson
Education China Ltd. and Foreign Language Teach-
ing and Research Press 2000

This Mainland China edition is published under the
imprint of Longman, which is an imprint of Pearson
Education Group

All rights reserved. No part of this publication may
be reproduced, stored in a retrieval system, or
transmitted, in any form or by any means, elec-
tronic, mechanical, photocopying, recording, or
otherwise, without the prior written permission
of the Publishers.

Licensed for sale in the mainland territory of the
People’s Republic of China only.

Printed and bound in China

FERMEHFESTRUEEMEEHE T HAERR
(Pearson Education Group) & 1EH AR, K& H & H @
WA, ZEHNEARIFTEUIEAAAREHEDE,

733 H T 0575 B3 32 ( Longman) Bi fh iR E . A THREE Y
ARBENZE, ABEE, AR+ HRERRER
FEELTFER,

BASL (Lognman) 2o 52 4 3 & W A5 4 B ( Pearson Educa-
tion Group) FTHHE Z B$R.

AP LEARAf TR AL FHdo
KA, BREN A 5T



HR: WASEBRIIREATEREZRAN (FH%E) WER L,
HEEENERE SN, 28 P BEEH, RS RRARPRAKF
MFEAERFITERBNERFHET A MEAETHRHRK
S‘FO

& : ZRFIBHMMEELREE, S0 HE - RRERLW, 6
BARMUBAACHHFBERTHEER, FEHTEK, EH
IR B T A BN

RE: ERFIN=FHMYRERSES, §— ﬁmﬁljﬁﬁﬁ BR3C
WEZEIFANERR, HEFHEEFHF¥IRX, UEE
HBAREREENES AR, BHFBRNESFHEL
BEREANTER (FREFEE) PERLLHEF DR,

RH BRI NERSEIWEFFEIENTE, BXF
B VEEE LA RSN B ETESNES SR
AR RIEER S EIEQEEN, HEEN
KRR, Mo, RS AERNER L, (REBFK
®) MAGH S RAZEIZENRENEHEES,

BHMANRRESZHIEIDHESARANER. (MEHEFX
EMH 205, REG— A tA - BSEE NEHME
RERNRBEEMBETHZRAE A EEL¥I(PREFE
EYPEES HIR(13 35T MBS R (11 A 35T) # M
¥ (B R B 55 3B )P TR (6 M) AL (4 MALT) , X
PrfcfE (4 T HRTT) M FEEARENMET) ATTHERER
FAKFHEEREEI(HHFEERB)RFIHAMIT T REME
EtHO

EMPHFEGRETENERUERTHRE¥IE, H¥IE
B4 THAMBLREL SA&BERAFALE, W 2. (&
RERIE)FE SSONMHHFEIL, (FRBFHFHEE) K3 750
A, (BREFEEYPUMWAT 750 HEa, &S M
SR ABHETBZERNSAR, B THESEEERRZA,



—HH AT BREIES RERSH PRE T, s, (&
FEFEBR)TPHRT A TEEAEZRARN B,

FRIBEMOE BB FERMRER KBMOHE, FARESAY
JERE, BEZMKEHEE, BEMEIRANETEROT 8
53 B SUF 4 o

(MR HEBE)H(PREFEE)PHENRTQERS T h
MAHIE T RBIT. HESTANSGT, DIELREAFARN,

(R %5 iE ) MIA I BE AR IR 8, (R i % 3%iF) 1 (B A
FIE) PEIMMT —TUACLRS , DUEELE#H— 2 HEFEE
AR,

HARBRAA:  #% 8BS (BEC) HiAR h BB R EHRENSME, H
RBZEEB AT ORDOBBIES K. BERAGES AN 1 AR
WS —K . IR FELAE REE R BEC UEH W &35
B . =R EAGRA . EARTNSHE.
AEMBHAB A ESRENSNERBHERSET PP K
BHMBERZ R LB AEHEEA BEC UMY, 4MERT
BEC —E=HFIRAMEUI, HEILIEBFE SRR AR,
FEATH E R SRR A BE ik 2 UL Lk -2 U R Rl R i3t
¥, BHBR.



Introdaction

TARGEYS AND  This book is aimed at students who have a professional need for
OBJECYIVES  Business English; people either in, or training for, jobs in the
business world.
More specifically, the material is relevant for learners, at post-

intermediate level or above, who need practice in developing:

Listening skills:

extracting relevant information;

structuring information;

inferring meaning from context;

becoming accustomed to different varieties of English.

Speaking skills: ;
problem-solving activities;
role-plays;

discussion topics.
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Advanced Business Contacts can be used as a follow-up to Early
Business Contacts and Developing Business Contacts.

It is also designed as a bridge to the Business Management
English series (Finance, Marketing, Personnel, Production and
Operations). It can also be used in conjunction with Language
Reference for Business English and The Language of Business
English.

ORGANISATION OF  There are 18 units:
MATERIAL Units 1-6  Grammatical focus
Units 7-10 Vocabulary focus
Units 11 - 14 Communication skills focus
Units 15 - 18 Management focus

Each unit consists of the following sections:

MANAGEMENT This consists of a short extract or illustration designed to set the
THEMES  scene and prepare for the focus of the unit.

2. LASTENING This section consists of a taped listening passage, accompanied by an
information task.

3. PRESENTATION  This section highlights and explains the language, skill or content
items from the listening passage.
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This section contains exercises to practise the items introduced in
Section 3, Presentation.

This section contains language exercises designed to develop and

extend the student’s vocabulary.
This section contains individual, pair- or group-work activities
designed to encourage students to transfer language, skill and
content to a freer context.
7. WORD CHECK  The final section in each unit is Word Check, a short list (with
explanations) of words drawn from the listening passage and
opening extract.

Note: In the exercises, a broken line (............ ) is used when one or
more words are missing; a solid line ( ) is used when only one
word is missing.

The Key section contains the following material related to sections of
Units 1 -18:

2. LISTENING = tapescript of the recorded listening passage
m answers to the listening task

6. TRANSFER  Where necessary, information for pair-work activities.
GLOSSARIES  Five specialist glossaries of 100 key words in each of the following
areas:
marketing, finance, personnel, production and operations, business
management.
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1. MANAGEMENT
THEMES

2. LiSsTENING

3. PRESENTATION

" 4. CONTROLLED
PRACTICE

5. WoRp stupy

6. 'I'msma o

7. WORD CHECK

To the Student

What level do I need to be?

The material is aimed at students at a post-intermediate level. It is
designed to follow on from Developing Business Contacts. It also
provides a bridge to the Business Management English series.

Can I use the materials by myself?
Yes, the materials are designed with the self-study student in mind. All
the exercises have answers in the Key section at the back of the book.

How should I use the material?
Select a unit according to your needs or interests {see Contents page).
Then go through the followmg sections:

Thls 1ntroduces the topic of the unit. Read through the extract or

study the illustration. Think about the discussion questions.

(a) Make sure you Clearly understand the task you have to
carry out while you listen.
(b) Listen to the passage without stopping the tape.
(c) If you need to, listen again, stopping the tape where necessary.
(d) Check your answers with the Key at the back of the book.
(e) Listen again, if your answers are different from the Key.
(f) Finally, check the tapescript at the back of the book.

Note: You may need/like to refer to the Word Check section during
this listening phase. )

(a) Read through this section carefully.
(b) If necessary, listen again to the tape to see how the points are
illustrated.

(a) Complete the exercises.
(b) Check your answers with the Key.
(c) If your answers are wrong, look agaln at the Presentation section.

Thls section aims to develop and extend your active vocabulary
Complete the exercise(s), then check your answers with the Key.
You w1ll need a colleague or friend to complete this section. If you
can carry out the task, try recording yourself and then listen to your
performance

Refer to thls section whenever you need to.

Note: In the exercises, a broken line (.............. ) is used when one or
more words are missing; a solid line { ) is used when only one
word is missing.
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1. MANAGEMENT
THEMES

2. LISTENING

4. CONTROLLED
PRACTICE

1. As a complete business English course (40-60 hours).

2. As supplementary material to a General English course.

3. As a self-study pack to warm up for or follow up a business
English course.

The units are not graded. Teachers may, therefore, select according to:
1. Topic.
2. Language/Skill area (see Contents page).

At the beginning of each unit there is an introductory text or
illustration. This is designed to set the scene for the unit and warm up
the students with some preliminary discussion questions.

The major input for the unit is provided on the accompanying audio-
cassette (see tapescripts at the back of the book). There is always an
information transfer task that accompanies the listening. Follow this
procedure:

(a) Prepare the students for the task (sometimes you may want to
teach some of the vocabulary in the Word Check section
beforehand).

(b) Play the tape right through without stopping.

(c) Check how the students have managed with the information
transfer task (see the Key).

(d) If they have had difficulties, play the tape again, stopping at
appropriate places.

(e) Check their answers with the Key.

(D Play the tape one final time (sometimes it is useful to get them to
follow it on the tapescript — subsequent work can then be done on
pronunciation).

(a) Get your students to read through the Presentation section.
(b) If necessary, supply further examples and explanation.
(c) Use the tapescript to supply further examples from the listening

(a) Ask the students to complete the exercises and then check their
answers with the Key.
(b) Advise on alternative answers.



7. WORD CHECK

The Word Study section focuses on words drawn from the
listening passage or the opening reading extract.

These activities are designed to encourage speaking.
Where pair-work is involved:

(a) Divide the class into pairs.

(b) Assign roles (student A and B) — make sure they only look at
their own roles. (Student B: see Key.)

(c) Monitor the pairs while they carry out their activities, prompting
certain items, if necessary.

(d) Give them feedback on language accuracy or communication
skills, as appropriate.

These words are taken from the opening Management Theme and the
listening passage. The section can be referred to at any time during
the unit.
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