SRR N .
AND LEISURE
ENGLISH =" -
e A R 98 17 0



TOURISM

AND LEISURE
ENGLISH

i e P PR 9 7 2R




EHEMSE (C1P) B
FRUFR RSB R ST R
— b i ARERREL, 2006
ISBN 7 - 208 - 06419 - 9

Tk T 8. L wkE—EE- =R
IV. H31

o [ B A B 548 CTP B8 42 7 (2006) 56 079128 5

nHEmRE F X
Hukm B

R REIEHE
XE g
40 bR H
WA A & 2 R
(200001 FEBHREPHE 1935 www.ewen.cc)
g R E R B AT O RAT
gV B EEENRI T A PR B EN A
FA 720x 1000 1716 E3K22.25 T3 FH394,000
2006 4F 8 HE 1R 2006 4 8 A% 1 IKRERRI
EN¥k 1-3,250
ISBN 7 - 208 — 06419 - 9/G- 1090

EM 33.00T




Contents

Tourism English

Unit One Tourism INQUStry  «+--cceeesvvreerssneenans eerreereernenreerrarnnens 3
Part ]. Situational Dialogue Requiring Information from Travel

AGERICY ++veversrrrsesssenenttinint ittt 3

Part Il. Reading -----rs--seeeemsmsmmmmssemes ettt 4

Text A Tourism and The Tourism Industry «+-----+eeeeereerermmmmmmiininnn 5

Text B China Tourism Industry ««-eeeseeeeeermmmminnnnenntii. 7

Part Tl JEXEICISE «+vevereereerareereornarnrrienernerserarearsosuscuesssnssnassssnsens 11

A. Speaking  ceeeeeresereeeeinii s 11

B. INMErpretation -«+--««s-seessesssusesumesniseniimiin it et 11

C. TrANSIAHON -+ +ce-+eerreenreenseensernnsennsernserneeensernnemmeesmnnernennnns 11

D. Writing Business Letter «-+-«csseeeseeessresnummnmmnnieaniiniieanes 12

UNIE £WO  TOUIESE <+ cvcvoerecrsrensarntncntusnouonriteesonteneressnencnseenenanses 15
Part ]. Situational Dialogue Receiving the Guest 1: Meeting the

Guest at the AITPOrt «««reeererrsrsrsrnsssensiniientinsintneiineanaianaan, 15

Part II. Reading ««-----eeeerrersemmsnsnmmmmnnnniiniint i 17

Text A TOUISE «-cccecerreeretarntosstsessorseeesermseresmsesiosssssssnesenees 17

Text B Classification of Travelers «-t-«ssececereetresesseerrarrsernearnens 21

L | R T PP 24

A. SpeaKing  crereeereseeenneneine 24

B. INEEIPIEtation -+ece-sseeeseeessneeemseeenuerntneenieenanteenneenineeas 25

C. TrANSIAtion ««-ecescereceeresesansncaranmncaeanearoamecanaasnseseosasesnssans 25

D. Writing Passport and Visa Application «:seeeceecevcncncnianinee 26

Unit Three TouriSm Product -c-ccceoveeeeriiieiiiiiiiiiiiiieiiiiitetececennnnn. 29
Part I. Situational Dialogue Receiving the Guest 2; On the Way

10 the HOLEl +++rcecreerssrrrarueerurumenrieersearueniirrnsoieseumnesens 29

Part 1. Reading «--reroeeeeereeesreermemmenmeiinis st s 30

Text A  Tourism Prodict «+e-essseceeereersrseresasesssscassencasresrasaenss 30

Text B Product and Staff of Travel Agency -----corvereereecrereerenenes 33



oS aB! S ST

Part T EXEICISE ++vrrrresrrenrearrnrearunenamuieutenereeeterteaneneneessaeenaenes 36

A. Speaking  cerereeeesrerriii 36

B. INLEIPretation «-+--eeeeerereersereremerimtiimiiiiinitiiie e 36

C. TIAnSIALION «+ervereeererrerrnenentntnenenmerneneneneneeneneaanencncnennn 37

D. Writing AdVertiSement «++«-«+++eeererumrmmmmimmmiiiin 37

Unit Four Tour OPErators ---«----sees-seeessseesrmesssmearseesisnresseenn. 40
Part I. Situational Dialogue Receiving the Guest 3: Check-in

P T 2 7 T OO 40

Part II. Reading «----+++esrssrerrmrmseremmmtniiiiiiiitiiiiniee st 41

Text A TOUr OPEIaOrs «++++-+ssserrseessersunrsesemasiiiissesenniiseeee 42

Text B Package Tour «««+++==ssrremeseresounnrieeeniiineee ettt 45

Part T EXEICISE ++rrseeererrrrrrnrranrmnmmtasmammunenrenetetaasreneanaresenenes 49

A. Speaking  ceeeeeeeseeeesseninent 49

B. Interpretation ««-++-eeseeereeerermmmtiimiiii e 50

C. Translation «-«+e-sseesseeesersrseneunennenns et 51

D. Writing Tour Itinerary -+-------- N 52

Unit Five Travel Agency ----reeeeeesssrermmreemmimiiniiiniiiiiine e 56

Part [. Situational Dialogue Receiving the Guest 4: Checking Out --+--- 56

Part . Reading ««++eoosereeresssssnmnmmesssniiiniseiiniiiiantee it 57

Text A The Travel Agency «eeeeeeeeeeeersreeeessssmsnnnnisiuiniiicesine 58

Text B The Growth of the Travel Agency «=+-+-+ssserssssrsssenmesaesaeess 63

Part [ EXEICISE +++vvvvresrrenssessnsmruunreruuntmtinmreuesiuiertiieeeiienneans 67

A. Speaking  +e-eeeveeeeeeeesinnee e 67

B. INtErpretation «««e---sseeeseesssesmmnmssensinitseniitianitine st 67

C. Translation «c-----eeceeesrreresrnrensemraernsrisrisrssnerireossnrassasensesss 68

D. Writing CONLEACE ++seveeersosnnsmerennsssnintsesaisteesiittae et ees 68

Unit Six  MArKeHIg -« «-+--+-oosoosorrmmnmmmmtmneser et 75

Part . Situational Dialogue Discussing the Itinerary +:ceocoeoreererseeeeees 75

Part Tl Reading «+«----rreeeeemmssoosmmmmmenomiieir s siiiitta ettt 76

Text A  ToUTiSt ProOmOLON ««+«+s+srrnsserrssarnesnsessaseessrenseseisenens 77

Text B Tourism Distribution System «::eeessseeeserrimmininineiiriieinnnn 81

Part T EXEICISE rrvrrrresersnssernnsreunseeenseemitecunsentiriiesiiarateasnes 83

A. Speaking  cee-eeeeeeeeesreesenin e 83

B. INLEIPretation «««+«--sssesresssnmessounsrsasisstetanntniesianstsinseens 84

C. TrANSIALION «++++essrrssnnrrnmransstnnereneerueestestmmmnimeaterreaanns 84

D. WrHting Agreement «+e-ee-ssssessssssrssssnsteqemntnnennniionenineies 85



Unit Seven Accommodation ...................................................... 89
Part 1. Situational Dialogue At a Chinese Restaurant Talking

about Chinese Dishes  treeerrrerermnnmmenaiiiieiiiiiiiiiiiiieiee. v. 89

Part [I. Reading «+-eeeeeeeerrresossnesssnsnesannittininiieciiniianse 91
Text A Types of Accommodation «--+sesrrssssrerssrenseenraenuesenneee: 91
Text B Lodging Language «-+ceoreeeessresremtaasnesniseiintatiti st 94
Part Tl EXEICISE ++vrreeereeerruesseemmnnremmmmmimmeetnninsttiiisereneetinaeees 97
A. Speaking « -eeeeseeeeareieaiente s 97

B. INEEIPretation ««e-++sssssesssssnresssntssninstssiinnsm ittt 98

C. Translation -c«esteerterrernranrronmaneeneaateneteetiitsiniitaaiainaaenane 99

D. Writing Speeches «--+e+ressessrsessesesssraninsinsisiis s 99
Unit Fight TOUES «+csccseeeeseemsmssemasmstnssssstassi bttt s 102
Part [. Situational Dialogue Sightseeing --:csecorerrerresnrearneerceeeers 102
Part I Reading --eeceerreesssrsesssssnoosneeennmiisnnnniiiiitssss e 103
Text A -Types of TOurs  +ee-seeseseesssssssssssseessssnsnnnnssisenes 104
Text B Special Interest Holidays -+-+-s+ssesessenesseseenensnssisnnennes 107
Part Tl EXEICISE ++eceereerserrennmnnmmmmmnmnssissuneeiseesinnn et seeeeee 110
A. Speaking «reeeeesseesneesteas et 110

B. [NMEIPrOtation  +-se-sesessesssssssessssesmssessnsinnmiussnssssncascees 110

C. Translation  «-e+eeee-srssressesesaronnsneeeemmmiuntnesaaassttte s 111

D. Writing Tour Report s:e-sssessseessmeessmmiummminininsnnneineeunees 111
Unit Nine Internet and Travel Industry —«--cc-cocreecocrrenrrenrnnanenee 117
Part [. Situational Dialogue Shopping for Souvenirs = «e--eeorermeeseeree 117
Part I Reading «c--eeoesrersserssssssnnessussoninis it 118
Text A E-Commerce in Travel Industry «cocreeerreemerserenrcenerecees 118
Text B The Internet—Blessing or Curse? «seeeeceermereneneemeseceneee 123

Part . Exercise -c-ceove+- F O P 126
A. Speaking -eeeeeeeesseessreat e 126

B. INLErretation  «+eeeesssessssssssssessssmsmnnssomiistninetnnnts s 126

C. Translation --+eeeeeeersensssemmrrmmnmmnannseseenuneeii sttt 127

D. Writing Circular and Memos «-««+sc-sseesnrsssssesssssnneessnesnes 128
Unit Ten TOUr Guide -«-eeeeeverrerersrsnssmmsssmmesssnneimnmmiinaneeriateeneeees 130
Part [. Situational Dialogue Going through Customs Formality -« 130
Part Il Reading -weoreeeeerrresssneemsneemsmssmnnnmninns st 132
Text A Tour Guide «reseeeeeeeeremnmnammamenmesemumeeionnnttinies 132

Text B Routines of A TOUE «creeerreresssssssesemnsssenmmienaaruncenees 134



OSBRI ST

Part T EXEICISE «ecveeceereercsesnenoretmacanrareeresssenssnrnsnsessneeensenens 137

A. Speaking «+seeeeeeeeeesrneteteet e 137

B. INLETPretation  «eeesssseeeessssermmimieetimuineeienineeetiaarraianane 137

C. Translation  coceeceveeesscmncanroncnrenerncaraaeeseessensssessesnensensnnes 138

D. Writing NOLCE «+eeveerssssreremmmmmmmenseretiiiii e e eeieaaannes 139.

Unit Eleven Business and Professional Travel --cco:cooceeeieieinnanae, 140

Part ]. Situational Dialogue Seeing a Doctor «---r-eeeeeereceeencrniennes 140

Part II. Reading «reeeroeeeeeermmmnmninniniiiiiiiii it ee e 141

Text A  Convention TOULISI  ++++++testeeerereerecrocnsssaesasoransasnanes 141

Text B Business and Professional Travel —--:--oooveeevieiinniieanian. 145

Part [ EXEICISE ++vrereerrrererressuenraneremeeumunrtemneenmreareseensasessnees 149

A. Speaking reeeeeeeeeeriiiii 149

B. Interpretation ««eessessssssseseseetemaeinininiinieii 149

C. TrAnSIAtION  ++e-vcrrerrrrarracreenrnrarienuineiesneroresecesesasassesasnes 150

D. Writing Forms in Tourism 1 «-eseeeeeseesseeneeeninninnnini, 151

Unit Twelve TourisSm im CRINA ----cecererererrrrsesemereramrnirecoriecaanes 154

Part . Situational Dialogue Booking Tickets «---r-eseeemermmaeneannenne. 154

Part II. Reading «-erereeererereeememnmenmmoniiiiiiiei e 156
Text A The Tenth Five-Year Plan of the Travel Agency Industry

and its Development ««-eereeeerrrrmmmmmiiiiii 156

Text B Chinese Outbound Tourism Development —«+ev-eeeeererenenenes 162

Part [l EXEICISE +++vrrrerresrssrnsssnrsuertassuesieesieruerusrsiesiesnessessnesnns 165

A. Speaking +ereeeesreeseneneetetne e 165

B. Interpretation ««eeeeseessesssssseensenmnnmnnnaneneee e 165

C. TrANSIALION  +vevetecreerreerresrmmrasenenemereessstesssnererssesesens 166

D. Writing Forms in Tourism 2 «+eessereseeereemseeeemnmenninnniniinen, 166

Leisure English

Unit One Leisure and RECIERLION -+« cvcetrrreererrmmersiraeiensisseeiasaenes 173
Part I. Situational Dialogue At the Bar -orcerereererrerareceiacicieencenne 173
Part II. Reading «-++eeeeeeessereereremmmmmmmmmmiiii e 176

Text A LEISUIE  +cvtvtesereseesnsenrsersieseesenertasesensanssensasannnesns 176
Text B RECTEAtION  «-+-c-veveseerrseersnsnsasssasasarneraensreeroesnens 179
Part T EXEICISE ++rreerrersssernnnersnnssmsnnmsrstesesaetunaenneeeueeteens 182
A. Speaking -eeeeeeeeeessrrnrerae s 182

B. Interpretation ............................................................ 182



C. Translation  seereersreresremanranssseroncroseensrunressesscenssonressenns 183

D. Writing Invitation Letters «--««-eessreeeeseseeeraninmenennneennnnen. 183
Unit Two Leisure Management ................................................ 185
Part ]. Situational Dialogue At the Cafg --+veorevmerveccinneiniienea... 185
Part II. Reading «eeeeeeeeereerseeeremmmimiiiiiiiiiiieit e 186
Text A The “Pleisure Principle” «-«ocovreeerererimeieiniiiii. 187

Text B The Scope of Public Leisure Services and Facilities --------- 189

Part T EXEICISE -+rteeseeesressesrastnsesearescrrnteassernnsrsstanseessssnoenns 192
A. Speaking «rreeeeeeeeeernreemnaiitt i 192

B. Interpretation ««-eeeeeeeessssssrsssmmmmntiiiiiniitti e 192

C. Translation «---cereseveosassessserscnsororscnscasensecssssnssassssassassnss 193

D. Writing Invitation Cards «-«ssreeerererseesiensnnnensnnnienieinne, 193

Unit Three Commercial Leisure and Recreation ----:----cocoeeeceereceeee. 196
Part . Situational Dialogue Entertainment Activity «-+oer-eeorersecceneeees 196
Part I Reading «reeeeeeeesssrsseesemsononmmmmmenniiiiitetiiiiiiittne i 198
Text A Commercial Leisure SErvices «-++sssreesserersraseeesrnsssarnnns 198

Text B The Nature of Commercial Recreation — «-rsceseereersccseeeeee 200
|| D O T P 202
A. Speaking «+ereeseeeseeseaas i 202

B. INMETPrOtation  ---e+seeeeseessnressnmrnmanssinimistseittst et 202

C. Translation ««-eceeeeersnernernernersnerasssammiernsseieneeeenstiamenes 203

D. Writing Memos( Memorandum) «+-++«e+sssreeessunseeennnsssenens 203

Unit Four Recreation and Leisure Provision and Market --c.ocooooeee 207
Part I. Situational Dialogue At the Fitness Center «-cococrececerceceeeeees 207
Part Tl Reading «reeeeeeeeeesrseessmsssssnmmmsemmniiiiitsinieiiite i 209
Text A Recreation Business Provisions and Organizations -«::c--<+- 209

Text B Trends in the Commercial Leisure Market --ccocceeoeceeeeenees 213

Part [l EXEICISE +vv+ereesrssreernnunseeemmumneermmiieneiriiiiaessiniansasssenees 215
A. Speaking -eeeeeereeeessrinnemeeniiiit e 215

B. INterpretation -eee+sseeesssssssssaesssesinimnntinnitiinssenes e 216

C. Translation -+ecee-eecesessremrnrrsrarnmensssesaeneeestemtnenermmiiene: 216

D. Writing Minutes «--«+seereemsssemesssnssssmunennenee i 217

Unit Five Marketing in Leisure Industry «--c--sceeeeeeeseeenssseeinnnene. 220
Part I. Situational Dialogue At the Bowling Room ---:-ereeererereneceneee 220
Part 1. Reading «r--ooeeeerssreemssnnssssnnnsssnoenieniittiiis e 229

Text A Marketing in Leisure Industry ----+soeeeenererneesesnseneneenenss 223

IU\



i Text B Selection of a Target Market ------coecereemeecniinianiaan... 226
? Part Il EXEICISE +rerverrersecenrumumencnsususeusuecnsncnncarnreaenenreasasnsanenns 229
§ A. Speaking «reeeerreeeeeiniin 229
B B. INLErpretation «««eeeeeesessrsesesimniiiiiiiniiieiieen et eeeeeeeeeee 229
% C. Translation --+e-ececrecesrsseseensocnneueneacancncaerssasonsesnssnsnsnnns 230
D. Writing Letter of Appreciation «««-sssssseeseeereeseeeeernirinniinn. 230
Unit Six Gaming INAUSLEY  -+«+-eresseeereeerssenssesssrnassessesenisesssennns 233
Part [. Situational Dialogue Playing Golf «++eeesreersssnnriiiaiiennennnnnn. 233
Part II. Reading «ecereeeeeereremmmmmimmmmiiiiii e 235
Text A Gambling and Gaming  ---+-eereeeenrinneeniennes Tesseeennaeanans 235
Text B Trends in Casinos and Tourism for the 21 Century -+------- 239
Part T EXEICISE +e+rereresrneeareaenemnmmiemamtemuesesiesaesaeiesesnessesesnees 242
A. Speaking reeeereeereereestiin 242
B. Interpretation ++eeeeeeeesssssserrrtimiiiii 242
C. Translation +eeeceeeeesseressomnrneieneeenrieimeeieeeneteresenesansnenns 243
D. Writing Letters of Application ««-+s+sseseseesssessensionunineneiens. 243
Unit Seven CIUiSIng 1 ««-veeoveeereersnemomermmeniemini st 246

Part [. Situational Dialogue Consultation about What to Bring for
CIUISING  +++e-veesressresmeeonmmmmnme sttt 246
Part II. Reading «+vceeeeeeeererrmrermmmemmmiimiiiiii e 248
_6 Text A Introduction of Cruising «+-+-=ee-e-srerreerrenrmrmmmmmiiinanns 248
Text B Cruising Companies and Lines «+++sssesseesssessseensssnenn. 251
Part [ EXEICISE +vreeveeesssenerenserusernersunseuneetnneruneruosmnnsoiieirnes 255
A. Speaking «rreeeeeeessersreetteniiiiiie et 255
B. INtrpretation «--+-seeeeeesesessssseesinmimnttesianiitieneeseiieeees 256
C. Translation «e«ceeeeecerresmnmrnmnneueeseenmeerearsasteresnernersnesrneens 256
D. Writing Notes  «eeereeeesesssrssmnntnmienriaesessnnieniiniaetaees 257
Unit Eight Cruising II ----ceceeeeeeeems ettt 259

Part 1. Situational Dialogue To Get Some Information about the

Facilities On CIUISE ««-++++ttesresrrrnrraerrenierarnnriesaesseesanssrenns 259
Part II. Reading «-+eoeerererrreeereemsemmmmiiiiiittiirets e 260
Text A The Language of Cruising «-----+--sesseerseessmsmmnemnannans 261
Text B Facilities, Features and Food of Cruise «-:-coeeeererroceeeeees 264
Part Tl EXEICISE ++-vvevsrresernseensesnseenasersetesseeusiunetatemineiietsien 269
A. Speaking ereeeeeeereeeeseins e 269

B. Interpretation ............................................................ 269



C . Translati()n ............................................................... 270

D. Writing Brochure and Publicity Material «--«+-cerreerereeeeeeneeee. 271

Unit Nine Parks ccccoeeerrerrecaestaiiiiieiiiiiinieiiiiniiiiiin, eerereeeeenes 273

Part I. Situational Dialogue About the Amusement Parks ----+-coecevee- 273

Part [I. Reading --oceccereerrermsmemetiiinecneeee 275

Text A Theme Parks secvrreereerrmrermmmmiiiieiiieiiieeiieaaanen. 275

Text B Yellowstone National Park ««--eeeeseeeeessmmmmseseeerrmmminnnns 281

Part T EXEICiSe «-+eeeesrensernessassnsenneuusensenemneenmiiisiaeniieiiees 285

A. Speaking «reeeeeeesssrereeeesienittn e 285

B. Interpretation ««ceeeeeeeessssssnmmmsmmmmenneneniiiiiiiin 285

C. Translation «creseerseeserernsnressuereenenaitretieitiataeae 286

D. Writing  Telex  ceoeesseeersessmuesnmmmnsiniatsatsats et 287

Unit Ten Club INAUSLY  «---vecoveeesreeeemmemmmmmmntesnitsssiteaiteieees 289

Part I. Situational Dialogue Health and Night Club ~ <+eceoeneeeernncecees 289

Part Il Reading -reeeceeeseseeeessenssnnesssmmiintnteiiiitinns st 291

Text A Types of Clubs and Their Departments = -c-ceceveereeernececeees 291

Text B Club Members ««-rrseeeereesssnsnseseeermemmmassrmsmmmiinns 296

Part Tl EXEICISE +rreeeeeserssseeessasonsneeemaaiimmmmmeeiiiiistesseisteeeees 208

A. Speaking --eeeeeerereesereastente s 298

B. Interpretation  --seeeeessseresssssrsssuntnissnissinns st 299

C. TrANSIALION  +e-vrererrrrrnrsrnnssrsaeeeseeunmeiiiemntenaneieriaeeeens 300

D. Writing Feasibility Report ««++++ssseresssnneesouessssninieemiinneses 300

Unit Eleven Sport TOUTISI «+++-ereeresessanrrrtsemumniesis e 304

Part ]. Situational Dialogue Talking about Sports ~ crceeerermeseerncerere: 304

Part I Reading «------eeeesmmermsmsssesemsssesmincseniins it 306

Text A An Overview of Sport and Tourism -csceceeerereerrresanenceces 306

Text B Winter Sports and Adventure Sports -ceseseeereerrmneereceses 309

Part TIL EXEICISE -wevrreereresseeeernnmmmmnssmaremmmsmuisaneetrtenneiaseseens 313

A. Speaking -eeeeeeseneesesieeenstt s 313

B. INferpretation eeeesesesssesssessssssnseensssnssmiisninins st 313

C. TrANSIALION  ++erceeserrrersnmrnnsernneensseiusmmimenionasssnuacnesssrnes 314

D. Writing Project Proposal =-ss«++ssseresssnsrmmmnnmnnsnnnneennneee 314

Unit Twelve Outdoor Recreation ---««---wcooeeemensessnssmnnsennneenees 318
Part ]. Situational Dialogue Talk about Outdoor Recreation—Water

GAINIES ++v-+everernnsrnnnmnsanenserse sttt e ar ettt 318

Part I Reading «ree--eeessrreeresssnnrnessssmmnnmmmesiinisrtes e 319



RSB SH SR

Text A QOutdoor Recreation ---tstssssrrereceeserertrccitetarcsscesnssacenns 320

Text B Other Forms of Recreation ««««-t--etssseeeresseeneacsroenrenenaes 323

Part T EXEICISE ++-eveeessersenreraenneessetorenesasnernrsneaesnesnnereeens 326

A. Speaking eeeeeereereeeeineni 326

B. Interpretation «eeesseseseeesssmnssimnniiiiiiiinii 126

C. Translation ««---cece-eeceeesereneaersersastrarasessssreeasssmeasasenes 327

D. Writing Long Reports  «+esssesnnrerriesensenimmnniiiiiiniiieeies, 327

Unit Thirteen RESOIT «c-cr-reeereresresmrtsraermmrrtetestmmmienaearssuarariansss 331
Part J. Situational Dialogue Talk about Outdoor Recreation—Hiking

and SKilng ++evesessrerereereeeeseen e 331

Part [l. Reading «rreeeeeesssmmmrmesessmnnnseneniicnieeiiie ceeerreaeeans 332

Text A RESOIT ++tvcecreersssesensarenteasernssresseaerensaseasnesasnenses 332

Text B Types of RESOIt «eereeeesesssrerseemassiumiisseniiiiitinseaennes 336

Part T EXEICISE ++rrreeeerreocensressennerrnnetensetasseneresisrinneestnnein 341

A. Speaking coseeeeeeerrreseiinnenn 341

B. Interpretation «e-essseeeessssernnmnresmnmiiniienniititete 342

C. Translation eeceeveeseecssssarnmansserserueroreortaraseesesencasenceosans 342

D. Writing RESUME «+++vvveeeessennrssesennniittteeaiiiiaen e 343

REFErence BOOKS <+ -++v eercteersseesmrnsetermumineemmrioneeernaeeessnssnesesnsnns 345



Tourism English






Unit One Tourism Industry

Part 1. Situational Dialogue

Reading the following situational dialogue in pairs. Then play the roles in turn.

Requiring Information from Travel Agency

(Mr. Smith, an American businessman, wants to travel in China with his friends.

He comes to a travel agency to have a consuliation. )

A=
B =
A:
B:

Clerk in travel agency

Mr. Smith

Good morning. Can I help you?

Good morning. My friend and I, altogether five persons want to go to China for

a two-week holiday. Can you help to arrange the trip for us?

: Of course. What places do you prefer to go to?
: We particularly want to go to Beijing, the capital of China; Shanghai, the

most bustling and most prosperous city in China; and Xi’an, an ancient city.

Can you arrange a trip including these three important cities?

: Yes, we can. We have several routes including the three places. Here is a

brochure that gives you more detail about the trips we arrange for China. You

can choose any one you like.

: When will be the earliest arrangement for China?

. We have tour departure on every first day of the month. The next should be

May 1.

: How much do you usually charge a person for a tour of China?

. It depends. It is usually around 2,000 dollars including fees for airplane tick-

ets, ground transportation, accommodations and entry tickets for scenic spots.

The brochure will make you clear.

. It’s very kind of you to tell me all this helpful information. I'll discuss that with

my friends. Ill let you know after we make the decision.

: We'd like to help you anytime with anything you are not clear about.

SHE ~ 3
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I-b

B: Thank you very much. Good-bye.

A: You are always welcome. Good-bye.
Useful Sentence Patterns and Expressions

1. How long would you like the trip?

2. There is a ten-day tour to these cities.

3. The tour includes the places of interest such as the Ming Tomb, the Great
Wall. . .
4. The tour includes the air fare, hotel accommodations and three meals a day.
5. Would you take a package tour or travel alone?
6. How are you going, by air or by train?
7. Can I recommend the three-day package tour to Guilin?
sightseeing trip conducted tour coach tour
group tourist individual tourist escort
interpreter local guide national guide
sightseeing route city tour country tour
natural scenery tour departure itinerary
group size package tour air fare
tratn fare cost of hotels cost of meals
family group special-interest tour
Role-play

Play the roles by using the expressions given above.
1. A guest wants to go abroad for a travel. He is requiring information from a
travel agency.
2. A foreigner wants to go traveling in Shanghai for two days. He is discussing

the best route with the clerk.

Part II. Reading

Pre-reading Activity

Question-discussion ;
1. What do you know about tourism industry in the world?
2. What role does tourism industry plays in your country?

3. List some enterprises you know in the tourism industry.



While-reading Activity

Read the following passages and discuss the following questions in pairs or in
groups.

Tews A

Tourism and The Tourism Industry

The travel industry had been one of the fastest growing industries in modern
times. Indeed, the growth of tourism has generally exceeded the growth rate for
the worldwide economy. Already, in terms of direct and indirect employment op-
portunities , tourism is the largest industry in the world, and could become the lar-
gest single sector of world trade. For many countries, tourism has become an im-
portant means of promoting economic development and a major source of foreign
currency. Sometime it seems as though a new area springs up every day wherever
there are sun and sea. The shores of the Mediterranean and Caribbean Seas and
the Pacific coastlines of Mexico, Florida and Hawaii are only a few of the areas
that have been intensively developed in recent years.

The significance of tourism has been recognized in both developed and deve-
loping countries and has given rise to much study and research worldwide.

In 1981, the definition was formulated by the International Conference on
Leisure-Recreation-Tourism. It was as follows; “Tourism may be defined in terms
of particular activities selected by choice and undertaken outside the home envi-
ronment. Tourism may or may not involve overnight stay away from home. ” It was
not until 1991—1992 that the WTO endorsed the following statement; “ Tourism
comprises the activities of persons traveling to and staying in places outside their
usual environment for not more than one consecutive year for leisure, business and
other purposes. ”

The development of tourism as a mass industry depends on modern, rapid
and inexpensive transportation. For example, the greatest growth in international
tourism has paralleled the growth of air transportation. Industrialization has pro-
duced the other conditions that are necessary for tourism. Among them is the crea-
tion of a large number of people with an amount of disposable income—income
above and beyond what is needed for basic expenses such as food, shelter, cloth-
ing, and taxes. Another important condition is urbanization. Generally, residents

of the big population centers take more holiday trips than residents of rural areas.
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Long weekends and paid vacations are among other important conditions for the
development of modern tourism. In some countries, the cost of the holiday for em-
ployees is subsidized partly or wholly by government, unions or employers.

Tourism benefits not only airlines, hotels, restaurants, and taxi drivers,
among others, but also many commercial establishments and even the manufac-
tures of such varied items as sunglasses, cameras, film and sports clothing.

One of the principal reasons for encouraging a tourism industry in many de-
veloping countries is the so-called multiplier effect of the tourist dollar. Money
paid for wages or in other ways is spent not once but sometimes several times for
other items in the economy, such as the food and housing that tourist employees
need. Another attraction of the tourist industry for the developing countries is that
it is labor-intensive, a common feature of service industries. Indeed, the tourist
industry is not a single entity, but one that consists of many different kinds of en-
terprises that offer different services to the traveler, including transportation, ac-
commodations , catering, sightseeing, shopping, entertainment and interpretation.

These businesses range in size from small companies to multinational corpora-
tions, and are categorized by some as direct providers, support services, and de-
velopmental organizations.

The first category, direct providers, includes businesses typically associated
with travel, such as airlines, hotels, ground transportations, travel agencies, res-
taurants and retail shops. These businesses provide services, activities, products
that are consumed or purchased directly by the travelers. They tend to reflect
those sectors of the travel industry that are visible to the travelers.

Below the surface of direct providers lies a large variety of businesses lending
support to direct providers. These support services include specialized services,
such as tour organizers, travel and trade publications, hotel management firms,
and travel research firms, and basic supplies and services, such as contract laun-
dry and contract food service. ‘

The third category, development organizations, is distinct from the first two
in that it includes planners, government agencies, financial institutions, real es-
tate developers, and educational and vocational training institutions. These orga-
nizations deal with tourism development and involve sensitive issues regarding the
environment, people, and culture of an area.

These businesses in the travel industry can also be organized into seven

groups or components according to their functions. Three components provide the

most basic service transportation ; air, maritime and ground transportation and



