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In the last few years we have seen an explosion of publications on supply chain man-
agement; numerous books have been published and many articles have appeared in aca-
demic, trade, and popular magazines. These publications either are too technical—and
therefore inaccessible to practitioners and students—or lack the breadth and depth that
the topic deserves. Certainly, it is difficult to find a book appropriate for teaching supply
chain management to business or engineering students. Designing and Managing the
Supply Chain solves this problem!

The book is an important contribution and major milestone for the supply chain
community. It is the first book that covers a comprehensive breadth of supply chain
topics in depth, and addresses the major challenges in this area. It was written by
experts from academia and industry who have been researching, consulting, and
developing software for supply chain management for many years.

This book includes many classic and new case studies, numerous examples as well
as in-depth analyses of some of the technical issues involved in inventory manage-
ment, network design, and strategic partnering, to name a few. It is therefore an ideal
textbook for classes on supply chain management at the undergraduate, Master’s, and
M.B.A. levels. Since each chapter is self-contained, instructors can pick the chapters
they want to use depending on the length of the class and its requirements. The book
comes with three computerized games. The Computerized Beer Game provides an
excellent instructional tool that engages students in managing a supply chain and pro-
vides a starting point for discussing the value of information in the supply chain,
strategic partnering, centralized decision making, and so forth. The Risk Pool Game
allows students to gain insight on an important concept in supply chain management,
called risk pooling. The Bidding Game illustrates important procurement strategies.
The authors have been most creative in using games to motivate and expose students
to challenging subjects.

Finally, since many companies view supply chain management as the core of their
business strategy, this book also will be of interest to managers involved in any of the
processes that make up the supply chain.

I want to compliment the authors for having written such an outstanding textbook
for the supply chain community.

Hau L. Lee

Kleiner Perkins, Mayfield, Sequoia Capital Professor
Director, Stanford Global Supply Chain Forum
Stanford University
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PREFACE"

Three years ago, when the second edition of this text was published, we mentioned
our goal of building on the positive elements of the first edition and including what we
had learned subsequently. We are pleased to note that that revision was successful; as
with the first edition, we received a tremendous response from adopters, students,
executives, and consultants. Nevertheless, new concepts have subsequently been
developed, technological changes continue at an ever-increasing rate, and we have
discovered a variety of important new teaching approaches and concepts, so the time
is right for a newly revised edition.

The original edition of this book grew out of a number of supply chain management
courses and executive education programs we taught at Northwestern University, as
well as numerous consulting projects and supply chain decision-support systems we
developed at LogicTools. Since then, we have continued teaching executive and regular
courses, both at Massachusetts Institute of Technology and at the University of
California, Berkeley, and have continued to develop a variety of supply chain decision-
support tools. These courses have spawned many innovative and effective supply chain
education concepts. The focus in these programs has always been on presenting, in an
easily accessible manner, recently developed state-of-the-art models and solution
methods important in the design, control, and operation of supply chains. Similarly, the
consulting projects and decision-support systems developed by LogicTools have
focused on applying these advanced techniques to solve specific problems faced by our
clients. In the last three years, we have continued to add new models and techniques to
these courses as they have been developed, and we continued the process of integrating
these approaches, models, and sglution methods into frameworks so that students can
better put these ideas into perspective.

Interest in supply chain management, both in industry and in academia, has grown
rapidly over the past two decades, and continues to grow. A number of forces have
contributed to this trend. In the 90s, many companies recognized that they have
reduced manufacturing costs as much as practically possible. Many of these compa-
nies discovered the magnitude of savings that can be achieved by planning and man-
aging their supply chains more effectively. Indeed, a striking example in the 90s was
Wal-Mart’s success, which is partly attributed to implementing a new logistics strat-
egy called cross-docking. At the same time, information and communication systems
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were widely implemented, and provide access to comprehensive data from all compo-
nents of the supply chain.

In particular, the influence of the Internet and e-commerce on the economy in gen-
eral and business practice in particular has been tremendous. Changes are happening
extremely fast, and the scope of these changes is breathtaking! For instance, the
direct business model employed by industry giants such as Dell Computers and
Amazon.com enables customers to order products over the Internet and thus allows
companies to sell their products without relying on third-party distributors or con-
ventional stores. Similarly, the Internet has made a significant impact on business-to-
business transactions and collaborations. At the same time, deregulation of the
transportation industry has led to the development of a variety of transportation
modes and reduced transportation costs, while significantly increasing the complex-
ity of logistics systems.

Finally, new forces contributed to the increased interest in supply chain manage-
ment in the last five years. As offshoring and globalization of manufacturing opera-
tions continue to grow, supply chain complexity and risks have significantly
increased. This, together with rising energy costs and the acceleration of merger and
acquisition activities, has motivated many companies to reevaluate their supply chain
strategies in order to better utilize existing resources and infrastructure.

It is therefore not surprising that many companies are involved in the analysis of
their supply chains. In most cases, however, this analysis is performed based on expe-
rience and intuition; very few analytical models or planning tools have been used in
this process. In contrast, in the last two decades, the academic community has devel-
oped various models and tools for supply chain management. Unfortunately, the first
generation of this technology was not robust or flexible enough to allow industry to
use it effectively. This, however, has changed over the last few years, during which
improved analysis and insight, and effective models and decision-support systems,
have been developed; however, these are not necessarily familiar to industry. Indeed,
to our knowledge there is no published work that discusses these problems, models,
concepts, and tools in an accessible manner and at an appropriate level.

In this book, we intend to fill this gap by providing state-of-the-art models, con-
cepts, and solution methods that are important for the design, control, operation, and
management of supply chain systems. In particular, we have attempted both to convey
the intuition behind many key supply chain concepts and to provide simple techniques
that can be used to analyze various aspects of the supply chain.

The emphasis is on a format that will be accessible to executives and practitioners, as
well as students interested in careers in related industries. In addition, it will introduce
readers to information systems and decision-support tools that can aid in the design,
analysis, and control of supply chains.

The book is written to serve as

¢ A textbook for M.B.A.-level logistics and supply chain management courses.

A textbook for B.S. and M.S. industrial engineering courses on logistics and supply
chain management.

« A reference for teachers, consultants, and practitioners involved in any one of the
processes that make up the supply chain.

Of course, supply chain management is a very broad area, and it would be impossi-
ble for a single book to cover all of the relevant areas in depth. Indeed, there is consid-
erable disagreement in academia and industry about exactly what these relevant areas
are. Nevertheless, we have attempted to provide a broad introduction to many critical
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facets of supply chain management. Although many essential supply chain manage-
ment issues are interrelated, we have strived wherever possible to make each chapter
as self-contained as possible, so that the reader can refer directly to chapters covering
topics of interest.

The discussion ranges from basic topics of inventory management, logistics net-
work planning, distribution systems, and customer value to more advanced topics of
strategic alliances, the value of information in the supply chain, supply contracts, pro-
curement and outsourcing, product design and the interface between product design
and supply chain strategies, business processes and information technology including
decision-support systems, technology standards and risk management, and interna-
tional issues in supply chain management. Each chapter utilizes numerous case stud-
ies and examples, and mathematical and technical sections can be skipped without
loss of continuity.

NEW IN THE THIRD EDITION

The third edition of the book represents a substantial revision. Indeed, while we kept
the same structure and philosophy as in the previous editions, we have placed an
increasing importance on finding or developing effective frameworks that illustrate
many important supply chain issues. At the same time, motivated by new development
in industry, we have added material on a variety of topics while increasing the cover-
age of others.

In brief, the major changes include

* New case studies such as Amazon.com’s European Distribution Strategy; Dell Inc.:
Improving the Flexibility of the Desktop PC Supply Chain; H. C. Strack, Inc.; Steel
Works Inc.; Selectron: From Contract Manufacturer to Global Supply Chain
Integrator; and Zara.

* New topics such as network planning, strategic inventory, risk management strate-
gies, global sourcing strategies, and technology standards.

* New chapters on network planning, distribution strategies, supply contracts, pric-
ing, and technology standards.

* New concepts such as the development supply chain, strategic sourcing, and service-
oriented architecture.

Specifically,

* We have introduced the concept of the “development supply chain” (Chapter 1) and
applied it to product design and supply chain strategies (Chapter 11).

* We have expanded our discussion of network planning and increased our emphasis
on strategic safety stock and inventory planning in supply networks (Chapter 3).

* We have added a chapter on supply contracts for strategic and commodity compo-
nents (Chapter 4).

* We have enhanced our discussion of the impact of lead time on supply chain strat-
egy (Chapter 6).

* We have added a chapter on distribution strategies where we focus on the impact of
inventory pooling and customer search (Chapter 7).

* We have substantially revised the chapter on procurement and outsourcing strate-
gies, focusing on framework for outsourcing, strategic purchasing, and supplier
footprint (Chapter 9).



« We have developed a new framework for risk management in global supply chains
(Chapter 10).

¢ We have added a chapter on smart pricing and revenue management in supply
chains (Chapter 13).

* We have added a chapter on technology standards such as service-oriented archi-
tecture and RFID (Chapter 15).

* We have added and updated numerous examples to illustrate various concepts,
frameworks, and strategies.

The book also includes three software package—the Computerized Beer Game,
the Risk Pool Game, and the Bidding Game—that help to illustrate many of the con-
cepts we discuss in the book. Indeed, in teaching executives and M.B.A. students, we
have found that these games help students better understand issues and concepts such
as the bullwhip effect, the value of information in the supply chain, and the impact of
lead times, centralized decision making, risk pooling, and supplier competition on
supply chain operations. As in the second edition, we have included a Microsoft Excel
spreadsheet to help students understand many of the supply contracts concepts intro-
duced in Chapter 4.

Parts of this book are based on work we have done either together or with others.

* Chapters 1 and 3 borrow extensively from The Logic of Logistics, written by
J. Bramel and D. Simchi-Levi and published by Springer in 1997; second edition
(with X. Chen and J. Bramel) appeared in October 2004.

* The development supply chain concept was first introduced by C. H. Fine from
MIT and then applied by C. H. Fine and D. Simchi-Levi to develop effective sup-
ply chain strategies. Some of their ideas are discussed in Chapters 1 and 11.

¢ Some of the material on the bullwhip effect appears in an article by F. Y. Chen, Z.
Drezner, J. K. Ryan, and D. Simchi-Levi in Quantitative Models for Supply Chain
Management, edited by S. Tayur, R. Ganeshan, and M. Magazine, and published by
Kluwer Academic Publishers in 1998.

* The material in Chapter 6 is taken from two papers, one written by D. Simchi-Levi
and E. Simchi-Levi and the second written by these two authors and M. Watson.
This latter paper appeared in The Practice of Supply Chain Management, edited by
T. Harrison, H. Lee, and J. Neale, published by Kluwer Academic Publishers in
2003.

e The material on inventory pooling and customer search discussed in Chapter 7 is
based on the paper “Centralization of Stocks: Retailers vs. Manufacturer,” by
R. Anupindi and Y. Bassok, published in Management Science in 1999. This paper
motivated D. Simchi-Levi to develop (together with X. Chen and Y. Sheng) a simu-
lation model used in Examples 7-2 and 7-3.

* Some of the material in Chapter 9 is based on teaching material received by the
authors from C. P. Teo from the National University of Singapore and V.M. de
Albeniz from IESE, Spain.

+ Chapter 14 borrows extensively from an article by C. Heinrich and D. Simchi-Levi
published in Supply Chain Management Review, May 2005.

* The discussion on RFID in Chapter 15 is based on a chapter written by D. Simchi-
Levi in the book RFID and Beyond: Growing Your Business Through Real World
Awareness, edited by C. Heinrich and published by Wiley in 2005.

* The Computerized Beer Game is discussed in an article by P. Kaminsky and
D. Simchi-Levi that appeared in Supply Chain and Technology Management,
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edited by H. Lee and S. M. Ng and published by The Production and Operations
Management Society.

* The Bidding Game is based on an article by V. Martinez de Albeniz and D. Simchi-
Levi “Competition in the Supply Option Market,” Working Paper, MIT, 2005.

* Some of the material on risk management is taken from an article by D. Simchi-
Levi, L. Snyder, and M. Watson published in Supply Chain Management Review in
2002.



AR EMAN WIO, BAkMEHEANLLASFEGRES TR, ARG LBANETS
F I RAGRHLEERBZTHEFN, IH—FREIELRARBEEIAST L E F S8 —H
ARIE, BEMEIM EELBRRAR - B2 AHM BRES — HAGHE, do T X —
KEEBA, DS BERARBEET RERXAE S, WBERHFRAZEIHFT R T H—MELEK,

BEXKFAEARBDIEZHRIGERARERNHRERTY, TE L EXFEARBHTRD
BARRE—ATEEGEILT ARERFH TOHFRBMLLIABR T EZ"MR G EERHE,
BB —FERAE, REHFNL LN RRARAEOELEANGHE RS R E T, dobd, 4k
REAAFRRAABI 2R ERFRE $ER B & L, SGEBF A e h AL RA &
A PR K, LERKRZH, —LEARITERFHRRELRTRET 2%, R
A A B it — RN E ARG P FT, FHAFEIUR R A 475, B TFTRB KA
ZHE ET(AIRE)NIRE, FRESGER T B G0 B, B b, it A A3 69 HA 3R
ARERFRDEEH—ANEEZNH, BAVRA, SGERKFN— T3k B % R e & %
F A M, T R TH AR LEKIT B B EM, KT TR % b B X K E N, REE T MR T
Rk, BBRAEKRBEPATE KA I F XA REFEIN, BERIBEICGER TR ST E,
LA FRNAHERE, BB FH ASEHIERM,

WAL XA — A KB R BEAR, PAARKFHRAR A S B R 6 K HKRAE, 4o
ERF-ARBBRAE] AR FTERANFAOE. GGRFAHAE LA, #L T —HESRMK
FOETRERMRBM , FRELEABMRANTRER T EHAERLERZE S L5 iR,
Hr B EEEARE—ERFEREHITAENFEL, T RBREAMFITTESHR

BB T —RERELSABDRANARESRFEGNE; S —F @, REHF 5 WE T HAM

EWem AN ER, BMEASHIRATAN TS LHHBEEN S LEIR.ELHY
BEAOKFREL, FARSAVNTEXFAFRELEER, AEXEMAL TR T AT -4 5.

o BHEILBRBREMYGIEE, AEVEXAMBREEAXFEIRES, FRIH#TT—Z
BB, TERMBT —LEREAHFUABRARAFSRBABHONE AR AEHNFATRE
FEBEFT RBREMARSE, FFRNHALRBRTEL , EAEHMEEFTFRALYE
oM, AME PR LT R EHKIFEKE, XA FRFLEEEFTIE,

o RhEFEEL KM TAM, KEXMEBAFRGEARME, XEME RS 2K,
A ELFAFTRAANER LR . FLRKERELRAFX, XL BAHEM P TEERGE
B A TFFEHBRETLABELR S IEREFRATEEE.

o KhAZIMHCAR, AEHMAKAZEMNLEAS X RS WRELRARKTH RIS
BERFHIE L, B AN RERBEASBRLEER ZHFHARATEEM AL AL
R CEEE S LEM, IAZTHRAA TRERTREGERFTHLE HHFR
EHFRENERFOETE, LA TERAKE X TERFHMAGE, E3F 0B R G4
B HM B,

o BigLH 3 , Misiastiiik, AE P E AMERFASMRN LG ERE S, REH M



FT—ROMBAEG B ERBEREAGE, MABRKEN, DA X ERTFAERGY
KA A REHMFUAAEANL] Kikd,

o RUBRAMKFIN, REAFRKHEBRDIAN T, KEHM ARIFRET BREHH
WAH, 2o 3T F M PowerPoint #F 3L XM A 5, B AAMA FF 0 M & KR, Ak
FEAEF,

AEHMAELESGERFHM BB B —F LR, RMNAELS ABA BRI FF
FATEHAFSSROFR BTG IHPR S, ERXELRE, AM, ARKMNEEHRHOHK
MEETFHF, BMNEAREPHAT XREFRHEROELFLEI, §E2HAGL, LT KA
ARBAIRPENEE 2G TEEMGEEMAN KL . BF P IALTERA,. BFA
PABTRA REZ 4, ik E ARz E LR AES,

#%h=m
HE A RREREB



RRE B

(ERAETEEENE L BB P URERAR, BHOALE, B TE I BRP RIS
EE @A, PEARKS HRA X A iE FKT A5 60 SERR, X230 & B e sGEHK F
Fo B IF BB RFH AL, EARKEEL,

EAEE AR EIRAF TP FHELT AL 5RO LEBEXEETRAGET
WM, AEREERN A FTHEHSRUARRFIDBRARGER , AR ST EORERBETES
e, AR, PR AEHEATE AL GFE, D EABLOETHRA, LA
Bk B EHRATS . RiE, ¥ BBUFE SR LA E— R STk, 5 ALK 847k — A
FIN “FRATL”, H 2 T AL T RATLBIEAR7, P EHALZ KB GTAEHE,

AR, MELKREEHER FEREH I RS RE4EE BB, ANRBRLEE
HEEHR, LWL EREAGREETRE R EEFREPM, E2H FTHEANAFENLE, B
SMEMHAXLETHEN AL HEM, AL RZBERE LR TR EZ AR L A8 £ 69 3,
BELHFANE, RBLILFLFRTXFTEAHE., 2008 F4, ZEMNAEFAE2TEHEH KA
FREAADEEBENEEMRENELAR . AAL I ERMEBTRTELFTHHTE LS
Baf, 2008 4, PRHZA THXMEFARERABY P EAORRET, BWELH ARKEH
R, T A X BARERAVRA KRS MR T HEAERAFH T OO LI+ 2 E L,
B A B R E RN,

KE » FH-FB{HEBELPREANORTESN , R ALREIRFILHOREELFRN
HE LA E, LARBRFLATEFRANESRAR L ERAM4. A S PR H
WARAHR B , BHEA—LF LA TEIATE, INARBEZRENILRFLEENE P,
TREME R4 PR R FE, FA AT P TIRFIR K GBIE, 335 L5,
RINER T S5 Aot AR 44 P A6 — M AF LA, ‘

st — KRB RAHEBM , ERBERP, —F . BRNAEFIREFGRI, AKX TE
WREGTRPHEL,AMETE 1 EFRF 2FHTREHN ARREHORE; 5 —H &, &AM
BETEPORNNE R ETYAM AERE FRIEEFIRA, SEHAAHNE AT HRE
FEEME MR THRREAANS, XHBRBENAS, EETREFARZTE B AL
(http://www. rdjg. com. cn) ik R, T .,

gTHEER, I EGEOKTFATR, EARE2ZL,RFE R R ATRIEIEIE,

Fgi
B R EREHEL



HpELA B L TR B SRR b,

T
k=2

X HE

B

K

=

EH
(&17)

i

Al ISBN

(—) ITHEREaEM - BOERT (HESBRIHETEALFESZRAVERFRELT)

1 | EMARFFEE Principles of Macroeconomics 7 | Karl E. Case,Ray C. Fair | 35 | 2005 7-300-06727-1
2 | BORAVr¥ERM Principles of Microeconomics 7 | Karl E. Case,Ray C. Fair | 35 | 2006 7-300-06728-X
3 | BHEE Fundamentals of Management 5 Stephen Robbins 38 | 2007 | 978-7-300-08494-7
4 | HBFTHRE Essentials of Organizational Behavior 8 Stephen Robbins 49 | 2008 | 978-7-300-08782-5
Strategic M t: C ts d
5 | ke o rategic Management: toncepts and | g Michael A. Hitt 48 | 2009 | 978-7-300-10515-4
ases
6 BT Managerial Economics 11 Mark Hirschey 38 | 2007 | 978-7-300-07769-7
H Res M t: Gai-
7 | ASVREE fuman Resource Wanagement: LA™ g Raymond A. Noe 35 | 2006| 7-300-06709-3
ning a Competitive Advantage
8 | mEgitE Business Statistics 4 David M. Levine 36 | 2006 | 7-300-06124-9
Essentials of Business Inf tion Sys-
9 | BEEEAL ts:n tals of Business Inlormation =ys™ | - 5 Kenneth C. Laudon 49 | 2009 | 978-7-300-10317-4
ems
Ronald J. Ebert Rick
10 | BERE Business Essentials 5 onald J. Ebert Ricky |35 | 5006 | 7-300-07210-0
W. Griffin
11 | AaMEEE Corporate Financial Management 2 Douglas R. Emery 38 | 2007 | 978-7-300-08366-7
12 | B Business Research Methods 9 Donald R. Cooper 39 | 2007 | 978-7-300-08421-3
Business Logistics/Supply Chain Man-
13 | ki S Hm T gusrl:es: ogistics/Supply Chain Man= ¢ Ronald H. Ballou 45 | 2008 | 978-7-300-08490-9
agemen
14 | BEEHERE Foundations of Operations Management | 1 Larry P. Ritzman 30 | 2004 7-300-05679-2
15 | iB/E%H Operations Management 8 | Jay Heizer, Barry Render | 49 | 2009 | -978-7-300-10218-4
(D) THEEEaHH - ERUEERRS (BEDERIHEEXLFIESERSWERFRERHM)
1 | EFERS International Trade 14 Thomas A. Pugel 39 | 2009 | 978-7-300-10657-1
2 = R4 Bl International Finance 14 Thomas A. Pugel 35 | 2009 | 978-7-300-10658-8
3 [ b 4 Rl International Finance 3 Keith Pilbeam 45 | 2009 | 978-7-300-10579-6
. International M : Text & and
4 | EEREm C“ ernational Management: fext & and | g Paul W. Beamish 35 | 2005 | 7-300-06398-5
ases
5 | EBRES International Marketing 14 Philip R. Cateora 42 | 2009 | 978-7-300-10656-4
6 HFRE % International Business 7 Charles W. L. Hill 45 | 2009 | 978-7-300-10339-6
() IBEBEAaKH - THEHAT (HEPSRIGEEXEFERERSR B FEERM)
1 R Marketing: An Introduction 7 Gary Armstrong 36 | 2006 7-300-07720-X
Co Behavior: Buying, Having,
2 | WMBITHE nsumer Behavior: Buying, Having: | g Michael R. Solomon 35 | 2006 | 7-300-07299-2
and Being
3 | By Global Marketing 4 Warren J. Keegan 36 | 2005 7-300-06726-3
4 BFRETR Introduction to E-Commerce 1 Efraim Turban 35 | 2006 7-300-07727-7
5 | FEER E-Marketing 3 Judy Strauss 49 | 2004 7-300-05475-7
William Wells, Sand
6 | I EESEE Advertising: Principles and Practice 7 : .lam ells, vandra 49 | 2009 | 978-7-300-08781-8
Moriarty, John Burnett
(M) IHEEIHEM - ANREEERT
[ 1 | somm | Performance Management 1 | Herman Aguinis |’ 35 | 2008 [ 978-7-300-09061-0 |
(R)IBEEZHLEH - TEEERT
.. Paul R. Murphy, Jr.
1| My Contemporary Logistics 9 o F. ;;Noo d 45 | 2009 | 978-7-300-10101-9
s Designi d M i the Suppl; David Simchi-Levi
{:/H\:m é& 1& 11— 5 % E: m eﬁligmng an anaglng. € upply - V. ° 1 ! eV
2 4 S R Chain: Concepts, Strategies and Case | 3 Philip Kaminsky 45 | 2009 | 978-7-300-11099-8
RS 5“ Studies Edith Simchi-Levi
(A)THEWBMEH - XXM
Marketing M t: An Asian Per-
1 | Eon e arketing Management: An Astan Fer™ | -5 Philip Kotler 68 | 2004 | 7-300-06101-X
spective
ic B; M : : Building,
2 | R Strategic Brand Management: Building. | Kevin Line Keller 68 | 2004 | 7-300-06137-0
Measuring, and Managing Brand Equity




Strategy Process: Concepts, Contexts,

3 | EREETAR Ca 4 Henry Mintzberg 48 | 2005 7-300-05227-4
ses
Fi for E tives: M ing f
4 | ZEAMSER pance for Executives: Managing for | Gabriel Hawawini 49 | 2006 | 7-300-07752-8
Value Creation
5 | Bl PIgE s Business Research Methods 8 Donald R. Cooper 66 | 2004 7-300-04970-2
Basic Busi Cor ication: Skills F
6 | HENE%S%E sie Business Communication; Skills For | o | p V. Lesikar | 38 2004 |  7-300-06182-6
Empowering the Internet Generation
7 | BHEYE Management Communication 1 Arthur H. Bell 48 | 2004 7-300-06045-5
(£)RHEFEERSG - MBA Bl iR RO =K
Business, G t & the Interna-
1| el B SERSH usiness, Lovernmen ¢ fntema N e 48 | 2005 | 7-300-06669-0
tional Economy
2 | HERFT R Organizational Behavior e RG22 B 45 | 2005 | 7-300-06673-9
Technol d O ti M =
3 | RS EEYE Z;tno o8y and Lperations Vanage Y 48 | 2005| 7-300-06671-2
m
4 | ARMFER Corporate Financial Management PA{E TR 45 | 2005 7-300-06677-1
Coordinati d M i Suppl
5 | frrgemE Ch:irn nating and Managing  Supply M R 22 39 | 2005 | 7-300-06670-4
s
6 | MEweySih Financial Reporting & Control LRl TS 39 | 2005 7-300-06676-3
7 | e Leadership and Corporate Accountability e BT 2B 38 | 2005 7-300-06672-0
8 | iRmgE Strategy ' T e 45 | 2005 |  7-300-06675-5
9 | ASVrsRs Human Resource Management AR R 38 | 2005 7-300-06674-7
10 | Be%m Marketing Management PA 1 R B 48 | 2005 7-300-06678-X
(J\)BEHFENE
1 | BREHF¥EME Foundations of Macroeconomics 2 I.{obm Bade. 49 | 2004 7-300-05519-2
Michael Parkin
2 | WA T¥EE Foundations of Microeconomics 2 Robm Bade‘ 49 | 2004 7-300-05520-6
Michael Parkin
¢l 21 45 A%
3 ;IE:;A TRHEME (LR Essentials of Organizational Behavior 7 Stephen Robbins 28 | 2004 7-300-05669-5
4 | RESEEREGEREAR) Essentials of Strategic Management 3 J. David Hunger 29 | 2004 7-300-05753-5
5 | BIELTE Managerial Economics 4 H. Craig Petersen 59 | 2006 7-300-07488-X
& %
6 }(;_EIE%?;) S Advertising:: Principles and Practice 6 William Wells 68 | 2005 7-300-05997-X
7 | YU EEs) Contemporary Logistics 8 Paul R. Murphy 49 | 2004 7-300-05476-5
8 | BHASBEE Managing Human Resource 4 Luis R. Gomez-Mejia 49 | 2004 7-300-05473-0
. Behavior in Organizations:; Understand-
¢ ¥ 2,
9 MATH o A ing and Managing the Human Side of | 8 Jerald Geenberg 69 | 2005 7-300-06080-3
THEH
Work
10 | TRAF%EM Fundamentals of Engineering Economics 1 Chan S. Park 39 | 2004 7-300-05490-0
- - © Ap
1| 2Eem Retail Management: A Strategic Ap 9 Barry Berman 59 | 2004 7-300-05435-8
proach Joel R. Evans
12 | B WERE Business Communication Essentials 1 Courtland L. Bovee 58 | 2005 7-300-06899-5
13 | El# % S | emetional Business: Environment | John D. Daniels 68 | 2005 | 7-300-06905-3

and Operations




DR IR R IR M HIFR

McGraw-Hill Education, &% -%/REF HBMAF, LEZLEPBHRESHERSIE, UHERE
M BEEMETA. 2F8E. BN, E4BFURAXHBRBEREMEEEIRK, HEUEERM
Ak . BUF AL B B B VR IR R 3 B B R R

HTEFHBESFHEKTRE, BAHEFRE, 20035 K55 REHRS RO HERRL, 1
RS A BN EEME, HEEFUTREFEREAETREREFE, ERG-BREBBEH
AR 2 [ A LA R B R R M S LR R ER R, MRETFEITWRSHA BRI, ®&A
2 B 1k Ry AR 55 o

HE/IBA:

FHERHFRT R

WHI A
£

Be /s
IR RR A
A AR A #%® EEn
45 L BTSR PR (0 BORE < He, HUARAE «

T & (T A 1RR
TRABR R Mk .

XA

S T 0 B+
(L 3H)

E-mail; (‘,‘Z‘iﬁ)
et A BRI, REEEF

HE

( /lo A LR A Education

THEEHES R - RBE H IR F BUR S ol

AL ECRT IR X P i K45 I 598 Sk KT 152 LR X - R BHEE A JE 906 E
Tel: 8610-6251 5732, 8250 1704 JL 3 100084

Fax: 8610-6251 4775 £ H .010-6279 0292

E-mail: rdcbsjg@crup.com.cn HT AR 45 #44% . 800-810-1936

07 IR % {5 58 . instructor_cn@megraw-hill.com
® 4t : http://www.mcgraw-hill.com.cn



Bauyis k.

RMHE W E Aotk A P B AR K Z R AEH —F, EAMNA LB K
PR FRRBER SR IERL, AR RN T4, IR BN A B AR, RANVE L4
AR B EEREE S 0IFH,

WERLTRE, TR AD LN, sTEM L HEENTRB B

RN R ERAMASE .

Q#HE QFE Q®RF QMk#ERE

BNt ARE T A

QTHAFE Q%¥I2% QXA ERGE

(D i e 7

XA AEK IR .

Q% QF Q& Az QR

BAERRA B LR TA BA RAY B L L RRRER, WRE, S8,

TEXTRLL Tl (9 P F5 15 B EL AR R «

WRTTE, ERUEHDINEE, DEFRITIEHE AN AR TR R 3 .

REBEHR A B
BHBEHRE GFUEE) .
RREE 5 bt -
RRBY E T IR -

WA AT

W% 62515732 82501704

A . 62514775

E-mail: rdcbsjg@crup. com. cn

Wik, AT FHERRE P AKX T 59 5 XX E 15 &2 100872
FEARK S H A TR kR At




David Simchi-Levi; Philip Kaminsky; Edith Simchi-Levi

Designing and Managing the Supply Chain: Concepts, Strategies, and Case Studies, 3™ edition

ISBN: 0-07-298239-X. Copyright © 2008 by The McGraw-Hill Companies, Inc.

All Rights reserved. No part of this publication may be reproduced or transmitted in any form or by any
means, electronic or mechanical, including photocopying, recording, taping, or any information and re-

trieval system, without the written permission of the publisher.

This authorized bilingual abridged edition is jointly published by McGraw-Hill Education (Asia) Co and
China Renmin University Press by the arrangement with McGraw-Hill. This edition is authorized for sale

in the People’s Republic of China only, excluding Hong Kong, Macao SAR and Taiwan.

AERCERH P EARRFEHAMMERZET-FRET M HIRAFSERK. REHRETLH
EFA, AaRUEMTXE R B EBARBAEMAE. WA URIEPEARLEMEREN C(REEEE. B
MFITHE ARG HE.

Copyright © 2009 by McGraw-Hill Education and China Renmin University Press.

LR RRAURE A RIBIES . 01-2009-5121



