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F1E REFHL
Chapter 1 Tourism Outline

F1P BIFRBRAHLT IR
Section 1 The History of Tourism Development

EyE  post Bt ALK TH#ES  human beings’ mi-
Ki#F%¥ The Grand Tour gration in primitive society

ZFEDN  economic activity WMRHILLSHIKITRE travel development in
BRMIT spa travel slavery society

FERifcldF global travel HEHELSHWEKITRBE travel development in
#%2Zp% The Silk Road feudal society

* £ 711 productivity +EFEARIME Eastern Expedition of the Crusades
* B % 14T Dbusiness travel *x MR BH#HE the development of urbaniza-
* A HEPE modern travel tion !

* =V ¥4y the industrial revolution * kR IZH A H B the appearance of railway
* #HEHMBW paid holiday/paid vacation transportation

FEHIEAT religious travel A HER M UEIL %  commercial tourism business
fiZS 4T air travel mBEiE B F M sightseeing guidebook/tour bro-
iK% group tour chure

HERIRIEEEL ancient travel route BEkERZ B JEE causes of post-war tourism
#4 KA T  social division of labor development

i FF %  the beginning of tourism industry

EE The original travel of human beings is not about recreation and holiday activities, but economic
activities given rise to by products exchange and trade. It is the development of productivity and social
division of labor that has pushed products exchange, hence stimulating people’s need for travel.
ARV IRTHEREENERES  MEAASXENASLEMRERY—FHETES,
BRAEFAMH S ITHERES THRZHR ATRR T ARSI HOTE.

B3 The activities done by Thomas Cook show that people’s need for travel has matured, and the demand
market for tourism has appeared. The establishment of the first travel agency by Thomas Cook
represents the birth of the modern travel industry.

HOH - EREDEAAMNRENFTREZRA, KEFTRKTHELFBER FCDH - Rl
I it 47 4L B 18 305 o B AR Wl B B A

EEE The major reasons for post-war tourism’s fast development all over the world include: the rapid
growth of the post-war population, the fast development of the post-war economy, the improvement
of means of transportation, the increase of workers’ paid holidays and the acceleration of urbanization
widely seen in post-war countries.

WRERFESEHABEARERRNFIERR . REHAAOREE N KEHAZSHTFRELZRE.
KBS TR FHhEFTFRPNEMAMREEBRTAH B LR MR,

2N ATWMIHEVDAHERIANIR

Section 2 Basic Conceptions About Tourism Activities

#13E#F border tourism * KA mass tourism
H4Hk{#F social tourism HEIREF leisure travel



RFERE

* ElW K domestic tourism
*x HIEM W outbound tourism
E PR international tourism
* ¥ hiE#% incentive travel

* #ATHKPE  urban tourism
EAk## ethnic tour
RN  long-haul tour

B R grassland tour

* Rk agricultural tour
A3 & port of entry
WA port of exit

* J§EITH leisure activity

* MR E X the definition of tourism

* Z4E A\JEl#f senior tourism

FIEZ A K honeymoon trip

* “WHIHEE”E X the definition given by AIEST

TEWEIE S -k #E#E  the subject of tourism
activities-tourists -

EWES R AA-ik#E  the medium of tourism
activities-tourism industry

* B UFIE B B F R-BR BF BT IR the object of

tourism activities-tourism resources

MBS tourism phenomenon MEHEIE S B2 R)  categories of tourism activities
* #+ 4 HE  social phenomenon * T EFEV A KUY visiting friends and relatives
XA S cultural phenomenon (VFR)

ZLFiED  economic activity

Tourism is the sum of the phenomena and relationships arising from the activities of people’s
traveling and staying in places outside their usual environment. They do not lead to permanent
residence and they are not connected with any occupation, remunerated from within the country
visited.
RFREEBEENRTMENEEMIENARZMXRANEA MNALRBKPER, FERY
R AEAAT Pt % B Y B SR BCIRBH A5 3 . | 2

A Domestic tourism is the tourism activities within the country in which a traveler has his usual place of
residence. It usually refers to the tourism activities of a traveler who leaves his usual place of
residence to other places of his country.
EAREREFEEERAFRNOKEES  EFRE—TERXNEREFECHFEBIAFERAH
At b 7 25 AT BRI WETE S .

ER Modern tourism activities feature people’s movement in different places and involve social and
cultural activities in aspects of economy, politics and so on.
AR BEIE SR — AR R IRE A RS AFIE, B REFMBUASHFEZ T ENLSLE
=8

FEIW R FVDHER
Section 3 The Subject of Tourism Activities

* 4T travel * MEPFEHIHL  tourist motive

* 8% passenger ZH.0E  allo-centric

* fEHEHE tourist/traveler * EPREHEFE international tourist
HEE commuter * —H¥FHZE day visitor

AL curiosity * EAEHE domestic traveler
BEE{E#FE holiday traveler HIEWYE border shopper
WERARHEZE  cruise visitor HEFHFHEHBEZE social factor

X T8 S ability to pay * BEF.LE psycho-centric

* B ET[E  leisure time HNERBIKIFE domestic excursionist
A3 H public holiday * MW E IR  categories of tourists
FKEWRSHR family condition B EISIPL  physical motive

B &R M physical condition XAFTEBEIHPL  cultural motive
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* I E M ABHEZE tourists’ personal factor

B WEH  direct transit traveler/traveler
in transit

* A ¥ B YL A discretionary income/disposable
income

* GEIR T REKRHEL Maslow’s hierarchy

of needs

13 3i a0k

the need to escape tensions

ABRFE RSP motive in the aspect of human

relations

BT AAE B E RSP motive in the aspect of

status and prestige

* ik BEshPLRIE E  factors influencing tour-
ist motives

AREERRWEENEERFR

various types of tourists

basic features of

EE A visitor is any person visiting a place other than that in which he has his usual place of residence, for

a period less than 12 months, for purposes of leisure, worship, health and so on, other than

following an occupation, remunerated from within the country visited or immigration.

W& R — A BIHMRE A2 iRAT  EEEFENEAET 12 M . ERKRTHERE

HRNE P BRSE MERLRBROA.

B Two elements are essential before one will seriously consider planning a trip: leisure time and

discretionary income.

AMFENEH BRAT 1 RIAT, AR EPAER - BRI [ 1 A] T EA .

X Tourists may be categorized into 3 types by the motives for travel:

(1) Leisure-type tourists-tourists mainly for the purpose of leisure.

(2) Business-type tourists, including tourists for the purposes of commerce, mission and meeting.

(3) Tourists for personal and family affairs refer to tourists for visiting friends and relatives and

studying.

AR BRI SIPLRI 43, AT LAE IR W E 2 AL T =FE R .
(1) 98 &Y e e 2, B AVH @ 0 = B MBIk W& .
(2) F 55 R W , RIEE F R BEE A F IR IEE NS VURMEE .
G MAMFERFRRNEE , TEREFR VTR RIS MR ERIEE .
EB Maslow’s “demand level theory” has announced the different levels of the human demand.

DK “TRERER” BARTAXBTROAREK.

FHL4N BPHFIHER
Section 4 The Object of Tourism Activities

* MEPWEYEPR  tourism resources
B#RYERA natural influence

AXYEA man-made influence
)3/ M =39
IR S itk e BE UR
ZEHMEHE put emphasis on innovation
* Jiie 3 Al i e
* HARMKPFYEIR natural tourism resources

* AXH#EYE#E humanity tourism resources
* EIEMRIEYEIR potential tourism resources
* i U OE IR RO AF R

sources

tourism super structure
realistic tourism resources

tourism infrastructure

characteristics of tourism re-

* R W TR AT &
resources

e P e Y A i AL 3

e W BT VR Y A A

TR UEFTIR B PEAT  tourist resources evaluation

FF AT B Al 4T HEBFSE  project feasibility research

e W FF & Y SR )

IRBEFF IR A RP*  tourism resources protection

* ZHHAE. HEME . FEMUBMHE—  the
integration of economic, social and environmen-
tal benefits

the development of tourism

the life circle of scenic spots
tourist resources investigation

principles of tourism development

BE Tourism resources include all natural and social elements that attract tourists, in other words, travel

objects or tourists’ destinations.

JUH B 51 B e 2 B B AR AR B 3R L 7N B i W 4 B e % S R D A 0 R R G B O O
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EA The development of tourism resources is to exploit and construct reception facilities related in order to
further develop or make better use of those tourism resources, on the basis of selected tourism
resources, so as to make the site of tourism resources an attractive travel environment or reception

space.

MREEFEEAN TR L EFRIEFENERM L. AT HARAAREF A AXERETRERNN 52
AXOEFREHAIT IR MR, UEEREFEREDBRI —NA RS AWREFRREFE
8]

ER Since the 1980s, the resort lifecycle has been researched and applied to different kinds of destinations

by many scholars abroad as a useful conceptual model.

B 20 1tk 42 80 SE R FF 1, ik W st A M A MAFE I — A AR SHREL ERIF S ¥ EHFRHNAT AR

AR ERHBTR .
FSH ERIFL
Section 5 Tourism Industry
* JE#Fll  tourism industry N ﬂ]ZEE-' parks and gardens
* 1474k travel agency HAaFHYREKX wildlife attractions
FETEE T accommodation sector * ¥/ theme park
L4k comprehensive industry EB#4R)E resort hotel
* WM EPFE package tour * &= & tourism product
* B Z W% independent travel RIEZESERE hotel chains
MHFEHE R B tour wholesaler WIESVEHEHRE hotel consortia
* KWL ER tour operator RIERBEBZIEE star rating of hotels
* MEPFAHER  travel agent 7=k IB4E  industrial archeology site
* EPRic4T4#t international travel agency EiZ¥ ] passenger transportation sector
* E A4T4t domestic travel agency FHEERNBR S labor-intensive serv-
EMAPE  scheduled flight . ice industry
JNEEHL  extra flight FEKFLEEBHIAR  tourism development
* [ Hl charter status in China
EMBHL direct flight BN E RS computerized reservation system
Z Pl passenger plane (CRS)
fifT B  days of flight * MATRIFFAIZIE  travel preference and experience
Bt ZRAL  jet-lag * JRWFR A scenic spots/tourist attractions/resorts
ZEHiMt# transportation price WX TRERFE attractions’ quality rating
RFTBERS  travel distance WM EBEIRE  quality standards of
S 1YURJE  conference hotel tourism products
B3k Z#H repeat rate =& ERERE  quality management of
Ik 3C# tourism transportation tourism products
FHRJE  luxury hotel/deluxe hotel BREEBEFHEmMER factors influencing the
HABIFE  historic relic operation of attractions
FEEHA historic building * £S5 W% BRI 2 the synchronization of
H4E museum production and consumption
FEARME art gallery

Tourism is a comprehensive industry aiming at tourists, which facilitates their tourism activities and
offers commodities and services demanded by them.

iR U Al R R LA e 2 g ot %, S i 4 3 B M AR A SRR LR R MUR S AL



Il The importance of a travel agency in understanding demand and directing supply determines that a
travel agency is the vanguard in tourism. The strength and work efficiency of travel agency determine
the quantity of customers that other tourism establishments may get to some extent.
WAHETHREREESUAFTENEEERRE T RTERRE L+ 008 SRTHOE AT
M RAE—EBE LREEHMREACLRENSE.

¥ Apart from the development of hotel chain, the hotel consortium is an another powerful way to unify

individual properties in China.

BT RBREEAZS AR RIER A E R LA RLRBERE N —FARTFE.

OV MR
Section 6 Tourism Organization

* B3Pl political motive * FEEFERIE S China Tourist Hotels As-
2% 3Pl economic motive sociation (CTHA)
#H<aHL  social motive EBFEIERKIFEHZL  international non-inter-
FEAZS /AT British Airways governmental tourist organization
EZEERAMZSR Civil Aeronautics Board * W AMBEEHI4  Pacific Asia Travel Association
B Aias /A" Singapore Airlines Bk ik ¥ Z R4 European Travel Commission
* ERMIPFEAHL national tourist/travel organi- ndh e X ik F4H 4 Caribbean Tourism Or-
zation ganization
* TREHEFBE means of demand management *x R RBPFHLAKS WTO General Assembly
MM F B means of supply management HRABETWHEE RS World Travel & Tourism
MEPEIT AL tourism administrative organiza- Council (WTTC)
tion/tourism administration EFAliZiZz#h 4 International Air Transport
FEEZKEBA China National Tourism Ad- Association (IATA)
ministration HIREAM AL International Civil Aviation Or-
* RWEFTI AL travel industry organization ganization (ICAQO)
* FEEMHPS China Tourism Association FEEM SR Civil Aviation Administration of
(CTA) China (CAAC)
* EFRRHFH L international tourism organiza- HEMIMLES /AT British Overseas Airways Cor-
tion poration
HARRIPEHL World Tourism Organization F 707 BEK X KHL Boeing 707 jet aircraft

Bl National tourism organizations are those approved by the government and responsible for national
tourism affairs in a country.

ERRFAARE - PERFHIERBAHAN AREELERESESFOHAL.

B Our country’s tourism administrative organizations fall into three categories: national organizations,
organizations at the level of province, city, autonomous region and municipality directly under the
central government and organizations at lower levels.

RERBTHALSSAERE. S T HERAESHR.URERUTHI=ARK.
IR In a narrow sense international tourism organizations are those whose members come from various
countries and work for various countries.

BXHERRFARIER ARSI ERFNEERGERS .

BTH KIHFATZ

Section 7 Tourism Market
* 13 market | %= BEE distance



R EE

ZiE origin country AEEBET 3 inbound tourism market

* # 4 the Golden Week * g H 44> tourism market segmentation
¥ #%/KFE consumption level HWEHWX T Hong Kong, Macao and Tai-
HZA 3% Japan market wan market

B ET™Y Korea market BRI ZER M AE customer flow distribu-
W% tourism market : tion of international tourism

BREBET% Russia market ERBEHFEZFRME customer flow regularity of
RZHEEHK B transportation fee international tourism

* EAME##T Y domestic tourism market ARBE WP ASEAN (Association of South-East
* HIEMIETT Y outbound tourism market Asian Nations) market

BEE The necessity to segment the tourism market lies in that there isn’t any tourist destination or tourism
establishment that has enough strength to attract and satisfy the needs of all types of tourists, so it’s
necessary for it to choose a market segment that fits into its operational abilities as its target market.
X i e T 35 AT 40 4 RO D BEHEAE T AR — AN i 3 B A b A iR e ol FRE LA R B SE N R 51 A
EAEAREERENTE AMALEXASRLESECLERINTERSENECHER
.

Bl The overseas customer origin market of inbound tourism of the mainland of China may be divided into
two parts — short-distance market and long-distance market according to geographical factors.
REKE#X AFERBEVHEESIEET ST URESREEES AV ERTHAEZBTHEAE
4.

FE8H HMIFaHEh
Section 8 The Influences of Tourism

* il leakage tourism

HRE W negative influences * MRWATFFLE A B sustainable development of tou-

* HRPFF’EL  tourism multiplier sim

HEBMH B direct effect stage * Jik P &%, S1  the load-bearing capacity of tourism

[E] R BL B B indirect effect stage * EHFEFAES  tourism management competence

* BFEHMN  induced effect EBRERBIR  ecosystem destruction

* YR secondary effect * SEEEPRICSE  international balance of payments

FEHEE  output multiplier * HSMCYCA  increase foreign exchange earnings

* LA FEF income multiplier *x BB FHRMEIS%E facilitate the withdrawal of

* B FEF employment multiplier currency from circulation

* 7RTARM  example effect MRS XA the social and cultural

Wins kP4  increase job opportunities effects of tourism

HBEEIKZEMR boast the national quality/compe- BEXAK BRI M AR  the protection and de-
tence velopment of national culture

M CALBI BT 4k commercialization of local cul- FHENMWBFRMAETE disturb residents’ life
ture in tourist destinations

IR AT 0 the environmental impact of

BN The growth of tourism has its negative impact on the economy of a country, as well as its positive
impact.
IR R RN — AN ERYEFEAXBR T TN, A R mrE.

X In the aspect of international tourism, tourists come from all over the world and have different

values, moral standards and life styles, so these things invisibly spread and penetrate, and produce an



