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Unit

Introducing a Company

Career Skill Description

I35 In this unit you will learn how to:

1. supply the basic information of a company:
2. describe the main products or services of a company;

3. create a company introduction.

Section Before-class Activities: Getting Things Ready

* Activity 1 Listen and Repeat '

corporation /,ka:pa'rerfon/ n. />3]

distinctive /di'stipktiv/ 2. A4F €85, H5AREH
downstream /,daun'strizm/ 4. F #(#%)

exploration / ekspla're1fon/ n. 3£ &, ##%
headquarters /,hed'kwo:toz/ n. (BL#y, £ L5 49)
B3R, BE

integrity /m'tegrit/ n. E£#; T&

logo /'lougau/ n. # Mic&, WiF

merge /m3:d3/ vt. & vi. (f)RA, ()&
multinational /, malti'nefonl/ 2. 3 B#y, 5 EH
operation /,ppa'retfon/ n. #1f; Z%F

petroleum /pr'trovliom/ n. G i

priority /prai'oraty/ n. A, €5
professionalism /pra'felonalizom/ n. B2 dL454E, +
BI%: &4

profitable /'profitebl/ a. T#| T E &, A#HE
representation /,reprizen'teifon/ n. £33 ; K&
reputation /,repju'terfon/ n. & 5, %3
subsidiary /sob'sidiort/ n. Mt &AL, T8 4. B
ey

territory /'teritort/ . A+, X

upstream /,Ap'stri:m/ a. L i#(49)

consist of 87+ 20,

engage in 5, AF

private sector #A AR5, FA ik
registered office M /¥ 4

ExxonMobil 3 5, # 2 3]

Fortune magazine (Mg ) 4 &

Houston /& #7 47

Netherlands 47 £

Nigeria /& B #| &

Plc: Public Limited Company A& #3274 f&
8]

Royal Dutch Shell Group ¥4 2 % et 4 H
Texas 4% 5 i A M

The Hague # 7

Wal-Mart iX R
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Read the passage in Section 2 and complete the following paragraph.

The Royal Dutch Shell Group of companies was established in February 1

second largest private sector 2

. It is the

corporation in the world. Shell has a workforce of 104 000

employees in over 110 countries and territories worldwide. Royal Dutch Shell’s business consists

of the 3

businesses of Exploration & Production, Gas & Power; and the downstream

businesses of Oil Products, Chemicals and Oil Sands. The company’s core 4

are

“honesty, integrity and respect for people” and it’s Logo “Shell” has identified the Shell brand

and 5

the corporate reputation.

- Section 2 In-class Activities: Things to Do

Score:

'1

A\
&

ddda
©voaaee

bl

Look at the logo at the beginning of the text. Do you know which
company the logo represents? .
Do you know what kind of company it is? What are its main products

and services?

Are you interested in any company? Say something about it.
T —————————
S ——

Royal Dutch Shell
The Royal Dutch Shell Group of companies was founded in

February 1907 when the Royal Dutch Petroleum Company and



Unit 1 Introducing a Company

the “Shell” Transport and Trading Company Ltd. of

the United Kingdom merged their operations. The

Group, commonly known as Royal Dutch Shell plc,

or simply as Shell, is a multinational oil company.

The company’s headquarters are in The Hague, Netherlands, with
its registered office in London.

Shell is the second largest private sector energy corporation
in the world. In 2008 Forbes Global 2000 ranked Shell the sixth
largest company in the world. Also in 2008, Fortune magazine
ranked Shell as the third-largest corporation in the world, behind
Wal-Mart and ExxonMobil.

Shell has a workforce of 104 000 employees in over 110
countries and territories worldwide. Its Shell Oil Company
subsidiary in the United States, which is headquartered in
Houston, Texas, is one of Shell’s largest businesses. Other
subsidiaries of the company include Shell Nigeria and Shell
Canada, etc.

With its business strategy and priorities for the future “more
upstream and profitable downstream”, Royal Dutch Shell’s
business consists of the upstream businesses of Exploration &
Production, Gas & Power; and the downstream businesses of
Oil Products, Chemicals and Oil Sands. The objectives of the

__company are to engage efficiently, responsibly and profitably in
oil, oil products, gas, chemicals and other selected businesses,
and to participate in the search for and development of other
sources of energy. Nevertheless, Shell plays a key role in helping
to meet the world’s growing demand for energy in economically,

~environmentally-and socially responsible ways.

The company’s core values are “honesty, integrity and respect
~ for people”, which have formed the basis of Shell’s General
~ Business Principles for 30 years and remain as important as ever.

The logo “Shell” with the distinctive red and yellow colours
has identified the Shell brand and promoted the corporate
reputation. These symbols have stood not only for the quality of
the products and services, but also as very visible representations
of professionalism and values in all of the business activities of the
company around the world. (345 words)
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Task i Test your problem-solving ability.

What is the Forbes Global 2000?

Task P4 Tell whether the following statements are true or false. Write T for True
and F for False.

D 1. The Royal Dutch Shell Group of companies is a multinational oil company.

D 2. The headquarters and the registered office of the Royal Dutch Shell Group of
companies are in The Hague, Netherlands.

D 3. Shell is the largest private sector energy corporation in the world.

D 4. Shell plays a key role in helping to meet the world’s growing demand for energy

D 5. The company’s core values of “honesty, integrity and respect for people” have
formed the basis of Shell’s General Business Principles.

D 6. The logo for the company is “shell” with the distinctive red and yellow colours.

Task @1 Give brief answers to the following questions.

1. When was the Royal Dutch Shell established?

2. What are the two companies from which the Royal Dutch Shell was established?

3. What is Shell’s business strategy and priorities for the future?

4. Can you name some of its businesses?

. What role does Shell play in the world?

. What are the company’s core values?

M AU MR L R Y SRS § UMD RN LR LI | R ALLEAN S
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SR e A

core values

corporate reputation

N o e

products and services

business activities

energy company

private sector

the second largest company

.

e~ ala

multinational company

registered office

B _ S

business strategy

Task o) Fill in the blanks with the right words or phrases.

Standfor -b-lajective ~ workforce consistof  rank
pfoﬁtéble strategy operation product employee
1. With the global economic crisis, many companies are planning to cut their

2. The logo “Shell” the Royal Dutch Shell Group of companies.

3. The company eight departments.

4. The company is very successful and has been since its
foundation in 2005.

5. In some companies, the can choose a suitable time for their work.

6. The success of this car shows the importance of good design in helping to sell
the

7. Itis very important to use certain communicative and negotiating
in business negotiation.
8. Many multinational cémpanies have substantial in this area.
9. They failed to realize their
10. Motorolais ____the third in global moblle phone sales.
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Task m Read and translate.
1. The Royal Dutch Shell Group of companies was founded in February 1907 when
the Royal Dutch Petroleum Company and the “Shell” Transport and Trading
(o Company Ltd of the United Kingdom merged their operations.

FAA20004F E KR, HEF18%,

XITRFWAL T 19494, M4E2E K (iberate) .

P
2. The Group, commonly known as Royal Dutch Shell plc, or simply as Shell, is a
multinational oil company.
~ WL, BUEHE RIS EREEESURR R AT, BT 1865,
/ Google, TEMEBEARA “BIK" , RiER ERZMIILES|%,

3. Also in 2008, Fortune magazine ranked Shell as the third-largest corporation in
the world.
20084, KIRHTE (ME ) REEFGPHEA IR —.

20084F, EHEERIT(City Bank)fE (W& ) AEE S5 PHEA IR\

4. With its business strategy and priorities for the future “more upstream and profitable
downstream”, Royal Dutch Shell’s business consists of the upstream businesses of
Exploration & Production, Gas & Power
TAVA AERRBSANEZ A 30277, RAMBRRIEEF.

EEARAUANR], TESERE.

5. Its Shell Oil Company subsidiary in the United States, which is headquartered in

Houston, Texas, is one of Shell’s largest businesses.
ZREHNEFHN TR, £ 1NELE52.

BR&E (United Nations)&—MEFREHZ, GIRT1945F K2 5.
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Unit 1

6. The objectives of the company are to engage efficiently, responsibly and
profitably in oil, oil products, gas, chemicals and other selected businesses.

KR w54 B b BT — N i e e .

i H AT B bR B R — [ TR EOR .

Task ﬂ Study the following tips for writing.

When writing a company introduction, usually you should remember to include
the following:
1. Founding of the company: year of foundation, how it was founded and so on.
2. Company background: location and headquarters, employees, rank, revenues,
etc.
3. Products and services: key features of products and services the company offers.
4. Company culture: objectives, core values and mission, i.e. what the company
strives for, how it operates and where it is going.

Task U4 Study the following language for writing.

Words and phrases

found #

multinational corporation % & 2 3]
private enterprise #4& 4>k
provide # 4

start X i

subsidiary /23]

workforce 2 i T
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Sentence patterns

The company was founded/established in 1938.

Its headquarters is in New York.

The company is a multinational corporation.

It has a workforce of 45 000 people.

ExxonMobil has employees of more than 80 000 all over the world.
The Adidas Group is a global leader in the sporting goods industry.
The company mainly manufactures cars as its products.

The official website for the company is www.company.com.

Task B3 Study the following model for writing.

Gree Electric Appliances, Inc. of

My CO//@@& P/ﬁ” Zhuhai, founded in 1991, has become the |
I s

world’s specialized air-conditioner company |

integrating R&D, manufacture, sales and
service. In 2008 the company’s annual sales
revenue reached 42.032 billion CNY, while the
net profit stood at 1.967 billion CNY. It is one
of the “Top 100 Chinese Listed Companies”
ranked by Fortune for eight years running.

As a specialized air-conditioner manufacturer, Gree presents high quality air-
conditioning products to global consumers. It now possesses six manufacturing bases in
Zhuhai (headquarters), Chonggqing, Hefei, Brazil, Pakistan and Vietnam, with a total of
more than 40 000 employees. As a model that develops from a “Made-in-China” enterprise
into a “Created-in-China” one, Gree has gained worldwide reputation in the international |
air conditioning industry.

“An enterprise without innovation is one without soul; an enterprise without core
technology is one without backbone; when one has no backbone, he can never stand up.”
Looking forward to the future, Gree insists on the notion of “independent development,

independent innovation and original brand development”, and aims to create an
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international leading air conditioner enterprise. To produce more Created-in-China

products, we are ready to contribute more.

Task @d Write an introduction of about 100-120 words to a company you are
interested in.

Task il Look at the following words or expressions.
Alexander Bell 1 7z /2 3]
communications 1815

entertainment 4% /<
holding company 4z iz 2 3]
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Task . Complete the following company profile by translatmg the Chinese given
in brackets into English.

AT&T is a 1 (EfE#EE A A]). It was founded by
Alexander Graham Bell in 1876. 2 (H. B3 is in Dallas, Texas.
3 (EZ M=) of the company are communications
and entertainment services. 4 (A FEIRBEAR 55) all over the world.
The company now 5 (BA 51129303 530) working for it.

I Section E’ After-class Activities: More Things to Do

Task ] Read the passage and fill in the blanks with appropriate words from the
box below.

(1) The Founder of Wal-Mart: Sam Walton

If judged by appearance Sam Walton was a very ordinary man. He was raised in
the Depression (Kjif4%) years, and served in the army during World War II. It was he,
who from humble beginnings built the world’s most admired retail (%) 1

Sam had a passion to compete and an appetite for adventure (' F%). He realized
that Wal-Mart needed to do more than offer low prices to be successful — it also

had to exceed () customers’ expectations for quality service. Sam devoted his
life to expanding and 2 upon this concept. He remained guided by the
old-fashioned principles of hard work, honesty, neighborliness (GEYI) and thrift
| (171%). Even after his death in 1992, those 3 continue to guide the

company as it expands into other countries and cultures.

(2) A Brief Introduction to Wal-Mart in China

Wal-Mart Stores, Inc. was founded by American retail (%) legend ({£47)
Sam Walton in Arkansas (B @) in 1962. Forty four yevars later, Wal-Mart
serves more than 176 million 4 per week. It is the world’s largest
5 ____ employer and retailer with over 1.9 million staff 6 and

more than 7 000 stores in 14 countries.




