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Unit ] | & 4% Greetings @@

diversify fEZ5{k; NN GBIy KHME

privatize FAAfL brand EhR, kS

welcome ZXRMAY; KD veniure BRY; 1]

hello (FTHBI) IR, R nationalize {BEBE; BREK
strategy GXBE, RES service IR

plan 11Xl; F1& sector Z37)

taxation 1§, itk equal Y558Y; RHES
manufacture HiE; 75; IS

headquarters =& mainstream E7R

resist #§Hl enterprise 7E\l/; S|

scheme 11Xl; BE; & industry U5 Tl

majority Z&; K¥ copital #/sg; BA

predict S; IR individudlism TAEY; MS2EW
collectivism EEAFEW authority 18L; 1X70; 4B
invest & business &\l/; £

branch 33%; % logo &R, ®WR; PMRB
assessment WIRE; 14N trademark R

commodity 553, R¥); BB&formality LT; [ERFH
monopoly Z2HT rank HEBl; 4B - DHR

1-1 [ha'lau]
hello ;. 0B, IRG » REOE. RSN NAE

gz soy hello TR 15 !
hello, everyone KRG PO

& 5

il hello and welcome po@ At t 3
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S ERAsa
@ Hello, this is George Ripman of Standard Cars Ltd.
MG, REMESFEERATNTTE - PBS,

@ Hello, my name is Libing and we have a reservation for party tonight.

1RG, RUTK, BRI ESLUE, SBREBHRS. g—
Ei
R ['welkem] -
b= Welcome a. YRMDBY #. WD ve. YR ine. YRILD
:, and welcome ABES; WhzE \: "‘E
2] warm welcome AR E [
. o - E:
welcome in T !
gga welcome to China YOUFEDPE; PEIGEIE } }
. welcome back PUSIUEPN P [;
i e e i e 1 2 A S 1 4 5 B
& %Al 5
@ Welcome. You can go to customs now.
Wi, FbERAXETS . 3
@ Welcome you to our store tomorrow. 9‘
NODAREBRBIERNVEH |7
2
. 2 ['biznis]
3 DUSINESS i =e) 28, 9> =3 31 ,
:' business card BF; BBBH \: 2}
! inbusiness aw; ERE; EER E L
E business philosophy REBR, REEZ E
m  business management BIEE; BaseRE E [
*;2 business development BFE E 2
£ business enferprise TRsE; EWAUE E I
[ international business EhrE; EbREI ]
E business process WS HE E
E new business S E
:\ business scope B\SBE ’:

________________________________________________________
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' business model BUERN; REBER; -
E on business NINE, HE :
E good business BER: BRNAWSREFR E
i small business INBUTRY, IR E
E business accounting ZFEE; Bt E
E business administration  RIISE; KRS8 E
| business strategy ZERS, WIS, PURARESE a0
:\ business center E 1]\ P ;

_______________________________________________________

& F R
@ Revolutions in business generally come from new entrants.
BUPHEFEERETHEAE.
@ English is the main language of business, politics and science.
TWERA. BreiNZSHNERES.
@ A good business plan, he says, must define a problem that the new business will solve.
RER, —THEHBUATRIVF B IR RROVID™ .

14 'OgO ['logev,'laogao] n. bR, #bR; FRRNE

:I logo label =T \:
2] corporatelogo  TRWUBRE E
?fé NO LOGO BBTIE; TR BERS; :
i} logo bag BATRRINERR é\. 2

+  company logo  ATER; BWFERET; ATRE '5 .’

& EAfIa

@ !tis also said that it is a speculation, because there is a clear logo in the picture
wEAR, XB2—IZ2UME, BNBR EE—THEERSG.
@ Corporate reinvention can be as simple as a new name, a new logo, or a new

lick of paint at headquarters.

URWSESHRBETU+DEE, [SVRTHSFT. FKR, RESHWE— TR
Ko
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1-5 [bra:ntJ] ». (NS, BR. KR —8B5, =
branch 1 D% OB BB, ST

___________________________________

' branch office DN, DE; Dt \: Q
* branch company oA yAN=] E .8._ ‘
3 executive branch TBEB] : <
] bronch manager BIZE; HATER, HERE E ~
A branch bank BADT & .h

' overseas branch EIMISZIUE; BINDIE ’% }J ,.Eq
O ERBIm %

@ Our company has local branch offices all over the country.
RIS BOEASEESNN AN S, [
@ He wished that the company would move him to Suzhou branch. %
MR A SRS HIBRI TN Be %
6 |abe| [Mewsl] v #ws; MtRaT » b5es: &R #5% ZE
B

S . &
:I brand label GONERES \:

%]  label paper AR AR i E
?é record label BRAT; 18Re E gg
EFE", address label TSR OIS 4;“ ,I =

: private label BE0E; IhEEh; SEEREKe J

S e 5 B B 0 5 s e 4 5 0 e R g gg
& ERsIa &

€ Stocks must be assorted in colors and sizes
REEFEEZSPRIAAENRT
@ What must Vietnam do fo shake off the “non-market” label?

HERE@ A BB “IErDiz” PREIUR?
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7_corporate

corporate governance
corporate culture
corporate image
corporate finance
corporate management
corporate bond
corporate social responsibility
corporate strategy
corporate income
corporate identity
corporate income tax
corporate American
corporate tax

corporate citizen
corporate control
corporate capital
corporate communication
body corporate

corporate organization

corporate citizenship

O ERGIA

['ko:pertt]
a BN HEN, 2489; AF8

NTBE; BWEB
Bk, AL
BFER; NTER
NTEM; AITEY
NTBEH):; AFEBEAR
RS
|l VS e=ws
NIRIE
BEANBA, ATWRA
BWFER; EWRR
NEFER
EENT

NTER: ATEREH
YNz

SEABR

RUAR; ATAR

@ There has been much to celebrate in the history of corporate industry and

technology.

EATNTUARARNDE FBERSESTENS.

@ Corporate refained earnings have also begun to rise.

RIBEFRESEEFB .



8 service Csevis] » @5, &
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v cusfomer service BFRS; E6KRS \: ol
E service system BRBHRS E -tg;

o after-sales service EERS E §
*;:E information service BIRRS, ESRRS; 388 E B
%gﬂ service industry ARSI i

B service quality RSME; RS :

i quality of service BBmE, BSNE é; 3

:\ technical service RARS '%gf y

O ERpIa

@ A commercial advertisement is one which someone has paid for to promote a
product or service
B &R SBFIVRALUHEEN R IRBN S,

@ How about the after-sales service of your product?

M X T RVEBIRS BARE?

Yo WRESRZH 00 RHHmD

9 strateqy Cstretids] » sus, w8

=4
vy
5
e \ 4
: consistency strategy —BUMRES E %
i sirategy implementation  GRBSSCHE; EIEHIT E
o mainfenance strategy HEPIRES E |
g‘ea targeting strategy SRR vunE Il :, g
%EE, strategy constraints g INRE E pL::]
- harvesting strategy IR GRS !
| business strategy CULRS; FERE; AURE 2 |
| global strategy LIRS, LI l }
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@ Adiust your action strategy to anficipate the future as it emerges
IBRAMBVSLHEARES, UBFEESBHATNSR TS

@ But this is a high-risk strategy
BR, X2—TaMXBI5RE.

© Such a strategy is not possible in Japan because the sales agents, not the
newspapers, conirol access to readers.
AEXAXBIMRIEEFATEN, ANREIRERENTRERE, MBHER
T2

1-10 industry ['ndestri] = F=W; Tl

:, industry and commerce T\ ‘:
E manufacturing industry sl E
E steel industry e T E
E information industry =8\ E
*E automobile industry BES E
B senvice industry ARSI !
%‘% mining industry KU\ ;
1" tourist industry JingizAllll !
E light industry 2T\ E
E paper industry bzl E
i pillar industry SRR EBTW o~
:\ processing industry A0 by ;

S ERsA
@ As a result, British industry and shipping began to prosper
BREBEN AW R FBEREFK.
@ This seaside city is an important center for business and industry
XM EEpHEEENEWATIPIN.
@ The biggest challenge that this industry is facing today is mediocrity
WSE M EIENRADAZASHE.
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' manufacture process HSETZ,; 85di2 \: 9_ =]
¢ manufacture management HIESE E -8. %
g&ﬁ steel manufacture BRER T R E ﬁ I?’%
3 manufacture procedure HEdiE; Hie E
[i supervise the manufacture Hl .
' manufacture bases it THKIE é\; i E
:\ lean manufacture BaE™; BXET; Bamtilis % } %
S R S S MR NS, | S %
& Hmpi
@ !t also works with companies to manufacture and sell them. g
EEFS—UATSIEETIHE ™R, Al
@ The plant changed over to the manufacture of storage batteries last year. %
RXERI FFEEH=ESM,.
@ This is an enterprise specializing in manufacture, along with its collected exploitation it
and sales. 4p
A R-FUUBIEWNE, EFREF. HERST—ANEI. Bgﬁ
» [ski:m] ». 11R1; E&; &Hl; Bit =
2 scheme gz, i w v, =0 -
Ot \ #
' pension scheme BAREITRY; HFolEvtxl :
E share scheme >apapd] E
* lifting scheme B JBASE E g
E™  planning scheme FUbAysES E =
24  scheme of control EHRTXI " 2
Aic flow scheme ek, nEl E
E allocation scheme DEHIN ;; f
:\ design scheme DiAWSE S a }
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@ Our scheme is good both in theory and in practice.
BINHEAERE R S HR5 5%,

@ Britain’s new scheme avoids the trap of politicised lending by leaving specific
credit decisions with the banks.
REBFNTRIBS RS R B R TR ERS BN SRRBUS EEE

@ The fop 1,000 companies have their own goals, and Beijing has created a
scheme to help smaller firms do their part.
EB1 000RAATHNT T ECHENR, MALRBUSUFIRESESEENRIARESSH
1Mo

1-13 [ikwel] o 58; BEES v FF; /L
equal n F; ULE; @2

_______________________________________________________

il equal opportunity M= E
i the equal of S 85 A UL E
= cqual pay (8B EIEN E
JF;&E equal distribution 2908 ; DEES E
?E%-; equal employment opportunity  ESRLNE, HEHRWHE :
9 equal division Y3558 !
E equal freatment WENRT; VSR8 é‘“ ‘:
E equal representation EERTRN ': }

& ERGIa
@ | conclude that the present estate tax and major proposals for inheritance
taxation only weakly track the equal opportunity principle.
REHUTEE, WENEFHRANE N2 UEMIESFNX R,
@ However, this is good; competitor's share has fallen, so we will be equal to a
year-on-year growth.

Ry, XEFRES, TRNFOUDIE RS, BB TRNIEBK T
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-14 mainstream Cmemstri:m] » 5

\

18 . !

Es Mainstream investment FTRIEGR s
%% mainstream economics EREFTE g;u 2

N o e e 8 R B W B B o o R e e R

O ERAsIa
@ Al mainstream offshore banking centres have committed themselves to the
OECD rules. FiAEAB RGNS EEETESALAN
@ Mainstream banks are now in partnership with these community-based
institutions so as to tap their expertise at lending to businesses in difficult
environments. EFRITIFERIABLL I BOVEBLBIN DR TT 3 IR TR, URBHINT)
RSN ERC MR R,

1-15 COpiTCﬂ ['kaeprtel] n BE « BBH, RAH

:I capital market AKXz ‘:
i foreign capital INERAR, IME E
i human capital ADAR, KEERAX E
E venture capital X R4 :
E capital investment RAERR E
E capital structure ARSI E
e registered capital EMEAL; SRR i
E<l  capifal fund RAE® L
%gﬂ private capital FAANRR E
¥ capital flow RAARD); BALME E
E working capital BEAK; TRAX ;
t capital account ARMKF,; BERTWS :
E intellectual capital RRER;, BEALN E
E financial capital TRIAAN E
5 national capital BERAL - ;‘ ‘3
i capital cost DAZNBYN l;@
e e e e e e e e e e s
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