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Unit 1 Career Planning

I . Starter—Sentence Stress

Listen to a dialogue and fill in the blanks with what you hear. Then retell the dialogue to

your partner.

Mad Professor: I have made a new invention!

Mad Professor: It’s called a !

Student: What does it do? Q
Mad Professor: It allows people to brick walls! i
Student: What is it called? E

z%.

I . Working with Words—Self-evaluation *

1. Read aloud the following expressions after the recording. Then complete the word

spiderweb with the expressions.

a professional HR professionals time management
redefine oneself thought and energy application letter
work ethic be comprised of positive attitude
personal profile lifelong process explore options
assess self emotional intelligence occupation

make decisions overcome challenges communication skills
growing facilitate
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2. Write down the words in the following sentences that are different from what you
hear.

1) How to write a competing job application?

2) Why do you think you wouldn’t do well at this job?
3) What as been one of your biggest achievements?

4) What sailor are you looking for?

5) Your ornament aim here is to make a good impression.

3. Listen and fill in the blanks from the words you hear.

Career pianning isal) , which includes choosing an 2) , getting a
job, 3) in our job, possibly changing careers, and eventually retiring. This may happen
once in our lifetimes, but it is more likely to happen several times as we first define and then 4)

and our goals. The career planning process 5) four steps,
namely discovering yourself, 6) , taking actions and 7) . One
might seek the services of a career development professional to help 8) his or her

journey through this process. Whether or not you choose to work with 9) , or work



through the process on your own, it is less important than the amount of 10)

you put into choosing a career.

[I. Getting to Talk—Job Interview Questions

Listen and complete the answers to the questions orally.

1) What are the key elements while applying for a job?

In my opinion, there are while applying for a job. First, you should
. Second, you’d better to ask about the application process. Thirdly,
you can . The last but not the least, you need to A
from someone in the same field. E
2) Could you tell me why you choose our company? 3
I see this company not only as , but also as to .g_c
have my skills and qualifications E
3) How much do you want for your salary? 34
I understand that positions similar to this one pay in $3500 to $4000 in our region.
, I would like to receive wmeﬁﬁng in $4500 to $5000.
4) What are your strengths and weaknesses?
My strengths are my .And I

when there are many difficulties in my life, I always look for solutions. As for

my weakness, I am a person who . I want to make sure that

everything I do is my best and in the right order.
5) What did you like least about your last job?
I didn’t have enough . After a while, all the projects became repetitive. I

IV. Short Conversations

Listen to the conversations and decide whether the corresponding statements are True or
False. Tick T for true and F for false.
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Conversation 1

T F 1) In her last job, Andy was paid £ 20,000.
Conversation 2

T F 2) Mr Bertram knows a lot about Mr Hemley.
Conversation 3

T F  3) The interviewer decided to hire the man.
Conversation 4

T F  4) The company was founded in 1935.
Conversation 5

5) A meeting and exhibition service major is answering the questions at an
interview.

T F

V. Revealing Yourself

1. In the pictures.

Look at each of the following pictures and choose the sentence that best describes,

[A] The waiter is wearing a bow tie.
[B] The waiter is carrying a tray in his left hand.
[C] There are four items on the tray.

[D] You can see two customers sitting at the table.



. [A] He has long hair.

[B] He is painting a scene in the country.
-'. [C] He is using a very short brush.

4 [D] We can see his right ear.

[A] The floor is covered with several carpets.
[B] You can see several musicians with stringed instruments.

[C] You can see a brass band.

[D] Some of the musicians have a screen in front of them.

2. In the conversations

Conversation 1—Choosing an Occupation
Read aloud the conversation after the recording and then complete the table with

information from the conversation. .

Glossary
occupation [0kju'pe1fn] n. B take up AFF
suit [suzt] v JEA medical aid BES7$¢H)
noble ['naubl] a. Y revered [ri'viad] a. S
consent [kan'sent] n. [A&
Naren: Well, Jatin! What are you going to be?
Jatin: I’ve a natural bent for 1) . So I want to be an engineer. Especially

so, because our country now needs engineers in large numbers for Nation’s building and
defense works. What are you going to do, Naren?

Naren: You know , my father is a doctor. He thinks that I should 2) that profession. What
do you think of that, Jatin?
Jatin: Well, in choosing a career, you see whether it 3) . If you like it,

you should certainly take up this profession, particularly when your father himself
belongs to that profession. That will help you much. Don’t you think?

Naren: Quite so. I'd like to be a doctor, but want to go to my native village and treat the people
for normal fee. Most of them are poor. They die without proper medical aid.




