W[ S | —

SHFIEE

MESE 5D

The Easterlin Paraciims

@i&m‘%“’“
(@)

DREE Ko oto




M E R B R X L

Readings for Modemn International Business Culture

BREERY

— [T | 4§

The Easterlin Paradox

Comprehension of Wealth

[ e )

KX SFHE



B H RS B ( CIP) ¥iiE

PHTREARAT I8 BRI &7 i DU B/ R 3 g . — a0 R
Kook itk ,2016. 5

A B 25 AL B BE A F

4544 J3C : The Easterlin Paradox ; Comprehension of Wealth

ISBN 978-7-307-13993-0

[t .R- W.Z%FFE—H WL N.FO

o A A3 CIP Bl 5 (2014) 46 181961 5

B A B E B AEBAE I ( © IMAGEMORE Co. , Lid. )

TSR R & F TAERN - BB A RSB« 7 e

HiREAT RIXNAKFHARAE (430072 ®E #Imb)

( 4 -FlE44 : cbs22@ whu. edu. en Rt : www. wdp. com. cn)
EfV R - SR8 B 55 PR
JF4<:880 x 1230 1/32 EpgK.10.125 =E¥.221 FF
RRYK :2016 4F5 A% 1 fR 2016 45 H %5 1 YENk
ISBN 978-7-307-13993-0 EHr:28.00 70

REAR PR, AGEE; A I RAME S, MERA BR. WA EREEE, 15
55t E B HEMIIKRRER,



AEMSHA 21 05, EREANELERBINALE, BHX
BRI BRI AT TR AN S B AR, ERaeL
OB AT 253, %58 RA T 98 L 5 5 = AR
BEGRAER, ERNBLOEEIE. $REEZH, BHEE
VE AR B AT S RO M3 5 5 A B 2 SC B A B E )
FIZEEENTE, EEHS TEAREXNERLOER
REETREN . SRS EFNREATOEEETL, (SRER
BETALE) (FNA IR ) B UNEERR 555 AL T A S
AR, DIEFIR S ER AR RS, SRS mRE ST
EISWRS, RRE MR RAE S RRAR, B AR
ERGtBESNE. ABFHE. SEE. SRR, RA%NM
GrE. B TR AR, BB AR A 2 R R 2 TR R
BRI A% A 190 76 7 5 50 2 1R 2k T 7R ) B 3 s o0 8 A 7
B, B AR ANIE 2 4 R S TIRE A5 %5 5 W AR A
B2

R ERR R % STLE R ) (FORM ) M 10 MRS AM
. (%% T B ( Embracing Amazon Service ) —— 8T 75 555



( E-commerce ) ) . { fE/REEE ( Nightmare on Wall Street ) ——25
FRMZ= R (The Business Circles) ) . (BESHT « B R PR IZ R ( The

Punk Rock of Louis Posen ) —— @ 545 2L ( Business Elites ) ) . { 7
55 JE ¥ = ( Hippocratic Oath ) — & % % Fr & ( Business
Communication ) ). (38 Z! 9 8 — E0 & ( A Powerful First
Impression ) —— @ 55 FL1L S ( Business Etiquette ) ) . (1> 75 [E 4 &
= % ( Corporate Empires’ Grappling with Succession ) —— 7 55 T4,
# (Business Culture ) ) . (@M & ( The Purple Blood ) —7 %>

2% ( Business Psychology ) ). ( £ K i& B M2 % & ( The Domino
Effects ) B %5 MIRE ( Business Knowledge ) ) . (A FF A9 & 33
( Public Stakes ) —— & 55 B 75 ( Business Speeches ) ) . ({7 Hr 4% #k
%1€ ( The Easterlin Paradox ) —/& & U & & ( Comprehension of
Wealth ) ) o XEMBNREEEHLEEERB SHIET, 4258
RERAFSFELRMNBEETE, HFENE S EEAMNMREL
EEANTHE, FELREEFESCORKARENBEL AR, 2
SESREBREERAOB S IEREN . HE IS EFRMNEIELLR
KFE, MBREEEME D RBBEM =, OB, BSH
e, HBEERME. FORMREEERN, B EEERSHRET
HEERFRNMEENAED. ABmRM SEEm Y —&,
AELBENEIXER, XFEXBEREEE, RIFTLTEM, E5
HEESR PR ABRIESBA, S HEELMMHNIE FHEIEE
ERAHCHBBITTEENEM. APMETASFIN—
AFOH 30 BXE, SEXEGFEMIC. HIERX. NiBEX. &
BELEMRIR SR, "BiL” BFEE4EHMIES ST SN, X




NERABCIRENE L RENER. "HERX" TERBA UK
EfrERRARE, BHEESHE. ARFHH. BRE . BKM
MERRREE S, “EEX" AREHFRG, BT FXNXHIE
BRERE, hEMNFELAPEMIN YRIRERESHF S, “Eial
3" HEERREASEEABNAREKFILCEE, UBIE
EBRAENERES, MR REBEXERNR, IEE— T
Rig, HEBR—MFOFFEL, INBLEFANELH LS,
MEBhiREE R E SEE. ESRENESH, REREPEMEN
E PR B o

({FE45 K158 ) ( The Easterlin Paradox ) —— “BIEME" B
( Comprehension of Wealth ) 313 @< T B 4FHIFIL . W=
EFEN. AEHNERETEE. WENFTHEB R RAWRFNEYH
2. MES5EH. £RERE. BFEAESHOME. ARG
BT E5RAMPEEE, DB “BRE" BESREFER XEA
FENIMEES. MEMZHMPBRNEGRMNER, FEEA
RTHHHSHBK, EEEERATNFRPHIR, REEAEPD
ERE R, YHMRRRSFAHAREBE "“BRAEIE=RE" NG
B, AKBEME. SHEROE I UEF 7 HOE . "FRHER
" BREA, ERIARBURTRIFUA, wBUR T A
AMIREESG, FEEAIRS, MERTHRMNEDACSLTENR
ERANEER, SXAHR, MIEAZLEEERMRKE ER/E
TEEE RS KEIEKAIISE. AMIFRERE XM EBARN
EN, ‘MEERR TEAEZHRSERVE, AERTREY
EEIRMEEES, M "FEERIR" WEHEME A2 THE



TAE, SR AN TR VR FOER R, R R B g9 K B
Plo AMIFABIKESETESOME, BRECRENH THES
B, EHBRNEERENFZUENOREE, ANFHRERY
EE5HHANESHE, BFHNSRMERKEHN—F TR, A
MIFEZI BB RFNBUHS, BNUENNSKMEE, R
—IREFME. AMIARERESNRELENIVENTHE
W, EIEE N DU RESH. BRI R Sl KR —FEiE
Fhio AMIABRRNESINEHRZSEKATNYERE, BEYE
RS TR BRI A A ML B BRI

MEELBREE, EEEFERPRK, TEBEDER, £F
BHREK. AR B MIZ S HRBE . FEHAR A B 03
FEEMRAR. BARRPERINEE, REVEERE. 88, X
B MW PR T RANR S, =R R KTk
BIERIRIR. BB, M EFD AR

£ &
2016 £ 1 A



The Easterlin Paradox

BRI HIF IR

Quiet Revenge

LEAIIRE

Ordinary People, Extraordinary Wealth
FREEMNIENLTE

A Healthy Balance of Assets
AENRETS

A Barometer of Sadness

0BRSS AR

How Could the Miser Have Been Better Off
FEREHA LB EY

Spiritual Poverty of the West vs. Material Poverty of the East

AANBHARZ SRZANYRAR
An Imperfect Link
75 R ATH

Key Ingredient in Our Gross National Happiness

/2

£3
/14
L15
/24
/25
/34
/35
/44
/45
/B2
/53
/62
/63
£TZ
/73
/84



ER=wRESENEERE
Exerting a Subtle Influence on Financial Planning
RSB B

Stumbling on Happiness
FEERPIFIL

Blessing the Wealthy

nEEBE

The Value of Simplicity
BENE

The Road Map to Spiritual Wealth
18 )4 0 Y B AE R

Dedicating Your Love

EmE L

The Source of Enjoyment

Secrets of Self-Made Millionaires
BEFEAESHRE

Keeping Your Focus on Happiness
REMNEBNEE

A Balanced Life

TS

Money Autobiography

EHBEE

Going through the Joe Bloggs Memorial Doorway

/85

/96

/97
/108
/109
/120
/121
/130
/131
/140
/141
/150
/161
/160
/161
/170
/171
/180
/181
/190
/191
/198
/199
/206



FHEBALZTZ)
Counting Your Blessings
LIERIRFBAIBAE
Avoiding Talking about Money
eI R
Universal Consciousness of Wealth
| MEHFEER
A Fully Invested Life
EENRALER
Redefining the Wealth
BEFREXUE
The Fortune Value of the Bitcoin
e 45 T B = A E
The Secret to True Wealth Investing
B E IR AMIR
Happiness Shopping List
R 4 75 B

“Gatsby” Guidebook

"ERLL" tEM

/207
/216
1217
/226
/227
/236
/237
/246
/247
/256
/287
/268
/269
/280
/281
/290
/291
/302
/303



AREHREMBT HER A EHBAXER/E M
Az b, AT, AARBWE. WHAESHME
HEAHREAWER? “FhsemEin” Br&N, =&
HAFBAT AN, TRATHEAERN; AIEE &L,
FREEAARY, MEAGTHMNANE CATEMFEAHKE
KE, BAAE“ZR"EMEAR N, RARHALT
B, XEANMERRARGWEERFAEAFH T Ad A
MIREMEAARES, LEBYHFEDEWRA iPod fo
iPad Z A #deny, AMHZEEUEH TAREED, £48
SRR ERE—FER, —AEE —ARR, _J



In the aftermath® of World War II, the Japanese economy went
through one of the greatest booms the world has ever known. The
economy’s output per person grew more than sevenfold. Japan, in just a
few decades, remade itself from a war-torn country into one of the richest
nations on earth. Yet, strangely, Japanese citizens didn’t seem to become
any more satisfied with their lives. According to one poll, the percentage
of people who gave the most positive possible answer about their life
satisfaction actually fell. They were richer but apparently no happier. This
contrast became the most famous example of a theory known as the
Easterlin paradox. Richard Easterlin, an economist at the University of
Pennsylvania, published a study in which he argued that economic
growth didn’t necessarily lead to more satisfaction.

People in poor countries, not surprisingly, did become happier once
they could afford basic necessities. But beyond that, further gains simply

seemed to reset the bar. To put it in today’s terms, owning an iPod doesn’t
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make you happier, because you then want an iPad. Relative income —
how much you make compared with others around you — mattered far
more than absolute income, Mr. Easterlin wrote. The paradox quickly
became a social science classic, cited in academic journals and the
popular media. It tapped into a near-spiritual human instinct to believe
that money can’t buy happiness. As a headline in The Financial Times
said, “The Hippies Were Right All Along About Happiness." But now the
Easterlin paradox is under attack.

At the Brookings Institution in Washington, two young economists —
from the University of Pennsylvania, as it happens — presented a
rebuttal® of the paradox. Their paper has quickly captured the attention of
top economists around the world. It has also led to a spirited response from
Mr. Easterlin. In the paper, Betsey Stevenson and Justin Wolfers argue that
money indeed tends to bring happiness, even if it doesn’t guarantee it.
They point out that in the years since Mr. Easterlin published his paper,
an explosion of public opinion surveys has allowed for a better look at the

question. “The central message, Ms. Stevenson said, “is that income
does matter.” According to Gallup polls done around the world, life
satisfaction is highest in the richest countries. The residents of these
countries seem to understand that they have it pretty good, whether or not
they own an iPad. If anything, Ms. Stevenson and Mr. Wolfers say,

absolute income seems to matter more than relative income. In the United
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States, about 90 percent of people in households making at least
$ 250,000 a year called themselves “very happy” in a recent Gallup
Poll. In households with income below $ 30,000, only 42 percent of
people gave that answer. But the international polling data suggests that
the under- $ 30,000 crowd might not be happier if they lived in a poorer
country. '

Even the Japanese anomalyD isn’t quite what it first seems to be. Ms.
Stevenson and Mr. Wolfers dug into those old government surveys and
discovered that the question had changed over the years In the early
years, the most positive answer the pollsters offered was, “Although I am
not innumerably® satisfied, 1 am generally satisfied with life now.” Can
you imagine an American poll offering that option? Then, the most
positive answer became simply, “Completely satisfied." It is no wonder
that the percentage of people giving this answer fell. When you look only
at the years in which the question remained the same, the share of people
calling themselves “satisfied” or “completely satisfied” did rise.

To put the new research into context, Someone called Daniel
Kahneman, a Princeton psychologist who shared the 2002 Nobel Prize in
economics. He has spent his career skewering® economists for their belief

that money is everything and has himself written about the “aspiration
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