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Foreword

Following with steps of the spring, we completed the 6th blue book recording
the development of Chinese creative industries — Chinese Creative Industries Report
(2011). As a professional research team focused on Chinese creative industries, we
paid close attention to the process of them all the time and faithfully recorded the de-
velopment of them. By seriously thinking over issues and directions of Chinese crea-
tive industries, we try our best to devote to various sections of society with our
research achievements in time.

In the past year, creative industries developed rapidly in China. In October of
2010, the Sate Council issued The Decision on Speeding up the Cultivation and Devel-
opment of Strategic Emerging Industries which pointed out “to step up efforts to devel-
op technologies as digital stimulation and promote the development of cultural & cre-
ative industries”. That means that Chinese government put emerging industries inclu-
ding creative industries onto the strategic level to support, which also highlighted the
future of Chinese creative industries. Guiding by the state policy, local government
at various levels brought cultural & creative industries into local strategic emerging
industries to support and creative industries entered into the rapid development
stage.

The year of 2010 opened a window of opportunity for the rapid development of
Chinese creative industries and the 2" nationfl economic census data was announced
as well. Therefore, as the same time of paying attention to the latest development of
60 major cities, we made specific comparative analysis and comprehensive evaluation
according data of the 2™ national economic census. And then, Chinese Creative In-
dustries Report (2011) is separated into 2 volumes ( Volume A and Volume B) with

the theme of Evaluation on Creative Cities Development.
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The Volume A continues the outline of Chinese Creative Industries Report 2008 —
2010. Guiding by General Report, Volume A specifically illustrates the present situ-
ation of 14 cities chosen from all over the country, and then summed up experience,
analyzed issues and probed the solutions. In the 14 cities, there are leading cities in
creative industries such as Beijing and Shanghai, also regional central cities such
Hangzhou, Chengdu, Changsha and so on, as well as small-medium cities such as
Jining and Dali featured with historic culture and ethnic groups. The purpose of Vol-
ume A is to show achievements and issues of creative industries in the past year by
introducing typical cities.

The outline of Chinese Creative Industries Report 2011 ( Volume A) is basically
separated into 3 parts: the 1™ part is General Report-Chinese Creative Industries
Stepped into a Rapid Developing Stage which analyzes the macro environment of Chi-
nese creative industries in 2010 and points out new features and outlooks developing
trends. The 2nd part systematically introduces the development of creative industries
in 14 cities including Beijing, Tianjin, Qinhuangdao, Changchun, Shanghai, Wuxi,
Hangzhou, Xiamen, Jining, Changsha, Chengdu, Dali, Xi’an and Macao and
makes evaluation on them. The 3rd part issues some new views and ideas of creative
industries in the past year, in which, Professor Jin Yuanpu points out that “Witkey
Mode” is expected to be a new model of developing creative industries; Professor
Wei Pengju thinks that it is necessary to find out new capital support model and
breakthrough the fund bottleneck to develop creative industries in China in a further
step; Professor Leon Xiao thinks that science & technology are the engine and cen-
tral core of cultural & creative industries; Professor Michael Keane illustrates Chi-
nese creative industries in the international view.

The Volume B continues the classification and algorithm of Chinese Creative In-
dustries Report 2007 on basic of data of the 2™ national economic census in 2008 and
illustrates the development of Chinese creative industries and makes comparison with
data in the 1st national economic census in 2004. By analyzing data, the develop-
ment of creative industries in those major cities has experienced a process from small
scale to big and weak to strong since 2004. Volume B also chooses 60 cities data to

make analysis and ranking, which covers all municipalities directly under the Central
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Government, provincial capitals, sub-provincial cities and other cities with various
scales and ranks. Compared with Chinese Creative Industries Report 2007, Volume B
expands its coverage of cities.

Chinese Creative Industries Report 2011( Volume B) is separated into 8 chapters;
the 18" chapter introduces the classification method for creative industries and the re-
source of data; the 19" and 20" chapters make an analysis on the creative industries
on the level of whole country; the 21"-24" chapters make analysis on the level of cit-
ies; the 25" chapter makes a comprehensive analysis and comparison and divides
Chinese creative cities into 4 groups according to different levels as: the 1* group in-
cludes 2 cities as Beijing and Shanghai; the 2" group includes 11 cities as Guang-
zhou, Shenzhen and Hangzhou, etc.; the 3™ group includes 17 cities as Dalian,
Fuzhou and Shenyang, etc.; the 4™ group includes 30 cities as Shijiazhuang, Uru-
mqi and Shaoxing, etc.. In conclusion, Chinese creative industries have formed a
new situation as leading cities as the pioneer and large and medium cities as the main
force to drive the emergence of small and medium cities.

Finally, we hope Chinese Creative Industries Report 2011, by describing the o-
verlook of Chinese creative industries, do help to its readers and make references to
relevant governments decision-making. We faithfully welcome your advice to promote

the development of Chinese creative industries mutually!
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CONTENTS

Volume A

Chapter I General Report: Chinese Creative Industries Stepped
into a Rapid Developing Stage -------eweeeeesesnesnneieene (1)
The year of 2010 was the end of “the 11" Five-year Plan” and Chinese creative
industries stepped into a rapid development stage as more and more highlights ap-
peared, regional features became outstanding and relevant policies were issued sys-
tematically. If creative industries could grasp more opportunities brought by econom-
ic transformation, they can continually drive the economic restructuring and the
transformation of the mode of economic development by meeting challenges of infla-

tion and solidly develop through expanding domestic demand.

Chapter II Beijing: Great Achievements Driven by Superior
INAUSEEIES  +0vreeorsrreresnnensessasensiosesennaparnseacsnssesnncess (23)
Creative industries in Beijing have stepped into the stable and rapid develop-
ment stage. In 2004 —2010, the average annual rate of growth of cultural & creative
industries was 18. 4% which was 3. 6% more than the regional average growth in
GDP and have become the 2™ mainstay industry following the financial industry.
Viewing from the inside of creative industries, software and computer service busi-
ness were the 1* mainstay ones, while radio, film and TV had the highest productivi-
ty. In 2010, cultural & creative clusters were built continually and have formed a

cluster network covering 8 classifications and 16 districts in the whole region.
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