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Abstract

Report on Development of China’s Media Industry 2012 ( The Blue Book of China’s Media
2012) is an edited work led by the Tsinghua University School of Journalism and
Communication, and Center of Media Economy and Management Studies, contributed
by many domestic and foreign media experts. Now in its 9th consecutive year of
publication, it claims an important position among The Blue Book Series published by
Social Sciences Academic Press (China). The contributors of the book, i,e. researchers
and professionals in the field of China's media and media management, offer extensive
observations to all aspects of the development of media industry, as well as scientific
analyses of its trends. Since its first publication, the book has garnered intense public
attention, and has been quoted by many in domestic and foreign media. The Blue Book of
China’s Media has now become one of the authoritative works on the study of China’s
media industry.

2011 is an opening year of China’s “12th Five-Year Plan™, in which it was stated
that China will promote the cultural industry to be the pillar industry in National
Economy. The general industry layout and top-down policies has become an important
impetus of the culture & media industry during the year, contributed to a big leap of
China’s media industry, and set a basis for the long-term development of China’s media.
The enterprise operational mechanism under the new system is more market-oriented, so
that the media industry winning more development space and freedom. Besides, in the
stock market of 2011, the media section with nearly 40 listed companies has become the
vane of the capital market. So we believe that with the financial support of the capital
market, the media industries may launch more innovative initiatives and bring exciting
new atmosphere to the media industry market in the next few years.

Report on Development of China’s Media Industry 2012 consists of 12 sections,
including; the Annual General Report, Reports on Newspaper Indﬁstry, Publishing,
Periodicals, Radio Broadcastings, Televisions, Internet, Mobile Media, Advertising and
Target Markets, Overseas Media Market, and media capital market.

This book is a valuable guide, compatible with both empirical and theoretical

studies. With its scale and structure changing fast, the media industry itself is an emerging



industry at a high stage of development. Yet in contrast to this, there is a general lack of
theoretical study and reflections on the new problems and phenomena. The book thus
finds itself with certain creative contributions to media industry and media management
theories.

The book is also of practical significances. With systematic reviews and analyses of
the media industry and its sub-sectors, the book is a useful reference for government
policymaking, and for setting operational strategy by media enterprises. It is also valuable
to researchers, teachers and university students specializing in journalism and

communications, especially in media economy and management studies.
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