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Forewords

China’s modern business education has had a history of more than two decades,
with its MBA and EMBA education achieving remarkable success. However, some
fundamental questions still deserve business educators’ serious consideration, e.g.
how to innovate China’s education of business administration in the new context,
how to produce excellent local entrepreneurs and managers, and how to further de-
velop various colleges of business. Based on China’s experience in its economic re-
form and the growth of its enterprises, the College of Business (COB) , Shanghai Uni-
versity of Finance and Economics (SUFE) has explored, in a comprehensive way,
such basic issues as the development of innovative business talents and the promotion
of business education theories. COB keeps in line with the international business edu-
cation by actively introducing the latest research findings from abroad,and engages
in the summarization of business management theories by virtue of its own academic
strengths.

This collection of project reports took several months to complete,involving the
efforts of all COB faculty and staffs in their relentless pursuit of goal. It reflects
COB’s reputation and accomplishments in teaching,and more importantly,its inher-
ent educational ideals and values. A lot of first-hand materials about business educa-
tion are included in the collection,in the form of in-depth interviews,case study and
comparison,and expert reports. This wide-ranging book covers every major aspect of
business education and business talents training, including the reform and ideas of
MBA and EMBA education, the study of diversified case teachings of business admin-
istration, current international rankings of business schools and the analysis of their

future trend,etc. All of these fully reflect SUFE COB’s achievements and experience
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in business education,which serve as a basis for exploring its future development,and
display COB’s contributions to the training of innovative management talents with
both local perspective and international horizon.

Business schools are where future entrepreneurs and business leaders are fos-
tered.YWith the deepening of technological revolution and increasingly complicated
economic situation in the global context, future business elites should be quipped with
skills in cross-cultural management,leading innovation,and creative organization and
execution. Facing challenges arising from these, business schools need to redefine its
objective for developing talents by improving faculty levels, increasing investment in
teaching,and changing their mode of education. Confucius once said, “Words without
content will not reach far and wide. Only with content well-established can this pur-
pose be achieved.” For this reason, management researchers and business schools
should systematically summarize management knowledge in their quest for excel-
lence. In fact,creating,disseminating and sharing advanced concepts of business edu-
cation are supposed to be our long-term commitment. This collection of project re-
ports contains the wisdom and valuable experience of SUFE COB’s educators—it of-
fers a rethink of the business school’s mode of training and its contents and style of
teaching; it’s also an exchange of ideas over contemporary business education. Hope-
fully,some better-developed ideas of business education can be drawn from these
studies and practices of teaching,and a new horizon of business education will be cre-
ated accordingly.

So much for my foreword for this book.

SUN Zheng
Vice President of SUFE, Dean of SUFE COB
Spring Festival, 2014

@ Mr. Guo Bingwen (1880—1969) , the then President of Shanghai University of Commerce(which is today’s
SUFE) , pointed out in his article “Commercial Education in China” (1924) that the purpose of founding this universi-
ty in 1921 was to “train and develop those who can take leading positions in the business world with their abilities in
guidance and organization”. See E. J. Burgoyne, Far Eastern Commercial and Industrial Activity—1924. The Com-

mercial Encyclopedia Co., 1924,
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