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Chapter 1

Travel Information

Inquiry Into Travel Information

Unit Objectives
1. To know how fo inquire into travel information;
2. To be familiar with some types of travel.

Warm-up Information

A travel agency or a travel service is a middle man or a company selling the
travel industry’s individual parts or a combination of the parts to the travelers. A
travel agent is a person who serves as a link between the clients and the suppliers
of tourist senices such as aifines, hotels. They usually receive a commission from
the suppliers. A travel agency also operates as a legally appointed agent
representing the principal in a certain geographic area.

L L L L L L L L L L L L Ll L L L oL L e o S L Ll el ol it

Package Tour Operations

The inventor of the organized package tour was Thomas Cook, a Baptist mis-
sionary from England, who chartered a train in 1841 to carry 570 people to a tem-

perance meeting. This first tour had a number of features that were to become
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standards for later package tours, including transportation, meals, entertain-
ment, an event and a tour escort,

To cater to the new class of travelers, tour operators have now developed a
variety of packages which offer bargain prices, convenience and reliability. Not
only have package tours become more accessible in the jet age, they have also be-
come more flexible in terms of length. In the days when overseas travel entailed a
journey by steamship, tours were necessarily longer, commonly lasting two or
three months, A few tour operators offer lengthy packages, but most have scaled
down the itineraries of multi-country tours to around 22 days. As a result, tours
are less leisurely than they used to be, and less time is spent at each destination.
Shorter tours, featuring only two or three destinations, have also been developed.

A package tour is a combination of several travel components provided by dif-
ferent suppliers, which are sold to the consumer as a single product at a single
price. A package tour typically comprises two or more of the following compo-
nents; one or more forms of transportation(including fly-drive, fly-cruise, motor-
¢oach tour, and rail tour packages), accommodations, meals, attractions and
events(including sightseeing and admission to natural and commercial attractions,
entertainment, recreation, and a variety of special events), extras (including
transfers and baggage handling, tips and taxes, the service of a professional tour
manager and tour guides, travel bags, and discount coupons for restaurants and
shops).

Package tours vary in complexity from the two-component package (for ex-
ample, air transportation and limited sightseeing, or hotel accommodations and
rental cars) to the multi-component, all inclusive package. With the popular all-
inclusive package, the traveler pays a price that covers just about all trip expen-
ses, including transportation, accommodations, meals, sightseeing and so on.
When a tour involves air travel to the destination or point of departure, the com-
ponents are usually separated into air arrangements and land arrangements. Land
arrangements include surface transportation while on the tour, accommodations,
meals, sightseeing and other activities.

The package tour industry is one of the fastest growing sectors of the travel

industry. Why have package tours become so popular? The main reason is that



they offer a variety of practical benefits that independent travel cannot provide.
Firstly, because all package tours are prepaid, the client can fairly accurately cal-
culate the total cost of the tour in advance, Secondly, the single greatest attrac-
tion of the package tour is its relatively low cost. Thirdly, when travelers buy a
package, they are also buying peace of mind. A package tour takes the anxiety
out of travelling, because all the arrangements have been made in advance by the
tour operator. Fourthly, it is often easier to get into a special event as a member
of a tour than as an individual, Fifthly, tour operators have the experience to
know which attractions are worth a special trip. Lastly, on a package tour, the
traveler does not have to spend time looking for accommodations, arranging

transfers, or getting tickets for a show.

Package Tour

A Good morning, What can I do for you?

w

Good morning. 1’d like to see some of your brochures. I'm planning to take a
trip.

: Here are some. Where would you like to go?

Have you got any suggestions?

: We have a group tour to Shanghai, It leaves three times every week.

What exactly is included in these trips?

PR R

Please read the brochures. These trips include all meals and a ship as your ho-
tel. You will visit many exciting places.

B: What about the package tours?

>

: They include a first-class hotel, city tours, baggage handling and some even
include meals, We have to know which one you want before we can tell you
everything.

B: T think I'll just take these brochures to my room and study them. Thank you

very much,

A: Thank you.
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: Manager, we have worked out the scheme of a new tour. Here are the details.

Good. Have a seat please.

: Thank you. And 1 hope you can give us some advice.

OK. Can you give me an oral introduction of the tour first?

: Sure. It’s a Red tourism route. Red tourism is a new product which combines

patriotic education with tourism. It’s rather popular recently.

Yes. What's the target group of the tour?

: According to a survey, about 80% of the consumers of both group travel and

family travel choose Red tourism. So these two groups are the target group of
the tour.

OK. Then when have you decided to open the tour?

: We have firstly decided to carry it out in the National Day “Golden Week”,

It’s golden time for tourism and Red tourism is suitable to be promoted during
the National Day holidays.

That’s reasonable, So the duration of the tour should be five or six days?

: There are different routes so the duration is also varied. The tourists can not

only choose to visit the sites in Beijing, but also travel through a few cities.

How about the longest line?

: It’s from Beijing to Xi’an and then to Jiangxi. During the tour, you can visit a

lot of revolutionary sites. The tour will last for six days.

What about the prices?

: The prices vary from 208 yuan to 2,880 yuan,

I got it. But don’t you think 2, 880 yuan is a little too high?

: The price of the six-day tour is high for we will arrange round-trip flights for

the tourists. Besides, we will arrange four-star hotels for all the routes.

Then it sounds more reasonable.

: There are all kinds of consumer groups. So we have considered different needs

when fixing the scheme.

: OK. Your job is satisfying. And I'll read the project brief carefully and give

you my advice.
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Thank you.

Specific Price

>

-

PFEFPEEEUT

>

TErPEAERPT

: I'd like to ask you for some suggestions about how to price this tourist route.

Fine. Please tell me some detailed information about this route.

: It contains three tourist attractions:Guilin, Li River and Yangshuo,

Oh, how long will the tour last?

: Six days in total.

Er, so have you decided which transportation to use?
Airplane, round ways.

Airplane, so it makes the cost higher and the price must be made higher.

: Right, what’s more, the entrance fees of these tourist attractions are very

high.

Er, this is an important factor that we must consider.

: Right, ticket {ees are an important part of the cost of a tourist route,

How about your accommodation? A star-rated hotel?

: Yes, To help the sightseers have a good rest, we booked a four-star hotel.

Well, then can you tell me the fee of the accommodation, please?

OK. The fee is 300 yuan per person per day.

For how many days will we accommodate the tourists?

Six days in total. The first day is camping and the last day is on the returning
way. So there will be four days.

I four days, that is 1,200 yuan, It doesn’t include the guide fee, right?

: Yes. We have employed a bilingual guide, for there are foreigners in the tour.

B: Then the guide fee must be at least 200 yuan every day. Hmm, let me figure

out a proper price for you. Wait a moment, please.

: OK.

Here you are, This is the most reasonable price of this tour.

: OK. Thank you very much.
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Words and Expressions

Baptist [ 'beeptist] n BEH;RESHEK

charter ['tfa:ta] v. B, KB, LM

temperance [ 'temporons ] n. FTHBRRF #2528

entail [in'teil ] v, ELEHERTRELA
brochure [ brau'fjua] n. (CEH . EREERFANEFH
package [ 'pzekidz] a —WFXHW. 4480 A%
handle [ haendl] v, KB, N, &

itinerary [ ai'tinereri | n. KB TR

patriotic [ peetri'otik ] a. ZEWN, AZEH

survey [ so:'vei ] n & v WA

scheme [ skiim | v, & n HX|,HE

varied [ 'vearid] a. BFREHER, AW
revolutionary [ ireva'luzfonari ] a. W, G EN

site [ sait] n. I, H K

routine [ ru:'timn] n WH, BENEF e EHAH
accommodation [ akoma'deifn] n EHE.EE

rate [ reit ] n FR,KE

bilingual [ bai'lingwal ] . RBRAEHIEFN

I

1. We have worked out the scheme of a new tour.

BATRISER T — TR AR R B TR
2. It’s a Red tourism route.
X — AR LR R Bt
3. Red tourism is a new product which combines patriotic education with
tourism,
AR R TS E— B RRE SR, EERE E LT MREET THE.
4, What’s the target group of the tour?

XKL BRI SRR



