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Preface &5

FHEEARBXEAR? BRMB TR

AH4?

BEAXBLMIDLPEGIAR—H, HRZRBALFINHFREEFE. |
B RESER . RFHEZRNADLBERSHEEIFEN . BIARXHEY
LR REINRENEMN G X, MERREB—K.

REPRBELINARBIALHHR2—HMN, FERKRENBREARRLHN
X3l

HEXRNET, X3, MEARFERK. XEBEHHRMAERTY.
EREMEREERTRF. ATE K “EE NERRANES hEREE X,
Only for this reason, I TR LT T iXAB.

o, BEXEAMBFRLNENIRE TEARBEEHARELREIA AN
2. RFFESHEE, MEATUETERESE, WESXAPHNERE. &EA
HAREXAPEBIRRE.

BREFAR, BREODFRLEAEASEIER, EAEARLER.
B—HRBET20FRKE (15FHI) NEARLERARBBR, RXZEIEE
BHYUTESE, ELROEE]] Bobby.

B, RNAERBELEHEXHNERL: ERBOEE AN, SHWRINEREK
FARXHXE, FRERAREERER, RE®L L, BRREAER. FE?
T, BRRAEMEER, FB2TIREAS, REFFCERA, BEEH, &
FINEZES. LHERR, EXXFE2RAEE.

BROMRRERER gERER, AROEALHXR. Isn'tit? HIER
REWBBAREAAABH EFARICICES RIF, RHIBHE, REHHE. MXEB
SHRARRNMRBEIVREARE LN ZE, HRHEBRENEEEHS.

EABEZI9MRBOERLC. 900 MALFEE (B2 7001 hEEaR X
OGN E) , 9015 BB RE BEFIBNNGF. IMETIX
APHEF BREOIFELE99” (900 +90+9=999) .

XABFEEEN —R 2L SHENERIARINEG XM EEEE),
ftne X%, REFFMEUR yellow hair, KEBLR LY white haire &
BN E, BLABALE, AAXFMREAFARHIE, SIEAKEERSXH
o £BLKNZi% blonde hair, A 2yellow hair; HL&N%E grey hair,
A2 white haire FE3ZHIX Y “collocation” (EEZIA) , XAFr, HRBERE
MEEREEFHESH TEFcollocations, BEREIMEINREA S, HERBZ
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BEZR{BIFERAD AATSRE:

1. 5 A& 475 X AIER (Topics related to daily life) -

2. B 2ER (Events) o

3. A¥)3SER (People) o

4. B 5 S K9E A (Buildings and Places) »

5. ¥ e iE R (Objects) o

APBEZNBEGRINGEGMY RE:

EDREANEE, FREFENRAPEZERENAS, thifamous for
something, 5 T Henry Cavill is famous for his role as Superman, [&Z]1EIE
Henry Cavill#ie i 4 (1B, LE#Stephen Chow (BEY) » LRI HHIXMERIYL
ReF. BiEk, FERRIF{FEHHenry Caville AfH4? BEGR, BRIREB—
SNEABK, RIEfM URERITHAIKE? 7 b= E “BE*KPet Shop Boys I Go
West” o IRRUE, XREZRT . AAMMRMATHREE#RS. BMRXTHE
AU, BERPWENLH, REERW ‘ARAKRRKNL . RS LU, !
RIEFEXPWAE ! FHEG! RBETHRPEXK, ASHERE, SE. L, BEE
RAORHR2EFIRIN. BREBEERXGRBEUZERERBRTRAES XKL, T2
HERTEESRABNSHPEXUMEXNAT, BUREEBRIXR, FRELATIA
RIBRIET -

RARBAREEHDF.

BEAZENBAEBREREAN="BAES.

1. We all die. The goal isn’t to live forever. The goal is to create something that

will.
——Chuck Palahniuk
AFRTE, HAVE B AR RRARZE £, MR E— AT VAR E &6
4.
(fEE @ fT: Chuck Palahniuk@—&i2E. REXME: GHFHEASRE (M)
Fight Club)

2. There are three classes of people: those who see, those who see when they are
shown, those who don’t see.
——Leonardo da Vinci
LA ZAPA: ERES; FWAARMNRIT T AZE; RALES.
SIS « ik - 5
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3. To a father nothing is dearer than a daughter.
——Euripides
H—AXFEMT, BAHARTILE .
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HEELRRET? AHA? "%,
BBOEREBAMNIETREATUASASKAE, ZEELBHNFSHRELRE
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.
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CHAPTER 1
Daily Life B E4%&

Music 555

= EREA (Types of Music)

1. jazz [d3zz]n. B LR
Iy € 9: I like listening to jazz; it feels so pure and soft.
BERT LR, CRAREA.
BEiZH85t: feel so pure and softn] YR FIXMRHEMZFT R ESYHZK
Ro feclZMBABEREAIAL, BRHBEH: feel greatEIHER
T, feel sadBEARF L, feel upsetEERLF, feel strange BRI
%, feel wrong@&HEFRAT o

2. country music ¥HE R/ AEEF

Xj BE ©: Many teenagers are listening to country music, but you see, country music
isn’t mvrcﬁp of tea; I prefer light musie.

BB FRAMET SATEFR, EAFRERIHTEFR, REERE
FR.

BUERSEF: isn’t my cup of tea R 2 AU, 2461: EEd] “Do you like football?”
UWARAARERSEEREMAY, RATLLRE “Well! football isn’t my cup of
tea; I prefer basketball” . cup of tea 2 EEFERS (fixed collocation) , A~
BEREE L, T REliAkglass of tea, pot of teaBimug of tea, WAJNZE
cup of teao
preferEEW. BEOIEEZIXP100%S 5 B FpreferfitEfz. Lt
m, EEEREEERFELRTA, RZ “EHE =B “No, 1 don’t
like..., but1like..” , EZEHH) W HEEH—PMFEIZE “No!” .
XHEHEARE|ES. 2561 1 prefer tea to coffee. BRMIMELL, HREE

gy



RENDIFAE !’99
RIBFH
3. blues [blu:z] n. K&

% # ®: Ilisten to blues when I feel blue.
oS R E- 64 AR B R A

REZMW: feel blueEIHPIR)/ AL/ LERE. XTREE, bluefil 7T—F
SRR T K. feel blue “BBiY), OMEEE" MEE. X/ HE
R RERERIRAY, FRELfeel redslifeel green.

4. heavy metal “E& B BFERFE
%) #€ : Itis surprising that so many teenagers like to listen to heavy metal.
HELSFRABRS ‘2B LFFR, AREARNR,
FSSHRE: It is surprising that...EF T . WM B HER— A RH S
A, MEXPARULERBREF (RESFRNEZR) , RALIAIt is
surprising thatSg FF#53#R « 2845 : It is surprising that the oil prices
have been cut down. JH{fY TRELLFRIBRIRF o

5. classical music HEZFF

% #i8 ®: Harvey is so into classical music.
R Bk AR ERERF R,

RIS so into sth.FFHIER— N FEE/ARA, HBRkeen on sth.2—PEE.
{BEZ{ 12 ¥ Ekeen on somethingA~8E15% A keen in something. It
4b, “Harvey” XD B FXNEZRN DG FIIHAEL. HarveyR2EH
ZIRE], ZHRBYEEACNB AT SRR Z IR E .

6. rap [rzpl n. iRIEEF

%) #€ ®: Rap has become extremely popular during the past few years.
Wrg & R A& ILF R348 5 RAT.

N [®: 1 like rap too, but the problem is the lyrics. They use offensive
language and I think rap might not be that suitable for children and
teenagers. RMERHIESR, EOBERENTRALELHIEE
HiEs, REBETEE/NEMBEDF.

RERH: AR NAEERvery, TJLIEMRIER, LR popularfEBAIATLL
Bextremely S exceptionally.
might not be that suitable R EHPLEE. ERfEthatfIfE L, H
5C, ATRASEIt is not suitable for childrenf/NEFIER . BIMEM T




