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“I am honoured and more than pleased by this Chinese version of my book ‘ Design

Management’ .
I have only been in your country twice but both these stays brought life lasting

memories.

May I wish that through this translation, we glue ‘Design and Business’ together on the
common ground of fundamental issues for the future of humanity.

I apologize in advance for a writing style lacking fluidity.

I have wanted to put too much knowledge in too limited words constraint.

I dedicate this book to my current students in Brunel University (UK) fluent in

Chinese.”

With love
Brigitte Borja de Mozota
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