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TEERXHP, "TE" —@f “advertising”o
XAESCEERIE TH T LAY “advertere”
—ia, BER "REAXNEMBYAE
2, HEST—ENFaMEAN—MF
B, RAEAITIBGTFE, BAHF LB
“advertising” EA “ITE", 20 24, T
& —AFRAEFXELTIEM.

2. T EHEREX

ER—MAEN. BERAENEEN.
BENETESHMIRN (Fl ) FRER
TEHfo

O r&EREsEEMN—MAN, 5EBRE
MY BRI FHBE K

O IEXFABTHIAN T HE". A
IFTEXNBEBNASVSHARHRY B/
(Clent) st “/~#&=F" ( Sponsor )

O 7 &, —REFV &, BHFHEN.
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MEBENZNE AR R, T EET
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WA —FKRR (FR)

B4R —RIERN
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3. I &R

4 7ESh (Advertising Campaign) 38—%&
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2. B ENhEE BRI 5
D EXBRRBST &
(Primary demand stimulation )

X ERNBENRERHAEMS | SEBEEESR,
LR MNEMR~ROEANE, F22F
XSGR ENBERREONE, RIBE
AFBRNTEXEFHTLHEMESMHR
hKERHER LR, MEEMEZBHEES
Fan, DD ARFLHRE LT, AR
#HESDDYLREH =M. EFAE,
VCD Eanskitt, BREABMEERFER,
X0, EBAN “FEEEIN AN ERAHIBE 5

=" MEERK, T SR EEXMELRNE
BIRBR R [T HEETVIURBBERE, £
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) EFER KRR &

(Selective demand stimulation)

EEMF KRBT ENENETEEED
REETRESEENEHRFE, RFES,.
Ban, BL7E DVD E L3S T EARE KRB EL,
BT —FMEA =R, TBRAKERERY
XHMERANE, ST REESESTRE
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Rh OK. ERER. REFE,
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Q) BEERKT &
(Direct response advertising)

HERNTER3IMESEBERE
KEFTE, tbmEX T EILR “E R
FIGRFRLEIE X x X, QREBEMER"
o "HEREHAIEXE,LE 0% " RATTUT,
i X x X" “FHRAMRE" %, IR
EFRAEEITAT &
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4) [EERNTE
(Delayed response advertising)

BRI EHNLES ERFESREEEN
BB R Rz, MR, XF &ENENETH
FRAR, EAMNE—ERE/FEEIRAI
AT b, BERZANmENTRE, A
BN R, IR EMRAKBITAT S

B) MEBEFRT &
(Attitude advertising)

ENAETERENRE™ RS EMS
M, MAETFTEFBEEENULR, BFHFEHE
ERENVEFNASEME L, EM)
DB RN EREFRN. BEMONEWFE
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3. 1R A RS
(L) AR
Alcoholic drinks

FIAEEEBRIE, W Bt B,
R, gEE. WE. PEEESFEX.

(2) IEBERE AL
Non—alcohoTic drinks

K@?Eﬁﬁ@ﬁﬂ; ﬁl] ; %%EL N 7‘:(, 7_K\
Fit. TR,

QER/FR

Confectionery & snacks

BipEE. TRE. B/ NRRS
(4) 495 dn

Dairy products

B4, PEEZL. BROEFDH @m0
(5) HHEFEH 2 BY

Baking & sweet foods

BREE. B, HT. 8£20%F,
(6) R RY)

Savoury foods

HEMZHRINAK, B 23X ERRS,

(7 RE | BB &

Household maintenance products & pet
products

EMRBRSHMAR, SMER. BRI
REDBmF,

(8) REEMAM /KR
Home appliance & furnishings

HMER. BR. HEBR/ SEE. K.
R%,

9) EBM AL
Cosmetics & beauty products

BEMERPEKAR, MEFE. BE. BHFEH.
EBE. BE%,

(10) PERa/ EfThm

Toiletries & pharmaceuticals
BMEERR. Eirsm. RERNAM,
D KRE

Cars

BREFE. BE. KREE. RAESE3%,
12 RERM/BRSE

Other vehicles, auto products & services

AERME. AELEE. YU, IHHE,

(13) BR#fp / %E0E

Clothing & footwear

BB, R, BIERENF,

(14) R17
Banking

BB SRS.

(15) I|RA W / fRB A / 53t~

Investment/ insurance & property
development

BRANT. REQT. EHFQIREH™
Fi7do

(16) FHF3E B
Transport, travel & tourism

BMZ=NE. HEBEAE. KEAS. A
NI RFATURKFAALTRE.
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(17) RRR &
Entertainment & leisure

BlED. AR, REE. OBE. BHF
ANHR KB X 3HFo
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(18) tREJE / TR

Fast food outlets & restaurants

ERNREE, MEYF. 5EE. XNEE.
tEgEE. BAEEFE, BXERBER
A& %5

(19) EE N / HF
Retail stores & rental companies

BMAREBT. EDE.
M. EMERAT%,

TEE. B R

(20) B / B4R
PubTications & media
BB & RERRESE,
(1) R ERFE

Home electronic & audio—visual

BIKE. =E. B, RDL&E. HEL
HORKP . AR FNIREFR A ERE Mo

() HRRE/RE
Business equipment & services

B BN, ML FTENYL. R BRI
BE. RENEBFVARERETHHNR
%o

(23) R &
pubTic services

Pitege. FERP. XULEE. XH

B Rk, EVSY. KBHRSE
AMEMRASER, BRRA QKT ER
FHFER A

28) NIXERER S
Public health & safety

BHEB®EALK
BANNETRZE,

WE. BEMNEM, B
WEEENER,

(25) M A

Personal effects

BlanFaR. WE. FTAN. REEFDP AR
(26) N e %R

Corporate image

REBREAENBEREN T RINERS
M, MRRALIHNEHEER, FhlE
EREFOPEARFE R,

@N AREER

Public awareness message

—REBUFIE. TLBAESTIVIHER
ZEHNE, BEXLERIAAKITA.

(28) BEEHR
Fund—raising & appeals

BEMEE. BT, BESEESRHNE
BURBEEZHNNBNRE,



