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Creating A Unique Experience

The latest welfare for modern people is the unprecedented freedom to decide their own
lifestyle, which is far beyond our ancestors’ imagination. One important part of this free lifestyle
is to use well-developed modern traffic network and the global business environment to enjoy
a safe, convenient and economy traveling and vacation. This unprecedented freedom defines
modern life: higher quality, much denser, and richer and richer experience. No matter whether
it is a sunny white beach in the Maldives or snow and ice hotels bathed in aurora in Finland,
the modern vacationers can take pleasure in unique experience of living and vacation on the
premise of meeting basic comfort. The possibility of unlimited experience makes people feel

extremely lucky for living in this era.

As architects and planners, it is lucky to create a
unique holiday destination to let people get impressed
by the experience created by us, and then these
experiences become the individual's unique memory
accompanying with them in the rest of their lives. It is
also a very good experience to influence people’s lives
in this way.

But it is definitely not a breeze to create the unigue
~ experience. If a resort aims to attract more people,
it is a must to attach enough importance to the
integration of natural ecology, the extraction of cultural
inheritance, the construction of space landscape and
the innovation of service and so on. Under the premise
of meeting reasonable comfort and economy, it gives

holidaymakers unusual living and life experience so as
to create an unforgettable experience.

Sincere thanks goes to Hi-Design Publishing that has
painstakingly 'compiled latest outstanding works of
resorts in recent years, which includes a couple-of our
projects. These design works represent the current
domestic design trends and direction of resorts, but
it is by no means a inclusive summary and terminator.
Along with the development of the economy,
broadened horizons and changes of lifestyle, resorts
will become richer and richer and unique and will
become a more important part of human life in the
future.




Roy Xia

Managing Director of
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The Pace of China’s Tourism Resort

China’s tourism resort industry is
still in the ascendant, but shows a
strong momentum of development,
capturing worldwide attention.

The rapid growth of tourism
demand is not only reflected in

the large scale of travelling, but
also spawns a large number of
tourist products. What’s more,
owing to the sluggish development
of manufacturing industry in

recent years as well as traditional
real-estate bubble, resort real-
estate is more favored by the capital
market. In such a rapid growth,
irrational investment does exist, and
the good quality and the bad quality
of resort products are intermingled.
But in its essence, compared with
the conditions of other industries,
tourism resort is still a more

benign development pattern. Apart
from capital inflows, the tourism
resort industry also makes a great
contribution for the promotion of
regional SEL (Socioeconomic Level),
in terms of the consideration of the
ecological environment, the local
employment, and the high-quality
brain gain.

It takes developers' unique perspective, grand sense
of patterns, substantial financial resources and
the capable team to develop a successful tourism resort.
Wuzhen project is a perfect interpretation of Jiangnan
culture, will also be innovative business model integrating the
advantage of market channels. Naked Retreats advocates
life philosophy, combining with membership of hunger
marketing mode, which makes people rush there and die
for it. Thanks to its unique natural resources and ambitious
investment mode, Wanda Mountain Changbai Skiing Town
that started overall operation in 2012 thrills the domestic
tourism market. Every successful resort project cannot be
copied, but the key is the mastery of core attraction as
well as to the accurate market positioning, which requires
developers, designers and operating teams' joint efforts and
wisdom.

In china, there is no such a tradition as holiday resort,
instead Chinese people prefer family reunion, drinking
together and enjoying happy time with families on holidays.
But with the introduction of the concept of international
leisure, the demand of tourism resort takes root in China.
Chinese people who are accustomed to the freedom in
hometown take the first step to travel, There are a variety of
adaptations. Although the body is on the road, the heart is
packed with responsibilities. Due to some kind of irritation,
some doubts, improper manners or behaviors, so more
often than not, negative news spreads about the Chinese
people’s travelling. '

But that is inevitable throes of rapid development. “Tourism
Law” issued in 2013, marks the preluds to the Chinese
tourism being on more rational and standardized track. The
development pace of China’s tourism market is irresistible.
Chinese people will know better about how to travel and
how to choose. China will open the new field and the new
pattern of tourism development.
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Modern living in our cities is a combination of work, living and leisure. People,
who spend most of their time in the office, have developed the need to have
recreational activities after working hours or out from the city. This has become a
fruitful business where developers invest billions of dollars creating resort villages
with a driving attraction and complementary service functions to attract visitors
to spend their free time. This business has also become a big challenge for the
Architects who are required to develop projects with various combination of
leisure activities sustained by innovative technology and sustainable design.

In the past a “resort” was synonymous
of a place where you could relax or do
almost anything within a wide panel of
activities in the development. Now days the
concept has developed in various forms
not only concentrating on the activities but
also proposing its self as an attraction life
experience. Two very different examples
could affectively be explicatory: a golf club
resort, and the Ferrari Park in Abu Dhabi. Any
golf club resort focuses the attention and the
target to golf or nature lovers, with spas and

other amenities to accompany the players:

after game/practice time. This approach is
used by most resorts, be it ski/surf/soccer
etc, or spas/touristic scene etc. The Ferrari
Park, instead, proposes itself as a leisure
‘indoor-park linked to a very strong brand
where families can spend their time doing
various activities all related to the car world.
On one side there is the activity itself as main
driver, on the other the driver is the brand
representing an activity and promoting the life
experience.

What the two mentioned examples do have
in common is the customers time. This is
usually short having to concentrating the
“experience” in a few days. This is indeed
result of the modern age, and to be studied
and reflected in the design. The attention has
to concentrate to these clients that want to
get the maximum benefit within a limited time.
The Architects through a SWOT analysis

(strengths, weaknesses, opportunities,
threats) combined with a coherent marketing
research can define the functions to support
the main attraction. The guidelines and
program developed by the architects will them
transform into a development at master plan
scale. The hospitality functions, backbone of
the development, has not only to be adjusted
to the modern needs for leisure, but strictly
connected with the target audience that will
have very different requirements depending
on the mentioned core attraction. ,

As mentioned before the SWOT analysis,
developed by the Architects and the client,
must be the driver to develop proper
sustainable strategies to develop the project.
This innovation is also a main attraction
its self and In fact, most of the resorts
are looking at more than a single building
intervention, giving the opportunity to work on
a system of strategies at all scales that surely
enhance the value of the project. -

Finally a modern resort has the mission to
make people relax and enjoy a life experience
projecting the customer in a playful reality
supported by real functions. The design,
circulation and function organization is most
important combined with the management
and service. All this together creates
the perfect machine of a modern leisure
entertainment.
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