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K11 Art Mall, Shanghai
The project fully embodies the core value of K11 brand "art, culture, nature’, and sets a new
proposal for superior urban life

iAPM

IAPM is a new high-end retail podium and the key feature for the Shanghai ICC mixed
use scheme. Featuring two Grade A international office towers, luxury residential tower
seamless connections to the MTR, Shanghai ICC with IAPM represents the new future for
mixed-use retail schemes in the city.

Haxi Wanda Plaza, Harbin
The project is the third Wanda Plaza in Harbin built by Wanda Group, and it is the largest urban
complex across the three northeast provinces of China currently.

Wanda Plaza, Fushun
The skylight takes dragon world as the mother theme and the interior design uses dragon ¢
as the basic element

Sasseur Art Commercial Plaza

The project features a planning concept of "one axis, one heart, two rings, six nodes”

Santa Monica Place

Blending timeless urban principles that predate conventional malls with its

ganic approach tc

retail design, Jerde carefully and intricately wove the project into the existing city fabric

Aldar Central Market, Abu Dhabi
Inspired by the traditional architecture of the Guif this scheme aims to reinvent the market place,
giving the city a new civic heart.

Maras Park
A key element of the design, the undulating skylight opens to the sky above and captures
multiple views to the North historic city center.and to the Southern Dibec Mountains

Color Sguare Stadium Mall Daegu

Inspired by the stadium’s iconic curved roof which symbolizes the bringing together of people
from around the globe, the project’s exterior walls are covered with unigue and colorful mosaic
pattems that are a metaphor for the world's numerous cultures
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The Confucian Temple Renovation Phase I, Nanjing

Before renovation, the Confucian Temple featured buildings built during 1980s in the style of
Ming and Qing Dynasties. Having been exposed to rain and wind for more than 30 years,
the buildings' facades are heavily damaged, and meanwhile, most of them conflict with their
modern function.

Kiangiei Ancient Street, Chongging
The bulldings are in modem Chinese style, and they vary in their height and shape. Cool gray Is
featured as the dominant hue and stone material is used partially.

Vanke Jade Bird Ville, Liangzhu New Town, Hangzhou
Besides, courtyards often use walls to define interior and exterior. Similar families naturally grow

together and form settlement,

Longfor Times Paradise Walk, Chengdu
The proj
Chengdu

ect

will soen become a trans-regional commercial center which monopolizes west
ates across the whole Chengdu, and even influences southwest China.

Rainbow Square, Yangzhou

The building 1, 7 and 11 that face Slender West Lake Scenic Spot is used by high-class F&B
and club, with their first floors fenced by traditional-style tracery wall to ensure privacy.

Liangiao Street, Ningho

The project aims 1o buid a high-end and comprehensive property for Ningbo center, and
become an important milestone of Ningbo high-end residence development, and set up a new
paradigm for ancient town renovation and historical site protection.

Smile at the World Pedestrian Street, Wuhan

The project is a huge building cluster in the city center, housing five-star hotel, high-end office
building, commercial walking street and high-end residence. It is composed of six phases
including.

1912, Hefei

istory and future, culture and cormmerce meet here and are harmoniously united as one.
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Commercial buildings are a card of a city,

and the image of the city.

Beautiful architectural environment,

is the basis of all commercial value.

(H heauty of unique efficacy,

and make it scarce.

This is a requirement for competing in this grand business era.
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In many awards at home and abroad, commercial buildings are not commonly seen.

This is actually a tradition, not a recent phenomenon. In fact, there exists considerable emotional
resistance or attitudinal resistance in architectural field,

Orthodox master architects' emotional resistance toward commercial architecture is not only about

emotion, but also about cultural background. They deem that frue architecture can't be confused with
commercialization, and true and pure cultural architecture is to be poliuted by commercial elerments.

From a positive perspective, the ultimate goal of commercial architecture is to after commercial interests.
Also architects have a social responsibility of protecting public interests. When it comes to doing a cultural
building, people talk more about ideas, concepts and theories. However, it's quite a different case in
designing a commercial building where the first step is definitely not that in a cultural building, instead, the
relation between function spaces is more likely 1o be taken as the start. From this perspective, commercial
architecture design is quite similar to urban design, featuring a rational process. During this process, many
conditions are not led by architects. On the contrary, architects are stuck in a relatively passive position.

This is an important reason why many architects don't like doing commercial buildings.

Starting from the market perspective, the book does a deep analysis on each project developing from~
nothing. In each project, designers adhere to the principles of acting according to local conditions and
making the best use of local conditions. This attitude and stance is a gratifying phenomenon in present

commercial architecture field, and is what we should pass on. Hope the book will inspire you somehow.
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