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At the beginning of the twentieth century, people went to the grocery store
near their homes to buy oil to cook. They would come with an empty bottle,
and the grocer, whom they knew for a long time, would f{ill it from a large
tank.

Then came the time of the competition and the “hyper choice”. More and
more brands, belonging to more and more groups, were proposing the same
products to the consumer. To lead the consumer on the difficult road of choice,
marketing teams and designers began to create product personalities, to
create advertising to explain them and, of course, to design the brands, the
labels, the bottles, to express these peculiarities. The consumer became the
happy chooser.

In 2011 was published a fascinating study by Sheena Lyengar, a professor
at the Columbia Business School, called “The Art of Choosing”. The
incredible conclusion of this study is that the so-called great progress of our
contemporary time, the “hyper choice” does not generate the happiness of the
consumer. On the contrary, many times, too much choice puts the consumer
in a doubt, what I would call a “shelf fog”, which leads to an impossibility to
choose.

In other words, the choice, instead of pushing the sales, would decrease
them? What is the vision of packaging designers in this new world? I believe
this is time to create products with integrity and respect of the consumer.

This is time to create products with real personailities, a strong style, and no
more “me too”, which take useless shelf space.

This is time to break all codes, break all rules; this is the time for inventing,
with only one goal:

Only use our design talents to create great, unique products that will meet the
client profound desires.

If we cannot do that, we should wait, and not participate to fill the shelves
uselessly!

Elie Papiernik

Co-founder, and Design Director
Centdegrés

France
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The designers first designed DRY Soda's packaging when the company launched in
2005. Since that time DRY has evolved from its beginnings on the white tablecloths
of the country's finest restaurants, to finding huge success in grocery stores, cafés,
and other retail locations across the US and Canada. In response to these changing
markets and retail conditions, DRY Soda asked the designers to evolve their
packaging. Bold, graphic illustrations stand out at retail and characterise DRY's
distinctive flavours and its uniqueness as an all natural soda. Clear bottles allow
the purity of the product to show through and the founder's signature on each bottle

connotes a sense of craft behind each flavour's recipe.

Design Agency: Turnstyle, Production Date: 2010. Creative Director: Steven
Watson, Designer: Steven Watson. Client: DRY Soda Company. Nationality: USA.
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Identity and packaging redesign for a line of all-natural, carbonated fruit juice
beverages. A bold and refreshing drink without the typical added sugars and other
junk, the design neatly tells the whole story: bubbles and fruit are all you need.

Design Agency: JJAAKK Production Date: 2010. Creative Director:Jesse Kirsch
Art Director: Jesse Kirsch. Designer: Jesse Kirsch. Client; Fizzy Lizzy Nationality:
USA

e i & Yol P
mwn'.mx. =

e ——=

R BRI
EALRA, BERITRH—HFREANMEBERNFIANEREMLTAE. Z0hRO

BRR, FEALEEAEeFNN. KEMEFNRTRAREANRETBHKRAR
TR EE,

WITHL: JUAAKKGRZIT IIEE STl iE: 20106 GIRBM: AR - E5F ZAR/M:
Af - BER R AFE - BRE BP: HFBERALE BER: X8



587 Juice +427. Fizzy Water | AWARD
NO ADDED SUGARS | WINNING

LeHs @ M= il TricHs @

v S S




JAIPUR

AVENUE

i 10 RAL

AC0ODC

Jaipur Avenue Chai Tea

The faraway Indian city of Jaipur. famous for its royal palaces. colourful culture'and
romantic charm epitomises the ancient chai tradition at its best. in the packaging
and brand identity for this line of chai tea products, the designers set out to evoke
this enthralling, magical locale through a modern reinterpretation of its diverse

colour palette and icon motifs.

De

Designer. Macdleleme Eiche. Client Jaipur Avenue Nationality, USA

gn Agency. Turnstyle Production Date 2010 Creative Directon; Ben Graham
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T Coca-cola 2007 Holiday Cans

The designers couldn't have been more excited when what is perhaps the most
recognised brand in the world, Coca-Cola, called them. The initial assignment
was to create packaging for the relaunch of Coca-Cola Vanilla, a product that
had been off market for several years. Coca-Cola then returned to Hatch for help
with their Holiday 2007 campaign, “Give, Live, Love.” For the holiday campaign,
the designers created a series of unique graphic illustrations, each representing
hallmark characteristics of the company's five leading brands: Coca-Cola Classic,
Diet Coke, Coca-Cola Zero, Sprite, and Fanta. In each of the collaborations with
Coca-Cola, the challenge was to find the right visual and emotive balance between
the brand iconography and goals of the campaign - whether it was refreshing
brand attributes, creating new packaging or integrating a seasonal element into
the existing brand.

Design Agency: Hatch Design. Production Date: 2007. Creative Director: Katie
Jain / Joel Templin. Designer: Ryan Meis. Client: The Coca-Cola Company
Nationality: USA.
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