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By Sean Gregory &

Midway through 42, the affecting new Jackie Robinson

biopic (out April 12), a group of white sportswriters are
perched in the press box to cover the third game of
Robinson’s major league career. It's April 18, 1947. “Mark
my words and circle this date,”

says one reporter.
“Negroes are going to run the white man straight out of
baseball. ”

It didn't turn out that way. Often superficial but always
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well acted (as Robinson, star Chadwick Boseman delivers
a breakout performance) , 42 recounts how Robinson, with
the aid of Brooklyn Dodgers general manager Branch
Rickey (Harrison Ford) , broke baseball’'s color barrier. But
as 42 arrives in theaters in time for the start of the 2013
season, it's hard not to notice how few American black
players are walking through the door that Robinson opened
66 years ago. According to USA Today, last season just
8% of players on opening-day major league rosters were
African American, the lowest percentage since the early
days of integration and down sharply from the all-time high
in 1975, when blacks made up 27% of rosters. Latino
players now account for over 25% , reflecting baseball's—
and the country’s—shifting demographics.
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The reduced black presence on the field also reflects a
reduced black presence in the stands, as Jerry Reinsdorf,
owner of the Chicago White Sox, points out.

“If more

African Americans are playing, more will come to games,”
says Reinsdorf, whose team plays on Chicago's South
Side, which is majority African American. The White Sox will
likely start the season with two black players. That's two
more than last opening day.

Ironically, some black scholars trace this underrepre-
sentation to the demise in the 1950s of the Negro Leagues,
which were casualties of integration. Though the leagues
were separate and unequal, they were part of the social
fabric of black communities: for that generation, baseball
was in the DNA. “Once the institutional life of baseball went

away, fewer people were drawn to the game,” says Gerald
Early, an African-American-studies professor at Washington
University in St. Louis. Meanwhile, single-parent households
were on the rise—and more than any other, baseball is a
game that bonds father and son. “In the breakdown of the
family, you lose that intergenerational connection that
passes baseball on,” says sports sociologist Harry
Edwards, who worked with Major League Baseball in the
late 1980s to increase racial and gender diversity in front

offices.

What's more, today's hyper-organized youth baseball
culture is pricing out many inner-city kids. *“Everything is

about travel ball,” says New York Yankees outfielder Curtis
Granderson. “It's a very expensive sport.” And in an age
when more and more kids aspire to become celebrity
brands, the basketball court will continue to hold more
allure than the baseball field, Granderson and other
baseball leaders note. “Baseball definitely is marketed as a

team game,” says Reinsdorf, who has also owned the
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Chicago Bulls since 1985—and thus had a front-row seat to

the Michael Jordan juggernaut. “We want our fans to root
for the uniform, so to speak. In basketball, we market the : ‘
team too, but you can't help but market the stars. They just
stand out. In baseball, a star does not impact the game
nearly as much as he does in basketball. ”

Still, developing more African-American players “is a
huge priority,” says MLB commissioner Bud Selig. Since
2006, MLB has run Urban Youth Academies, which provide
free intensive baseball instruction and educational programs
in Houston, New Orleans and Compton, Calif. , with three
more in development. In 2007, the White Sox started an
elite youth team; pro clubs have so far drafted eight
alumni, all African American. Granderson has pledged to
fund a multimillion-dollar stadium on the campus of his alma
mater, the University of lllinois at Chicago, so that inner-city
kids have a sparkling place to play. “We're making
progress,” Selig says. “Not as fast as I'd like, | admit. But
| do think the best is yet to come.”

biopic n. #it¥% A roster n. %%
stand n. && demise n. 4%k, f]H]
casualty n. f#t, #H% hyper-organized adj. 14 & &
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By Sean Gregory
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Stadiumgoers, prepare to be watched. Technology
has already revolutionized the games themselves. Armed
with video footage, analytics software and a loyal squad of

geeks, pro teams can now know every strength—and

weakness—of their players, prospects and opponents.
“But what if you turn that technology around to the fans?”
asks George Williams,

a computer scientist at NYU's
Movement Lab. After all, the fans pay the bills, so teams
would love to know which players get crowds jumping,
which music makes them dance and whether or not the
mascot entertains them during downtime.

Williams has all that information. He's spent the past
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three years developing new camera software that scans

facial expressions to identify fan behaviors—think cheering,

jeering, talking on a cell phone—in real time at a stadium.

So a company can measure, for example, how many
eyeballs are attached to a Jumbotron ad (are fans looking?)
and how well it's being received (are they laughing?
Smiling? Fiddling on their phones and ignoring it?).

In other words, it's like Nielsen ratings for crowd
behavior at a sports event. Says one NFL executive, who
watched Williams unveil his creation at the annual MIT Sloan
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Sports Analytics conference in early March: “That informa-
tion is incredibly valuable. ”

Naturally, the tech raises privacy concerns. But
Williams says stadiums that use it won't be recording actual
footage of fans—at least not more than they already do for
TV. The data appear more like a heat map, with different
color splotches indicating different behaviors. Getting that
kind of detailed feedback could encourage team owners to
improve their ads and promotions—and, heck, even their
teams—to create a more engaging experience and
ultimately sell more tickets.

Williams says his service will get a slow rollout starting
with one pro-sports organization in late summer. |If that
works well, it's not hard to imagine the program spreading
to most stadiums—and similar tech popping up in airports,

concert venues and even your local shopping mall.
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What ticks off many college students even more than
an 8 a. m. class? Finding out how much they pay for sports.
B. David Ridpath, a professor of sports administration at
Ohio University and a former president of the Drake Group,
a college-sports watchdog organization, just finished polling
about 4,000 students attending schools in the Mid-
American Conference (MAC), a group of a dozen public
institutions mostly in Ohio and Michigan. He asked if they

Sentence Translation Z

knew that a significant chunk of their annual student fees—

payments on top of tuition that fund various student

services—helped finance their school’'s intercollegiate

athletic department. For example, at Miami University, in
Oxford, Ohio, $950 of a student's $1, 796 annual fee, or
half the payment, funds athletic scholarships, coaches'
salaries and other sports-related spending.

Some 40% of respondents said they were totally
unaware that their fees funded sports. And even those who
knew about the payments were in the dark about exactly
how much of the fee went to athletics. “Ridiculous,” wrote
one MAC student in the comments section of the survey. It
was a familiar refrain: “| pay a ridiculous amount for events
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| don't attend.” “I'm here to learn, not to watch sports. ”
“My feelings with this news stretch no shorter than
outrage.”

When the men's 68-team NCAA Division | basketball
championship, a. k. a. March Madness, tips off on the
19th, the nonstop television coverage, full of ecstatic
crowds and handsomely compensated coaches roaming
the sidelines, might create the impression that sports
programs shower their schools in cash. But in the vast
majority of cases, the opposite is true. Money from
students—and taxpayers—subsidizes sports. According to
USA Today, of 227 public institutions playing Division 1
sports, just 22 have self-sufficient athletic departments.
(These include the revenue-generating machines at the
University of Texas, Ohio State and Florida. ) What's more

even in the face of ever tighter budgets and ever escalating

costs for students, the subsidies keep soaring. According

to a January report from the American Institutes for
Research, athletic subsidies per athlete at public schools
with top-tier football teams spiked 61% from 2005 to 2010.
Meanwhile, per-student academic spending rose just 23%.

President Obama has promised to tackle rising college
costs. “Let me put colleges and universities on notice,” he
said in January. “If you can't stop tuition from going up,
the funding you get from taxpayers will go down. ” College-
sports reformers acknowledge that steps like reining in

coaching salaries, offering fewer football scholarships and

streamlining athletic administration won't solve the

affordability crisis. Still, “it's a logical starting point,” Rid-

path says. “These levels of spending are not sustainable. ”

Sports budgets in the MAC average $283. 2 million and
rose 29% from 2006 to 2011, according to USA Today;
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they are 75% funded through subsidies. Notwithstanding
the President’s warning, don't bet on immediate changes.

“ There’s tremendous student engagement through
participation in athletics, through support of athletics,”
says George Ross, president of Central Michigan
University. And sports can raise a school's profile. Kent
State, whose baseball team reached the College World
Series in June, projects a 51% increase in applications
from 2010 to 2013. Is there empirical proof that sports drove
this growth? “We haven't done a study here,” says Kent
State athletic director Joel Nielsen. “But with our visibility in
baseball and football and basketball, just common sense
would tell you it did.”

Luis Proenza, president of the University of Akron,
whose men’s basketball team enjoyed a 19-game winning

streak this season, offers a final word on college-sports
spending. “| would say to most people, Don't get too
worried about it, and enjoy what it does bring to our

campuses, our society. It's a tremendous learning
opportunity for student athletes. For many of them, it's a
ticket to a higher education. And understand that this is just
one of many social, human institutions that—because they
are human—are not perfect. ” Who pays for that imperfec-
tion? You.
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Practice, Made Perfect?
FABEETS?

By Sean Gregory / Encino
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When he turned 30 about four years ago, Dan
McLaughlin, a commercial photographer living in Portland,
Ore. , decided to dream big. Or more like crazy. Today,
he told himself, he might be photographing dental chairs,
but someday he'd be playing the Masters Golf Tournament.
No matter that he had barely swung a club in his life; he
would quit his job and hit the links. “It was kind of an
impulsive decision,” he says. “At worst, | figured, it's like
pre-emptive retirement. Since we'll all be working in our 90s
anyway, might as well do the golf thing in your 30s.”

Fast-forward to this February. On a bright morning in
Encino, Calif. , MclLaughlin is hitting shots on a driving
range. Nearby, UCLA psychology professor Robert Bjork,
one of the world's most respected cognitive scientists, is
beaming at MclLaughlin as if he were a star student.
McLaughlin has logged about 4, 000 hours of practice time
since his 30th-birthday epiphany and has lowered his
handicap to about 7—which means he's better than almost

85% of the male American golfing public. Since April 2010,

he has worked on his game six days a week, living off
savings and some wise stock picks and by renting out the

house he bought five years ago. “If you know me,” he
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