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R RS EERAE > MRENGEERDBE S RTIER
B UE o A AMRELEEA LS > BEREFT > AHK
LERBFEATH  EARAE  KEREZHYT » BER
TSR RE S BEERETRA - MIDIFES A » MRS
By MEE > ANEEGIFEERZRE BB L TIES
RIBRENEEES  —HEARE  BWOERHR A o

MABARETR » HEBEAENRES  REHERRE
—EEER EEAN  AEEOEKBERE S EERER
BERERE G » SAELUREE RS  BIEEE - NANBRESER » B
THAES LB o HHEE LARNEEHE S OYEER
BTG BEREEOENEE > BROZABIZALS > B
(45 4 2 B S 1 587 BT o SRR B B T (> S
I - VRS © BRI - REER - BAES S &L
Hl FEEBERDRAATRSEESEENBREEIE
EE » BOHRITE ~ 3k R RIS B B RS » RELE 2R
H T o

A EB 2 Z (R #EE) ( Consumerism ) 01?2 FHRE E RER

BEEE . HEBSEHMER By RkELEY  AALHEAT
0% 11> 68 11 AI0H» ( BEAMESES —BHRNA
BE: AR TEEHUTRE) -
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M > MR Z7nT

1. 6B MBREREEE > WREAHBERBRNE 5
TME AR FRAEE L FHBERECRCERATNE ZA
ROPAEE o R ZREADI > EBE Z ( David W. Cra-
vens ) * KEH (Gerald E. Mills) &> F1/8 (George S. Day) X
f# 88 ( David A. Aaker ) Eo

2.HR . HEEREED T REABZES > HENE
RIRFEH BB REF 2 2FER: - 58 2163 2> M BB o
#t LA B #7 %2 # (Richard H. Buskirk) & # #7 (James T. Rot-
he)B » AHAEAY o

JEHB . HEEREEY  TAHELBR—EitaEmE
( Social Movement ) * HESIEAHER S AR P ZHE
% ERTELE Z TSI E ( Right and Power ) » 3R DABHE:
#) ( Philip Kotler ) AT ERFE o

4.6 HEREREER  TERBREHAEGWENRE
M > FERREAEBE [ 15 K% | ( standard of living ) A58

[0 David W. Cravens and Gerald E. Mills, “Consumerism, A Perspective
For Business,” Business Horisons (August 1970) p. 21.

George S. Day and David A. Aaker, “A Guide to Consumerism,”
Journal of Marketing, vol. 34 (July 1970) p. 12.

Richard H. Buskirk and James T. Rothe, “Consumerism An Inter-
pretation,” Journal of Marketing, vol. 34 (Oct. 1970) p. 62.

[ Philip Kotler, “What Consumerism Mcanls for Marketers,” Harvard

Business Review, (May-June 1972) p. 52.



# Wmos

3 BEE [ AERE | (quality of life ) BT Lk o 3R LIBK
MEBE A ( Johan Arndt ) ’ 3 ESE ( Edgar Crame ) R &
1 ( Knut Tallhang ) LA H/&FE o
BERQ RSB A HBREREEE . R TR » HHTK
R RIS - RA T FPafEE
—~ {HEH 2 EERBE ( Consumer choice ) ©
=~ HEEZEFAME ( Consumer information ) ©
= HEE 2 R#EME ( Consumer protection ) °
P9~ {HEE 2 ZERE ( Consumer representation ) ©
L EAREBE L RESHBHM > HEERE ( Consumer
Protection ) ZEHE LA EEZ » LEtE A RBEXEREKRE 2
EHAT | REHE - WRERE > TIIREL HEE HEAR
RBRPHE > DREMEERRZALN AR EEZEE
K RS EAHCHEER  UIRSHBEZEBHKER
wmE o HESREEE BRREEAZEE HEEZEE
B ~ AR EHRER - FEEEERT > TAFERBBEHE -
EMELERRE - VRERESE - 0EBSRSGH - BIEHFYH
AE > BNARERBEZBOREARSHEEBER  KABRR
mErER R~ R BB - HAER S MPE - 0FTE

Johan Arndt, Edgar Crame and Knut Tallhang, “Opinions Arndt
Consumerism Issuer Among Present and Future Norweigian Business
Executives.” European Journal of Marketing (Nov. 1, 1977) p. 13.

2 Journal E. Kemry, “The New Consumerism,” America (March 14,
1970) p. 270.
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BRI G EFRMN - KBS - HWERERE > DiEFEMREEA
BEEERZAE > B - BEZQERES - HREDRER
AREREERER » AR TEE R G H R - BHZ HE
EREEDHELE  EREHHL > BRUARE  ABBEERK

FoH BEHEERERZIBEYR

H—K HEEEBZER

HEEEH ( Consumer Movement ) FEEAL IR NI » 45
NEERZBEAERR » MRALEE  HATHBALERAE]
M E Attt eSS o RitETAtttid Rz B R —BEIME - &
BEBAAMEBEEZ [ £AHEH | ( The period of innéce-
nce ) e

HEIHEEREEE) - O EX AL > MBSy
WX LR AR - RREE & — /S EE K > Bl
B HBRERELEE  ZFEEIAWERAFZRS » B A
BTHHMES AMEY > AAHBER B RTE 2B S
TR E S A 2 (R #& el Ha o - [ MEEE¥E

C. Glenn Walters, Consumer Behavior: Theory and Practice, Revised
Edition (Jllihsi Homewood: Richard D. Irwin. Inc. 1974) P. 62.
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# | (Inter-State Commerce Act, 1887 ) * 558 ( Sherman
Act, 1890) » [ MI¥R A4 B 887 # | ( Pure Food and Drug
Act, 1906 ) > [ EHRES | ( Meat Inspection Act, 1906 ) »
[ 58k E#: | ( The Clayton Act, 1914 ) 0» K & 5884 K (v ¥t
tn#E % ( Food, Drug and cosmetic Act, 1938 ) ° #x#E—HOO
FE-AROFEH > BEBHANEBESN [ BEMEY | (The
p;eriod of public awareness ) B » ZERLBFHAR » bl g 2 MR
rffic BEB IR [ ¥ %2 | ( Opton Sinclair ) 2 [ ##k |
( The Jungle ) B—2& » ZZ LB A H BB Z T HEAERS
RIBABEEBY TR ZHALEY  EEERKEBRBENERE
Y R R BR2RES o XERRMEBERRS [ HEE
%fﬁj { Consumer Unions of United States, Inc. 1936 ) 7R %
R ERYZ » HAME M =OF R HE & EEF > THIZEZ N
WG REEERZEE [ 869EE | ( Your Mon-
ey’s Worth ) - RUG B ES RSB E HA ( high pres-
sure selling ) AHFERNE > [~BEBEERE] ( 100,000,000

O RFEXR XEBARERIGER AR EHEHENE (65
Fo SEHKREAFT ) o

Rom J. Markin, Jr. Consumer Behavior, A. Cognifive Orientation,
(Macmillian Publishing Co., Inc. New York, 1974) P.37

Opton Sinclair, The Jungle, (New York: Doublepay, Page and Co.,
1906).

Stuart Chad and FJ. Schlink, Your Money’s Worth (New York: the
Macmillan Co., 1927).



