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Part | Real World Listening

Advertisement

Keys:

1.C 2.C 3. B

Transcript:

W. Advertising is gradually becoming part of our life, isn’t it?

M:

W.
M

=

No doubt. Whenever we walk in the street we see ads at almost every corner. And
whenever we turn on the television we see ads on the screen.

These days it is hardly possible not to read or hear ads.

Well, obviously the purpose of advertising is to encourage people to buy goods, but is this
the only purpose?

No. Of course not, there is something more than that. Advertising is also used to provide us
with information. A great deal of the knowledge we have about household goods comes
from the ads. They introduce new products to us or remind us of opes we already know.
Now that you’ve mentioned it, 1 guess so. But I'm afraid we can’t benefit so much from
ads. We have to pay for the ad expenses at last.

You are half way right. Advertising also contributes to our pocket. Newspapers, radios and
television stations could not run smoothly without this source of money. We can’t pay so
little for our television and enjoy so many broadcast programs if advertisers don’t spend their
money.

Oh, why haven’t I thought of this before?

Stll, we mustn’t forget classified ads. They are also called small ads in Britain. The
classified ads provide us with a very useful service. For instance, you can find a job, buy
or sell a car, or announce a birth, marriage or death in these columns.

They are very beneficial indeed. But there are still problems. For example . ..
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Part II More about the Topic

A.

Transcript .
Advertisement

Perhaps one of the most interesting points about American television commercials is that some
of them are extraordinarily expensive to produce, so the quality is usually superb. It’s not unusual
for a commercial to cost over 100,000 US dollars. The purpose, of course, is to sell products, and
to do so they appeal to our sense of comedy, our sense of beauty, and our emotions. By 3 o’clock
children are returning home from school, and many stations air programming especially for them
some cartoons, some educational programs. From 5 to 7:30 p. m. , news departments come into
play. Nowhere else in the world is news coverage better or more thorough than in America. Each
network has extensive bureaus all over the world, and American cameramen and reporters are
willing to risk their lives for the best possible story. One unique feature of American newscast is
the star system.

B.

Keys:

Outline ;

1. Advertisements and commercials appear everywhere in modern society.
e ads on huge advertising signs by the highway roadside

® much room for advertisements in newspapers and magazines

® broadcasting commercials through radio waves

® vivid and visible commercials on TV

2. In order to attract more customers, advertisers will go to extremes.

doing their utmost to appeal to people’s five senses

® using images of beautiful girls
e getting movie stars and famous athletes

bringing into full play the effect of light, sound, color, film and performance

e extolling a certain commodity as ranking first among equals or being a winner of a prize or

golden medal
3. Sometimes advertisements and commercials cause a lot of trouble.

¢ frequently interrupting good movies and exciting television shows

® occupying valuable newspaper and magazine spaces, which could otherwise be used for
carrying more useful content

® having the boastful and showy propaganda style, which makes people doubt whether the
commodity is really good
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Transcript :
Advertisements and Commercials

Advertisements and commercials appear everywhere in modern society. Nowhere can you fail
to see them. Driving on the highway, you see huge advertising signs by the roadside. When a
truck passes by, you see advertisements on it. Newspapers and magazines set aside much room for
advertisements. The radio waves reach far and wide, broadcasting commercials to people, while
televisions make commercials vivid and visible. You might even think you are almost drowned in
advertisements and commercials.

In order to attract more customers, advertisers will go to extremes. They do their utmost to
appeal to people’s five senses. Apart from the old trick of using images of beautiful girls, they
also get movie stars and famous athletes in their commercials. They take pains to bring into full
play the effect of light, sound, color, film and performance. The most noticeable thing is the
terms of propaganda, extolling a certain commodity as ranking first among equals or being a
winner of a prize or golden medal.

Although advertisements and commercials enable you to make decisions quickly, sometimes
they cause a lot of trouble. For example, television programs are frequently interrupted by
commercials for at least a few minutes. These interruptions ruin good movies and exciting
television shows, which may make the audience’s patience wear off and drive them crazy.
Newspapers and magazines set aside valuable spaces for ads, which could otherwise be used for
carrying more useful content. The most troublesome is the boastful and showy style of the
propaganda which often makes people doubt whether the commodity is really good.

C.
Keys:
1.C 2B 3B 4B 5 C 6B 7.C

Transcript:;

In June 2002, CDC launched VERB, a social marketing campaign to encourage physical
activity among teens, youth age 9 — 13. The campaign uses paid advertising to reach a large
audience across the United States. In comparison to many public service announcement
campaigns, the paid advertising ensures that commercials air at the times when teens are most
likely to see them — and be inspired to be physically active.

VERB has designed advertising to reach African American youth, parents and influencers.
This advertising is communicated through key mediums including TV, radio, print, and out-of-
home advertising.

Using African American talent, this advertising makes a particular effort to “extend an
invitation” to African American youth to be physically active. By seeing themselves in the
commercials and recognizing activities that are popular with their friends, the VERB message has
a particular appeal to African American teens.
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No. 1:

Andrea:

Andrea:
Andrea .

Andrea.
Girl Tween:

N0.2:

Kyle H

Girl Tween:
Kyle H

Girl Tween:

Kyle :
Kyle.
Kyle.
Neo. 3 £
ANNOUNCER:

Hey I'm Andrea and we play at Mecca Park in Houston, Texas. We've got
lots of verbs here. Some games we even make up. Here’s one we call Hip-
Hop Scotch.

It’s old school meets new school. You draw boxes but instead of numbers
you write in dance moves like spin, bounce, step, or shake.

Wherever it lands that’s your thing. If it lands in the question mark, do
anything.

That’s “Hip-Hop Scotch” in Houston. Every day is game day . ..

So get out there and go play!

Hi, I'm Kyle and we play in Virrick Park in Miami, Florida. We’ve got lots
of verbs here. Some games we even make up. Here’s one we call “Marco
Water Polo”.

All you need is a pool and a ball.

Whoever is “It” yells “Marco” with their eyes closed. Everyone else yells
“Polo”.

Throw the ball in the direction of someone you hear.

If they catch it, you go again.

If they drop the ball, cannonball! You're it!

That’s Marco Water Polo in Miami, Florida. Every day is game day, so get
out there and go play!

What’s up? It’s your man Bow Wow here with a few words about VERB. It
gets no better than this. See, VERB is all about kids and what kids like to
do, and that’s having fun and being active. So check it — here’s some of
my favorite verbs. You can spin, sprint, splash, dribble — which T like to
do — basketball, dunk, dash, bike, hike, and spike, and of course, you
can do what I do and that’s rock the mike. Holla back. VERB. It’s what
you do. So check it out, right here. VERBnow. com. It’s coming from your
man Bow Wow. I'm out.

«iPart 1> News and Reports

News Iltem 1

A,

Keys and Transcript:

The former chief accountant of the failed energy giant Enron has pleaded guilty to a single

4
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charge of securities fraud under a plea bargain. It is thought the deal could lead to the accountant
Richard Causey’s giving vital evidence against the company’s founder Kenneth Lay and the former
Chief Executive Jeffrey Skilling. The start of the trial has now been delayed until the end of the
January. From New York, here is Gitta Harry.

Enron was one of the ten biggest companies in the United States before its collapse four years
ago. Thousands lost their jobs and investors lost billions of dollars when it went bankrupt. Fifteen
former executives have since pleaded guilty to a range of charges, and agreed to cooperate with
prosecutors, three men refused. Richard Causey was among them. And until now he’s put up a
united front with the company’s founder Kenneth Lay and the former Chief Executive Jeffrey
Skilling. The prospect of decades in jail is believed to have prompted him to change his plea and
turn on his former colleagues in anticipation of a lighter sentence.

News ltem 2

B.

Keys:

1. steal aid funds intended for the victim of the hurricane
2. Red Cross call center

3. how to make false claims for relief money

4. affected by the hurricane

Transcript

The American federal authorities say that 49 people are now facing criminal charges for their
involvement in a scheme to steal aid funds intended for the victims of hurricane Katrina. Twenty-
two of those who have been indicted worked at a Red Cross call center in California. They are
accused of telling friends and family how to make false claims for relief money. None of those

charged lived in the area devastated by the hurricane or were affected in any way.
News ltem 3

C
Keys:
1. A 2.A 3. A 4B

Transcript:

The Israeli military has fired a number of shells into the northern Gaza Strip to enforce an
exclusion zone it declared to prevent Palestinian militants firing missiles into Israel. The shelling
took place just minutes after the deadline Isracl had imposed for Palestinians to leave the largely
uninhabited strip of land a few hundred metres deep. A senior official of the Israeli Foreign
Ministry Mark Sofer said Israel had been left with no choice but to impose the “no-go zone”.

In the last 3 weeks alone, 20 rockets have been rained down on Israeli civilians, civilian

5
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villages and cities in the southern parts of Israel from Palestinian territories on the Gaza district,
and 14 missiles. And Israel would not sit idly by as no country would, while such horrendous
attack is being made day in and day out on its civilians. The Palestinian President Mahmoud
Abbas had earlier appealed for militant groups to maintain an informal ceasefire, but Hamas and

Islamic Jihad said continued Israeli attacks made the ceasefire meaningless.

Part IV Coffee Break

Keys.

Questions of the Judge Answers of the Woman

. About four acres and a nice little home in the middle
What are the grounds for your divorce? ) . )
of the property with a stream running by.

What is the foundation of this case? It is made of confcrete, brick and mortar.

. . I have an aunt and uncle living here in town, and so
What are your relations like? -
- do my husband’s parents.

We have a two-car carport and have never really
Do you have a real grudge? e,
needed one.

Does your husband ever beat you up? | About twice a week he gets up earlier than I do.

) I’ve never wanted a divorce. My husband does. He
Why do you want a divorce? . , . .
- said he can’t communicate with me!

Transcript

A judge was interviewing a woman regarding her pending divorce, and asked, “What are the
grounds for your divorce?”

She replied, “ About four acres and a nice little home in the middle of the property with a
stream running by. ”

“No,” he said, “I mean what is the foundation of this case?”

“It is made of concrete, brick and mortar,” she responded.

“I mean,” he continued, “What are your relations like?”

“I have an aunt and uncle living here in town, and so do my husband’s parents. ”
He said, “Do you have a real grudge?”

“No,” she replied, “We have a two-car carport and have never really needed one. ’
“Ma’am, does your husband ever beat you up?”
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“Yes,” she responded, “about twice a week he gets up earlier than I do. ™
Finally, in frustration, the judge asked, “Lady, why do you want a divorce?”
“Oh, I don’t want a divorce,” she replied. “I’ve never wanted a divorce. My husband

does. He said he can’t communicate with me!”



Aging

Part1 Real World Listening

Keys:
1.C 22C 3 B 4 A

Transcript:

Here, I'd like to share with you a few thoughts on how we can help to make the lives of
those in the third age, more fulfilling and rewarding.

Firstly, we need to recognise that the elderly are not a homogeneous group. They can range
from a fit, active and independent 85-year-old, to a 65-year-old with rapidly advancing
Alzheimer's disease, to a retired 55-year-old with both a dependent parent and still dependent
student children. The social aspect 1 referred to earlier is, of course, the big question; who will
care for the elderly? The question is a complex one and 1 would like to illustrate this by making a
few comparisons with the past. In earlier limes, large extended families living in the same area,
were the norm. This meant the sharing of care for the grandparents’ generation was usual. Now,
however, the mobility of the population combined with smaller families often means there are,
quite simply, no family members to take care of an older person. The breakdown of traditional
family structures and the increase in divorce has exacerbated this. The other big question, the
economic one, involves the increasing cost of adjustment to this situation, and how the burden of
this cost can most equitably be shared between, on the one hand, the elderly and their families
and, on the other, the relatively smaller number of people of working age whose tax contributions
have to be used to fund pensions and services for an increasingly elderly population as well as all
the other demands on the public purse.

The questions raised by this demographic change are exercising Governments all over Europe,
and there is naturally, widespread debate about how best to help financially those who can remain
independent, while supporting those who cannot, and ensuring that they continue a sometimes
failing life, with dignity.

I promised to finish with a few thoughts about how we might come closer to achieving this.
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More imaginative use is being made of existing property by adapting it for elderly, often less able
people, and their needs are now being kept in mind by planners, Local Authorities and transport
providers. But not forgetting the cry — where does the money come from — we need radically to
rethink the arrangements for funding pensions and younger people’s planning for retirement.
Innovative insurance schemes should be developed to assist people in providing for the future, and

financial institutions ought to be thinking about these.

Part Il More about the Topic

A

Transcript;
Aging

Aging is the process of growing old. It occurs eventually in every living thing provided, of
course, that an illness or accident does not kill it prematurely. The most familiar outward signs of
aging may be seen in old people, such as the graying of the hair and the wrinkling of the
skin. Signs of aging in a pet dog or cat include loss of playfulness and energy, a decline in hearing
and eyesight, or even a slight greying of the coat. Plants age too, but the signs are much harder to
detect.

Most body parts grow bigger and stronger, and function more efficiently during childhood.
They reach their peak at the time of maturity, or early adulthood. After that, they begin to
decline. Bones, for example, gradually become lighter and more brittle. In the aged, the joints

between the bones also become rigid and more inflexible. This can make moving very painful.

B.
Keys:

A Profile of Global Aging

Qutline .
Population aging: an increase in the percentage of elderly people
Elderly people: 65 and older
1950 . approximately 130 million/about

increased more than threefold[ 4% of global population
2000: 419 million/6. 9%

The number of elderly 2030 24 milli
: per year 24 million

increasing by 8 million per year (after 2010 . post WWII baby boomers

to reach age 63
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The elderly population: growing older
The “oldest old” : 80 and older {tt.le fastest—growwg group am'ong.t.he elderly
- higher levels of illness and disability
2000 ; the world’s “oldest” nation, with more than 18% of its population aged 65 and over
[taly{lgso; 8%
Sweden, Belgium, Greece, and Japan: above 17%
Europe ; the global leader in elderly category into the 21st century

Asia, Latin America, the Caribbean, and North Africa: more than triple by 2050

Transcript:
A Profile of Global Aging

Population aging refers to an increase in the percentage of elderly people (65 and older).
The number of elderly increased more than threefold since 1950, from approximately 130 million
(about 4 percent of global population) to 419 million (6.9 percent) in 2000. The number of
elderly is now increasing by 8 million per year; by 2030, this increase will reach 24 million per
year. The most rapid acceleration in aging will occur after 2010, when the large post World War
II baby boom cohorts begin to reach age 65.

The elderly population itself is also growing older. The “ oldest old " (80 and older)
population is the fastest-growing group among the elderly. Levels of illness and disability among
this group far exceed those for other age groups, and thus the needs of this group are likely to
increase substantially in the 21st century.

In 2000, Italy was the world’s “oldest” nation, with more than 18 percent of its population
aged 65 and over (compared with 8 percent in 1950). Also with notably high levels ( above 17
percent) were Sweden, Belgium, Greece, and Japan.

Among the world’s regions, Europe has the highest proportion of population aged 65 and
over and should remain the global leader in this category well into the 21st century. However,
other regions of the world will begin to age much more rapidly in coming decades: The percentage
of those aged 65 and older in Asia, Latin America and the Caribbean, and North Africa will more
than triple by 2050.

C.
Keys:

1. facing older Americans

adequately care for themselves

leaving the only home they had known

move into a retirement home

important
golden years

.C 8 A 9. A 10. C

N v R e
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Transcript:
Moderator :

Hello ladies and gentlemen. It gives me great pleasure to introduce our keynote speaker for
today’s plenary address, Dr. Howard Miller. Dr. Miller, Professor of Sociology at Washington
University, has written numerous articles and books on the issues facing older Americans in our

graying society for the past 15 years.

Dr. Miller:

Thank you for that introduction. Today, I'd like to preface my remarks with a story from my
own life which I feel highlights our common concerns that bring us here together. Several years
ago when my grandparents were well into their eighties, they were faced with the reality of no
longer being able to adequately care for themselves. My grandfather spoke of his greatest fear,
that of leaving the only home they had known for the past 60 years. Fighting back the tears, he
spoke proudly of the fact that he had built their home from the ground up, and that he had
pounded every nail and laid every brick in the process. The prospect of having to sell their home
and give up their independence, and move into a retirement home was an extremely traumatic
experience for them. It was, in my grandfather’s own words, like having a limb severed off. He
was quite emphatic exclaiming that he felt he wasn’t important anymore.

For them and some older Americans, their so-called “ golden years” are at times not so
pleasant, for this period can mean the decline of not only one’s health but the loss of identity and
self-worth. In many societies, this self-identity is closely related with our social status,
occupation, material possessions, or independence. Furthermore, we often live in societies that
value that which is “new” or in vogue, and our own usage of lexicon in the English language
often does not bode well for older citizens. | mean how would your family react if you came home
tonight elated exclaiming, “Hey, come to the living room and see the OLD black and white TV 1
brought!” Unfortunately, the word “old” conjures up images of the need to replace or discard.

Now, many of the lectures given at this conference have focused on the issues of pension
reform, medical care, and the development of public facilities for senior citizens. And while these
are vital issues that must be addressed, I'd like to focus my comments on an underlying issue that
will affect the overall success of the other programs mentioned. This has to do with realigning our
perspectives on what it means to be a part of this group, and finding meaningful roles the elderly
can and should play in our societies.

First of all, I'd to talk about . ..

Part il News and Reports

News ltem 1

A.

1



