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Chapter , 1
Career Paths

€ Chapter Goals
By the end of this chapter, you should be able to:
A. know about job-hunting pathways
B. find and browse proper career websites
C. search employment information through the Internet
and other media
D. make use of job fairs

P Section | Lead-in

Directions: Work in pairs and discuss the following questions
—

ﬁf%b

1. Have you ever had any job-hunting experience?




Chapter 1 Career Paths

2. What do you think are the essential factors you should consider when you are looking for
a job?

3. What job-seeking tips and pathways do you know? List them.

4. How did you get to know these tips and pathways and which do you think is / are most
helpful?

5. What factors have to be taken into consideration in job-hunting?

Section Il Background Information

Job-hunting Pathways

Where can you find an ideal Job?
There are many channels offering job opportunities. The classified -
ads on radio or TV, and print Media are good sources, whether you are |

looking for a job in for-profit businesses, non-profits, or governmental |+ .
agencies. Also, you can turn to headhunters, who work for employers in {': ===

¢ SN =
corporations and nonprofit organizations to find suitable employees to fill f?f"/‘ .
up their job openings. The most common career pathways, however, are ‘L.,,_ Bz ~.
career sites and job fairs. ———

1. Career sites

Though only a small percentage of job seekers actually get a job
through the Internet — mostly in the area of information technology —
the share is growing. With the amazingly fast development of the Internet,
more and more employers are using it to recruit workers of all types by
posting job vacancies on commercial and / or government-operated
career sites, or on their own web sites. Nowadays, online career sites
have become the most widely used channel for job-hunting. One can find
thousands of employment opportunities for professionals on the Internet.

2. Job fairs
Job hunters may visit job fairs in order to pick up inside information.
These fairs are meant for employers, recruiters and human resource !

personnel of different organizations to meet with prospective job |
seekers. At job fairs there are usually company or organization tables -
or booths, where résumé can be collected and business cards can be
exchanged. In college settings, job fairs are commonly used for entry
level job-recruiting. Often sponsored by governmental career centers,

these job fairs provide a convenient location for students to meet



employers and perform first interviews.

3. Other career pathways

Apart from the above channels, another very effective job searching
method is to contact employers directly. It takes more courage, but
making direct contact with employers is a very useful and often successful
technique.

Of course, no path can guarantee for sure that you will find an ideal
job. So, sometimes you have to combine the above methods to help you
search the job you are seeking.

P Section lll Sample Learning

) Sample One

Directions: Read the following passage and choose the best answers.

Career sites are a common tool for job-hunting. Because of the
abundance of listings on the Internet, hunting for a job via the Internet is
a particularly good strategy for first-time job seekers.

In terms of management, job search sites can be mainly divided
into three categories: (1) education career sites, which are managed by
education organizations such as colleges and universities and mainly
serve college graduates; (2) social career sites, which are offered
by either for-profit or non-profit organizations, mainly employment
agencies; (3) government career sites, which are managed by personnel
hodies of local governments.

Most career sites have a search engine, so one can search for a job
by just typing some key words such as the name of the desired position in
the search box, and then clicking the search buttons with the mouse. For
instance, if you want to explore the Internet to find some employment
information, say, wanting ads of a salesperson in Guangzhou, you can
just enter “salesperson” in the search box of “Keywords”, and enter
“Guangzhou” in the search box of “Location” and then click the button of
“Search Jobs” or “Find Jobs”.

Now, start your job search by accessing the following major online
job sites.

,}_\

K5
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http://www.51job.com

http:// www.china-hr.com
http://www.zhaopin.com
http://www.lietou.com
http://www.yingjiesheng.com
http://www.careerbuilder.com

Though there is no guarantee of getting a job through the Internet,
the advantage of using the Web is that it’s fast and /iterally has millions of ~ #% ==

listings.

1) What is the advantage of the Internet as a particularly good tool for first-time job seekers?

A. Low cost. B. Easy access.
C. High effectiveness. D. Abundant listings.
2) Which category of career sites mainly serves college graduates?
A. Education career sites. B. Government career sites.
C. Social career sites. D. None of the above.

3) How do job seekers search a job via career sites?
A. They identify the job site. B. They search for the key words.
C. They use search engines. D. They read the wanting ads.

4) Suppose Li Ming wants to find a job as an accountant in Shenzhen through the Internet,

what is he supposed to do first?

A. Enter “accountant in Shenzhen” in a search engine such as Baidu, and click the search
button.

B. Select an appropriate career site, enter “accountant in Shenzhen” in the search box of
“Keywords” and then click the search button.

C. Enter the keyword “accountant” in a search box of Baidu, and then click the search
button.

D. Select an appropriate career site, enter “accountant” in the search box of “Keywords”
and “Shenzhen” in the search box of “Location” and click the search button.

5) Which of the following statements is FALSE according to the passage?
A. Job-hunting through the Internet is a good strategy.
B. Career sites are the only path of hunting for a job.
C. Job seekers can search employment information on the Internet.
D. The passage offers three types of career sites.



P& Sample Two

Directions: Read the following passage and complete the following outline.

CareerBuilder.com, headquartered in Chicago, Illinois, has .3f{% T, 174
more than 2 500 employees, and is under the leadership of CEO Matt A (£ E M
Ferguson. It was founded in 1994 by Rob McGovern, who is now the Z2y: B4,
CEO / founder of Jobfox. It is the largest online job site in the United GRMATE

States, with more than 23 million visitors each month and a 34% market

share of help-wanted web sites in the country. Careerbuilder.com is
jointly owned by the Gannett Company, the McClatchy Company, and

the Tribune Company. A 2007 deal was completed, in which Microsoft

will acquire a minority stake in the firm and continue its relationship i«
through 2013 with CareerBuilder.com as the exclusive content provider i 7] 49
for the MSN Careers channel.

CareerBuilder.com has fresh job listings posted daily, and provides
online career search services for more than 1 900 partners as of March fg---#

(c

2008, including 140 newspapers and portals such as AOL (American ] 7 1] 2
online) and MSN.
Since CareerBuilder.com was founded, it has won lots of awards

and reputation among the consumers. For instance, in April 2006
CareerBuilder.com’s site was nominated for a Webby Award in the
employment category. In December 2007, CareerBuilder.com won the

Stevie Award for excellence in Customer Service.
Outline
Major Points About CareerBuilder.com

Founding:
Founded in 1994 by 1)
Headquarters:

now the CEQO / founder of Jobfox.

Headquartered in 2) with more than 2 500 employees.

Services offered:

Having fresh job listings posted daily, providing 3) services for
partners.
Status:

Being 4) in the US, with more than 23 million visitors each month
and a 34% market share of help-wanted web sites in the United States.
Awards:

Won 5) _ for excellence in Customer Service in December 2007.



