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Part Qe
Fundamentals

Unit One
i B R
_ (Introduction to English News)

3 I R BT T AT B AN E S AR R, B ERE RS 1
EES, VLR B (B R ) ;7 SRR B2 58 300 5T R 2 A %
(0 3T P S BR AR E L 5 OB 5T ) AT R TR (AN R B B HEFEARE
st EFRBFEAAD) F.

F1 AR (news media) 35 A8 46 3 22 A T 15398 37 M A(S RS, LAERRISC
FRE R B AR B WA ERA MM, LU F O RAEEH R A
AREMBER; & EECKNMEANER, S XNHTEREELREE LR T
LA

Journalism is the collection and periodical publishing of news. It includes writing
for, editing and managing such media as the newspaper and the periodical. In other
words, it means gathering, evaluating, and disseminating facts of current interest.
Although this is the basic definition, various tasks and processes intimately connected
with the production of serial publications are commonly classified as journalistic.
Thus journalism in its broadest sense covers the gathering and transmission of news,

business management of journals, and advertising in all its phases.
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MASS COMMUNICATION

Mass communication refers to the process by which a complex organization with
the aid of one or more machines produces and transmits messages that are directed at
large, heterogeneous, and scattered audiences. There are, of course, situations that
will fall into a gray area. How large does the audience have to be? How scattered ?
How heterogeneous? How complex must the organization be? There are no absolute
answers to these questions. The dividing line between machine-assisted interpersonal
communication and mass communication is not a distinct one.

Traditional defining features of mass communication can be listed as follows:;

1. Mass communication is prdduccd by complex and formal organizations.

2. Mass communication organizations have multiple gatekeepers who have con-

trol over what material eventually reaches the public.

3. Mass communication organizations need a great deal of money to operate.

4. Mass communication organizations exist to make a profit.

5. Mass communication organizations are highly competitive.
MASS COMMUNICATION MEDIA

In the broadest sense of the word, a medium is the channel through which a mes-
sage travels from the source to the receiver. When we talk about mass communica-
tion, we also need channels to carry the message. Mass media use these channels to
carry the message. The definition of a mass medium should include not only the me-
chanical devices that transmit and sometimes store the message, but also the institu-
tions that use these machines to transmit messages.
MASS MEDIA SYMBIOSIS

In biology, symbiosis is defined as the association of two organisms for mutual
benefit. In mass media, the television and film industries demonstrate what might be
called a form of symbiosis. The same companies produce works for both media; films
that originally played in the theaters find their way to television in videocassettes,
over cable and over network and local stations. Many local newspapers also operate a
local cable TV channel. TV networks, movie companies and publishers operate web-
sites that promote their products. Newspapers use reporters and stories gathered for

their print editions in their online versions.
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FUNCTIONS OF MASS COMMUNICATION FOR SOCIETY

1. Surveillance; This refers to what we popularly call the news and information
role of the media. In the US, newsmagazines reach nearly 10 million people.
Approximately 1,500 daily newspapers and 7,500 weeklies also spread the
news. About 90 percent of the American public report that they receive most
of their news from either the electronic or newspapers.

2. Interpretation: The mass media do not supply just facts and data. They also
provide information on the ultimate meaning and significance of those events.
Media organizations select those events that are to be given time or space and
decide how much prominence they are to be given.

3. Linkage: The mass media are able to join different elements of society that
are not directly connected. For example, legislators in Washington may try to
keep in touch with constituents’ feelings by reading their hometown hews-
papers. '

4. Transmission of values: This refers to the ways an individual comes to adopt
the behavior and values of a group. The mass media present portrayals of our
society, and by watching, listening, and reading, we learn how people are
supposed to act and what values are important.

5. Entertainment: Motion pictures and sound recording are devoted primarily to
entertainment. Even though most of a newspaper focuses on the events of the
day, comics, puzzles, horoscopes, games, advice, gossip, humor, and gen-
eral entertainment features usually account for 12 percent of the content. If
we considered sports news as entertainment, that would add another 14 per-
cent to this figure. Some magazines may have little entertainment content
(e. g. Forbes) , while others are almost entirely devoted to it (e. g. National
Lampoon). Even those magazines that are concerned primarily with news —
Time and Newsweek, for example — usually mix in some entertainment fea-
tures with their usual reporting.

AR L, TSR EAKRIHN, BE A ARH ", HREBA
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FEFIEE M2, — O BT 8 5 X K : News is information that is published in mass
media such as newspapers, radio, television or the Internet about recent events in the

country or world or in a particular area of activity. ( ¥ 2001:13)

AR — AT B EAE KA E M {E (news value) , U R WK R EEHFETEN
MBHRINTERPE. (News value refers to the importance of the facts and details in
the news that can satisfy the public’s interest in the news. Public interest means the
degree of attention the readers pay to the news reports. ) 18 % AN, ¥4 AL Z 15 57 B
EHNERFEFEFWTILF:

(1) B34k ( timeliness)

RIS EE G LA RFHER AN, B SRR Z AT ANER, JE
“FE” AR AR EER FHNER R FEICH KMERTTR R R T Bk
MARAMERFEERRIGRAIEE.

(2) BZ 4 (prominence)

FEFPROAY AR EFHRREEL, BRRY, SRS EME, X
HEANYMEBEBREFGRAZAYE, WBARAY EFAARERAAEN—F 1T
ERZBVARRIRLE, ERWT LIS R BB A,

(3) HEEH:( proximity )

BNERREF R RENF G AEEE FROHE FSEEREWRE, A\t
UL, B R A R SURGE , SR BRSSO, BT E R K M B,
HREE NI SR A MR EREEY, A RBEN, FEmM el

(4) &R (human interest)

3BT 5 VA 7R R AR AL R T RBsEIE SR “ A A @7, BT RImEA” FEAERT
], AR AR, 52,5 RREK N LEE R R A %R, BB
AARE, X8R, A XSRS AR NEE, — AR, EEAHE BHER
BE LFEMNERERBEREN EENE, 5 TRERE WFRILE,

BRtZSb, 0 — S E R WS MBIFENRE LA, 60 .

Instincts of editors and reporters — They are very



Unit One | iz s it

sensitive to news, and their instincts, developed out of
their careers, often decide what events should be covered.

The audience — Different kinds of media appeal to
various readerships.

News hole — Depending on available space, some
stories could make the paper one day, but be left out on
another. ‘

Availability of news — Depending on what is hap-
pening locally and globally, there simply are more stories
to choose from on some days. On slow news days, editors
and reporters will scratch for stories of borderline value,
while on fast news days, relatively good stories just don’t
merit dissemination.

Philosophy of the media outlet — The business-ori-
ented Wall Street Journal, for instance, selects stories
based on criteria different from those of a metropolitan arts
and entertainment publication.

Pressure from publishers — Most publishers try not
to interfere openly with the news process, but most editors
and reporters are aware of the political and social leanings
of ownership.

Influence of advertisers — Usually it is a subtle con-
sideration, but some editors might think twice, for exam-
ple, about giving prominent space to the formation of a
“committee for decency in movies” if local theaters are
major advertisers.

The news mix — Media outlets often strive to balance
hard news with soft news, and to provide a local, national

and international smattering of stories.
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1. Browse
front-page  of
newspaper and identify
some principles of news
value, like timeliness,
proximity, prominence,
etc.

2. Read Article 1,
Article 2 for proximity
and Article 3 for timeli-
ness, prominence and

proximity.
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Competition among media — To some extent,
mormning and afternoon newspapers supplement each other,
as do the print and electronic media. But most media try to
keep one step ahead of the competition and this sometimes

affects handling of news.

12 #FRmEExy

REAR R SAR e, 7T AR BT B B A B 4328, A, 714 A
4537 /8] ( newspaper coverage ) 2% %7 8] ( magazine coverage) .J #%&#7H (radio cov-
erage) B E E(TV news) . £ 531057 /8 ( cable news) | i@ i 4%t B ( news agen-
cy dispatches ) & ; 57 I 4 & AE 1 b 5, 7T 20k = B 37 B ( world news ) | [ A 3T
/5] (home news) 1177 %7 8] (local news ) 5 ; ¥4 3 (8] S 44 1) 4 ¢, T 40 4 IBUIA 37 16
(political news) \Z2¥55 57 1 (economic news) 4737 M ( scientific amd technological
news) #1457 /8 (social news) . SC4L 7 [H] ( cultural news ) . {47 &7 @ ( sports news)
8RR S A A, TT 43 “RE T B 7 (hard news ) £ 2T B (soft news) ,
RIE 5 MW R A BGRR R W E LR E, FE RN R . RN
TEIR A9 SR, B R vl RERE 2 (H R — MU B R , FIA AR,

1.3 mEFREREE

— M, JE T AR, (news style) AJ 43I0 K3 : 7 B (news reports) |
%5 (features) \#11£ (editorials ) 1) 45 (advertisements) , & Rk Lt =%,

HERUREN X FAEBREFAETLH AR, LR 2. BEHEX
AR, HEEE B =2, Bl F5E (headline ) , 2iF (lead, B H R
ABT 2RI B ) MIEC (body) , — MR, THBELIEFE HEW XFEFEE
BEXRBHYAE ANY FBHREWEHE S JRE TR BN RE, XS
RAFENARER”, EREFAR BRI WER,PEEPH
who, what, where, when # why, #RI_LE how MHAEE ., X TS Mg, &
BEIIRA NI, A SE,
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EAZBFTHAHELTETRE, HIRE RIS EEEA I m: A KR
BEABEAEIT R B AL AARBMER K, #3575 E A, i
WY T BN EH, BH M FATE B L3 = Z SN “ 5B AL (the
fourth estate) fJEE:,

~
<
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L, Py RABDE R BB S,

Reporters should have a working knowledge of the legal framework within which
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they operate. Areas of particular concern to reporters are libel, newsroom searches,
protection of sources, invasion of privacy suits and the free press controversy.

The First Amendment to the American Constitution states in part that “ Congress
shall make no law ... abridging the freedom of speech, or of the press. ” The provi-
sions in the First Amendment, however, are not absolute. When the government cen-
sors the press by restraining it from publishing or broadcasting material, that act is
called prior restraint. Attempts at prior restraint have been relatively rare, but the Su-
preme Court has ruled that under certain circumstances, prior restraint or censorship
of the press is permitted, but the government faces a difficult task in proving that the
restraint is justified. Examples of legal censorship abound. During wartime, say, a
newspaper could be prevented from publishing the sailing schedules of troop trans-
ports.

The Pentagon Papers

US Attorney General John Mitchell was eager to see the Sunday, June 13, 1971,
edition of the New York Times. Mitchell had attended the wedding of President Rich-
ard Nixon’s daughter Tricia the day before, and he wanted to see the Times had cov-
ered it. On the left side of page 1, Mitchell saw a flattering picture of the president
with his daughter on his arm. Next to the wedding picture, another story caught
Mitchell’s eyes: “Vietnam Archive: Pentagon Study Traces 3 Decades of Growing
US Involvement. ” As Mitchell read further, he realized that the Times archive was
sure to cause problems.

The basis for the story in the Times began three years earlier when Secretary of
Defense Robert McNamara became disillusioned with the Vietnam War and ordered a
massive study of its origins. This study, known eventually as the Pentagon Papers,
was put together by 36 different people and ran for more than 7,000 pages. The final
report was classified “Top Secret-Sensitive. ” During April 1971, one of those Penta-
gon staff members who compiled the report leaked a copy to a reporter for the New
York Times. After much study and secrecy, the péper was ready to publish the story
in nine installments. The US Justice Department, under John Mitchell’s direction,
asked a US district court judge to halt the publication of the stories on the grounds that

they would “cause irreparable injury to the defense interests of the United States. ”



