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Part A
You will hear an interview about space tourism in the 21st century. As you
listen, answer Questions 1 to 10 by circling TRUE or FALSE. You will hear the
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conversation only once. You now have 1 minute to read Questions 1 to 10.

[RE)

(Tone)
W:

=

e

| Pioneers of spgce tourism are not discouraged TRUE / FALSE
by the NASA disaster.

5 The ﬁrst group of travelers will take a trip to TRUE / FALSE
space in 2001.

ked a trip t

3 At least 139 people have booked a trip to TRUE / FALSE
space.

4 Peop?le f.mave ventured to “the edge of space” in TRUE / FALSE
Russian jets at $12,000 a person.

5. |Sub-orbital ships have already been designed. TRUE / FALSE
People have d blueprints f

. eople have drawn up blueprints for moon TRUE / FALSE
hotels.

- lt's easier to build an orbiting hotel than a hotel TRUE / FALSE
on the moon,

8 The Icebreaker will be sent to the moon to TRUE / FALSE
collect samples.
In 2003 [ t to th in th

] n . people can get to the moon in the TRUE / FALSE
spaceship Icebreaker.

0. Money made from space tourism will be used TRUE / FALSE
to boost commercial space development.

Good morning, listeners. Today we have invited Professor Anthony

Johnson from Robotics Institute to tell us about space tourism in the 21st
century Professor Johnson, after what had happened to NASA's Mars
Pathfinder, do you think plans about space travel will be adjusted?

You would think that NASA's recent disaster would have dampened the
spirits of those who see space as tourism’s last frontier: Not a bit. Orbiting
hotels are still being planned, some travel agents are offering flight bookings.
Has anyone actually toured in space?

So far there has been only one space tourist: John Glenn. And it will be
years before the rest of us have the opportunity to take that giant step.
But some travel agents have promised to take us into space soon.

For all their promises, the would-be pioneers of space tourism are a long
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way from putting you, me and our suitcases in orbit. That's why Zegrahm
Space Voyages, a space tour operator, has had to postpone, for three to
five years, its first trip into space. The company had hoped to take people
100 km up for six days in 2001. It has already accepted 139 bookings at
$98,000 a person. Now it says that space travel will not be possible until
technology can be developed that is safe enough. However, if you have
the courage and the cash, you can go to the “edge of space” — 22 km
high — in Russian-made jets from an airfield in Moscow, for $12,000 each.
Up to now, some 4,500 adventurers have made the trip.

What will happen next?

The next step will be sub-orbital travel, up to 100 km high. Sub-orbital
ships will be technologically less complex and cheaper to operate. Private
companies and rich individuals are rushing to develop models. One US.
group, the X Prize Foundation, is offering $10 million to the first designer
to develop a ship that can carry passengers into space.

What about orbiting hotels?

Until then, plans to build hotels in space will remain mere pies in the sky.
But that hasn't stopped folks from drawing up blueprints. Experts befieve
that orbiting hotels are closer to reality than a resort on the moon. Right
now, the idea of a lunar hotel is just one big dream.

How did the idea of the edge-of-space travel come to people’s mind?
Space tourism's best immediate chance has come from a surprising angle.
Instead of trying to get to the moon, why not bring it a little closer to us?
LunarCorp, a private firm in Arlington, Virginia, has developed a spaceship
called the Icebreaker. It is like an office desk with surround vision. It will
dig for samples on the lunar surface in the hope of finding water. NASA
Kennedy Space Center gets 3 million visitors a year. By 2003, visitors will
be able to take a simulated space flight for $10. Drivers will be selected
to sit in the command chair; simultaneously watching a video screen that
shows the action of the Icebreaker.

This is the way forward for space tourism. A new concept for a new
millennium. Revenues from such activities will drive other commercial casmic
developments.And as space flight gets cheaper, watch the booking skyrocket.

I.TRUE, RZFPProf. Johnsoni, “You would think that NASA’s

<9
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recent disaster would have dampened the spirits of those who see space as
tourism’s last frontier. Not a bit.” EBIlLBRNZAFOARLER,

2.FALSE, Prof. Johnsonft—i<ERISPIEE]:  “For all their promises,
the would-be pioneers of space tourism are a long way from putting you, me
and our suitcases in orbit. That's why Zegrahm Space Voyages, a space tour
operator, has had to postpone, for three to five years, its first trip into space.
The company had hoped to take people 100 km up for six days in 2001. ...
Now it says that space travel will not be possible until technology can be
developed that is safe enough.” XEEBFRIGER S “had hoped” ,
HBRATHLE2001 FEEGARARTIRE, BERADSRERI—T,
Bt Z@sRR 2 EiReo

3. TRUE, M “It has already accepted 139 bookings at $98,000 a
person.” IXENEP T UUBEZRASIFA ZIEIREY. .

4. TRUE, Prof. JohnsonBRERIBRAALKHFARIE, B
B335 “if you have the courage and the cash, you can go to the ‘edge of
space’ ... in Russian-made jets from an airfield in Moscow, for $12,000 each.
Up to now, some 4,500 adventurers have made the trip.” BV IZRERFRA
o _

5.FALSE, S#20JK; “What will happen next?” §Y, Prof.Johnson[0/&
1%, “The next step will be sub-orbital travel, up to 100 km high. Sub-orbital
ships will be technologically less complex and cheaper to operate. Private
companies and rich individuals are rushing to develop models.” FffCIZRAR
WEIR, XEBIRIIE, KREPHRANEIGHKET, MZEMRRHE
By, ERINTHEHNTFENR,

6. FALSE, SRRREWProf. JohnsonfBIRET “blueprints” , {BE
N “orbiting hotels™ 158y, RIMIARAIRARERET.

7.TRUE, REDProf. johnsoniy{ “Experts believe that orbiting hotels
are closer to reality than a resort on the moon. Right now, the idea of a lunar
hotel is just one big dream.” FTIE “closer to reality” BIZ2ESSHEBY
=8, “lunar hotel” FEE “moon hotel” , AL O HIETZBAFRAREIE
a9,

8.TRUE, Prof. Johnsom¥EFIATRE “Icebreaker” SRR, R
TMXARBEAKRTRH, “It will dig for samples on the lunar surface in the
hope of finding water.” EBIIREIZAFRARIEHE,

9. FALSE, 7r12F20030Y, Prof. Johnson@iX AR “By 2003,
visitors will be able to take a simulated space flight for $10.” BIEQ0TER

=10 -
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10. TRUE, EEARIGKBVEREIS, Prof. JohnsonikF “Revenues

from such activities will drive other commercial cosmic developments.” 1%

BPRE 2 EEX NSNS —PATE, RIZERRR 2 ERSY.
IR

Part B
You will hear 3 conversations or talks and you must answer the questions by choosing
A, B, C or D. You will hear the recording only once.

Questions 11 to 13 are based on the following talk on wireless communications. You
now have 15 seconds to read Questions 11 to 13.

I1. Which is the most accurate word to describe the impact of wireless
communications?
[A] Limited. [B] Temporary.
[C] Significant. [D] Everlasting.

12. What will the third generation mobile communication standards bring about?
[A] Fewer traffic accidents.  [B] Internet access.
[C] High quality services. [O] Many new products.

13. What is the most important factor for further development of wireless
communications? _
[A] Designing more sophisticated software.
[B] Building as many platforms as possible.
[C] Wider network of aftersale services.
[Dj Closer cooperation among companies in different fields.

[RE)

(Tone)

M: In ways big and small, wireless communications have the potential to
make a tremendous impact on how companies conduct business and in
people’s daily lives. For example, businessmen will be able to use their
wireless laptop computers to easily access their e-mail and send reports

+11 -



