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Giving Travel Information

Unit Objed’ives:

After learning this unit, you should

+ understand how to give travel information in a proper and persuasive way;
e master the basic words and expressions about information giving;

* be familiar with the terms related to Chinese tourist attractions.

;Background Knowledge \

When traveling, we may choose to travel by ourselves or attend package tours
organized by various travel agencies that attend to the details of transportation, itinerary,

and accommodation for travelers. We can also book train tickets, air tickets or passages

there.
\ J

(OListening:

s> Dialogue
Directions: Listen to the following dialogue for exercises.

NEW WORDS AND EXPRESSIONS:

1. paradise REE

2. tourist attraction i3/ i3=g =1
3. leaflet e, R
4. coach RELE

5. boat cruise A I
6. schedule e




MA. Listen to the dialogue and decide whether each of the following statements is
true (T) or false (F).

1. __ John Smith has been to Hangzhou for the second time.
The travel agency will arrange two tours the next day.
3. The visit to the Linyin Temple is not included in the agency’s schedule the
next day.
4. Mr. Smith has chosen the afternoon tour to have a boat cruise on the West
Lake.
5. Mr. Smith will pay for his visit the next day when the tour really begins.

IB. Listen to the dialogue again and answer the questions.

1. What does the saying about Hangzhou illustrate?

2. What kind of tour does Mr. Smith want the travel agency to arrange for him?

3. What does Mr. Smith want to visit in his tour the next day?

4. When will the agency pick up Mr. Smith the next day? And where?

5. How does Mr. Smith pay for his tour?

> Passage
Directions: Listen to the following passage for three times. The first time is
for you to get a general idea of the passage. The second time
is to fill in the blanks. The third time is to check your answers.

NEW WORDS AND EXPRESSIONS:

1. solitary PRy, PR

2. assess Hh, e

3. companionable BETHARR; HFRER
4. obstruct . FHAS, o558

5. shatter {EhaE
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6. perception B, HR, WS
7. divert ¥ ; %5
8. diversion %, WiH; B%
9. modest HREEHY
10. solitude Ei)L
11. company BEfE; AH
12. envy 3
13. strolling PRIZERY; K EE A
Travel

Travel is 1 a solitary activity: to see, to examine, to assess, you have

to be alone and undistributed. Other people can mislead you; they 2 your

impressions with their own; if they are companionable they obstruct your view, and if
they are boring, they break the silence and shatter your concentration with “oh, look,
it’s raining”, and “you see a lot of trees here”. It is hard to see clearlyorto 3
other people. The perceptions that are necessary to writing are difficult to manage when
someone close by is 4 . I am diverted, but it is discovery, not diversion that I
seek. Travel is not a vacation, and it is often the opposite of a rest. “Have a nice time.”
People often say to me 5 . It is not precisely what I have hoped for. I have a
strong desire for a little risk, some danger, and unfortunate event, a vivid discomfort, an
experience of my own company, and in a modest way, the romance of solitude. This, I
think, might be mine on the train to where I plan to go.

However, traveling on your own can be 6 , and it is usually not
understood by Japanese, who, coming across you smiling, 7 say things like
“where is the rest of your team?” I think of evening in the hotel room in the strange city.
My diary has been brought up to date; I 8 company; what do I do? I don’t
know anyone here, so I go out and walk and discover the streets of the town and rather
envy the strolling couples and the people with children. The museums and the churches
are closed, and toward 9 , the streets are empty. If I am robbed, 1 will have to
apologize as politely as possible, “I am sorry, sir, but I have nothing valuable 10 i

Directions: Read aloud the following sample dialogue and role-play it
afterwards.

seX 3
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NEW WORDS AND EXPRESSIONS:

1. bustling AW, ERK
2. prosperous - iy

3. metropolis FKEBTE

4. time-honored PSR AR A B
5. package tour ahiyidi
6. camping BE

7. brochure i

8. departure HE

9. make-up Fam

10. transportation 35H

11. accommodation 15

12. entry A

(A: a receptionist in a travel agency; B: a foreign visitor)

A:
B:

A:
B:

>

> P

2 Re©

Good morning. Can I help you? .

Good morning. My friends and I, altogether 15 persons want to go to China for a
two-week holiday. Can you help me arrange the trip?

Of course. What special places do you have in mind?

We particularly want to visit Beijing, the capital of China; Shanghai, the most bustling
and prosperous metropolis in China; and Xi’an, a time-honored city. Can you arrange
a trip including these three important cities?

: 'Yes, we can.
: Good. But first of all, I'd like to know what kind of tours your service provides.
: Our agency offers all kinds of tours, ranging from individual tour to group package

tour. We also offer specialized tours as cultural tour, biking tour, camping tour and so
on. We have several routes including the three places. Here is a brochure that gives
you more detailed information about the trips we arrange for China. You can choose
any one you like.

: Excellent. It seems I have found the right person and the right agency. When will be

the earliest arrangement for China?

: We have tour departure on every first day of the month. The next should be May 1st.

By the way, would you please tell me about your group make-up?

: 10 men and 5 women,

: And the age makeup?

: Between 25 and 35. How much do you usually charge for a tour of China?

: It depends. It is usually around 5,800 dollars including fees for airplane tickets,
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ground transportation, accommodations and entry tickets for scenic spots.

: It’s very kind of you to tell me all this helpful information. I will discuss that with my

friends. I will let you know after we make the decision.

: We'd like to help you anytime with anything you are not clear about.
: Thank you very much. Good-bye.
: You are always welcome. Good-bye.



Unit Objectives:

After learning this unit, you should

* understand how to meet foreign guests at the airport and leave them nice impressions;
* master the basic words and expressions about greeting;

* be familiar with some terms related to baggage claiming.

sBackground Knowledge ~

Meeting tourists at the airport is the first important step throughout the whole
reception process in tourism. There is a saying that goes like “Well begun is half done,”
emphasizing the importance of the very beginning in service. Arriving in a foreign
country, there is nothing warmer than being greeted at the airport by someone who
knows your name, speaks your language and welcomes you with a smile. The procedure
of meeting and greeting guests at the airport includes finding the guests, greeting
them, counting their number, and checking luggage. Then you lead the guests to the
bus.

* Ensure the guest is being attended to without any hassle from the Arrival Hall.

* Ensure that paging board is prepared beforehand. Make sure that the guest name is neatly
written on the board.

* When the guest approaches you, greet the guest: “Welcome to our city” or if you
know that the guest is a return guest, say: “Welcome back.”

* Introduce yourself to the guest. “My name is Joan and I am your local guide from China
International Travel Service, Zhejiang Branch. May 1 show you to our Airport Lounge

for some refreshment while the driver brings the car over?”




:: Dialogue
Directions: Listen to the following dialogue for exercises.
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NEW WORDS AND EXPRESSIONS:

1. World Expo UYL

2. capacity x&

3. efficient BEEGH

4. hub Hls

5. feature R BIRRE, DL AR
6. a range of — &5

7. facilities ", wE (CEREH)
8. leisure A

9. convention 2l

10. magnetic levitation train BRI %E

11. show up HE

12. streamline KB R ER

MA. Listen to the dialogue and decide whether each of the following statements is

true‘(T) or false (F).

1. Mr. Green tells the tour guide that he is greatly impressed by the efficiency
of the airport.

2. There are three ways for people to go from the airport to the downtown
area.

3. - _All the people in the tour group have arrived together in time except John
Smith.

4. John Smith will have to apply for a separate visa if he arrives the next day.

5. The tour guide Meng Jun will pick up John Smith the next day at the airport.

(VIB. Listen to the dialogue again and answer the questions.

1. What does Meng Jun say about the big changes of the airport to Mr. Green?

2. How can people go to the downtown area from the airport, according to the passage?

P23
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3. Why did Mr. Smith and his wife fail to join the tour group?

4. If Mr. Smith and his wife come later than the other group members, how should tour
guide deal with this change?

5. Is it easy for foreigners to apply for separate visas nowadays in China? Why?

:.: Passage
Directions: Listen to the following passage for three times. The first time is
for you to get a general idea of the passage. The second time
is to fill in the blanks. The third time is to check your answers.

NEW WORDS AND EXPRESSIONS:
1. make arrangement for AR
2. take advantage of FIA
3. enhance B/, WA
4. scheduled WEm, HEER
5. flexible RIEW
6. bulk KHtly, KEM
7. package I, EME
8. transfer (EMPREN ) WL, Bk
Independent Travel

There are tourists who 1 greater freedom of movement and perhaps a
little more adventure when traveling abroad. These people like to make all the travel
arrangements themselves and prefer not to use a 2 . However, this may
sometimes be necessary in order to 3 the cheap air tickets offered by these
organizations. This does not mean that a travel agent would not be used. Some travel
agents like to enhance their reputations as 4 by encouraging independent
travel clients. Interest in the variety of tasks, and the possible extra commissions
or 5 earned from more expensive scheduled flights, car hire and

accommodation, also make this type of business attractive to agents. The travel agent’s
knowledge of foreign routes and destinations could be increased in the process. The

3 Reto



