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Introduction of the Author— w
He was born in Fenghuang Hunan Province,1958. As a design major, he graduated from Art Institute of Guizhou University in 1988.
Legal representor, general manager, prime planner, designer of Guizhou Tianhai Planning and Design Co., Ltd.
Class A Professional Landscape Designer of International ICAD

Vice Director of Professional Committee of Landscape Design of China

Executive Member of the Artists Association of Guizhou Province

One of the Expert Group of Tourism Planning of Guizhou Province

Vice Director of Design and Art Committee of Guizhou Province

The Winner of "Golden Designer of Planning and Architecture" of the Planning and Architectural Academy of China

"The Artist with Prominent Contribution” of Guizhou Province

With massive life experience of working in the countryside as educated youth, in the mines as miner, in some corporations of Shenzhen, and
running his our plants, he has become stronger in mind and more promising. And being a teacher of the Artistic Institute of Guizhou National

College, he set up Tianhai Planning and Design Company in 2002, which is on the basis of his fifty years life experience.

Once he contacted the field of planning and design more than ten years ago, he was aware that it is the very point of his life expectation. k
Thus he registered the foundation of his company with the name of Tianhai (X78) Planning and Design Company with the hope to achieve his
individual value, contribute to the planning and desxgn profession of Guizhou province and even China, and bring his students more vivid and
competitive concepts. The Chinese characters "X7&" mean the universe and oceans. While the universe keeps rolling on orbit , a superior man
makes untiring endeavour for advancement. In Wu xinfeng's mind, universe is the highest and most distant landscape, while ocean the broadest

and deepest scenery, of the two which everything is contained.

Tianhai has been developing at the incredible speed since its foundation, which requires massive learning and accumulation, and of which people

are shocked continually.

A leader, with great guidance, advanced managing method and pioneer spirit of keeping pace with the times, is needed in an enterprise.
Obviously, he is the very person who endows Tianhai with soul. With his life credo of bearing hardship, pleasing mind, and extensive tolerance
and cautious behavior, he believe that sincerity is the basic principle of doing everything and the guarantee of successful enterprise, without
sincerity, one may fail in learning and lose his friends and even himself. It is he, with his rich life experience, profound life understanding, unique

viewpoint and faithful and stouthearted quality, leads Tianhai going towards brilliance



H & PREFACE

‘hENEH S EEN mﬂ?'ﬁ?i@J

BN 21 LRk, PEAFHERERRE, Wi
THTIOER, MARFAMLCHED, FLHERT, WEAHR
YT 6 BE & R T7 m TR ME, 0T SREUR T M T SRR R,
nfe] iR KPR MBI A D FE P A A T el R R R R 1
Bl BEib, AXDRA, MINQHTI/RE ARLETEE,
EATKMR, STREFANRITTLEN, 2RI
YRR B B RFH—E RS, FESENHF.

HERHEZTRY, BHLTMRER. BERFEFBRUK
830 &, RENHWHAXRRRE TRREHR, EZEBEA
T CFH-ET ARE. BHRAEXANEIEAMIBS,
B thEHBAXXPSHTRRERN, BEIHIHNE
B, WHERATHEXENGHH, BBNE, STHPE
W, XK. ARTE. HFEFB. WEFTH, BEE
BEFR, RERARBES PO ERBE—PER D
BFHEEP, RESTIANEET A KBS T EREDEZH
AR, ZRYSPEMIESTHRLENHNER. ZRK
. BRRR, ’ERRAN, AT HTRES T,

RE-GRHEH], XA -RBIER, MXREA—TH
A BB T BUR TR E

REB— . MR T A

AU HEFEFH TR TEETERRFTAH, ﬂ
WigitThGE—HEEYRET, ARHESFHEREE
NgE—Tx, TUREFRENHR. #ATHEFESS
X—ARAERARE LEET R, SRS %'FEEE’\]JIﬁ

Nt EXR—RATAMINRITER, R SEEHNEIEFTE
4, EREEMVGIT P DE, REZTHE, RZTRE,
Bz 8=,

Z|§ 0 21 ﬁ@)\*ﬁ@é’]?ﬁkiao”

REBZ . Si%EHER

—THEBEZITETUZENES S HETM. AfXLL
HXETUHREEIRIY, TLZESEAB, FUEXR
o — T I ENE—1TEURREBMEZIZFEH TURE
MK, MXERITRZIE, ERT, SBAYNESH
e SRVMEHEEEET,

RE= : A HE

MART NIRRT R ERN B E XL RREL, EEX
BAREE, SEHTXENEHER. IBEENEFF.
% HRFEREFROMAMR, REXFFELET
EHNEBRESE L X UKERENER. EHRSHHEH
BT, BEZNRMRTEWEREBBOMET EnfT LA
o, EMERER, PERAFEASRETL, XER
SBNERCEFERZ, Ritzs, AT IERE
ZRES, QIHBLENKI, ERAS "EHEmN" ARt
frikx®Ex, ERZAETHNEERZEEZRZH, BRHE
B, —TMRZAB/IU. RZTHFRRLAH LRI 5E
EWHHER TH—E" NER,

INER], WENTENRE, TmEBCHES, e
DT RBRIRIT AT MATEILZH], WL RUTRELA
SNELRBG), HTHITLERX, BE "RTFTZATR", #
7T —RINNRERER -

MAUBEFE. EUEHXHEEER KA R EEH
A AN ERARAZRE, NRYNRKEME. XM
FIMHEHERHRAEZEATHE P,

B IUREFERT

FE— TR TR

Qﬁ

MR AT E. BERY. ALK Eﬁ &, BR
KU, HEFSAY R EDEXAZS D TLTF— W,ﬁ
BRI ARG, BRMTEERBERN . AUHE.
BHAIE. ARRI -S|, ERAKENMIER, &
KRB TR 7 e AR HR = b &R PR AT 89 5

JNER, 21360 LM TEHNRINERE, EHH LR
BIF S REFBAEBIIAIARFEE, EXIEHRMAK
E50HEEMEN, Ik, RELATHFELFHFARRS
AETIRIT. BRI, ST URIRIEFA K OIS %

SRRl EA “EKIE". "ARIE". "FiFL". "8
=it", ARNRERNEBSARARZARY, ANE
FERSRTNEF ARSI LEANTTINXESER
B, B HEZ N,




"China's urbanization and America's development of high—tech will be the two great themes to impact profoundly human development in 21st century.”

By 21st century, with the rapid and continual development of economy in China,
urbanization has speeded up and become the theme throughout this century. Under this
circumstance, the core of sustainable development of cities has depended on how to
make sure the right direction of strategic development of cities, accomplish sustainable
development and form urban core competitions as strong as possible. And this is the
responsibility that the planning and design profession should take. Thus, we dare say that
this is the era of planning and design field and the best opportunity for the planning and
design unities to express themselves with responsibility and stress.

The way stretches endless ahead, | shall search. What a long journey ahead!
Although urban planning in our country has made great progress during the thirty years
since reform and opening up, it has been put in an awkward situation of'one thousand
cities, one appearance". As the main components of human civilization, cities have
developed along with the human civilization and progress. With the development of
industry and business, cities have become the places spreading local civilization, too.
Nevertheless, the current cities, with deficient culture and connotation, unobvious
characteristics, and weak coordination abilities, are not successful to disseminate local
- civilization effectively. Chinese cities are in sick! This is the inevitable period for cities
under the current social formation in China just like every people should go through lots of
pain in their growth. Releasing sickness and enhancing immunity are the responsibilities
of the planners and the planning and design profession.

As there is no absolute criticism, there is no absolute blame. Just as a planning person, I've
made reassessment of the current status of the planning and design of our country.

First, system of planning and design

Planning and design is the governmental work during the planned economy that the field
of planning and design is controlled by the governmental departments and the tasks
of planning and design are arranged by the state, which caused little competition and
press in this field. This phenomenon has been lasted after entering market economy,
as well as the planning mode which has not changed for many decades and has been
lack of innovative ideas. Thus, the planning works are regular and common, without
characteristics and soul.

Second, mode of planning and design

Completing a project needs the cooperation of several separate specialties which,
however, are leaded by different departments, and it's hard for them to reach a
consensus on the project, as a result, the processes of scheme, planning and design are
divorced seriously from each other and the initial image is different a lot from real effect,
also working efficiency is not in control.

The winner of the Nobel Prize on economy — Stiglitz

Third, education of planning and design

Urban planners, who are requested to be of large accumulation of knowledge in
economics, sociology, and history and so on, take the responsibilities of working out the
developing proposal of urban regions macroscopically, determining basic tone of cities
and reasonably arranging urban functional districts. Only the ones who are competence
enough can design the future development of the cities on a correct strategic view. Under
the current educational system, many urban planners only know some about urban
functional layout and distribution, various planning norms and setting of pipes and roads,
but they are badly lack of macroscopic innovative consciousness. Besides, artistic and
innovative thought are needed to be demonstrated in the planning and design works.
But the education of aesthetic and art etc. are lost in the existing "orthodox" planning
and design profession. It's hard to image how can a planner without overall sense and
macro view help cities escape from the awkward situation of "one thousand cities, one
appearance".

Eight years ago, | found Tianhai Planning and Design Company with rethinking about this
sector and my strong conviction. We have totally discarded traditional operation mode,
which was regarded "fighting a rearguard action against the mass of public opinion" at
that time.

In the aspect of planning idea, besides meeting the needs of functions, our projects are
stressed on excavating deeply the core value and highlighting the nationalities, culture
and localities of the planned place so as to show them in the project eventually.

More than 60 successful items within 8 years has won accept of many investors and
relevant governments and proved that our reformation and innovation are significant.
Now, we divide our works based on reform and innovation into four parts: urban design,
architectural design, landscape design and tourism planning and named respectively
"City Changing", "Spirit Shaping”, "Dreamlike Traveling" and "Landscape Building".
We hope to communicate with you sincerely and passionately and also make great
efforts and contribution along with the people in the same field to the reformation and
development of the planning and design field in our country.

Wu Xinfeng 2010.6.15
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Planning is to prepare and arrange for the future affairs, and tourism planning is "the process of seeking the best way tourism brings the most benefit to human beings and environment
on the basis of investigating and evaluating. The planning of Hawaii in 1959 was treated as the pioneer of the modern tourism planning throughout the world. China's tourism planning
can be traced back to the beginning of the Open and Reform. The National Tourism Bureau leaded to draw up the developing planning of national tourism named "Planning of Tourism
Development from 1980 to 1985 (draft)", this is China's first official text of tourism planning. From that time on, the tourism planning in every area has become more and more popular.
By the 21 century, tourism planning has been prevailing in our country that it happened in almost all the cities. At present, the tourism planning in prefectures and counties, the special
tourism planning, and modifying the original planning are the main types of planning practice. Although with more and more multiplied involvement subjects of China's tourism planning,
diverse planning types and improved management after more than 20 years development, many problems appeared, too. Among them, the most protruding problem is that tourism

planning has been always said without done. Then what cause these problems?
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Tianhai Planning

Firstly, the gap of every process of planning led to the final results varies from the initial idea.

The necessary communication and collaboration is in need when the planners make the various types of
tourism planning, as a result, the macro—-strategy of the overall planning can't play a role in the control
detailed planning and constructive detailed planning. China's tourism planning did improved a lot so far that
variety of planning emerged, such as prefectural tourism development planning, regional over planning,
regulatory detailed planning, construction detailed planning etc. which, however, are different from each
other on the aspects of strategy of regional tourism development, planning and layout, constructional
concept and so on due to the different compiling units, and cause great difference between segmental
planning and the initial conceived.

In addition, because of the systematic barriers of our country and the lack of communication among
different planning units, a planning project can't achieve the original conceived planning undertaken by
different planning units.

Secondly, the phenomenon of urbanization of the tourism planning is severe, and people pay more
attention to technology, but ignore culture.

People depend more and more on computers and the variety of softwares as the scientific technology
developed. With software, people can draw beautiful pictures and calculate accurate scales. Nevertheless,
it has the deficiency of the cognition of the background conditions of the planning area, the deep
excavation of local resources, and the systematic analysis of regional cultural connotation, which cause
the tourism planning lack originality confined by the rules that they are regular and ‘common with any
unigueness.

Thirdly, the "Tool" in Tourism Planning .

Tourism planning becomes" the tool of making merit". The synthetic benefit of tourism has displayed after
several years of development. The government at all levels take tourism as the regional pillar industry,
characteristic industry and the new increasing point of national economy to develop. As the basis for
tourism growth, tourism planning becomes the main field that leaders at all levels enter. In this process,
leaders put emphases on the tourism planning and give a lot of suggestion in order to make some merit.

Tourism becomes "the tool of asking for money". The country's efforts on fund for tourism mostly show
the country's decision to develop tourism. It needs reasons to asking for money. In this case, tourism
planning plays the "role" of getting the funding. However, tourism planning made in this circumstance is
only a "tool" without any functions it should have. Once the purpose of getting funding is achieved, the
planning will be delayed indefinitely.
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Dreamlike Traveling

Tourism becomes"the tool of comparison'. People always compare the scale and content with others
when they make the planning, but without considering the current situation and developing conditions of
the target area. They emphasis too much on the connotation of "the best of the country”, and"the best of
the world", which makes the planning beyond operation.

Tianhai Planning has engaged with the tourism planning, and accumulated some experience. We believe
that the achievement of the healthy development should be with the following aspects of coordination:

Tourism planning should be the coordination of planning department at all levels.

Tianhai Planning has worked out a way of compiling tourism planning after many years of practice, which
finish the primary tourism planning, the overall planning and the detailed planning of the tourism area on
a assembly line process. Only in this way that the necessary communication can be kept between the
departments, the overall macro-strategy can be clearly understood and effectively implemented, the
appearance of tourism area can be ideal as the original image, and the design idea can be operational and
realizable.

Of course, not all the tourism planning company is able to adopt the above way. It is indispensable to
strengthen the consciousness of communication and cooperation of the department at all levels with the
bridge of the client, so as to make the tourism planning effective and practical.

Tourism planning should be the coordination of grand and micro strategy.

The application of the various technologies won't have the developing direction without the guidance of
the strategy of tourism planning. Therefore, the process of making tourism planning is: Firstly, we should
finish the overall idea of planning for the planned area and macroscopical strategic direction based on the
precise analysis of the macro background, the deep excavation of the local resource, and the investigation
and analysis of the target market; secondly, we should segment the planning on the basis of the strategic
direction and overall idea to every technical perspective by the means of micro—technique so as to get a
sustainable and completed planning.

We need to note that tourism is a synthetic field containing many departments, so is tourism planning. So
to make tourism planning we should consider the other departments such as road traffic, urban planning,
garden, history, architecture and so on, which requires us to comprehensively compromise the relations of
each specific.

Tourism planning should be the coordination of origin and innovation.

In a short word, origin is the current situation of the planned area, and innovation is the man-made
process. They depend on each other in the process of compiling tourism planning. Origin, the natural
traces and cultures without polished in planned area, reflects the ancient geological changes, social
life, and ideology and so on. As origin is special and cannot be copied in the planned area, it is the core
attraction which, however, needs innovative means to display. Only with certain technological processing
that origin, like raw material waiting for processing, could be with use value and become commercial
products. How the commercial products with developing value can be unique by man-made process, and
how to combine the current trend even future trend with the resources in planned area? These are which
need innovative creative idea to complete.
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Tourism planning should be the coordination of opinions of experts and local people

We will elaborate the coordination of the advice of experts and customers in two aspects. First, it is the
coordination of the planning corporation and the client. As the customer, it's reasonable for him to require
the company to accept his suggestion in the planning. But if the planning company accept unwilling the
suggestions of the customers without considering the specific factors, the quality of the whole proposal
will be decreased, as some of the suggestions are not proper. Therefore, the corporations and customers
should keep their communication effective and smooth to lay the foundation for the high quality planning.
Second, it is the coordination of the advice of the experts and local public. In the other words, it is not the
planning company and the local government decides all aspects of the planning, but they should consider
the relevant interest, especially the situation and suggestion of the residential public. Only achieve the
interest coordination in every aspect that we can ensure effectiveness and scientificalness of the planning.

After realizing the above problems, Tianhai Planning would like to display our planning works based on this
thought.
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Tourism has been proved to bring benefit of economy, society and
ecology after 30 years of development, so it is a new economic growth
source to develop tourism. Almost all the provinces or counties in
the country have taken tourism as the main method to accelerate
economic development. With the background of rapid tourism
development, various tourism requirement, and up-—dated tourism

means, the theme park has come out.
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Theme park, as a new kind of tourism spot, has be accepted by people
gradually after several decades since the first theme park has been
built in the USA in 1955. After 1970s, theme park has developed
rapidly, and gradually formed industrial scale in some countries, such

as the USA, France, Japan, and so on.
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Theme park is a man—made space for recreational activity, which is based on one or two specific theme
with simulated landscape and garden environment. It is a multi-attribute tourism industry, and belongs to
the modern park in the category. Besides the general factors of park, theme park is also with one or more

special theme purpose in the garden environment.

Theme park is named one of the three trends of tourism development at present or in future by the World
Tourism Organization. With more than ten years of development, theme park in China has expanded
certain scales. And they are with Chinese characteristics and meet the market requirement. Nevertheless,
most of the theme parks have lost the charm they should have in pursuing the benefit, overlooking the
historic background and traditional culture connotation and ignoring planning and management.

However, with the sustained economic development in the recent years, China has been proved to be
the largest market of theme park in the world as many world recreational companies, such as Disneyland
and Universal Studio, have come and invested in China. Theme park must take a good position in market
share.



