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HERHFEERA - AZ XMW ZHAER, AMUml, EARKMETGESE®, 26
RIGH T HSSME . fE— R RIER R, WEEEARREEMEE L, HEREIRLE
JI iR g oK BRI R B 2 3 B ST B b R RS, — s A IR 1A T R B ARGE F R B LR
EREMER. S0, B - E2mERCEESFEIOHE, FRELNFECAERE, AR
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LAY

The most important argument for a broad education is that in studying the accumulated wisdom
of the ages, we improve our moral sense.

[FX] #4772 HTHRIZBGRALFAALSSIREGFE, AMRATAHLH
H e,

[ERE] argument F “Frih; s BH WER, HEKLELE - EEERUTILA:
argument J5 [ % T 17 for, JEMRAFE R ( “SCFr-- MR HE”) . ATEA & &R HiiE the
most important (HEMF R “IRA7 AKEIE); M, HAEEKERBAKBEE (FXE
A, TCFRB T AR N B R IER M R T &8 TR, /AP ) argument 2B

. 9.



MBA. MPA. MPAccZ29MNE I iEH
2017 Err T RET oL ///

HFR BT, BEADUERIEMINER, RIGHFER “HH",

Bla2)

They had a full exchange of views on a series of major questions and reached complete
agreement on measures to be taken to safeguard peace.

[EX] BR—ARFELFM, NASXATAZ, FLAAR I FRRARGHEES
BERT TEMHER

[E8] X T agreement, REFAS RN EHFER il K47, AHEE
EAE A A Y AR . HAT B A RS, B BA s, #kabi agreement &R A]
WA, NEFAERE X “—8G R, MAREEE X il £47.

a3

From the demonstration of a principle to the marketing of products derived from that principle is
often a long, involved series of steps.

[FX] ABEEHRTHATHRAREG " SO ETHE, B 22 —-AF R KL 46
¥ &,

(8] WA A marketing, MO HEEEREHE -RULE “TH", HBRTHER
-ing; HEFIEBEHE, 0T -ing 5K 305 B0A N2 ZhialiE S, B Bt 4k marketing [ IF B 38 %
PLZJEE & X “ EMEE", mMARMEAFEE XL “HF”,

Bla4)

The widely held assumption that grammar is no longer important for English study is wrong.

[BX] B TEEFITAER, I ABZHAERZHBRY,

(] sead, E#EH assumption Xf FHEREEEIEMSE I AR, HH
o [E 2% 4 %F T assume DA Jz assumption 75 K4 ) B G2 ¥, BN Bl 2 shiEfm &iam |
W HAESAL, FET that [A] 0738 A A i) B8 AR E wrong fY B DA B IUTE 2R AA UG HE 1 5 2
Mg BB EERALIEAE, BOX B HEME R WA BE.

Bas)

In America, a complex set of cultural signals, assumptions, and conventions underlies all

social interrelationships.
[Ex] £2£8, A7 A &8 tAE. AAFIBARAMRT R KL AGRA,
(8] M4, assumption [ B f#f 00 21 % J& B H 2 BOE X, & 0 0 B 2 67 | B 15 a
complex set of ) }z il signals, conventions [ 351 &, Z& FAR K K, assumption B EIE K 7]
HgH W AR, MEAKEEOEX T # — 55 B EAN “WE" . underlie F I i) & &8
B “fEF--m- T, {B%BH I EE social interrelationships fy i R ¥, I 5| B F AR N
R AL o

LAY
By allowing limited hunting, good management can control certain species that threaten to

overpopulate their habitat.
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