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150 BEEX0E

The Value of Entrepreneurial ‘Culture

Entrepreneurial culture has gained in importance because employers need to attract
talented people and employees want to find increased meaning in their work.

Firms and companies must project an appealing entrepreneurial culture when competing to
attract and keep top employees. Its shared values and behavior—in essence, its “personality”,
ranging from the highly conservative to the more entrepreneurial, dynamic work environment—
define a company’s culture.

Then, what does an organization’s culture reveal? The concept of entrepreneurial culture
is not new—companies have always exhibited particular values and characteristics that
essentially define them, Organizations that clearly define the kind of cbmpany they want to be
and develop a set of values that frames their goals and the manner in which they pursue them

are at an advantage in hiring and retention.

(New Words and Expressions ))

1. entrepreneurial adj. 1 84
2.recruit v. ¥ EA
3.conservative adj. fR~F#
4.dynamic adj. EHEHAHN
5.retention n. {R B

JENILBIME
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BERERSIFAAENAMBRRAUSRETHRPIRESHEN BN LI LEHRRBEE,

BOOASIATSRMAS RS, BRI NBEHAAL, XAX S HRERH B AN DY X4,
e XN ABLE B NMERFTH MAEFERJAREN MM MNFERTHNEETHERN.
BRAZIHATHEARE—H/HET — PRI H XL,

BA—TTEEHOXUBRTHAR? Y XEFARR—ITHFHES LI ERRTEMNEH
MPERIE R, RENMERIESRET ATNER. PHECHRERIGTAHNLS ,BEH—
EMERARVAREECHERNEREFN IR, IRV AT ERBASNEEAL FEA S
RAELSE,
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Y XUFBER—HUATES, EMCINONEGRABRM, SN EEAXNERTAE
RENKR BV ERPOBROME AXUAEXRE Y XIS BEXAT XBEEHS,
MEXER, EREYEFEEXRPFFEAN—HELBHNARAD UREARIXARARFTHMN
ERSOTAHEN, A XBEXRERERATMUIN, Y XUFEEFELLPREAZNOL, ]
TV HRSFAROXULBEN XARRRRINLTA,

ZELED, RV XHUNERME, ER—HEFXL, B AXULHNEFREENTE,

(New Words and Expressions ))

1.%% 1> . kernel

2. B8 1. agglomerating force
3. 1 WM& . common values
4. /0. norm

5. 304k & . cultural quality

FyBEE
The Connotations of Entrepreneurial Culture

Entrepreneurial culture is a form of ideal, which is based on the value system of an
enterprise and closely related to the management philosophy as well as management behavior of
the enterprise. It is where the kernel of business management lies in, From the vantage-point
of culture theory, entrepreneurial culture can be further classified into parts in the narrow
sense and the broad sense. In the narrow sense, it refers to some fundamental spirit and
agglomerating force that come into being in the production and management practices of an
enterprise, as well as the common values and norms of behavior shared by the whole staff. In
the broad sense, apart from the above content, entrepreneurial culture also includes the culture
of specific personnel in the enterprise, namely, the cultural psychological structure and cultural
quality of the executives of the enterprise as well as the cultural behavior of the staff members,

Undoubtedly, as far as the nature and function of entrepreneurial culture are concerned, it is a

kind of economic culture; it is a splendid blossom of the combination of culture and economy.

s
iy N,
==

Changing Economy
The rapid development of the Internet in the past ten years has resulted in an escalation of
the global economy. This globalization has had a profound impact on both the economies of
nations and the pressures on countries to compete effectively in this new global environment.
Globalization of the economy has also raised new issues of nationalism and protection of local
culture. Yet, the pressures for change, brought by this new phenomenon, have also meant
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that countries can compete on a global scale. In this new environment two of the most
important commodities of a nation are becoming information and knowledge.

Yet, despite these glowing accolades about the benefits of the transformed world
economies, there are the deeper issues as to whether or not many of the developing nations can
also benefit, as well as the less well off in the developed countries. The economies of scale,
trans-global organizations dominating the world markets, powerful economic engines of a few
rich countries, etc. , can leave the impression that the gap in the world between the rich and

poor will widen over time.

(New Words and Expressions P)

1.escalation n. 3, &+ EF
2.profound adj. Fix
3.scale n. ME, H5H
4.accolade n. 34 FEE
5.dominate v. ¥ . 45548

EMEETOER

ERZEZNIW0EFE,FRERMARERRSHETEREFNESEK, 2RUNEENEFHER
ZWEw, W EREFNERRREFTERINESFHERTEN, EFESRAUBHERT REEXFTN
L XMAHTRPOFEE, XT—ARTRTERTENE N, ZNENBERESEEBAE SR
BARESF. AXHHHARE, - TEXSEENRITELAREEEMNDIR,

RELHRAFNHETBAMNHBERTHFL, BEXLERANILYERS  BRERESANEE, EN
2, HERARTEFRURREEZRNFTARTOUEMNP RS, ABRAFHHA BEBRAS ERURD
B MR- EERRERANEFSIEES XEBBANNDRE— R L ASZBRESNE

Tl g2

ETVYEFHR, BEIMHESHLFEMBIV RUYFBREL, FHBAEFTERE, URE=Z
FUVRHNREREHSETHNTIEAS, EH MIRUERNERAEZEFNRSATRPEEER
®Em,

TUWEFEETFEANBAR MNIREFEIECEREAE - £, EERR—KREELEI
BHBERNBHEARA=ATEH. GREECEENER FHENLERZRNER EEEARARXENT
BRARERRK,

BERAR—IIEEMBENER, ERAREFHR~ENEANE, REXENIR,

(New Words and Expressions >>

1. TI 45 . industrial economy
2. R %\ . service industry



3.5 &R information technology
4.45 2 KB . information retrieval
5. 528 M3% . highly comprehensive

Industrial Economy

In the age of industrial economy, the economic foundation of the whole society was
composed of industry, agriculture, and service industry. The production and consumption of
the labor and service provided by the third industry were the main content of social life. At that
time, knowledge as well as science & technology were playing an important part in the process
of production and service.

While industrial economy came into being after the birth of steamer technology,
knowledge economy is based on information technology. Generally speaking, information
technology includes the three aspects of computers, communications and control technology.
Later with the development of information retrieval, transmission and processing technology,
it also includes information collection technology.

Information technology is a highly comprehensive technology. It is the basic force born to

the age of knowledge economy, and is to have a bright future.

Passage 1
An English Christmas

For the summer holiday, most British people try to get away somewhere, Christmas is a
home and family festival. Those who live away try to get back home. Christmas Day,
December 25th, celebrates the birth of Christ, and is thus the greatest of Christian festivals,
though for many people the religious aspect of Christmas is lost amidst all the
commercialization and human excitement of it.

As Christmas approaches, the big shops gaily decorated and brightly lit, stay open long
after dark, and get more and more crowded. Everyone is buying Christmas presents for friends
and relations. The displays of toys are particularly brilliant, for at Christmas people try to give
the children everything they want,

On Christmas Eve, when the children go to bed they often hang up a large stocking or a
pillowcase to receive the presents, The parents tell them to go off to sleep quickly, but they
just pretend to, hoping to catch a glimpse of Father Christmas. Meanwhile, unknown to them,
the parents are busy filling stocking and pillowcases with presents in the next room. When they
are sure the children are really asleep, they creep into the children’s bedroom and leave the
presents near their beds,

4



On Christmas Day, many people go to church after breakfast. In the afternoon many
families listen to the Queen broadcasting to the Commonwealth. In the evening, after a huge
tea, the family sits round the fire, eating sweets and fruit, talking, or watching television, or
playing games,

(New Words and Expressions b)

. commercialization n. B\ 1k, ®F &1k

. human excitement FEAMMNXEZ B, XBTLUTFEN "BV FRFIE"
. approach v. &, |Gk

. catch a glimpse %% & —ER

. creep v. 57,8 FEEMIhE

commonwealth n. HFE, BB, X E K555 KB

S W DN

1. Christmas Day, December Z5th, celebrates the birth of Christ, and is thus the greatest of
Christian festivals, though for many people the religious aspect of Christmas is lost amidst ali the
commercialization and human excitement of it. X— G &M E &, B —TMTELHNREMNEG
“though for many people. . . human excitement of it. "+ 4 = 1B8H — 4 B {18 December 25th, &
4] FH W FH 5 61818 5h 15 “celebrates " f1 “is", BAFEN o IUFE FHERIBNG E I — 6,
IBFHRMAMEE, ATETBEMNENXR, B thus" EFR A", BRI ERHEH- m
------ "G, EENEBERKRE—E.

2. As Christmas approaches, the big shops gaily decorated and brightly lit, stay open long
after dark, and get more and more crowded. X — 4818 & 2 & K, /5 B & 18 gaily decorated
and brightly lit, X iZEM AT B EE " KIHAW T XBENFE"

3. BEFREREZ, FANENANERAHRTHUHRFBERAST. 07 "When they
are sure the children are really asleep, they creep into the children’'s bedroom and leave the
presents near their beds. " — &, R M5 R X they, — DMIERZF M their, WWRFEAL"Z
HAHEZRFERE , MIMNREGHHEARFORE , IEILDMEMTIOKRB"EBERXTEH, o
MEA"CHRERFORE, XERAMEANBTINENE, BILYREKRL,"

VBEEY

REANFED.

2REE,EHNREAREIEER. TETEERXRARNTE, BN, BRESNANBE
BxX. SF 2 BNFETHLSEERHRELEMAANBRERREENTH, BEEXNTHD AX
HENREABXELEBRUVRRREHRET

FERXGH,EHAWMOTABEENFESELIRSE, ABRBRE, ETABAIBESHHAR.
FAMKLY, TRNBERARZEZZ  BEAANBEZEDHFRERTFIANER,

TEHERTFINLRZAEEE—FKERIARERELY. XSMHENRRE, BHNRE
bE,BGE - RBEZANRY, TN  XBEXTERNES —EAEFENLETKERNKER
FAY. SHIERTFERE, LERAHIABNOEE LIALVBERKRD,
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Passage 2

What Do You Do~

Usually at dinner and cocktail parties, the {irst thing a person is asked is,“ What do you
do?” A friend of mine named Lucy told me she got sick and tired of the question, so she had to
come up with some replies that really throw anyone who asks. “I got the idea by accident one
night,” Lucy recalls, “when a man sitting next to me asked ‘What do you do?’ I told him that
I was a paper-clip inspector in the State Department. " They have to be twisted just right or the
State Department papers won’ t stick together, "Ever since then,” says Lucy, “while 1 am
dressing to go out, I think of something to say for the moment when the inevitable question
comes up..." “Give me some examples,” I pleaded.

"When a congressman put the question to me, I told him that I designed white signposts
for shopping-mall parking lots. 1 also told a general that I ran a halfway house for FBI
informers. ” “My husband thinks I’m overdoing it,” she continues, “but he doesn’t try to stop
me. Once we were at a Georgetown party, and all the people were full of themselves, quoting
V1Ps ( very important persons) they had spoken to that day. Then someone asked in a
patronizing tone,  What did you do today. ' I said ‘I finished carving the last gargoyle on the
Washington Cathedral. 1 thought 1the wind would blow me off the tower. ' " “What did they

all say?” “What could they say? After that we were the quietest table in the room.

( New Words and Expressions » )

. paper-clip n. X#*&

. the State Department % E & & bt

Congressman LR, ZHEESHAR, LEXRWA
a halfway house 9 # ik

parking lots &% 15

FBI= Federal Bureau of Investigation XERHBER
informer n. BRE, S8 &

Georgetown T8 3, £ E S0 bt WHF X £ A& T A 3t X
. full of oneself BRAR, BE B A

10. patronizing adj. IR ABEH  EERHHN

11. gargoyle n. RERFHE, (RUMN)EFLEM

W0 N Oy 1 s W NN

JBEBERWH O

1. They have to be twisted just right or the State Department papers won 't stick together. B
?%iﬁ%ﬁﬁﬁﬂ??&ﬂl%?&,ﬁﬁiXi’EEP{fﬁﬁ?EihiE?é‘i&‘?%%,Fﬁbigii%"rﬂ?Ii%E’ﬂﬁ}ﬁl‘ﬂEﬂo
X they JE M2 F SCIRBIA XHR" IR MEXH L BEYHA—T"ENFERNENR
X 3MRo

2. ...while I’m dressing to go out, | think of something to say for the moment. . . X A iE 8




M S 7T, X F "when the inevitable question comes up” , B ERMNSBER Y BT TS H
EREHRANR", IHERBRERITTON " ERBE S AXiR X, UESEFR. " SEHK
EITHEHNNER, BB A LAER TN T IBENEMEANER R "G F RSO,
BAFERBNREIR, ML ARLQAE", G FNEGERIAG T . SREALITHEH N
&, ZABE S 42, AkBEZBDRETBENEIE,

FuBEEY
R AT

BE EESHNEEBEX L, AMN—LEREN " ERBAH AN ERNPBREBESFR, BRITR
REABIAXERE, TREEHR T XL AXENEE, BEEEZR."8— XL, - MLEREAHH
Bt EEMOL4H  BRAFTXMNE, TRESAARESREHNXHREER, B
XURBELHA T, ZURXAEEESEAXHFBER:."ABUS, BRETHEL N 6ved
BHEERBEEAERBEBRITATREMOMM,"HBKIE . "HRELEH FE,"

"YU -ESNREABEREXN AR, BREFE, ZRAAXGZINEES T RN, &K
FEF—RNBE,REE—ITEARBERNESEENDHiL"BBLEHEE " BRAXIANABRBERIR T,
ERMISITEREBRILER, — R  BAISN— M EFRESEETHNES . FENARETEUNR,ZIBE
MRBUMNTRIHEBEANNIE, BR,F—PAU—BEMRAIBTREAR  EESERBETHL> ]
BEY BRESTHEBRAKENRE - MEERBKE, BEMUARSERAEE FIRTRE,""#
MR A TIB" MMNEERTALAR? BB . RINEZZ2ETFEHEETBN—T."

Passage 3

The Meaning of Time

In the United States, it is not customary to telephone someone very early in the morning.
If you telephone him early in the day, while he is shaving or having breakfast, the time of the
call shows that the matter is very important and requires immediate attention. The same
meaning is attached to telephone call made after 11:00 p. m. If someone receives a call during
sleeping hours, he assumes it's a mater of life and death. The time chosen for the call
communicates its importance.

In social life, time plays a very important part. In the U. S. A. guests tend to feel they are
not highly regarded if the invitation to a dinner party is extended only three or four days before
the party date. But it is not true in all countries. In other areas of the world, it may be
considered foolish to make an appointment too far in advance because plans which are made for
a date more than a week away tend to be forgotten. The meaning of time differs in different
parts of the world. Thus, misunderstandings arise between people from cultures that treat time
differently. Promptness is valued highly in American life. For example, if people are not
prompt, they may be regarded as impolite or not fully responsible. In the U.S. no one would
think of keeping a business associate waiting for an hour, for it would be too impolite. Even a

person who is 5 minutes late is expected to make a short apology.

(New Words and Expressions » )

1. customary adj. BE N, &F (ET)IEH



attach to... Kthn, /&
assume v. BRE,. MY K

a matter of life and death £ XN E , RHEEHE
make/fix an appointment iT— /4%

promptness n. ikiE, &N ,&iE
. business associate 4 & {K £

N S U1 W N

A BIEE SR

1. In the United Stated, it is not customary to telephone someone very early in the morning.
XAEEENA AXEH, KERITRIEAIAZTESIBN, ANEFRESIBNRIL IR,
FRBAREAN ERTZEAREF (AN, FAS)EE, 35 . #XEB, ABERESRITHIE
BAA. EREFESXIEBENRILAIR,

2. In other areas of the world, it may be considered foolish to make an appointment too far in

advance because plans which are made for a date more than a week away tend to be forgotten.
Because 5| SR EAKIEMN G IR H ¢ 89 F 15 M 4G which are made. . . {8iBH 2NN, BF
oM eRERAMEHER, FHEAANBEIESHE —RBAUEE—XBTY,

- HEnEX

#EEB AMNBETEBRITBIESHIA,. WRARELERIAZNK N RRAOBEITBIER, M
AEKEREEEEENRANST, BL Il S2EHXNE T HARENE X, AMNEERNKE
BEIHBERSUARETERNXNE, TEIEMERNNEEZEATERNEEM,

HEAEMHSETPERAEXR, £XE, URMNRBRITZOXEINESHRIE, ANESESHNT
E4REN, BEHTEGREFFNERBIN, EHAER, AMNSEGREREXAT ALY
HEARBE BA-—RBUEE - XNIHURETHEHESH, ETANBEX, HEEFTEANEX, B
i, kEEERSFTRAABHXACRETIHAZBRE~ERR. L. ZELXSEHRE, AS
RELETELERAAZBILRATENT, AXE, AMITEBRILEEBKESE E—N)H,BE
BEAKILT, AMMNMESHNEARHTESH, O ZHEHRTKE,

Passage 4

The Attraction of Bookshops

Time spent in bookshop can be most enjoyable, whether you are a book lover or merely
there to buy a book as a present. Whatever the person, you can scon become totally unaware of
your surroundings. You soon become engrossed in some books, and usually it is only much
later that you realize you have spent far too much time there and must dash off to keep some
forgotten appointment—without buying a book, of course.

This opportunity to escape the realities of everyday life is the main attraction of bookshop.
A music is very like a bookshop. You can wander round such places to your heart’s content. If
it is a good shop, no assistant will approach you with the inevitable greeting: “Can I help you,
Sir?" You needn’t buy anything you don’t want. An assistant should remain in the background

8



until you have finished browsing. Then, and only then, are his service necessary.

You have to be careful not to be attracted by the variety of books in a bookshop. It is very
easy to enter the shop looking for a book on ancient coins and to come out carrying a copy of
the latest best-selling novel and perhaps a book about brass-rubbing something which had only
vaguely interested you up until then. This volume on the subject, however, happened to be so
well illustrated and the part of the text you need proved so interesting that you just had to buy

it, This sort of thing can be very dangerous.

(New Words and Expressions ))

. unaware of F~40i&, A8 8

engrossed adj. £ R¥H be engrossed in £ R ¥
dash v. i, &

to one’s heart’'s content (L H B E , R FEH

browse v. XX ,8E

brass-rubbing #h EN &

volume n. B,

1

2.
3.
4.
5.
6.
7.

1. .. .usually it is only much later that you realize you have spent far too much time there. . .
XEitis....that WBRPBORX, BHEBRANTHSEE, BEA"SHERIRE-- N, ZE2ELBH%
T

2. An assistant should remain in the background. background & 4 “#& 8", remain in the
background, E X A T X LRSI RFATMIR, XGELEEFMN"EHANZRETRE SR
SAER, FFUNZBREBELITXRABEFONE RUEERERE—ARE"

3. XEBE—BNE_aREK, HAEM it ALK EBG, DRFM" - BERES
MRS BLENE, EEFPAELIATBXRBAXN M, BEEAUTUERAFS, HlaosT
MNEA"XENEBEEREPELEN  REBERRGPRENETIEFH,

4. 7EB% to be so well illustrated XA ARG, T B EH P HEFBSERAETNE
ABEXABREEBEATERAR "XIHEFHBENAP X,

.. PEH%ES

ERHREEBAFR2NNEZABLELD, EREEXIHANABITELERTHRN. £k
HREBHARMA RS TLLRER S CHENEY, RRREAB - LEBBRSMET. SERERHRKE
ZEBTAANLRECLRBT  AASTAANTAXR - THRESSTHAET—HR, XEHR
—AKPEFERXTo

XA BRLETANSTRRENBDAE, SRENVFEEFTELC, RUTURABEHEXLE
HHERE, MBRENBREE RFSERERELAR—BFTEHEE. " ERERILMFL, %
EVRTAIEFMRFIBENRE, KIKRHRERE—DLRE, FEMNRZT REXTHE, 7+
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TEBNRSE,

BRENMNCFNBEBEEECERNAEE Tk, INNERSSRE RE—RBER—KETF
N, BN EBEREMOGHE /NS, TEEF AL THEOBRNS, EXZHRIETAS Y
B ERRABREEEEENER, RENB—BIXFEXBEE,FURERFT, XHMET
ESEERRE,

Passage §

The Benefits of Ads

Money spent on advertising is money spent as well as any I know of. It serves directly to
assist a rapid distribution of goods at reasonable prices, thereby establishing a firm home
market and so making it possible to provide for export at competitive prices. By drawing
attention to new ideas it helps enormously to raise standards of living. By helping to increase
demand it ensures an increased need for labor, and is therefore an effective way to fight
unemployment. Otherwise, your daily newspaper would cost four times as much, the price of
your television license would need to be doubled, and travel by bus or tube would cost more.

And perhaps most important of all, advertising provides a guarantee of reasonable value in
the products and service you buy. Apart from the fact that twenty-seven Acts of Parliament
govern the terms of advertising, no regular advertiser dare promote a product that fails to live
up to the promise of his advertisements, He might fool socme people for a little while through
misleading advertising. He will not do so far long, for mercifully the public has the good sense
not to buy the inferior article more than once. If you see an article consistently advertised, it is
the surest proof 1 know that the article does what is claimed what is for it, and that it
represents good value. Advertising does more for the material benefit of the community than

any other force I can think of.

CNew Words and Expressions b)

.distribution n. £%7, %%

. home market E R
.ensure v. {RiF, R
.guarantee n. fRif

live up to X H

.mercifully ad. T Xith, FEih

1
2
3
4
3
6

;BB E A

1. Money spent on advertising is money spent as well as any | know of. § A E#{¥ as...as
(FD--eee —BNEE, FAENSLEANRANENEMEARE —FER
2. 7E 8% assist a rapid distribution of goods at reasonable prices B, o] FRE M FE R A G B
38 distribution T, BR‘ FRLNUSENMERBARBE" ZHENHONBEHRE,
3. By drawing attention to new ideas it helps enormously to raise standards of living ¥ % 1%
HER"BEEHEE", EXFTIEER"BEBANGCEIRASI AFTHORE, B "HEAKEE,
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