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Frankfurt
Hoch Vier
Shopping Mall

Frankfurt Hoch 4540

& iT8 4 / Studio Fuksas

%11+ / Doriana & Massimiliano Fuksas
MBS [ {EE E=5te BRAE
EHEER / 78 000 F 5K

FEMR | RS

i£% / Moreno Maggi

Wit ImER f 12 / CARLO GAVAZZENI

Company: Studio Fuksas

Designers: Doriana & Massimiliano
Fuksas

Project Location: Frankfurt,

Leil (street), Germany

Total Built Area: 78 000 m?

Main Materials: Cut-glass
Photographer: Moreno Maggi
Provision of Designer's Photograph:
CARLO GAVAZZENI
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The basic idea of the Frankfurt HochVier shopping mall is

to create a vertical city, an urban shopping street with a
new element - verticality.
The connection of the main facade with the fluid roof,
a canyon with voids, is a characteristic element for the
project.The emphasis of the connection builds the
important entrance to the main shopping street of
Frankfurt, the Zeil. It attracts people to enter the fluent
interior space, which connects the Zeil with the Thurn
und Taxis palace and the “Frankfurter Rundschau”
area on one side, but also the ground floor with to
the multi-level used retail and amusement centre.
Entering deeper in the building, void systems that
descend from the fourth level, bring down the
light and bring up the people. The fourth level
which is directly connected with an expressway to
the ground floor is becoming a second ground-
floor. It's character is a brightly natural lit urban
shopping street with an attractive leisure
program. Distribution for functions on the fourth
floor and the levels above as well as connections
to the hotel and the office-building nearby are
creating an alive and attracting level.
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After Hong Kong Chater House
and Tokyo Ginza Tower, Fifth
Avenue completes the trilogy of
the Armani Stores designed by
Doriana & Massimiliano Fuksas
for the famous designer.Situated
in the centre of New York, the
project takes up the first three
floors of two buildings localized
between the 5th Avenue and the
56th Street.




The heart of the building is, in fact,
epitomized by the staircase, a structure
in rolled calender steel, made in Italy, and
clad in plastic material that highlights
its exceptional sculptural presence, an
entity that is almost impossible to convey

014

in terms of any normal geometric shape
that originates a vortex with a great
dymanism, and around of it there are
the different levels that receives the
Armani’s world.




015



