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BEOXBEOEZRLBH
AETVIHIBFORFE LT, KRB HEDRIEFEL VS ER
T, BTE, MR, BUN - SRR - BRI 0 BT+ 3 i
BEShIEFO=2— R, BEL #/F &Y WAEREEOR
FEOZ LEVCET.

BEOHEEIZIROBEND Y £+

FLEIME v o THLEME TS EMELREOHFESHEMD
HHETCHERSATYETHD, ThICKVEMT5 LA TEE
T L LFLLEONZEMELH Y 00, AREERRE-
TRV ERA. HEEFHR E caENECRBRABIREZ2T3
BEBEL RoTwETH, BllFR&z&TLLY.

Federal Reserve officials, on their part, stressed that an
increase last week in the discount rate—the interest rate
on federal loans to banks—from 53/,9% to 69, was not intended
to defy the White House.

GEAERHEEESOEE E, MHIBEREITO MESTEH
Lict 35 FITRTH 5 RESEE BESTS% 125 6% ~F5l &
LTS, chaflickya b -~y 2YR[EERTSER»L
Tl b DTCRAVERFB L)

I OXE T, the discount rate (ATEHE) FvoEME L+
SOFRPELLEHLTVES

ERICIBECEMELEITT, BRSE2) 0XE, Thbb

EACVARBRAOBYORECTIZ LDV ET 29V IR
[1]
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AEMECEA EbhbhE L 2L T L LB ETRLERTN
& Tt

X bz 5 LB acronym (BHFRE) ThIWENLL R
5> TvE¥4. ol xid, gross national product (EEKSZEE) ik
GNP rE& E4.

#24, RECHEELRVoT, BEOKELHES £,
b, WiTEE, DESORETIEERD Y 2. ZhRRcH%E
ICHE RN T, RESEFCH LAIREBC T2 L5 25K %R
LoltbdTd. ZI9vIBERELTHEELTEYMTFRETARY
FdA. PEELLTE, iz fundamentals B Y ¥+ TH
AL, LRERTVETY, BECERFVIELIBHELE
LEIT, RFAREERBEET D OLEREE V) EIKRTED
hEL

ROGTAFEOHTT.

A tidal wave of on-the-cuff buying by consumers is throw-
ing a new scare into economists.
WEEREOHEBHEARCE BE-THY, =2/ IR MCH

R UDEOEERT T 5)

= = o on-the-cuff buying {30 ¢, impulse buying on credit
OEWTY. Zhix Business Week HOREO—L TN, =0
OFERb2H2L Th, BFEEERDITRE S v IEKTIRA
CHEEBESEET FXTRECABALER EH VDT
S H e T

#3iz, BFEHKO=2— 23 EEBLL{EDbhB LT
BFHkC CRBFRELEEA. FFET VLAY -BEET LR
HETT.

Producer prices for finished goods rose 0.4% in May, or at

a 4.89 annual rate, the smallest rise since a 0.3% climb last



(=S VN 4 3

August.
5 B ofgo AFERHKE 04% FRUE © 48% ki Lk,
TR 8 A D 0.3% LALRORED LA THS)

Erie, XEPERETHEELTT. bhALRBRETREXD
RELHIVETH, BEXTEI—XE20FURLETS HBLDS
X5 CF. E T edicRoMO X 5z of b vT, —s
Lleh, 2BEZRILE—REFANEEN I S hBELR & A
Vb YET. ZORPERTEHDL > XLEXEOEFLRKECR
B EZBHTT.

The latest increase compared with April’s rise of 0.9%,
at a 10.8% clip, and March’s jump of 1% at a 12% rate.

(zoSHAo ERBIZ4AD 09% L8, £Lci 108% o |-
iy SAD 1% L, FR T 12% o LRk +3)

o3¢ April’s rise of 0.9% 15295z a 0.9% rise in
April L T3223bDTLES.

Corporate profits slowed their rise to a 2.5% annual pace
from the previous period’s 3.8%.

(SRINAR DU REER THIH 0 3.8% 25 2.5% ~#ifL L)

Algeria pushed its oil price up by $245 a barrel, to
$21.00, backdated to 16th.

(ZAP= )7 HABEERE L S— LA 2 245 R FoF
L, 2L FvdLie. SH16 AR EhoiE- TEET 3)

T DOXEE The Economist 0L DT, Z0BOTHEORA
LV BRER LT

e, B CREESORIEBSLFLIEBEN TR LSS
ERBoTeY, URIALE h-oTEET. 25 LichRic SRR
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BRIC—FE—FrAhARELZS L, bbbkl ), #E
EHELzEERD ET '

DXL, BREOEFBCERT3ICELHEINETT. AELER
ENTedh Lid, Fil, EESe T s L RBIDELET. £
OB, AARY —ADOXBETESLTET T, SAEHO L0 ERA
T & The Economist, Business Week, U.S. News & World
Report, Time, Newsweek Hi3EFICHY £+ L, TS EGETO
TEHXE~TIHE, BEREELRL2AFCEH LB+ 29
LEeboHBRP LTS TORRAL (R L8, BEORTEL <
AH—F BRI LBk,
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1. #% ®

BUELCE) 2D 2 L 24P (production) &\, HFEHE
T O EEFH~B & = & 2 HT (factory delivery, shipment)
EvvET. FUTERFES (final users) K5|Ebhs0T
T, ZOBRTA—F—SREEEOFHICE-> TS0 EE
J& (inventories, stocks) L\ &4, ZZE TR ELHTHETY
B, AEZERBFEORMN LA S L ERRAERE L v BEERIET
EET. COBFEEDPLBEHLEL LS.

ER#4pE (gross national product, GNP) L ¥, —EHoRRHK
BEFET 5T _RTOEKME (final goods) &4 — 1t x (services)
rBfik cAE Lcb o T, tRoEs oORFESORE T 2
NEHELELTEDR TR REEBESHED Dictionary
of Ecomomic and Statistical Terms ¥, “hz>EDkHICEHE
LTv&E9.

Gross national product is the market value of the output
of goods and services produced by the Nation’s economy.

(FRKAEEG ~EoRESEE LM, ¥ — Y 2omisf
BTH5)

¥z GNP HEREZEoEBE L HHIEN T3 L, 7 net na-

tional product (EE#iAE, NNP). zhit GNP 25 capital

consumption allowance (FAMEES L T) 2EZLBlwetoTT.
[5]
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GNP »2 & Yok & ofiFif, %%+ % L gross domestic pro-
duct (HP# AR, GDP) L2 ¥4, 76, FETI GNP m,
RO E) 5 v =1 PAKBRICE -2 L2 b, ENRKES
OEEILHI-> Tk, GNP ©#<{ GDP ob2HEEL T &
3. GDP b6 TEANIEINC, 2BV b DX net domestic
product (FENHEAERE) T3 7z, NNP 25 TRfRi, #5823k
b, TEEHBE, #MZ % DR national income (BEFHE) ¢
3. &bz, GNP Rl X LB TeHshihr i bz T3
o % gross national expenditure (EER#ZH, GNE) v, =
HIT X Y B A PE OFHE ORI D 2 D EF

GNP Rl 4B LRE: 02500 FH H Y £ 3. current
market prices (Hi#) CEHELZ L o% GNP in nominal
terms (4 HERBRAEE) L vy, z2hhHoWiEEHEHELL2 L0
13 GNP in real terms (S2EEEMARE) T+, #%#1: at constant
prices, %723 at 19— prices & b v %3. GNP oxfaiE-Ah
Ui growth rate (RER) L v v, —EHOREOEH &7+ RE
ELTELERSh T

2 &z, GNE M43 TTv 5 demand components (FEZEIF
B2, LELEEE220T, “hi TrBIFE+ b2AEo
BRI, o5 boANERLED 50% DEE, LUHITT
B O T T

Personal Consumption Expenditure THAMEELH

Private Dwellings RS,

Private Machinery and Equipment "RE{3a21

Increase in Inventories of Private Enterprises "R [Si7E & #4n f
Government Consumption Expenditure TByRFREHEA
Government Fixed Capital Formation "BrffE:E&EATER
Increase in Inventories of Government Enterprises MBrfffEiE
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SN
Surplus of the Nation on Current Account "BH#E/ARFL

AAREE, BEM3SE0 "ERITEMGHEE, 2R/ LTH
ERRMICAY £ L. 30FEEDE L RERRR (ERFH) ¢4
2 L, HEFn30-354REE 0 8.79%, 35-404EFE 13 9.7%, 40-45 B
12.2%, 45-504EEEix 5.1 %o+, 3540 EERE Lk, 4045458
PHZRBERENL Vo TVyEY. 29 LERERE R WHIC,
brEo GNP i 35 Fiz H Bk S 6z, 41 FicsE 4, 424
I LB L, 3R BEmERTH 2R E L. &
z 54, GNP FEOHE, AECHRAE, REOWIE, Wilih
EBRBZ ooz b, 45EH010 GNP EE~oibHER
PERIZ2 Y, "{kidh GNP, Lv BB R RTIsL5K
Y ELZ. Znz5d GNP 3122 gross national product T
372 <, gross national pollution (Ziz  W2EMFEY Z & vbh
Ty, FLTAAR BiECAHY s v 2bB1C%T, B4
EFED GNP &, b¥htidvz (—0.0%) BEFO <1 - 28kE
(negative growth) L7220 % L7, »<{ LTHAOHERRERKD
Y, BFRIEZEREEZERLTV3bITTT

2. XXRE

(1) bottom T, ®hEFHiz %7 Y bottom out FEX ARTEZ»
HEVIRDS Vv EKETY. EiCiX trough, nadir $ 5 Y E+.
ZRiCH LR peak T BIFIC LV, KFEI 2LV IR
RiIChi2 Y £ T

Since bottoming out last April, production has climbed
8.6 percent,
(EEEMAE 4 BicEAR LTELE, 8.6% #inL i)
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(2) consumer goods TEEHE, bhbhXEEAE CHEICH
BrofBoz e Th ChicHLEEEET D Ebh 55
44 % investment goods (/) %721 capital goods (FAR) &
CeET. chichHie B EMA b ok producer goods (4
PERT) T

In the latest three months the output of consumer goods
and investment goods industries both rose by 1 per cent
over the previous three months.

GHEN, HEMEEORLI »PAMOEER, Hi3»AKK
4% 19% ML)

(3) inventory adjustment TEEFREE, FEFEZM ST Z LT, in-
ventory reduction % L < % curtailment (FEEERRE) &3
BENEL 5 LIEEEEM S ET A, Zhid inventory build-
up (fERFL) T

The inventory adjustment process appears to be now
largely completed, and some businesses have even begun to
rebuild their inventory stocks, albeit at a fairly cautious pace.

({EEFBEAREEET LX) iEAax s TLT, —idE
¥k VEERR- AT, HUEEFHELEMML
ez xbH %)

(;x) albeit=though.

(4) inventory-sales ratio TfERE®R, WHIGEHICX+ 5 ERHE
PHBECVET. BRREHNT2EE2EREO 1 2TT

In March the inventory-sales ratio, which measures the
amount of inventory that companies keep in relation to sales,
fell to its lowest level in four years.

(SRS Lz s EEROKE 2 S b b T{ERERI,



