(44

Mc
Graw
Hill

TR LR EE R A A

ElBRAA) 5 2 vil
BHitYIE=

ESSENTIALS OF MEDIA PLANNING
Pl R - M. E2/RIE
By - MR RBETHER #F KRB F
B - J BRE

A AW R KA
e



(7% Education |
FELAIREERTIM B

|
gad |

I

F MEDIA PLANNING

as
AL R P



BBERKE (CIP) T

R 4A TSI AT RIMEE/ (%) F#EE-M. BR
BE, (%) WM R BIRHIR, () 8225, BHR
T, REME —) M TTREF AR, 2005.2

(FEHAREE RN

ISBN 7 - 80677 — 921 - 3

L. e 1.08B -0 O -@% - ./ %-
¥ IV.F713.81

PIE AR R CIP BHEZ T (2004) % 139648 5

IREBEGERS & G FEIEILT: 192004 -273
IR PR AGL O M FRE RSB R 11 S )
8 | )TERHERTERA
E) | BN HIREN S A 6] (&M Fixd L% | 358 M B IRAL)
JEA | 787 B <960 K 1/16
Bk | 12,75 24&m
TR | 200 000 F
RRIK | 2005 42 A% 1R
EDIR | 2005 %2 A% 1K
155 | ISBN 7-80677-921-3/F - 1168
M| 28.00 7T
MAMENFERBRA, BWEE, ES5KOBERBR,
BETERMAE: NI B DRk 111 BHEH 107 &
B (020] 83780718 83790316 HREBURES: S10100
BREG AL M 4SS REEER 29 B15M  BREBURES: 510100
(I HREWMBBRITHL)
A3t W1t www.sun — book . com
EIRE  BENLR-




PR F X
HiEHRE:
EERLR:
Hmigit:

St
# Rl
Rt

L& 1 eilel







MR

Abstract

(EIRFRAA S ERF RN THNEE) AT HEHRNAELZLHERT
EAERNEHFUXE, FTEENKRNFT S REANGENERXE S RIAT
TAEHBE, KEHPARBEUTHNELERBAENER, EEHW
ERANFAENAK, EENRUBE T X LBAB LM, 2EBFHR,
MEEL., Fotxt—REMTRNEARSHTTHRENORE, AFTH
HBTZAMERFIAT EAE AR L BRI EN T EEAN T XI X,
FERAFRETERXR LAY, (BF4AT E2AEMTRIBE) &
(EZRRFRBEN ¥ H KT, ML -M. 2% (Amold M.
Barban), #i# % « M., % E #1#£ /R (Steven M. Cristol), H 2% ] .

%% (Frank ]. Kopeo), XH h 42 EXEHHFEE. A AL
BREERE (FH (ARIAT ERFARXBERE), (XHEHFE)
ZLVHHER.




Barban, Arnold N.

Essentials of media planning: a marketing viewpoint, 3rd ed.

ISBN: 0—8442-3523—-7

Copyright © 1993 by The McGraw — Hill Companies, Inc.

Original language published by NTC Business Book. AH Rights re-
served. No part of this publication may be reproduced or distributed in
any form or by any means, or stored in a database or retrieval system,
without the prior written permission of the publisher.

Simplified Chinese translation edition is published and distributed ex-
clusively by Guangdong Economy Press under the authorization by
McGraw — Hill Education (Asia) Co. , within the territory of the Peo-
ple’s Republic of China only, excluding Hong Kong, Macao SAR and
Taiwan. Unauthorized expert of this edition is a violation of the Copy-
right Act. Violation of this Law is subject to Civil and Criminal Penal-
ties.

APPAEEFHFRBEERERY - FRAFTHR
(EH) AR REFLBRMAEPEARLMEERN
(MERFEEE. HIRNTBEXEEE) BEBRET,
ARG ZH 0, WAEREERE, BZEEZHE.

FKAMRE AP, AELUEM R E # S
A BT,

A B EIGAE McGraw ~ Hill A FARIRE, ThHh%
EBHE,



I4A Introduction

1 B 4A )75 2 w] R ST

(4A Introduction)

ERAATEATRR2E) EREH & HHHE (28N American
Association of Advertising Agencies), Zh2 R F 1917 F 0 £ E 2 3%
5%, RAMRREENS EREFNS. RS FFENMRIELRT £F
% 15% M4 (commission) A7 HANE I ENRER, UERHF)
EXRMIENEARBELRS (BAUWRAE 1944 FHILT 150K HE
BHE). FARIAT ENEANNER AN ELUBEE FRENF,
AR 4TEBRENUFHBRREHINBERI & 207 WFHNE—
B, FEIHFAREALTER. AT HSE, JELATABRENENRE
foRlERE, BHRRNY 2T H#RERF2E (Full Service Advertis-
ing Agency), CHBIGAMS ERELNT, RANGY N £XPF R
BHEHEE. TEEERRY, HEENM AT RIRYFE TR, Baithe
FlESEHERNE ERRELTREFW) F08, 2EIAZTE M2 E
BAN (EHRAREREETY, FRLAETRERARSE, UKAE
SRAGIMF/S LM EEN, &£ 1995 £4KRE WA 25 o) &0 F
B, NEARBRAEEEN SIS K, CNHREZEAA S £0F., ek
RAERLET0%~80% M L 45E.

AHEREHESLTE Y, ZEIAEL RO RBR A, BT
AAMBRRLAREAREN, MUKXER G, AL A SEEEMR
KA ENTHER, BHXLT I EPAFTLHARGRE. TES
— /N4 Association of Accredited Advertising Agencies (H %% “H &
EHH) EREBERESR”) RAMFEH EALHALBA N 1A B4

PEENES MREEH A KBS, T H4A KL, B “TTHHES
M EREATWMS”, RAAXLATFASFEAE, 1998 £ 2R a7 10
£ ENFABEFERITARAE (REREKBER FARL
B, 2 RHSEHRQE . FR - FRPRSEHARAFT. LEREE
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FEARRXE, LHERW)EHRAG, LREBSEARAE, FHRN
HrERRRQE . XBTEARDTE),

KAUK, FHAABLBTH 20 B%ME, 5E/P %8S
., FMAAT EXTEAT M ERF AR E, RETHEILEH
AW mA R, £, BR, #E, TCL, E#. k. 214, $5 %,
BRE, KHE#, #A%. £7, ¢ &. HAEH. LR RBRY R
BEHERRTI N ERAhEREES, SHEMN MIA AT HZ
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M/R{A% - M. 888 (Herbert M. Baum)
% & Campbell Soup Company it £ 3 K % 4,
£ B2 BT 4 53497 £ % (Post Chairman, Association of National Advertisers)
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IR B
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Hfdi gl A RN R BB PG E,
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B. FETREADGI . HIBHIUT Y= 5 ER 44 EE LR %
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EEAFWE-BRUTE, RONYHIXHNE:

FROAEHR, K&y, & Efer SN GAEXHGARER, A
HERNFEZTHE T S5FRP AL -ANHNERYZHHRT, ARE—
ABEEXTHEAMOARFN, JTEHRETHIAN, RAMAF
WMEZERAARELREY, RERERARALABRINSAGEES
TR, — AR “KAE” ET LB PEBARDHFRERGTX
EPEREUNRE, AHLARRAIR G THARNEO SR A
THEWRED P AEEI—RAY, BEMRERGEHIBHGE—R
HRRAMERKE—NFHRA R T EH,

EEALBITENE R, RINGAERBRREN DN BOA N
RREE, BEXRRAFZER “QIEB & “Er8” FRAHENE
K. REZZIREKY R wTR?

B EE AL YY, YHFAAENANEERN LA FSFANA
Bo B-NRBERANERELHENAR, ROHAER, KN TH
WHERE EESHTHEARHNE, ELRAXANSHM L£HTTR
FRAHY. TEIR (ENMARD W—-BXE, FX-FERHRT &
T FEY,

BAORBETNAERROXBRRBRAKET AREFHLAL,
WA I~ AARRR BRI E R RERAFH R, ERERER
BAKNERT . BAGTHEE WA KREMT.” BBDO A% K
FIARA - MIMETE, %5 4508 L LA RIEEK 6 Tiw,
RBEIAGUFCAXERT . #A P ERGLEHARAEF,”
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AR Z 54 it B4a4, 4FR#% (Lou Schultz, exec
vp/director media services at Lintas; USAJ #., LA EE “F# & T
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Rehkhs, mAR—NHELFHRELH MBA,”

TRERERAAREGRNARAHULRE &, AFWEHRZ R
RAFHARPLEHX FTRA KK R R, FAINEERRRBER
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HOHERTHRENX -8, RN EFRTHERAEN - BEH
A RARNBBEBRAESEHA LR AR BN AR T HAN.

R, AFR-AXRToAABHENH, ROPEX-—EERRAY
HRMEH, BRANE, AEREMEL BT EFHERBEN TR0
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ARNMRERGET EAEM, FRASTURYEAS SR THEHREE
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HMANTH. ERMTE LA, (BRFRAA ERFKNTRBE)
KB AN ERBANEBZY, RINBHEFEAEZASI G5 H
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RNBHEXERAEXARE I WNT A AERNER 4IAT &5
AA£E R LR CH - NEEHEMTREN. PEIXBRAET Y
ARXEFNBEREN TR E, ROTE QBB R X tb 69 8 A
TR, AH A ORRBEBAFRNESFEANELEN . BRPKE
HAE, LB %5 ¥ Mediamark Research, Inc. # Simmons Marker
Research Bureau % £ 4,45

Fi&dE - M. B/RM (Arnold M. Barban)
Wi®3s - M. EBRHFFE/R (Steven M. Cristol)
B=%-J. BiK% (Frank J. Kopec)

R
(1) Jane Weaver, “Will Media Matter More ?” Mediaweek. (ctober 21, 1991, pp.
i6, 18, 22.
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