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Abstract

China’s Tourism Development Analysis and Forecast (2012) known as Green Book of
China’s Tourism is compiled annually by the Tourism Research Center of the Chinese
Academy of Social Sciences ( CASSTRC). It has been one of the key reports in the

i

“Yearbook Series” published by the Social Sciences Academic Press. This is the
eleventh volume, consisting two general reports and 23 special reports.

The General Report I entitled China’s Tourism Development (2011 —2012) : Present
Situation and Future Perspectives, starting with a review of the international political and
economic environment and domestic economic and social situation in 2011, summarizes
the patterns and performance of China’s tourism and related industries, reveals the major
problems existed and reasons behind. Based on the analysis, the report provides a
forecast of new trends of tourism development in China during the 12th five-year plan
period (2011 -2015).

General Report II entitled Discussions on New Breakthroughs of China’s Tourism
Development tries to find out the new breakthroughs as new driving forces for further
growth based on the analysis of achievements and problems of China’s tourism
development. It focuses on tourism development during the 11th five- year plan period
(2006 —2011) as a whole and in the year 2011, discusses and compares the tourism
development in the past six years from the perspective of two sets of indexes and tourist
perceptions recorded. Meanwhile, based on data from the Tourism Competiveness Reports
(2007, 2008, 2009 and 2011 ) released by World Economic Forum, the report
analyzes the changes of China’s tourism development, and its advantages and
disadvantages. Against the above analyses, the report reckons that new breakthroughs in
some areas of tourism development should be made, namely, tourism planning and
urban planning, tourism public services and tourism functions, benefit sharing and
benefit distribution systems, in order to let China’s tourism win more powerful support
for its sound and health development.

The section of Tourism Issus of Public Concern is the outcome of collaboration
between CASSTRC and key media by tracing the public concerns, monitoring the

spending and experiences of tourists in 2011. The research findings with academic and



practical values out of long-term studies may benefit for sure the development of entire
tourist industry as a whole, and enhancement the quality of both public service and
people’s life.

Same as the previous volumes, this year’s Green Book of China’s Tourism keeps its
special columns of analysis on three tourism markets (inbound, outbound and domestic) ,
and tourism development of the three special regions of Hong Kong, Macau and
Taiwan, As a continuous annual publication, the Green Book may not cover all sectors
of tourism each year, partly because it maintains the regular columns for successional and
comparative data, partly because it features new trends of the sector’s development in the
time period in question.

Some 30 authors who have contributed papers for this year’s Green Book of China’s
Tourism are from academic institutes, high-learning institutions, government bodies,
trade associations, the industry and NGOs both home and abroad. The variety of
intellectual and professional backgrounds and difference of viewpoints and positions of
the authors make the reports more complementary and comprehensive in their content.
This can be seen from all sections of the book. All these are issues of importance to
understand, consider and develop China’s tourism for the time-being. Authors try their
best to keep their data authoritative, comprehensive and integrated, and many of the

reports in this book are based on the field studies and surveys by the authors themselves.



2

KB T SR e 2 OB A3 4 B vk S A A [RBE 21 28 3k 45 e 42 & Py 5%
SIURT SEE OB E S A (OURIL) i —A)iE R B2, il “2000 ~ 2010
i, B CERSRIFRIEHMR, BRBRREIERR 7 HIEEE, XA HER IR
A KAR LA 47, RRZITH BN H4E, HABHETEEM9 - 11 i,
LR TRRENSREIL. BATEERMRRFETW—5, BEh T %
JREIRINEE, HABERFRK/NUR, EAFNETFRZ—, ATAHABEHERE
AR, P E BRI E R, X4, R E R ZEETE bR R
Rz, PEEBE THARGEREZA EEN, KRR FEOUR A BB S
L, R R FEMAFALSURBEIMREEE , ARl D REA UL EAE — D EE ™
WA EREFHARE, HEOVERAERME, QEEL; ErtkaxE
TR B R TEA PSR« EREE”, TOFaaFem o EREEE

COiclirsk Bz 43) % %0F 2000 47, IEHART 2001 47, BIBL7E, #EZE+H—4&
. Efmiic® T 21 e - HEPERARN 2SR, XEFRE
2. s Wis %SRBI S S A IRIF L R BRI IRE, EEFEBAH |
KABISE > BB H AR iRk A AT R 3 ), R MWem R =08 . WA hTT
Fl ADS SFRBLA AR EITHRIMBI; MR, wh “dei” | SUIBE. B
E7KE . Bk 5KFE B RREXX DI K RIITES T RiiX—Y
MIPLIB Sk, fedt T B RRUFRORIETT, iR TARE L RS, it —
MR BBOE T RSLAEERE, A IRUE T KR T E Z T E TR R R L A
HAMER, BHEE, BRIBETALTR, LEALHIR, KTAD “#
7, XEHUIFEEBRESR, HtRFEREZOIRIFZRREM THEE, Xt
TR, (RWEERE B 1ER h EAL SR EBE RIS O — D FAR R, €
A9 BTRRBRAE T2 b R 0 R R BLE S AN B BRER AT 5T . IRV BARE, 4K
— 5454 E B iR I R B B . HIRAIN 22T, T ESPF Bk BT 7T

001



B il

FORRANFE, GREFSKES) WRENRRERS—DHRREANII LS. B
FIANEF AP, EREMEERICE—E, SRIVEBRE O REIA B4
HAVBER TAH AR, TRBATOMABOE . BoIH . SRk, #itut, &
BRIERARNXFERRLHRE. HEEZER, AREASSTABNEE,
P, XRARFIF SRR, BRREEEML R Fh— i, EdRikieR
BFR—MLWBITRAR, BT —KARIEARTZLGTH .

BRABOLERIE So e, xRk HERWE AR, MliE, KkW 42
“HREEEIHAET . ERTLMERE “SRUEK . P MRS AT RS R R, BT
“GIF—AEMAY . EMiEE . E RS KAH T4E. B, SRt
REAIALTRE, ROETIRNMTEN B, FEEOSCEITBERA, &
BERRFBE2MRE, B — 2T, — 2RI
FWOELNIT, AZEXN R B8R BRI, AT I X 41 2 B4 A th ok
RER 019 20 SELART, PEK—(IFLLEFFRDMEERE LT, “kif
AR, ERRMSY HEMY” . Pt SuERX A EE K L.

fER— LT Wik RA R AA B ERZ —, ROHMBBTAXE, 5%
ABWEE, rE A BR&EEE. B, RITEL TN, FraREARSNR
SNSRI AATT, AE MM 2 TR B FEAR 5+ B
it

RATHY SO BRSE 0 A2, ARATE BN TRAZE TR, ARk
“HERMERHAET R RIFAIE SR TR

o

2012 45 A FaFxE4E



G FHE
G.1 2011 ~2012 4o H ki R R 3443017 5 R R & S il
............................................. b B A A F RABS L TS /001
— 2011 #.é{,.ﬁ-,ﬁ_l%cp@ ................................................ / 003
= 2011 FHREPEAEBEBEDH oo, / 005
= PEHEBEETHE “TRULT e /017
W 2012 FWHREPEAEBELEGIAAL /022
B AT PEAEBFREETUE DL e / 025
kB, AT 2012 FRARRBEEETE ~oooerrerii / 030

G.2 RBE—HER, XTHEREEFRFTRBHTE

............................................. *@#i%ﬂ#%ﬁﬁm%*,u / 032

B AG R S e / 032

2 *—f—c‘:@ﬁ»f_%ﬁ—;’i;&é{;ﬂ-,@ .......................................... / 046
G L@

BRiER

G.3 o ESRRE SRR A
— T (PEARKBERELRE) N
.......................................... b E AR KL EEIRESIRM / 058

001



N snasns

Gi.4 2011 4 E R W S AR R BR

------ P EARHFERBHI P P BRSNS RS2 085
G5 HEE A RWEIR S R B, BUR AR - B, & ATIE /101
RE=KHiaE
Gr.6 2011 ~2012 AP EE NIRRT SRIIE o oveereenrenns X #&3k / 114
Gr.7 2011 ~2012 45 b [ H 85 bl & B AT 5 e A Bl
................................................... FiRAR LALE e/ 140
Gi.8 2011 ~2012 4 [ ABEHRUFSAT . B GRE -ooovveeeeene §H4b /152

FEAETTR

G.9 MEREEMMAXT ChEREE “+ZR7"

RIBIRRIDIEEY BUMBEL cvovvererrrrrrreeeee, w_EHE /161
G. 10 FERITHL SESEFTREL T 5 & R
...................................................... P B kAT AL AR / 173
Gr. 11 FREFRFERIE W B ZBIURFIREZ oo L5k / 196
G.12 PEEFZEFREE T GIAER R RAEH veeveeeeeee & % /206
ERXER
G .13 FRIESCHIRBE. B, FEBRERDL oo A& /219
(G,. 14 ﬁ@ﬁﬁiﬁ?ﬁi?ﬁkl’f’ﬁ%%@ﬁﬂﬁ%%ﬁ‘ ........................ JER R / 228
Gr. 15 DUBRIMELS JE AR 95 A e 006 R BE AR BT 4R T - &N &k /237
(r.16 2011 FEH[E B BRIV BT B v L £ FE /249
RREER
G 17 i BB BN )R BRAE B AR SR - eveveeeeeeeeeeee 5 ik /260
Gr.18 IR EFRYE --cvvvvrrrrerrrrrre e A& A/27
G.19 FEABERERBEICRGEHIHT oo Z et Rk /289
G.20 hEESKENEE, KRSRE - & f ®THEF F M/ 303

002



G.21 ABHMIEHRE. BBEGEIERIL rrrrrrereeeersriinneeens
G.22 “HF" mESE

_ﬁg&%ﬂﬁkmﬂﬁﬂ%ﬁg} .....................
BRER
Gi.23 2011 ~2012 EF IRV & BRI SRR oo MW A M/ 340
(G[. 24 2011 ~2012 @Eiﬁﬂﬁﬁﬁ?ﬁ%kﬁ%ﬁ% ..................... %g‘_’}_ﬁ- / 349
Gi.25 2010 ~2012 4E & Wikl & BIE A 40Hr5 B8
............................................................... ﬁ—ﬁ;}— -ﬁ—;ﬁjﬁ / 361
(Gra26  JSiDh «veverrerermressnsnenses e x| #2343k / 375

[ epummnslE TR _’J



CONTENTS

G T  General Reports

G.1  China’s Tourism Development (2011-2012):Present Situation

and Future Perspectives Tourism Research Center, CASS [/ 001
1. The World and China in 2011 / 003
2. An Analysis of Tourism Development in 2011 / 005
3. The “Iop 10 Dilemmas” in Chinese Tourism Development / 017
4. New Trends in World and Chinese Tourism Development / 022
5. Suggestions on Chinese Tourism Development / 025
Conclusion: Prospects for Tourism in 2012 and the Future / 030

G.2 Discussions on New Breakthroughs of China’s

Tourism Development Tourism Research Center, CASS / 032
1. Significant Development / 032
2. Discussion on the New Breakthroughs of China’s Tourism / 046

G Special Reports

Tourism Issues of Public Concern

G.3 Toursm Highlights and Trends of Public Concern Chinese Travel Attention
Research Team of Tourism Research Center, CASS / 058

001



ol s

G4 Report on China’s Tourism Travel Price Index Research of 2011
Research Team of Tourism Research Center, CASS | 085

G.5  Service Quality of Chinese Domestic Travel:
Retrospect & Prospect Dai Bin, He Qiongfeng / 101

Market Analysis

G.6  China’s Domestic Tourism (2011-2012): Present Situation
and Future Perspectives Lin Degian / 114

(G.7 China’s Outbound Tourism (2011-2012): Present Situation
and Future Perspectives Jéang Yiyi, Ma Yiliang and Yang Jinsong | 140

(.8  China’s Inbound Tourtism (2011-2012): Present Situation
and Future Perspectives Zeng Bowei / 152

Tourism Industry Segments

G.9 Interpretation of The 12th Five-Year Plan of China’s Tourism
Industry Development: as the National Strategy Dai Xuefeng / 161

(.10 Analysis of the Performance of China’s Travel Agency Industry
Research Team of China Association of Travel Services | 173

G.11  Analysis and Forecast of China’s Tourist Hotel Industry Lu Kailin / 196

(G.12 China’s Star Hotels and Budget Hotels: Market Analysis and
Development Trends Hou Tao / 206

Special Concerns

(.13  Social Civilization and Tourism Development Li Mingde / 219
G.14  Progress Made in China’s Tourism Standardization Wang Liming | 228
G.15 To Improve Tourists’ Satisfaction with Tourism

Public Services An Jinming, Liu Degian | 237
G-.16 New Phenomena in Chinese Tourists Shopping in 2011 Shi Meiyn | 249

002



