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The purpose of this letter
is to inquire as to whether
you would be willing to
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If you are not yet repre-
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willing to engage us as
your agent exclusive sell-
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who will put you in touch

with a reliable Chinese

firm specializing in art-

X
RARARRERE M
BEARFERR L
MHENRER, Fi
REM.

3
R B2 R 7E P E MR
BRLREH, FARSE
FRBEF LA L
HERH, RUERKE
.

X
RAANR S KHE—R
MY =ZFHLHEH
RAIEEIFIHR—FKAAE
B, UEREHB A A
S5FEUTRENEETZ
AT RETLF
X,




