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Abstract

Gender equality is a critical issue of concern in the international community and
is now becoming increasingly prominent in the media age. Media and gender studies
is a newly emerged and interdisciplinary field. It has exerted broad and positive impact
on the harmonious development of media and women and on social progress since its
rise in the 1960s and 1970s. In an era of transformation in China the issues of gender
and media communication are increasingly intertwined with each other, which is
profoundly influencing the survival and development of both sexes as well as the
sustainable development of the society. This calls for the further development and
innovation of media and gender studies in China.

In order to adapt to the development needs of media and women, UNESCO
Chair on Media and Gender at Communication University of China launched the Blue
Book of Media and Gender. The goals are to provide authoritative, comprehensive
and systematic monitoring on and analysis of the status and tendency of media and
women’s development in China, diagnose problems, summarize gains and losses, review
experiences and offer policy suggestions.

Blue Book of Media and Gender: Report on the Development of Media and Gender in
China (2011 -2012) reveals the close relations between “media and gender” and
“transformative society” on the basis of the cutting-edge areas of both the studies and
practice of China’s media and gender. It systematically reviews, multi-dimensionally
analyzes and comprehensively evaluates China’s media and women’s development
from 2011 to 2012. |

This book consists of seven parts. “General Report” provides a keen analysis of
China’s media and women’s development from 2011 to 2012, as well as its
characteristics, contradictions and future prospects. “ Theoretical Trends”, from a
multidisciplinary perspective, discusses important issues such as China’s Internet and
women’s development, war reporting and gender, the relations between media

representation of women in China since the founding of the People’s Republic of
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China and women’s subjectivity, etc. It is an exploration into the cutting-edge areas
in media and gender studies.

“Women’s Media Use”, “ Media Construction and Gender Discourse”,
“Women’s Images and Media Representation” and “Media Industry’s Practices” focus
on these four topics and comprehensively examine the status quo of China’s media and
women’s development. Not only are hot topics such as Weibo and TV match-making
shows explored, profound topics such as the development of women’s media, media
representation of women’s participation in politics, and disadvantaged women’s media
rights are also explored. Besides, the book transcends the traditional research area of
media content and develops the study in the area of media production, greatly
promoting innovation in media and gender studies.

The last part, “Global Media and Gender”, explores women’s higher education in
the world, UNESCO’s “Women Make News” Global Initiative, media and women’s
development in other countries and the media image of Chinese women in international
communication and provides a source of reference for China’s media and women’s
development.

Adopting the methodology of content analysis, statistics and investigation,
interviews, case studies, comparative study and literature study, this book explores
the gender issues as represented in various media forms such as television, newspaper,
Internet, magazines and movies from the theoretical perspectives of gender studies,
journalism, communication studies, sociology, and radio and television arts, which
will further enrich the understanding of China’s media and gender.

Blue Book of Media and Gender: Report on the Development of Media and Gender in
China (2011 — 2012) can be used as reading in humanities and social sciences,
reference tool, research and teaching reference book, training material, etc.. It can be
used by teachers and students in journalism and communication studies, gender studies
and media literacy, as well as government department staff and media professionals. It
can be a useful book for readers concerned with China’s media communication,

women’s development and social change.
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Preface

Positive Response to UNESCO Initiatives,
Working Together to Promote Gender
Equality in Media

IIA% (Abhimanyu Singh) *

Gender equality in the media is fundamental both for media professionalism per
se, as a prerequisite for an equitable and sustainable human development and for the
realization of the UN Millennium Development Goals. Much has been achieved since
the Beijing Declaration and Platform for Action adopted at the Fourth World Conference
on Women in 1995. Yet the Global Media Monitoring Project found that worldwide
less than a quarter of the people interviewed by the media are women and only 16%
of stories focus specifically on women in 2010. The 2011 UNESCO-supported Global
Report on the Status of Women in the News Media reveals that women are
underrepresented in media operations in half of the countries surveyed in Asia. These
statistics are indicators that there is much to be done in the region and in China to
fully honor the Beijing Declaration and Platform for Action.

UNESCO’s commitment to gender equality and women’s empowerment is a
global priority pursued through gender-specific and gender mainstreaming programs in
all of the Organization’s fields of competence-education, sciences, culture, and
communication and information. In this latter field, UNESCQO’s Communication and
Information Sector has engaged globally in a wide range of gender-specific initiatives,
focusing on equality in the media and on gender-sensitivity in news reporting.

A flagship endeavor are the Gender-Sensitive Indicators for Media ( GSIM )
developed by UNESCO in cooperation with the International Federation of

* F#% (Abhimanyu Singh) , 5, B EEFI CALULR I EIE, KiK.
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Journalists (IFJ) and other major media stakeholders to assess gender mainstreaming in
media. The GSIM are a non-prescriptive comprehensive set of guidelines, particularly
for media organizations, to contribute to gender equality and women’s empowerment
in and through media of all forms, irrespective of the technology used. The focus is
on encouraging media organizations to make gender equality transparent and
comprehensible as well as to review their own internal policies and practices. The
hope is that media organizations and practitioners will, through their own
independent professional mechanisms, voluntarily opt to adapt and use these indicators
as a tool for advancing gender equality in their newsrooms and in their content
production.

UNESCO has joined with international and regional partners to launch the
annual Women Make the News (WMN) initiative, which is a global flagship effort
aimed at focusing attention on an issue relating to gender equality in and through the
media. This initiative is commemorated every year on the occasion of the
International Women’s Day, 8 March.

In China, UNESCO Office in Beijing and the UNESCO Chair on Media and
Gender at the Communication University of China ( CUC) have joined forces to
implement UNESCO’s global initiatives on gender and media. In 2012, the Chair
celebrated the International Women’s Day with a roundtable discussion on the 2012
Women Make the News’ theme: “ Rural Women Access to Media and
Information. ” In the same year, funded by the UNESCO’s International Programme
for the Development of Communication (IPDC), the Chair also launched a project
to promote gender-awareness in Chinese mass media, including the translation,
launch and localization of the Gender-Sensitive Indicators for Media. The Chair is
also carrying out a number of initiatives and research related to media and gender in
China. This “Report on the Development of Media and Gender in China” is one of
the important outcomes.

The first Global Forum on Media and Gender will be organized by UNESCO,
UN Women, and media and NGO partners in November 2013. The Forum will
foster debate, provide training and stimulate sharing of experiences with the ultimate
aim of forming a Global Alliance for Media and Gender. It will host a high level
session on the “ Women and Media Follow-up” component of the Beijing

Declaration and Platform for Action. UNESCO looks forward to strengthening its
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collaboration with the Chair on initiatives such as the Global Forum.

In closing, let us recall a remark made by the Director-General of UNESCO Ms
Irina Bokova: “ Sustainable development, human rights and peace can only be
realized if women and men enjoy expanded and equal opportunities, choices and the
ability to live in freedom and dignity. Equality exists when both women and men
have equal access to quality education resources and productive work in all domains
and when they are able to share power and knowledge on this basis. Gender equality

must be seen as both a practical necessity and an ethical requirement. ”
Abhimanyu Singh

Director and Representative
UNESCO Beijing Office
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