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Introduction

This collection of shameless marketing concepts, unique ideas, and mar-
keting strategies comes from well-known authors, professional speakers,
and successful entrepreneurs. Through all the contributions runs a
common thread: a true belief that self-promotion has helped them to rise
above their competition, time and time again.

The purpose of this book is to provide you with tips, tools, and ideas to
help you market and promote yourself and your business to another level
of success. Whether you feel comfortable marketing yourself or not, this
book will help you to understand why shameless self-promotion is a must
to be highly successful today. Shameless simply means having a strong
belief in yourself, your services, your products, and what you have to share
with the world.

There is no other marketing book quite like this. You will discover the
secrets to shameless self-promotion and how it will dramatically increase
your business with easily implemented ideas. Confessions will jumpstart
your brain with tons of creative ideas on how to successfully self-promote.
The stories will make you laugh along the way.

The contributing authors not only shared their marketing secrets, they
confessed to me their deepest, darkest marketing failures and turn-around
success stories as well. You will discover some of the best, proven, incredi-
bly successful and gutsy self promotional marketing ideas on:

V¥V  The science of self-promotion, why and how it works
Building a strong referral base of shameless fans
Giving away your service or products to create more business

Networking skills and strategies to showcase your expertise

4 4 4 4

Branding your identity and business, why this is crucial in today’s
marketplace

<

Unique direct mail strategies to make you stand out from the
crowd

Xiii
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Getting tons of media attention without breaking the law

Cutting-edge Internet marketing secrets to expose your business
to the world

Why you should write a book for self-promotion and how to
market it

Fun stories

And much more!

[ hope you enjoy reading this book as much as I have enjoyed creating it. If
you learn from this book—and you willl—tell your friends, family, strate-
gic alliances, and business associates about it so they can learn and enjoy
the confessions of success as well. But, don’t tell your competition. You
want to be shamelessly out-marketing them in no time!
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Chapter Ong
An Inteoduction to Effective Self-Promotion

If you don’t toot your horn, you can’t enjoy the music.
—Debbie Allen
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Step 1: Develop a Positive Belief ahout Self-Promotion

Debbie Allen

When a friend of mine, Larry James, first stated, “I'm a
shameless self promoter,” I laughed, thinking that his com-
ment was funny. Then I thought for a moment, and I realized
that 'm a shameless self promoter, too. I had just never
thought of my marketing approach as being SHAMELESS
before that day. I'm always looking for opportunities to
market my products and services.

Not only do I look for opportunities everywhere...I ACT
upon them quickly too. Few marketing opportunities slip by
me unnoticed. I just keep on marketing and promoting and
doing whatever it takes to be successful in business.

Self-promotion, when done effectively, works for ANY
business or career. Once you begin to implement the proven
marketing strategies shared in this book...it’s EASY to be suc-
cessful in anything you set your mind to. In fact, when you
promote yourself over and over again, you will begin to enjoy
it more, and it will reward you many times over in return.

Is being SHAMELESS a bad thing?

No, not unless it’s shameless to believe in something so much
that you want to tell everyone you meet. Not unless it’s
shameless to have such a passion for what you do that you
believe you would be doing your prospects a disservice if you
didn’t get out there and promote yourself.

No, it’s simply GOOD MARKETING!

After writing this book, I started giving keynote presentations
around the world on the topic of Shamelessly Successful Self-
Promotion. When presenting, I ask my audiences this question,
“How many of you feel comfortable promoting yourself, your
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business and what you do, at any given opportunity? In fact,
you might even say that if given the opportunity, you will
even speak to strangers in elevators?”

Very few hands go up. I've surveyed thousands of business
people in nine countries around the world with this same
question. It doesn’t matter if the audience is mostly male or
female, or what country [ am presenting in, people have pretty
much the same limited belief system about self-promotion.

[ shockingly discovered that an average of 87% of the thou-
sands of business people I've survey did NOT feel comfortable
promoting themselves and avoided it MOST of the time.

In business we understand that if we don’t promote and
market we can’t be successful. Right? No matter how great
your service is or what amazing value you oftfer, if prospects
don’t know about you, you're not going to win the opportu-
nity to do business with them.

Therefore, if you don’t promote yourself...it goes against the
grain of all sales and marketing success! Right?

Maybe you have the same belief that the majority of my audi-
ence attendees do too. If so, you DON’T feel comfortable pro-
moting yourself either ... much less doing it shamelessly.

Well let me tell you what the word SHAMELESS means in
Debbie Allen’s dictionary...Looking for opportunities every-
where to promote yourself in the service of others!

In the service of others? Now does that sound self-serving,
pushy or intrusive? No! Serving others well is what good
business is all about.

Much of what we believe to be true about self-promotion
comes from past programming that dates all the way back to
childhood. When you were growing up you were told, “It’s
not polite to talk about yourself. It will come across as pushy
or rude.” We were taught not to speak up by our parents,
teachers or both.
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Too many of us have 10, 20, 30 or more years of negative and/or
limited beliefs rattling around in our heads about the concept
of self-promotion. These limiting and negative beliefs have been
programmed into our subconscious minds for years.

What were your parents, teachers or guardians like when you
were growing up? Did they believe in promoting themselves?
Did they promote your self-esteem to believe that you could
do anything you set your mind to? Were they risk-takers or
were they conservative?

We usually hate to admit it, but we are all creatures of habit,
especially when habits have been programmed into our brains
since childhood.

Some people are so conditioned against self-promotion they
are closed minded about it; no matter how much it might
benefit them. Now, I don’t expect you to change your belief
overnight, but you can start by opening your mind to believ-
ing differently about self-promotion from this day forward.

Why believe differently? Because you can’t be truly successful
if you aren’t willing to let people know that you, your prod-
uct and/or services exist? If you aren’t willing to promote
your talents, expertise and products, others will quickly pass
you by. The world is not going to beat a path to your door
unless you pave the way.

Resenting self-promotion is one of the greatest obstacles to
success.

Most people who have an issue with the concept of self-pro-
motion often have an issue with themselves and/or what
they are selling. Therefore, it is difficult for them to imagine
that other people would believe so strongly in their value too.
That is why so few people ever reach their peak success
potential in life.

If limiting beliefs and/or fear hold you back from promoting
yourself, I have good news for you today. The good news is
that you can change those beliefs and move away from unjus-
tified fears. Beliefs and fears are simply that...beliefs and
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fears. You should believe what is TRUE based upon your own
POSITIVE experiences...not upon what others base their
limited beliefs. What you believe to be true becomes your
REALITY.

Start creating a new REALITY for yourself from this day for-
ward! Today you can begin to stop negative past beliefs. Let
go of them as soon as they enter your mind. Choose to move
farther and farther away from old beliefs that hold you back.

Let me ask you a few questions so that you can ponder the
idea of believing and feeling comfortable about promoting
yourself.

V¥ Do you feel passionate about helping your prospects and
clients get the best experience possible?

V¥ Do you feel that your services and/or products are better
than your competitors?

V¥ Do you want to help others get what they want and
deserve?

If you answered YES to any of these questions, you should be
SHOUTING FROM THE ROOFTOPS and allowing more
people the opportunity of doing business with you. If you
don’t promote yourself, your services and products...you
ROB your customers from the opportunity of doing busi-
ness with someone who truly cares, and has their best inter-
est in mind.

¥ Do you feel passionate about your business, career and/
or what you sell?

Yes, I'm sure that you do, or you would not be taking the time
to learn the strategies available to you in this book. So, since
you passionately believe that you offer the best value, the best
service, the best product, and that you are the best at what
you do; you also believe that prospects should be doing busi-
ness with you instead of your competition. Right?

Note: If you answer NO to this question, I suggest you find
something that you are passionate about FIRST. It’s a lot
easier to promote yourself when you believe in yourself and
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what you have to offer. It’s easy to promote yourself success-
fully when you feel passionate about helping others.

Most people are not as successful or wealthy as they would
like to be.

Why is that?

Because most people don’t believe in promoting themselves. ..
and here are three more reasons why.

1. They hate REJECTION.
Oh get over it. It hasn’t killed you yet.
2. They feel that they will be INTRUSIVE.

Don’t worry, this won’t happen if you promote skillfully and
effectively.

3. They are turned off by EGO-driven promoters.
Don’tever allow your ego to get in the way of common sense.

Zig Ziglar, a motivational sales speaker, has a great saying
about this, “Egomania is a strange disease...it makes every-
one sick except the person who has it.”

[ often wonder about some of my audience members who
proudly wave their hands back and forth claiming that they
are really SHAMELESS. I'm glad they feel comfortable enough
to promote themselves, that’s a start. But I wonder if they
might be coming on a bit too strong. Remember, there is an
art and a skill involved in promoting shamelessly well.

Those who DON'T feel comfortable with self-promotion at
all hold a negative belief system around self-promotion in
general. They own this negative belief because they don’t
understand the difference between aggressive promotion and
assertive promotion...between ineffective promotion and
effective promotion. Yet there is a HUGE difference!

Ineffective self-promotion comes across as rude, pushy, boast-
ful and self-serving. Just as many people who are opposed to it
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believe to be true. Yet that is ineffective, and not what I'm
sharing with you here.

Effective self-promotion comes from a different place...a
place of caring from your heart. When done effectively, it
comes out from a place of passion, a place of help and sup-
port first and foremost.

Effective self-promotion comes across as serving others first,
versus ineffective self-promotion that serves the person pro-
moting first.

When you effectively promote yourself, more prospects will
be readily open to doing business with you. They will then
return the favor to you in the form of increased sales, profits,
success and wealth.

We are all creatures of habit. In fact, 95% of what we think
and do is habitual. It takes time to form new beliefs and act
upon new habits. But, if you believe that what you have to
offer can truly help others, it’s your DUTY to let as many
people know about it as possible. Act in spite of discomfort!

Hopefully this introduction to shameless self-promotion has
opened your mind to a new way of thinking and believing. If
so, this book will be the ultimate guide to helping you pro-
mote yourself effectively, and will offer you tons of proven,
low-cost marketing ideas at the same time. Once your beliefs
are open to promoting yourself, you will begin to seek out
and ACT on more and more opportunities.

When opportunities appear (believe there will be more than
you can handle) ACT upon them quickly! Look for more
ways to promote yourself, your services and/or your prod-
ucts. When you do, you will instantly stop sabotaging lost
opportunities and stop robbing yourself of the success and
income that you truly deserve.

You can view Debbie Allen’s expertise, presentation topics,
dynamic demo video and full speaking schedule online now at
www.DebbieAllen.com and www.MaximizingSuccess.com. Phone
800-359-4544 or international 1+480-634-7691.



