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ABSTRACT

This book of nine chapters is organised into four parts.
Chapter 1 discusses the methodological issues of spatial analy-
sis on t\ourist' economy and the related progress in this area
both at home and abroad. The second part--from Chapter 2 to .
Chapter 5-- deals with the evaluation of sightseeing tourist ar-
eas in China. The third part,consisted of Chapter 6 and Chap-
ter 7,approaches the disputable problem of tourist carrying ca-
pacities. The last part of the book, Chapter 8 and Chapter 9,
concerns the economic impact of international tourism in Chi-
na.

Followiné a brief review of the progress in evaluating

tourist areas or tourist resources made in the world in part 1,
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this author comes to the evaluation of sightseeing tourist areas
for development in China since China has been faced with the
problem of rationalizing the priorities in the development of
tourist areas at both national and provincial levels. The study
organizes the evaluation of tourist areas into three mutually in-
dependent sections: the evaluation Qf tourist resources of
tourist’ areas; the evaluation of regional conditions of the eval-
uated tourist areas; and the evaluation of locational character-
istics of tourist areas. The general model for a quantitative e-

valuation is designed as following
E=— ZQkPk
=1

- E evaluating result
Qi weight of the kth evaluated factor

Py value of the kth evaluated factor

n number of the evaluated factors B

The work follows ;s » the first, setting up the factors and
arranging them into an appropriate hierarchy for the evaluation
of tourist areas , the second »determining the weights of the e-
valuated factors, the third, establishing the evaluating stan-
dards of the factors at the final level of the factor hierarchy.

25 factors are selected to evaluate the potential for tourist
development of sightseeing tourist areas. The hierarchy frames

the factors into three levels, the first level composed of 3 fac-

tors, and 9 factors at the second level and 13 factors at the
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third level. This author made an expert opinion survey of valid
42 answering according to the formula required by the Analytic
Hierarchy Process and processed the results, and the weights
of the evaluated factors are then obtained. Furthermore, this
author approaches the evaluating standards of the 18 factors at
the final levels of the factor hierarchy . The final product of
the study presents an evaluation system composed of 5 models
for the evaluation of coastal, lakeside and riverside, moun-
tain, plain tourist areas and*tourist area of cultural heritage in
China. A case study of two mountain tourist areas in Hunan
Province in South Central China in Chapter 5 shows the use-
fulness of the system.

Since the late 1960’s, the concept of tourist carrying ca-
pacities or tourist capacity has been disputed and its further
application approached, but not so much progress has been
made up till now. In the second part of this book this author
tries to work hard to normalize and systematize the concepts
and the practical measurement of various tourist carrying ca-
pacities. In this author’s conceptual framework 5 tourist ca-
pacities are classified as “basic capacities ”, which includes
tourist resource capacity, tourism ecological capacity, tourist
perceptual capacity, economic . development capacity of
tourism, and social capacity of host community; the rest
tourist capacities are classified as “non-basic capacities”,which
includes the following: rational capacity, maximum capacity,

existing capacity, expected or planned capacity, capacity of
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tourist area, tourist capacity of sub-area, capacity of scenic
spot.

Following the systemazation of tourist carrying capacities
the practical measurement formula is given for every tourist
capacity with substance. The problem of establishing the basic
space standards, that is, capacity per space unit, is also dis-
cussed to ensure the application of measurement formulas. In
the last, further application of tourist capacity as a tool for
tourism planning and management is approached.

Documents on the economic impact of international
tourism in China are still quite scattered. A thorough study of
the economic aspect of China’s international tourism is badly
needed. This author takes the initial step,in Chapter 8 and
Chapter 9 of this book, to make a study of this nature with
reference to internationally used methodology. The resuits are
neither so pleasant nor too gloomy.

The cancerned statistics shows that tourist receipt ranked
3 when it is placed in the rank of major items of commodity ex-
ports,and the cost for earning the same amount of foreign ex-
change for tourism is much lower than that of commodity ex-
port. Tourism shows a clear comparative advantage of foreign
exchange earning-over export. Nevertheless, this,author’s es-
timation of tourism leakage made from the offical survey mate-
rials gives the figure of over 2/3 import leakage from the
tourist receipt, and in addition, a huge amount of leakage to

black market. The total sum of leakage amounts to more than
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