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FEH RIS, —E BRI AXRXEEEWATHE G
T —BA M. SoOh, SEEMETRE “HPRY. RS Bkl
B Z ARBTG5

G MARE SRR A EMEE, TR REEANE
MASBEBEERXE. FHAZE, MERME, FXFHRSEEELNY. &
L, MRFREH HA—-BRABRREAFHHLR, TR YR ERK L
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(D 1997 %1 BABE=BREHBABENT:

61. By i challenges explanation ” (Line 2, para.l) the author means that_

63. The third paragraph is m:@lly about_____

EB=MEES, 61 BHMERAN: SENBSREEAS, BH%EN
FR, B A E 716 R = B B R

20004 6 A BB HXBHHAEES:

21. The experiment conducted by the researcher was meant to_

23. The findings of the experiment show that__

M~4@E%@?$ﬁwﬁTﬂﬁﬁi*Aﬁﬂ$%:?%THWMT%ﬁ
21 BIRBFEN A AT SRR A B B, BRI LR B TR S 23 /A L8
HIEBRUMT 4, WHRFELRANRZFRER: 237 BT R PR M
PER) ) TR BIFERIAVE R .

LR, BHRFWEE, THSFECHFECEREMN R, BE, £
B, EXFEBRARNIEERCERESUN A O RIS E , gk
BRHEKT o

TEPRESCRES, 5 e 7 AT S R ] — e e B8 o — e
BT . X0, BAET LRGSR RS HEoREnE AR R
JRERYEH, ARRRBA LB X L T IR SR T .

CED1996 %1 AEBR_BXEE - BRE—H:

We set up a taste test that challenges people who identified themselves as either Coca-

cola or Pepsi fans: Find your brand in a blind tasting.

X B {92 blind tasting KB U & SOR 5 2B R B RO DORHIIE 37, 180

PO SR BB F 91 BAFTB AR . R H 0 RYRHEE, TFR

BRBSCE .,
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1993 4F 6 A S — B3P HIT “primary nurse” GHEPE), H4EBRX
ARG, ERAMAA R R IFEET . 7R FAE E
TRAMAS, %A TR primary nurse EHLEL PN, 5 T HORE B FERERT LA
W3k, XA T BE4# primary nurse BR8] .

B_W: ——& VHERRES

HETEXEELEN, §ABEMASENOEE . BRARE SR EHER =
PR . MRS BT ARG R AR AL T HRE R

T E EEMEWEREEE, EEREERENEHSERER, FEERE
BECE, DARIRBEEFERR . B—HREERIERN, BERERES2
SRR A . BURARRIEAESE — B —. 0.

Xt FHH5 R RNCRE B B 400 O HE SR, M EARIE AT BT H AR (E
BRI BURSCERL, FAMBEMRA, HHERER. XNRELLIFA
BB BAE IR SC_E R B RIAR R ——BIBE AR, PREE AL T AR N AT R 2,
wANE, REHXaFHT, BARMNESLERTEXKE, AL REAL
THF, RERXAFRT, HENGFEIFEZSL, Pk, &THET
B, BREEERNRENE. MAREELE ST, =, WV,

HW=H. ——& EBREER

FEARIEAAL, RPESHERT, AT LLES SFCHER, RHERER.
XA EE R B UM, 0 CHES . EERR %, RESN
AR

BUEX T — RS, SERAHERNE, FEFEFEXERT, i
RUHTER A, KBRS CEARICRA R b, AR GAER, HiE
RERME.

FETEJLES, RIVEFARTEAXILTER.
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HLFFMERR, BAREZ—RETMXS SIEHER, LE “Bin Bk
BULEIZRE, HERNEEERER. VLSRN 54 &5 W
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ET XA THBEMRAEGSR T . IHCENEARR T “—BBIER", +
AT BE A, fIi0: 19994F 1 A MU EAE Passage 3 (Y45 —F1%5 /%] “The
ap\};e‘aT of advertising to buying motives can have both negative and positive effects.
Consumers may be convinced to buy a product of poor quality or high price because of
an advertisement.” BLFFE L, BEAA 4 %K ARAG R ELIE £ 5T 7 T A%
R, B AT REYT (R T K TR A 85 BO7= 8 o~ Xt @ A i AR, B HORE
REAFRERBREE, FEEHAT —mANRES R,

iXE¥ passage FIE— AR R

31. Advertising can persuade the consumer to buy worthless products by____

A) maintaining a balance between quality and price

B) convincing him of their low price

C) appealing to his buying motives

D) stressing their high quality
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IR RS TS B B A F A T BEAR, B LR LIRS 5
HO) WERES: JE5E RIS R EARImEAL T BRI 8.
(5] W E A S AR A PRR A, MR — AR SR ST T B RIS,
HE KA, BETREENDFAESHEEDSRMEUSMIEY, FEE
11 “however, but, yet, on the contrary, in fact” & ¥l YiHE, BEET
CEEARES ARG, SORBO /A RWEE, T A) i Ay SO i A .

'ﬁﬂﬁ*ﬂﬁﬁ:&ﬂ‘lﬁﬁ, I

ﬁ&*@ﬁ:&ﬁ@mﬁi@’ﬂﬁﬂiﬂ%ﬂﬁfo B RYXEEAFEHAT
SEHERIMOREE, (HRTE R SRS YA RASAE, IAENFBIEER
TR B 5 T LA SR '
B ‘*ﬁﬁﬁﬂﬁi@’jﬁ’}ﬁ#ﬁﬁr MEERHRIA, W: in conclusion, to con-
clude, in summary, to sum up, in short, in brief, in a nutshell; mE R AR
therefore, thus, as a result, accordingly; BF/RFEHTHIIR/RI, but, however .

2 ER R B —ERERE, XMERERTT LA “EIRBT. 45
BT R NAFAESE . SCE N “every parent”. “a popular belief”. “frequently
assumed”. “universally accepted ” AR R E# T RE7E T SCRE— 5 ZARF
B ERRHT LR, B, RAlEE “*/'Bﬁ_LE " ZALHIIR) SRR EERE X
FHE—NE, SEOEMRRE, FE ﬁﬂ:‘:ﬁfﬂ‘]ﬁﬁ %ﬁﬁﬁﬁdﬁ%ﬁ@ﬁ% X
T bREy “FIBEGHT RN _

Like many of my generauon, I have a weakness for hero worshlp At some point,

however, we all begin to question our heroes and our need for them. This leads us to ask:
What is a hero?

Despite immense differences in cultures, heroes around the world generally share a
number of characteristics that instruct and inspire people.

Hbg—RRRHEE, E-RNE—EAATEE. BRXR pas-
sage HISE—MIERE:

11. Although heroes may come from different cultures, they .

A) generally possess certain inspiring characteristics

B) probably share some weaknesses of ordinary people

C) are often influenced by previous generations

D) all unknowingly attract a large number of fans

ZRSEIFECENEE, REEEIE_BNRITFUTRBHER, AE
WA SEIS, FWLRE A) ®B) WHEAEMR. ETRERA EEB), R



TR S SR TS B (EEA) MESL, BRTURE A HEMEK.
BRI EAE T, i AT LA X R 8BS A). B) BB, K3
B) RFEHLERFCPAERF, WA £ R G, RERATAES W E
WREFIERIE, (FOCERBNER, BB SORRM) RA v LI i

B) ATHRT, A fi# .

Engineering students are supposed to be examples of practicality and rationality, but
when it comes to my college education I am an idealist and a fool. In high school I wanted
to be an electrical engineer and, of course, any sensible student with my aims would have
chosen a college with a large engineering department, famous reputation and lots of good
labs and research equipment. But that’ s not what I did.

HEJa—4, EE—5%, SER— 180 FAES. “(HREXAM! 7 XA
RAEEMELEA.

M EBBRE RIS, 3IH N, THRETIREN AEH
BER— BT B AR RS, (EE A ¥ TS —Bokas — By
HAKEEYT, HBEAALRR S F Rt I 24 % 4 T B

agxiﬂ 747 7
i@’jﬂ*&tﬂﬂ%lﬁﬂ*ﬁﬁtbﬁ)‘ *K"%f’ﬁq"ﬁ? HILX ISR LA
ik, HIEERAIMA T HRIERRE, AR ASRE EARE YR A T
2, —RBORR, XFEILK S ES R RBR LR E . {BRESCAYH L
WSLRSCEFF I IRILAR 24, EIEASE, SRR B,
1996 £ 1 ABIZE: 0 W

Taste is such a subjective matter that we don’ t usually conduct preference tests for food.

The most you can say about anyone’ s preference is that it’ s one person’ s opinion. But
because the two big cola (AJZRk#}) companies— Coca-Cola and Pepsi Cola are mar-
keted so aggressively, we’ ve wondered how big a role taste preference actually plays in brand
loyalty. We set up a taste test that challenged people who identified themselves as either
Coca-Cola or Pepsi fans: Find your brand in a blind tasting.

While both groups did better than chance would predict, nearly half the participants
in each group made the wrong choice two or more times. Two people got all four samples
wrong. Overall, half the participants did about as well on the last round of tasting as on
the first, so fatigue, or taste bur;out, was not a factor. Our preference test results suggest
that only a few Pepsi participants and Coke fans may really be able to tell their favorite

brand by taste and price. E\ﬁqﬂhﬁ\ iﬁg\ﬁa’%ﬁ_ ( /ﬂ/ﬁ\@% )



The author’ s purpose in writing this passage isto ___

A) show that taste preference is highly subjective

B) argue that taste testing is an important marketing strategy

) emphasize that taste and price are closely related to each other

D) recommend that blind tasting be introduced in the quality control of colas

AT A A B BERA: SCEE N BUE i DR A
W, TEREMAARREFTE, ARG AR AREL: XX
G A B 35 AT SRHTRT 0 T AR R R REARYE LR AT EIE A A S B
Fhhe, i SCE Y RFALEX AR A A LUERA SR B AR B HIH A)y B,
C) MID) FEXHHRABURKGEE, HHLAHERER.

D wniEssiEs
ey ﬁ?ﬁ'A 'ﬁﬁﬁ#mﬁ#ﬁﬁg, HEMAT| 8

HIBHT. XBERMNEEROR: BITS. HENES . XM SHITMRE.

@ 20001 By passaged WIB—8: v

Why does cream go bad faster than butter? Some researchers think they have the
answer, and it comes down to the structure of the food, not its chemical composition —
a finding that could help rid some processed foods of chemical preservatives.

HP T SRR A R, SRRRRT | T 23008, RAE R
5 Q36 XfhL.

36. The significance of Brocklehurst’ s researchis that

A) it suggested a way to keep some foods fresh without preservatives

B) it discovered tiny globules in both cream and butter

() it revealed the secret of how bacteria multiply in cream and butter

D) it found that cream and butter share the same chemical composition

BT S RAANEER “—TUA] LA B T & R B B R AT B - 7
REERETRF A) WAE:  “RE T RABRER R R RS B
HE, NIEM.

BEEERY, A TRHISESEE TEAMIAR, CENEBRF’
HEERES, QRAHNE, BRARTRS, (UUR—UABE/NEE,
R T ETRORTE . EXFER T, RIS A o BrPEE TR
HE RSy, RIEEI BB FREN BRBAYPOE, RIETERINFIC WK
g5, KK B WA LTI EEEYA AR S AREB P LR RBEE YR,
4, WEAZapEEa; £1, WERLEEERR, HHEEF LIRS
HERIGERE, RPTERIITS £ A, .ﬂtﬂfh AT B TE KR o RS % AR
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VIR OHAL, Hr BRBN P OB S ZRMEA, BREXTEMBEREY—mER
AMXENEEE), YIATTEEERERFYUDEE, LRI ERRRAE
BEEERER) . BTLL, REESSCER, AESR—EERFIEAY, THT
XEABIA . EPHRERE BT, BIRAHRERE BT B AE8 23
XEMEE, HERBEXFENTEE L MENMPIFRFRERRLTESHE
71, BHARRB A2 0. EFEORHERES, RAEBESRERIEGS
MERRRASFEZNENMLEH, TREHLRFE2TPONES. B2,
HARELURMES . MRCEPRAD @S, TS %P 3 8RR,
AT D RRREY PR RE .

HITRHEREANE R, AN —RXERENEAZNMEE S5FEXaH
PRV FA R, KRETER BRSO —E B BRI AT -

¥ Yr— 48 B however, but, yet, in fact 35| B HEBE SR F, XL RTE
HERME. NMASHER, FENEREXWELR, RIEELEBGEBHES
R, WRRTEZNMES. FIURTAEENGERENES, aaRes
R

€0 2003 4 1 A% passage SBMBER:

English is still the international language of business. But there is an ever-growing
need for people who can speak another language. A second language isn’ t generally required
to get a job in business, but having 1@3@;@3 gives a candidate the edge when other
qualifications appear to be equal.

BE—AAER: BEFHFARERLSER TIEMLESRME, ERER
MARAFERER T, E4H MBS AN R AR RIS . XTI Q24:

24. According to the passage, what is an important consideration of international

corporations in employing people today?

A) Connections with businesses overseas.

B) Ability to speak the client’ s language.

C) Technical know-how.

D) Business experience.

IERARALIF 2B, (BInRRITES 2R BUT BRARET B %5,
F BRI T language skills (Z&5|#). candidate. edge. qualifications %4817, B3|
Q24 MEHBF T, FHHEB) “BSMNEIRES ” MIEWR.



