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PREFACE

PREFACE

rofessors and students of interpersonal com-

munication are lucky people. We get to explore
a topic that has obvious relevance to our lives and
the potential for immense personal benefit. As
authors, our challenge has been to make sure this
edition of Looking Out/Looking In does justice to
this important subject. If we have succeeded, you
are holding a book that provides a solid academic
introduction to the field of interpersonal communi-
cation and contains information about how to com-
municate more effectively in everyday life.

WHAT’S FAMILIAR

his tenth edition of Looking Out/Looking In

retains the approach that has made it the lead-
ing interpersonal text for almost 30 years, used by
over a million readers. A user-friendly voice links
scholarship to everyday life without compromising
academic integrity. The attention-grabbing assort-
ment of quotations, music lyrics, cartoons, art,
poetry, fiction, and nonfiction highlights and rein-
forces the text in a compelling way. The prominent
treatment of ethical issues helps users explore how
to communicate in a principled manner. The Media
Edition and the extensive ancillary package (de-
scribed below in detail) includes resources for
both students and professors. Looking Out/Look-
ing In emphasizes the transactional nature of
relationships. It presents communication not as a

collection of techniques we use on others, but as

a process we engage in with them. Readers also
learn that even the most competent communication
doesn’t always seek to create warm, fuzzy
relationships. The book explains that even imper-
sonal or adversarial interactions often have the
best chance of success when they are handled in

a constructive, respectful manner.

This edition continues to integrate the discus-
sion of similarities and differences involving gender
and culture from beginning to end, rather
than isolating them in separate Chapters. It also
retains a nonideological approach to these topics,
citing research that shows how other variables are
often at least as important in shaping interaction.
As in recent editions, a series of “Looking at Diver-
sity” profiles give first-person accounts of how cul-
ture, physical factors, and technology influence
interaction.

Long-time users will also find the same class-
tested organizational structure that has proved its
value. The number and basic focus of the Chapters
has remained constant, and Chapters 2 through 10
can be covered in whatever order works best for
individual situations.

NEW TO THE MEDIA EDITION

he Media Edition introduces and integrates CD-
ROM and Web technology to enhance
features that have served users well in the past. Ac-
companying each student text is the Looking



Out/Looking In CD-ROM. This CD-ROM consists
of four integrated components: access to InfoTrac®
College Edition, access to Chapter-by-Chapter re-
sources at the Looking Out/Looking In Web site
at Wadsworth’s Communication Café, Looking
Out/Looking In Communication Scenarios, and

a preview of Thomson Learning WebTutor. Each
component of the CD-ROM is represented in the
text with an icon. Integrated throughout the Chap-
ter and expanded upon at the end of Chapters in
the new Looking Out/Looking In Online section,
these integrated icons direct students to numerous
digital activities and reinforce and enrich the con-
cepts presented.

Looking Out/Looking In Communication
Scenarios icons prompt students to view and in-
teract with multimedia communication encounters
based on the Communication Transcripts feature
described under Pedagogical aids on page xv. This
multimedia tool makes concepts previously pre-
sented in the abstract come alive. Students maxi-
mize their experience by reading, watching,
listening to, critiquing, and analyzing the model
communication encounters.

Marginal Weblinks are featured in each
Chapter and prompt students to explore Chapter
concepts online. InfoTrac College Edition Exer-
cises are new to the Media Edition and guide stu-
dents in using InfoTrac College Edition. InfoTrac
College Edition is an online library of full text arti-
cles (not abstracts) from top scholarly journals and
popular publications—available 24 hours a day,
seven days a week. Four months of FREE access
to the new and improved InfoTrac College Edition
is automatically packaged with each new copy of
Looking Out/Looking In Media Edition. InfoTrac
College Edition offers full text articles from jour-
nals such as Communication Quarterly, Sex
Roles, U.S News and World Report and Harper’s.
Engaging and practical end-of-Chapter InfoTrac
College Edition exercises expand Chapter con-
tent, guarantee currency of presentation and
help students use InfoTrac College Edition in a
directed way.

The Looking Out/Looking In Web site at
the Wadsworth Communication Café provides
numerous student and instructor resources. For
students, Chapter-by-Chapter resources include
learning objectives, activities, InfoTrac activities,
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a digital glossary, and a practice quiz. In addition,
all of the URLs included in the book are maintained
for each Chapter under WebLinks. Accessible via
this Web site is the Film in Communication
Database, which allows students and faculty to
search for feature films that illustrate communica-
tion concepts by key term. In addition to these
new features, the new edition has been improved in
several ways.

Streamlined material Thorough editing has
kept the book’s length manageable, making way for
new material. Readers will find more concise ex-
planations of many concepts that promote clarity
without sacrificing content. In fact, if we have done
our job well, long-time users will appreciate the
improved flow of the text without being able to
spot what’s been trimmed.

Expanded coverage of gender Looking
Out/Looking In continues to explore both differ-
ences and similarities between male and female
communication, avoiding an uncritical acceptance
of the Men Are from Mars, Women Are from
Venus approach.

New material includes a clearer explanation of
the difference between “sex” and “gender,” the in-
fluence of gender on shaping identity (Chapter 2),
dangers of gender-related stereotyping (Chapter 3),
the influence of gender on emotional expression
(Chapter 4), similarities and differences between
male and female language use (Chapter 5), and
nonverbal communication (Chapter 6). A new
section on Gender and Listening (in Chapter 7)
discusses both social influences and possible bio-
logical differences that affect the way men and
women listen. New material explores gender differ-
ences in preferred ways of expressing intimacy
(Chapter 8) and managing conflict (Chapter 10).

New material on mediated communication
Material throughout the book explores how tech-
nologies like email, instant messaging, and personal
Web pages affect interpersonal communication. For
example, Chapters 1 and 8 explore the question
of whether computer-mediated communication
enhances or reduces the quality of interpersonal
relationships. Chapter 2 describes how communi-
cators manage their identities in email and on
web pages. Chapter 6 discusses how email users
attempt to add a nonverbal dimension to this text-
based tool.



Enhanced treatment of culture and diver-
sity This edition of Looking Out/Looking In con-
tinues to integrate discussions of culture and
diversity throughout the book. For example, Chap-
ter 2 outlines the influence of culture on shaping
identity, Chapter 5 offers perspectives on immi-
grants’ views of language in the United States, and
Chapter 8 discusses how American notions about
friendliness and self-disclosure with strangers
aren’t universally held.

Enhanced design and art program An invit-
ing, provocative design has always distinguished
Looking Out/Looking In. In this edition, we have
paid special attention to choosing artworks that il-
lustrate communication concepts in attractive,
provocative ways. In order to stimulate viewers’
thinking, we have deliberately presented the images
without captions. However, readers who are curi-
ous about the placement of a particular work can
view the authors’ notes, which are located after the
Quick Reference Guide, at the front of this book.

Other changes Changes throughout the
book keep Looking Out/Looking In current
with the latest scholarship, without forcing users
to overhaul the structure of their courses. For
example, Chapter 1 contains new material that
previews importance of identity management.
Material in Chapter 2 clarifies the relationship
between self-concept and self-esteem, as well as
showing how factors such as gender, ethnicity,
age, and socioeconomic status shape our identity.
A new Ethical Challenge explores the degree to
which we are responsible for communicating in
ways that support others’ self-esteem. Stereotyp-
ing and punctuation now are discussed in their
own sections of Chapter 3, which also has an
expanded discussion of how common perceptual
errors affect communication. Chapter 4 cites re-
search showing that both underexpression and
overexpression of emotions can affect physical
health and personal relationships. A new section
on verbal expression of emotions explains the
value—and the limitations—of revealing emotions
clearly and directly. A new section of Chapter 5
titled “Understandings and Misunderstandings”
draws a closer connection between linguistic rules
and everyday communication challenges. Material
in Chapter 8 on managing dialectical tensions has
been clarified.

PEDAGOGICAL AIDS

variety of in-text pedagogical devices help stu-

dents learn concepts and develop skills most
effectively.

Activities throughout the book help readers
take a closer look at important concepts. They are
labeled by type: Invitations to Insight help read-
ers understand how theory and research applies to
their own lives. Skill Builders help them improve
their communication skills. Ethical Challenges
highlight some challenges communicators face as
they pursue their own goals.

Communication Transcripts describe how
the skills and concepts from the text sound when
used in everyday life.

Looking at Diversity profiles (half of which
are new to this edition) provide first-person ac-
counts of communicators from a variety of back-
grounds. New profile subjects include a student
with attention-deficit disorder talking about how
the disability affects the way people perceive him,
a Palestinian woman living in California who de-
scribes how people respond to her traditional style
of dress, a deaf man describing how his disability
shaped his growing up, and a couple who met and
fell in love in an Internet chat room.

End-of-Chapter resources Looking Out/
Looking In Online appears at the end of each chap-
ter and offers print and media resources that add
rich descriptions of the principles introduced in the
text. Included in this section is information about
how students can access the digital resources that
accompany the Media Edition as well as InfoTrac
College Edition Exercises, prompts to the Commu-
nication in Film Database and a visual prompt to
the Looking Out/Looking In CD-ROM or Web site.

TEACHING AND
LEARNING RESOURCES

long with the text itself and in addition to the

CD-ROM and Web site resources described on
page xiv, Looking Out/Looking In is accompanied
by an extensive array of materials that will make
teaching and learning more efficient and effec-
tive. A comprehensive Instructor’s Manual pro-
vides tips and tools for both new and experienced
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professors. The manual also contains hard copy of
over 1,200 class-tested exam questions, indexed by
page number and level of understanding.

B The Activity Manual and Study Guide has

xvi

been revised by Mary Wiemann to feature the
kinds of activities and learning aids requested
by users. New “Mediated Messages” activities
in each chapter help students explore ways
in which communicating via electronic media
affect their relationships.

ExamView® a computerized testing program
makes the creation of exams faster and eas-
ier. This program comes with more than
1,200 questions covering the entire contents
of Looking Out/Looking In.

A revised Communication in Film guide
(by Russell F. Proctor II) expands on the film
tips in each Chapter of Looking Out/Looking
In. This guide provides detailed suggestions
for using both new and classic films to illus-
trate communication principles introduced in
the text.

Communication Scenarios for Critique
and Analysis Videos Volumes I-III include
the video scenarios included on the Looking
Out/Looking In CD-ROM as well as addi-
tional scenarios covering interviewing and
group work. Contact your Wadsworth/
Thomson Learning representative for

details.

CNN Videos, allow you to integrate the
newsgathering and programming power of
CNN into the classroom to show students the
relevance of course topics to their everyday
lives. Organized by topics covered in a typi-
cal course, these videos are divided into
short segments, perfect for introducing key
concepts. High-interest clips are followed by
questions designed to spark class discussion.
Contact your Wadsworth/Thomson Learning
representative for details.

Multimedia Presentation and Lecture
Tool on CD-ROM has been developed by
Mary Weimann and includes pre-designed
PowerPoint® presentations, containing hun-
dreds of images, text, and cued videos of the
Communication Scenarios featured on the
Looking Out/Looking In CD-ROM. You can
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customize and manipulate these slides as you
see fit.

InfoTrac® College Edition Student
Activities Workbooks feature extensive
individual and group activities which utilize
InfoTrac College Edition. Different work-
books focus on Interpersonal Communica-
tion, Intercultural Communication and Public
Speaking. These saleable items can be bun-
dled with the text and include guidelines

for faculty and students on maximizing this
resource.

The Teaching Assistant’s Guide to the
Basic Course by Katherine Hendrix is a
guidebook designed for the new Communica-
tion teacher. Based on leading communica-
tion teacher training programs, the guide
covers general teaching and course manage-
ment topics as well as specific strategies for
communication instruction. For example;
providing effective feedback on performance,
managing sensitive class discussions, and
conducting mock interviews.

A Guide to the Basic Course for ESL
Students by Esther Yook is a saleable item
which can be bundled with the text and is
designed to assist the non-native speaker.
Features FAQs, helpful URLs, strategies for
accent management and overcoming speech
apprehension.

Service Learning in Communication
Studies: A Handbook by Rick Isaacson,
Bruce Dorries, and Kevin Brown is a hand-
book for students in a course that integrates
or is planning to integrate a service learning
component. The handbook provides guide-
lines for connecting service learning work
with classroom concepts and advice for
working effectively with agencies and or-
ganizations. It also provides model forms
and reports and a directory of online
resources.

MyCourse 2.0, is a free online course
builder. Whether you want only the easy-to-
use tools to build a course Web site or Look-
ing Out/Looking In content to furnish it, My
Course 2.0 is a simple solution for a custom
course Web site that allows you to assign,
track, and report on student progress; load



your syllabus; and more. Contact your repre-
sentative for details.

i WebTutor Advantage on Web CT and
Blackboard offers text-specific, pre-format-
ted content and total flexibility, you can eas-
ily create and manage your own personal
Web site or online course. WebTutor Advan-
tage’s course management tool gives you the
ability to provide virtual office hours, post
syllabi, set up threaded discussions, track
student progress with the quizzing material,
and much more. For students, WebTutor Ad-
vantage offers real-time access to a full ar-
ray of study tools specific to Looking Out/
Looking In, including chapter outlines, sum-
maries, learning objectives, glossary flash-
cards (with audio), practice quizzes, Web
links, InfoTrac® College Edition exercises, and
Web links. And, WebTutor Advantage features
further enhancements, including animations,
the videos included on the Looking Out/Look-
ing In CD-ROM, and Microsoft® PowerPoint®
images, which increase interactivity and bring
topics to life. WebTutor Advantage also pro-
vides robust communication tools, such as a
course calendar, asynchronous discussion,
real time chat, a whiteboard, and an integrated
email system.
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INTRODUCING THE AUTHORS

ince this is a book about interpersonal communication, it seems appro-

priate for us to introduce ourselves to you, the reader. The “we” you'll
be reading throughout this book isn’t just an editorial device: It refers to
us—Ron Adler and Neil Towne.

Ron lives in Santa Barbara, California, with his wife, Sherri, and their
sixteen-year-old son, Daniel. Their oldest daughter, Robin (who had just
been born when the first edition of this book was published), now works in
the publishing industry. Rebecca, their other daughter, is an accomplished
designer and a fund-raiser for worthy nonprofit organizations.

Ron spends most of his professional time teaching and writing about
communication. In addition to helping create Looking Out/Looking In, he
has contributed to six other books about topics including business com-
munication, public speaking, small group communication, assertiveness,
and social skills. Besides writing and teaching, Ron helps professional and
business people improve their communication on the job.

Cycling and hiking help keep Ron physically and emotional healthy.
Ron cherishes his family and friends. His biggest challenge remains balanc-
ing the demands of his career with the other important parts of his life. His
only regret is that there aren’t more hours in the day.

Finally, after four decades of teaching, Neil has retired. He and his
wife, Bobbi, now live on the shore of beautiful Clear Lake in Northern Cali-
fornia. For them, retirement is not a lean-back and do-nothing time. In-
stead, they explain that they have been “overworked and underpaid” as
they go about making their new house a home and settling into a new com-
munity. Neil and Bobbi don’t complain and agree that their efforts are truly
alabor of love.

Neil stays active in the communication field through his continuing in-
volvement in Looking Out/Looking In, and by directing workshops, teach-
ing short classes in Couple Communication with Bobbi, and working with
their church community in the area of conflict resolution.

Now, add their growing family—their greatest love—and you have an
inkling of why the Townes often experience retirement as exhaustion.
Currently the family includes their five adult children, along with their
spouses, and eight grandkids. Sharing in the lives of their family members
now involves traveling, which is another joy in Neil and Bobbi’s lives.

Along with work and family, Neil enjoys reading, water skiing, wind
surfing, singing in the choir, learning about the flora and fauna around their
new home, volunteering as a docent at the nearby state park, making new
friends, walking, and looking for any new adventure that may be just
around the corner.

Ron Adler

Neil Towne
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