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Preface
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Although the title Understanding Human Communication has survived for five edi- .
tions, the name says both too much and too little about this book. On one hand, it’s pre-

sumptuous to claim that any textbook can enable students to completely understand

the complex phenomenon of human communication. On the other, the word under-

standing doesn’t describe everything we hope this book will do for its readers. Along

with expanding student knowledge, Understanding Human Communication aims to

help readers improve their communication behavior. If we've done our job (and if pro-

fessors and students do theiss), people who use this book should recognize an improve-

ment in their own face-to-face behavior with others.

Basic Approach

Understanding Human Communication is aimed at two audiences: nonmajors, for
whom this book may be the only systematic look they take at the subject, and students
who are using the course as an overview for more detailed study in future courses.

Like its predecessors, this edition refuses to take sides in the theory ws. skills
debate that rages endlessly within the communication discipline. Instead, it shows how
theory and research help students operate more effectively in everyday life, and how
everyday behavior illustrates the value of scholarship. This balanced approach means
that students can expect to finish the basic course well equipped both to talk in an
informed manner about communication and to talk more effectively with the people
who are important to them.

This edition retains the features that have been received so well in the past: clear
explanations presented in a user-friendly writing style, a visually inviting design, and a
wealth of supplementary epigrams, sidebars, cartoons, and photos.

Changes in This Edition

Longtime users will recognize some important changes in this edition:

Improved design Besides its handsome new look, this edition of Understanding
Human Communication has been designed to make the information it contains clearer
and easier to use. Exercises now appear at the end of sections to improve the flow of
text. Headings have been redesigned to clarify their level and relative importance.

Emphasis on core concepts The book still contains only fifteen chapters, recog-
nizing that time is a precious commodity in the basic course. Careful editing has kept
the overall length of the book manageable, despite the inclusion of new material
described below. At the suggestion of many users, the fundamentals of interpersonal
communication now occupy two chapters of manageable length (Chapters 6 and 7)
instead a single, extremely long one. Chapter 8 now focuses exclusively on interview-
ing, covering the topic in both job-related and personal contexts.

Increased number and variety of student exercises At the request of many
reviewers, the new edition of Understanding Human Communication contains an
increased number of activities, which are clearly identified by learning goal:

¢ Invitation to Insight Probes that increase the reader’s awareness of principles
introduced in the text.



e Skill Builder Activities that give students practice in communication skills.

¢ Ethical Challenge Thought-provoking questions and case studies that invite stu-
dents to ponder the ethical issues raised explicitly or implicitly in the text.

e Critical Thinking Probe Activities that encourage readers to question topics
they otherwise might accept without careful evaluation.

Recommended resources at the end of each chapter. These are suggestions
for readers who want to explore topics further. The suggestions fall into two categories:

e Print resources Carefully chosen scholarly books and articles, as well as trade
books and magazine articles, that expand upon material from the text.

e Films Feature films that demonstrate how principles and skills from the text
operate in settings beyond the classroom.

New appendix on mass communication A new appendix, “Understanding
Mass Communication,” addresses the importance of mass media, milestones in mass
communication history, social effects of media, and ethical and legal issues. The appen-
dix makes this information available to users who want a comprehensive introduction
to all communication contexts, without distracting those who want to focus on face-to-
face interaction.

Comprehensive, integrated treatment of culture and gender. We believe
that the influences of culture and gender on human communication deserve special
attention. Because they operate in every context, we have deliberately integrated them
throughout the book. For example, Chapter 2 contains a new section on the influence of
culture on the self-concept. Major sections of Chapter 3 show how both gender and cul-
tural factors affect speech in ways far more subtle and powerful than many readers
might suspect. New material in Chapter 7 discusses how gender and culture influence
conflict style. Chapter 9 describes how group members’ cultural backgrounds influence
their interaction—a topic not treated in any other survey texts.

Many new topics Besides updating research citations throughout the book, the
new edition introduces a variety of new topics, including:

e A new section on communication competence (Chapter 1) introduces this impor-
tant concept early, establishing a clear framework for learning communication skills
throughout the book.

¢ Chapter 2 has been reorganized to show more clearly that perception operates in
two dimensions: perception of self and of others. A new section on impression man-
agement establishes clear link between self-concept and communication behavior.

* A new section on “Troublesome Language” (Chapter 3) goes beyond discussing
misunderstandings. It also highlights language considered by some to be “unneces-
sarily disruptive” and discusses the pros and cons of such strategies as euphemism
and equivocation.

e Material on listening (Chapter 4) has a more positive emphasis. The chapter still
discusses the extent and costs of poor listening, but the focus is now on how to lis-
ten more effectively. Expanded sections on informational, critical, and empathic
listening develop skills in each of these areas.

¢ In Chapter 7, indirect communication is distinguished from passive aggression as a
direct conflict style. This chapter now offers detailed information on how to con-
struct and deliver assertive messages.

¢ An expanded discussion of leadership (Chapter 10) clarifies this important concept
in both leaderless groups and those with a designated head.

iii



e Coverage of persuasive speaking (Chapter 15) has been expanded to emphasize the
importance of building credibility. This chapter also provides advice for addressing
indifferent and hostile audiences.

Ancillary Instructional Aids

Professors and students can benefit from several instructional aids that will make
teaching more efficient and learning more effective.

e Instructor’s Manual This comprehensive manual, prepared by Mary Bozik, has
been expanded and revised to offer even more teaching suggestions and clearer
examination questions.

e Subscription to the Speech Communication Teacher Adopters of Under-
standing Human Communication will receive a complementary subscription to
the Speech Communication Teacher newsletter, published by the Speech Commu-
nication Association. This periodical provides a wealth of classroom-tested activi-
ties developed by communication professionals.

e Transparency Masters The Instructor’s Manual contains masters for overhead
transparencies that can be used in lectures and discussions to highlight key con-
cepts in the textbook.

e Videotapes A new videotape is available without charge to adopters of the text-
book. The videotape shows how communication principles introduced in this edi-
tion of Understanding Human Communication operate in everyday life. Three
additional videotapes, by Sharon Ratliffe and David Hudson, cover interpersonal,
group, and public communication, making this package among the most complete
in the field.
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