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'roblem 2-13: (Appendix 2A) Classification of Labor Costs [LO8] \

Lynn Bjorland is employed by Southern Laboratories, Inc., and is directly involved in preparing the company’s le:
half (i.e., 536 per hour) for any work in excess of 40 hours per week.

Required:

1. Suppose that in a given week Lynn works 45 hours. Compute Lynn's total wages for the week. How much

2. Suppose in another week that Lynn works 50 hours but is idle for 4 hours during the week due to equipn
allocated to direct labor cos® To manufacturing overhead cost?

3. Southern Laboratories has an attrac tive package of fringe benefits that costs the company 58 for each h
but is idle for 3 hours due to material shortages. Compute Lynn's total wages and fringe benefits for the
Lynn's wages and fringe benefits for the week would be allocated to direct labor cost? To manufac turing

4. Refer to the data in (3) above. If the company treats that part of fringe benefits relating to direct labor
to direct labor cost? To manufacturing overhead cost?

1. Total wages for the week:

Regular time: 40 hours x 524 per hour §/960
Overtime: 5 hours » 536 per hour 180
Total Wages 1140]

Allocation of total wages:
Direct labor: 45 hours x 524 per hour

Manufacturing overhead: 5 hours x $12 per hour
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Question 1: Score 6.5/8 \
Exercise 2-1: Using Cost Terms [LOZ, LOS, LO7]
Following are a number of cost terms introduced in the chapter:
Period cost

Exercise 2-1: Using Cost Terms [LO2, LOS, LO7]
Following are a number of cost terms introduced in the chapter:

Pertod cost Fixed cost
Vm c.ost' Variable cost Prime cost
Opportuity cost Opportunity cost Combarines ot
Product cost Product cost Sunk cost

Choose the cost term or terms above that most appropriately describe
the costs identified in each of the following situations. A cost term can
be used more than once. |

Choose the cost term or terms above that most appropriately describe
the costs identified in each of the following situations. A cost term can
be used more than once.

1. Cresttine Books, Inc., prints a small book titied The Pocket
Speller . The paper going into the manufacture of the book
would be called direct materials and classified as a Froduct |
cost (6%). In terms of cost behavior, the paper could also be
described as a __ Produck cost  (0%) with respect to the
number of books printed.

2. Instead of compiling the words in the book, the author hired by
the company could have earned considerable fees consulting
with business omnhldons TM consulw fees forgone by the
author would be called D

3. Thcmormdothoruuddsmdhunmunilcwrooiﬂw
book, coulbinod wm\ the direct labor cost involved, would be

[eost (6%).

4. The sohry of Crestiine Books' president would be classified as a

Product cost  (0%), and the salary will appear on the
income statement as an expense in the time period in which it
it ficueres, incurred. @

5. Depreciation on the equipment used to print the book would

be classified by Crestiine Books as a PROUIGE G0BE (6%). % :’:"“"?;"C‘r".ﬁa“"h":’: :'.‘ to print the book would 10

downkﬁmonmyomtmdbyﬁncwwhm
and administrative activities would be classified as » FaFiod’
©08t. In terms of cost behavior, depreciation would probably
be classified as a FA%8A GOBE with respect to the number of
books printed.

1. Crestline Books, Inc., prints a small book titled The Pocket
Speller . The paper going into the manufacture of the book
would be called direct materials and classified as a ProducE’
céat. hmnsofcos(bohwlor, the paper could also be

8 608t with respect to the number of

books printed.

2. Instead of compiling the words in the book, the author hired by
the company could have earned considerable fees consulting
with business organizations. ﬂwconwlﬁmfmfoqombyme
author would be called Opports

3. nwpnpormdoﬂmmtoﬂa!susndlnmcmufumroofm
book, combined with the direct labor cost involved, would be
cmmﬂ

4. The salary of Crestline Books' president would be classified as a
Period GOBE, and the salary will appear on the income
statement as an expense in the time period in which itis

, depreciation on any used by the P
in selling and administrative activities would be classified as a
Pariod G8at (6%). In terms of cost behavior, depreciation
would probably be classified as » Fiied 8% (6%) with respect
to the number of books printed.

6. A Product Gost (6%) is also known as an inventoriable cost,

detailed solutions, Students can try
again with new numbers to see if they
have mastered the concept.
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___Leading Technology

The wide array of technology assets that come with Managerial Accounting aren’t add-ons thrown in at the
last minute: They're extensions of the textbook itself, that work in unison to make managerial accounting
as easy as possible to learn.

You may be tempted to put aside your CD and registration cards, planning to “get to them later”; you may
even want to discard them outright. Don’t do it! These supplements can offer you tremendous help as
you go through the course; the sooner you become familiar with them, the sooner you can enjoy the
immense benefits they have to offer.

Here’s what you need to know to get the most out of Managerial Accounting’s technology package.

™ Tooic Tackl N Topic Tackler Plus
0 plC ackKiler Topic Tackler provides focused help on the two most challenging topics
in every chapter. How do you use Topic Tackler? Take your pick:

e Watch a short, high-quality video presentation.

¢ Review the topic highlights with a graphical slide show.

¢ Practice on numerous interactive exercises.

¢ Follow the links to more information on the World Wide Web.

However you want to use it, Topic Tackler is the perfect tool for review
sessions, or just for some quick reinforcement as you read. Look for
the Topic Tackler icon while you read—that means you’ll find Topic
Tackler ready to help you on that particular subject.

Turn to the inside front cover to learn how to get started using
Topic Tackler!

OnePass eliminates the frustration of remembering multiple access
codes for different online resources. Now students can use the access
code found on their OnePass card to register and create one password
for access to their book’s online resources. By having just one access
code for everything, students can go back and forth between tutorials
as they study.




McGraw-Hill’s Homework

Manager

Practice makes perfect, and when it comes to managerial
accounting, there’s often no better practice than working with
the numbers yourself. Managerial Accounting provides a great
many problems for your instructor to assign or for you to do on
your own, but there are only so many problems you can fit into
a textbook. That’s where McGraw-Hill's Homework Manager
comes in.

McGraw-Hill’s Homework Manager duplicates problems from
the textbook in a convenient, online format. You can work
problems and receive instant feedback on your answers, tak-
ing as many tries as you want. Because McGraw-Hill’s Home-
work Manager uses specialized algorithms to generate values
for each problem, it can produce infinite variations of certain
text problems just by changing the values—you can practice
on the same problem as many times as you need to, with
fresh figures to work with every time.

Your instructor will have already decided whether to make
McGraw-Hill’s Homework Manager a part of your course, and
he or she will create a course account and generate the as-
signments for you to do. Your McGraw-Hill’s Homework Man-
ager user guide will include an access code enabling you to
enroll; refer to the guide for help in creating your account.
Talk to your instructor to be sure McGraw-Hill’s Homework
Manager is available for you as you begin the course.

Managerial Accounting, 11/e

Ray Garrison, Brigham Young University
Eric Noreen, University of Washington
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PowerWeb and our other Premium content are available within this website. Yoy
dlicking in the Left Hand Navigation Menu on any of the PowerWeb content features|
Updates Archive, Narrated 3 etc. For access to

code is included on the Premium Content card that came with your new textbook. If]
usemame and password when you are prompted. If you have not registered to usd
USERS LINK on this page.

Ta obtain an instructor login to the Online Leaming Canters, ask your focal sales ref
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Online Learning Center (OLC)
When it comes to getting the most out of your textbook, the
Online Learning Center is the place to start. The OLC follows
Managerial Accounting chapter by chapter, offering all kinds
of supplementary help for you as you read. OLC features
include:

Learning objectives

Chapter overviews

Internet-based activities

Self-grading quizzes

Links to text references

Links to professional resources on the Web
Job opportunity information

Internet factory tours

Before you even start reading Chapter 1, go to this address
and bookmark it:

www.mhhe.com/garrisoniie
Remember, your Online Learning Center was created

specifically to accompany Managerial Accounting—so don't
let this great resource pass you by!
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Topic Tackler Plus CD-ROM
ISBN 0072986166

Free with the text, the Topic Tackler CD-ROM helps students
master difficult concepts in managerial accounting through
a creative, interactive learning process. Designed for study
outside the classroom, this multimedia CD delves into chap-
ter concepts with graphical slides and diagrams, Web links,
video clips, and animations, all centered around engaging
exercises designed to put students in control of their learn-
ing of managerial accounting topics.

Workbook/Study Guide
ISBN 0072986131

This study aid provides suggestions for studying chapter
material, summarizes essential points in each chapter, and
tests students’ knowledge using self-test questions and
exercises.

Ready Notes
ISBN 0073080667

This booklet provides Ready Slide exhibits in a workbook
format for efficient note taking.

Student Lecture Aid
ISBN 007298614X

Much like the Ready Notes, this booklet offers a hard-copy
version of all the Teaching Transparencies. Students can
annotate the material during the lecture and take notes in
the space provided.

Student
nts

Working Papers
ISBN 0072986123

This study aid contains forms that help students organize
their solutions to homework problems.

Excel Templates

Prepared by Jack Terry of ComSource Associates, Inc., this
spreadsheet-based software uses Excel to solve selected
problems and cases in the text. These selected problems
and cases are identified in the margin of the text with an
appropriate icon. The Student Excel Templates are only
available on the text's Web site.

Telecourse Guide
ISBN 0072986115

This study guide ties the Dallas County Community College
Telecourse directly to this text.
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