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® West, M. D. (1994). Validating A Scale for the Measurement of Cred-
ibility; A Covariance Structure Modeling Approach. Journalism Quarterly, 71
(1) 159-168.
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ERiRH

Westley & Severin & Y A [F] # 4+ 89 71 {5 BE#E 4T T HL L
5, AAERFEEARSANHKBEFMENRFO, KL%

@ Kiousis, S. (2001) . Public Trust or Mistrust? Perceptions of Media
Credibility in the Information Age. Mass Communication & Society, 4 (3): 381-
403.

@ Singletary, M. W. (1976) . Components of credibility of a favorable
news source. Journalism Quarterly, 53 (2), 316-319.

® Gaziano, C., & McGrath, K. (1986) . Measuring the Concept of
Credibility. Journalism Quarterly, 63 (3), 451-462.

@ Meyer, P. (1988) . Defining and measuring credibility of newspapers:
Developing an index. Journalism Quarterly, 65 (2), 567-572.

® Westley, B. H., & Severin, W. J. (1964) . Some Correlates of
Media Credibility. Journalism Quarterly, 41 (2), 325-335.
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RQ : £ /ERBXIF A AR BRI AT 15 PO 2 & 17 IE 8
FEF?

HEEHEEDR, PHENMTRENERES, BRTES
HWRXENERREENGHSEN KB
DHEATHENTEEATFRIKRER, F X FAME

@ Major, A. M., & Atwood, L. E. (1997) . Changes in media credibil-
ity when a predicted disaster doesn’t happen. Journalism Quarterly, 74 (4), 7197-
813.

® Carter, R. F., & Greenberg, B. S. (1965) . Newspapers or Televi-
sion: Which Do You Believe? Journalism Quarterly, 42 (1) : 29-34.
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A, BT AL AR, XS EMITFN IR ERO,
MZAME-BENTFEEANTFNSHIENOEA (REH
i) BEARAXRR. SEMRELERXBAFENMMKB M EE
EBEFEMRXO, KEWFRERA, BWRENANENKB A
HFRBRBANREWEN, JLUEERER, FENMEASH
REZRSTMAEEAMR, ERKEE LA HEMBETE
HRBEEM, AR AT EER R w5 X 54 7] {5 B VF
MR MEE®, Kiousis MBARB/R, ABRFTEEHES B A
AT 4% VR 2 1R 2 BUAR AR BERY SOk, T X 4 4K R 1 R AT
HFEMNLTEEEW. AE T, RIEE TOTRER:

HI ; A EHEN THAE R KRGS AT 15 B IO o
H2 . WA KB T N1 IE RIS ARIEA AT 15 B HIF o
H3 : ABRXEHEBNE TARATE BRI AR AT (5 B HIVEHT o

ZHp ‘BN REKEEIE” (Media System Dependency
Theory) 4 BI7E4 4. AL . BHEMANSANEE EHETEMNH

@ fn: Westley, B. H., & Severin, W. J. (1964) . Some Correlates of
Media Credibility. Journalism Quarterly, 41 (2), 325-335; Greenberg, B. S.,
(1966) . Media Use and Believability: Some Multiple Correlates. Journalism
Quarterly, 43 (4): 665-70; Shaw, E. F. (1973) . Media Credibility: Taking
the Measure of a Measure. Journalism Quarterly, 50 (2) : 306-311.

® in:. Wanta, W. , & Yu-Wei, H. (1994) . The Effects of Credibility,
Reliance and Exposure on Media Agenda-Setting: A Path Analysis Model. Journal-
ism Quarterly, 71 (1) : 325-340; Johnson, T. J., & Kaye, B. K. (1998) .
Cruising is Believing?: Comparison Internet and Traditional Sources on Media
Credibility Measures. Journalism & Mass Communication Quarterly, 75 (2) : 325-
340.

® Mcleod, J. , Rush, R. R., & Friederich, K. H. (1968-1969) . The
mass media and political information in Quito, Ecuador. Public Opinion Quarterly,
32 (1) 575-587.
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PR, MBARKE. BUAIL.. REFRE, ZAMENR
GRS IE, AR, XRELENELFEHUANER, B
ZRNAIENBRER, EHEE EHRERSENLENE,
EARMEMMERLE T SENBHKBXR, FhER#E
— T 4 it (media exposure) FIEANFH (media
use) o “PNABIAHE" BWENR, PANFEEREN LK
BHERE, BRAKBIZFAEN O BHBE, RITAIEKH
BRABENERAZE T HEMKE, WHEARZEERIRE—
EREFEWEHENEABE, dERIERE:

H4 : BAEHEN T HHE R KRB IR
HS5 : ABREHERI TAFTERBX KRR BIE o

Westley & Severin TE HZHM BN TEERAESR, #8F
—SEH N OB T AT A5 BE AN, LR A A BF
REHTX—EO; AmBEHR, EEAMAODET S, B
B3 B SN AR A T A AT S BE R R R TW A, AR
BERR (9. AMEMED) 2B w2 R E T I IR A T4 BE MO
#, BESMEWARESRERN . Fd, SEHELR, B

@ Ball-Rokeach, S. J., & DeFleur, M. L. (1976) . A dependency
model of mass media effects. Communication Research, 3; 3-21.

@ fn: Abel, ]. D., & Wirth, M. 0. (1977) . Newspaper vs. TV cred-
ibility for local news. Journalism Quarterly, 54 (2): 371-375; Gunther, A. C.
(1992) . Biased Press or Biased Public? Attitudes toward Media Coverage of So-
cial Groups. Public Opinion Quarterly, 56 (2):. 147-167; Mulder, R. A.
(1981). Log-Linear Analysis of Media Credibility. Journalism Quarterly, 58
(4): 635-638.
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